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The last mod rocker scores his 
biggest week ever on the Bill- 
board charts with a new set 
of American standards. 




Wyclef lean is a rebel with a 
cause on his Clef/J Records 
debut, "The Preacher's Son." 




35 M"'rhai't'": Markctino 
The success of Natalie (Merchant's 
"The House Carpenter's Daughter" 
is aedited to a clever one-way 
sales approach. 
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Digital Biz Reaches Two Frontiers 




Apple To Enter Europe, 
But Faces Tough 'Slog' 

BY JULIANA KORANTENG 

LONDON — Apple Computer's success with its 
digital download store in the U.S. is irrefutably 
.sweet, hut the Kunipean market could prove 
to he bitter fruit. 

Apple's plans to take a bite out of the still nas- 
cent European sector will strongly depend on 
its capacity to deal with the region's complex 
(Continued on page 50) 



Digital Singles Nearing 
Eclipse Of Hard Copies 

BY BRIAN GARRfTY and GEOFF MAYRELi) 

NliW YOHK— Digital tracks are outselling phys- 
ical singles by a growing margin, a sign tliat con- 
sumers are increasingly embracing the brave 
new world of Internet downloading. 

Digital download sales outpaced physical sin- 
gles 8.57,I)IK) to 170,0(KI, according to NieLsen 
Sound.Scan figures for the week ending Oct. 26, 
(Continued on page 50) 




McLachlan: 
A Reflection 
OfHerOfe 

After Hiatus, Artist 
Basks in 'Afterglow' 



BY JIU. KIPNIS 

LOS ANGELES— Six years is a long 
time between studio albums — but 
.sometimes life geLs in the way, 

Canadian pop powerhouse Sarah 
McLachlan actually spent about 2'/2 
years working on her latest disc, "jVter- 
glow," the follow-up to her 1997 break- 
through album, "Surfacing, " But iLs 
release — it arrives Nov, 4 on Arista — 
was sidetracked while the artist dealt 
with the death of her mother and gave 
birth to her first child. 

(Continued on page 61) 




Industry 
Ad $$$$ 
Still Ebb 



BY ED CHRISTMAN 

NKW Y(JRK~While label execu- 
ti\ies say they are beginning to .spend 
more on coasumer advertising, they 
have yet to match spending with 
expectations, according to new data. 

In 2002, consumer advertising 
by the music industry dropped by 
2.'5%. far outpacing the 10.7% 
decline in album sales. This year, 
the 6,7% ad-spend decline 
through July is more in line with 
the 8,4% drop in album .sales. 

The industry .spent $266.5 mil- 
lion from Januaw through July this 
year and spent $288.2 million dur- 
ing the same period last year, ac- 
cording to Niel,sen Monitor-Plus, 

But those numbers may climb. 
(Continued on page 48) 




We Congratulate our 2003 CMA Nominees 
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ALISON KRAUSS ♦ UNION STATION Live 
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VARIOUS ARTISTS 



Top of the News 

5 The Recording Industry Assn. 
of America urges online music 
companies to implement 
parental filters. 

6 Retailers remove Stones prod - 
ucts from shelves to protest Best 
Buy exclusive deal. 

Music 

15 The Beat: lessica Simpson 
is swimming in endorsement and 
merchandising offers, thanks to 
her MTV show, "Newlyweds." 
1 ft Tho f la«lral Srnrp- 
From Beethoven to Tchaikovsky, 
RG^ Red Seal releases a slate of 
classical sets. 
1«> Mnvly<& Minlrr R7A 
scores music and contributes 
tracks to QuentinTarantino's'Kill 
Bill Vol. r movie. 
20 Touring: Waller Latham 
pairs music and comedy on the 
Crown Royal Comedy Soul Festival. 
22 R&B: Glory Records' Natal - 
ie Esposito promotes up-and- 
coming soul artists her own way. 





35 







24 Beats & Rhymes: Baby D 
discusses the way of the South 
backstage at the Source Awards. 
2«; latin Nnta<: Three nvns 
pay homage to vibrant Latin icon 
Celia Cruz. 

2lt Beat Unit: Franklf Kniii-kle< 
puts a fresh spin on Armani 
Exchange's second album, "AIX 
Music Series Volume 2: Bring On 
the Night." , 

30 Country: Tracy Byrd intro - 
duces hisTinyTown Products line 
of spices, rubs and marinades. 
42 Songwriters & Publishers: 
Paul Anka has a lucrative enter- 
prise in licensing his music — 
even with tunes from the 1950s. 
42 Studio Monitor: John 
Alagia and Hank Neuberger 



record the 2003 Bonnaroo 
Music Festival for the "270 
Miles From Craceland'OVO. 

Retail 

35 Nelly, Russell Simmons and 
Ice-T launch their own energy 
drinks. 

36 The Indies: Courtney Proffitt 
is leaving the Assn. for Indepen- 
dent Music. 

37 Retail Track: Newbury 
Comics' Toothface Distribution 
will handle Clear Channel's 
"Instant Live" CDs online. 
3W Home Video: Pearl lam 
offers more live footage and rari- 
ties with the double-disc DVD 
"Live at the Garden" and the 
"Lost Dogs" set. 



Global 

43 Music stores in Japan fear 
that if the country's government 
bans recorded-music imports, it 
would give Japanese labels too 
much power. 

45 Global Pulse: Hummingbird 
Records has Sinead O'Connor's 
final album. 

Programming 

49 Tuned In: Radio: Despite 
the bad press, radio programmers 
say listeners are happy with local 
stations. 

Features 

21 Boxsfore 

33 Billboard Picks 

40 The Blll hnarH RjrkB>at 

40 Fieriilive Tiimtahle 

44 Hits ot the World 

47 CUfiiRrdi 

48 Update 
•it natii 
■il Chart Beat 
51 Market Watfh 
M lattWnrfl 



QUOTE OF THE WEEK 
6 I certainly don't meet with local clients 
or listeners that say, "Wow, what's wrong with 
radio these days?''9 

VaS McSHAr. CLEJUI CHANNEL RADIO 

Pateu 




SINEAD O'CONNOR 
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Latham Entertainment Inc 
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ONLY 2 MORE WEEKS. .. REGISIER TODAY! 

THfe^gPORTER BillliOTd 

FII-M&TV 

HySIC CINf[R[Ni;[ 

OPENING KEYNOTE ""'^ 

CUNT 

„_EASTWOOD 

Memoiable scores and successful soundlrocb 
are hallnxiifa of Ctnt Eastwood's films as a direc- 
tor, octof and producer. The direckxproducer- 
oomposer of "MysHc RhfMr" discusses 
[lis lifelong interest in music and hew he 
appfoocfies tfie use of music in his films. 

SPONSORED BY ^ 





CONFIRMED PART ICIPANTS 





VANGUARD SESSION 

Rebel with a Score: 
ROBERT RODRIGUEZ 

The filmmaker discusses how he mode the creative leap 
from writer-director-editor to composer on films like 
"One* Upon A Time in Mexico" and 
"Spy Kids 3-D: Gam* Over." 




ANATOMY OF A FILM 

Hear from the creative team behind tfie music of 

"The Matrix Reloaded" 

JASON BENTUY, MUSK SUPBtVISOR 
DANE A. DAVIS, SOUND KSIGNER/SUPBtVISINe SOUND EDHOR 
DON DAVIS, COMPOSER 
ZACH STAENBERG, EDfTOR 
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THE BILLBOARD Q&A 

A one-on-one interview with 
Emmy winner and multiple 
Oscar and Grammy nominee 

JAMES NEWTON HOWARD 




JOE AUGUSHNE 

t-tybrid Recordings 

JIFF BRABIC 

The Chrysalis Music Group 

TODD BRABEC 

ASCAP 

MARC FERRJUII 

Master Source 

RJ HILTON 

"American Idol" finalist 

JOEL C. HiOH 

Lion's Gote 

RANDY JACKSON 

producer/ songwriter 

BOB KNIGHT 

Music Sales Corp. 

NANCY KNUTSEN 

ASCAP 

MICHAEL MCKEAN 

actor/songwriter/director/screenwriter 

TRACY MCKNIGHT 

Commotion Records 

NEIL MERON 

Storyline Entertainment 

DANNY PELFREY 

music producer/composer 
LEONARD RICHARDSON 

The WB 

CHRISTINE RUSSELL 

Evolution Music Partners 

GREG SILL 

music supervisor 

RANDY SPENDLOVE 

Miramax 

ADAM TAYLOR 

Associated Production Music 

JEANIE WEEMS 

ASCAP 

IRWIN WINKLER 

producer/director 

STEVEN WINOGRADSKY 

The Winogrodsky Compony 

CRAIG ZADAN 

Storyline Entertoinment 

MORE TO BE ANNOUNCED! 
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Graden says 
intuition 
can trump 
research when 
marketing 
to teens 
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Cher's long 
goodbye tour 
yields TV 
shows, record 
deal and 
$145 million 



TOP OF THE NEWS 



Hooters Music On Tap 

Restaurant Chain Signs Deal With Trio UC3 



BY GAIL MITCHELL 

Restaurant chain Hooters is prepar- 
ing its entree into ttie music industr>'. 

Hooters will produce and promote 
the R&B/hip-hop female trio UC3 in 
partnership with Billboard Star Pro- 
ductions (not affiliated 
with Billboard magazine 
or its sister companies). 

The UC3 venture will 
include merchandising, 
retail distribution and 
performances around 
the country. 

Hooters will intro- 
duce UC3— billed as 
the "original Hooters 
girl group " — during a 
Nov. 18 showcase at its 
Manhattan venue on 
56th and Broadway. 

The group will per- 
form several songs — in- 
cluding first single "U s a 
Party" — and premiere the 
single's video. 

"Twenty-eight per 
cent of our customers 
are female," says Mike 
McNeil, VP of mar- 
keting for Hoot- 
ers of America. 
"We think this 
will be a great way 
to reach the female 
audience and make 
Hooters cool." 

McNeil notes that 
specific details re- 
garding promotion- 
al tie-ins with UC3 
are "a work in 
progress." 



But fashion merchandising is one 
area being explored. 

Also being discussed is a national/ 
international. Hooters-sponsored 
tour that would commence next 
spring or summer. 

Rob Kaw, who manages UC3 and is 




/Hootm will produce | 
and promote UQ. 



a co-owner of 2-year-old. "fempa Bay, 
Fla.-based Billboard Star Productions, 
says U.K. promoters have already 
approached the group about doing a 
tour of schools and malls. 

McNeil adds. "Hooters does a lot 
of sports events, so having the girls 
perform at those makes a lot 
of sense." 

UC3 la play on the phrase 
">'ou .see three" I is a songnTit- 
^ ** ing trio comprising Tracy 
Williams, Cristal Bermudez 
and Kristy Scott. The 
three range in age from 
17'/> to 21 and are 
from Tampa Bay. 

Williams is a 
former member 
of the group PYT, 
signed to Epic 
in the late •90s. 
Faw worked as a 
consultant to Wil- 
liams during her 
PYT tenure. 

Before its formal 
affiliation with 
Hooters, UC3 per- 
formed in July at the 
chain's annual swim- 
suit competition in 
l,as Vegas and again 
in October at its 
20th anniversary 
reunion in Clear- 
water Beach. 

'We introduced 
ourselves to the 
Hooters lexecu- 
tivesl," Faw says. 
"One thing led to 
(Continued on 
„ page 61) 



PEREZ: MAJOR LABELS DON'T HAVE A DEPARTMENT FOR YOUNC TALENTS' 



Latin Producers 
Launch Labels 



BY LEIU COBO 

To cxerci.se greater artistic con- 
trol over acts they sign and develop, 
a growing number of prominent 
Latin producers have launched 
their own record labels. 

The new companies often are 
linked with major record compa- 
nies looking to diversify their 
A&R efforts. 

The trend reflects the main- 
stream music industry', where joint 
ventures are par for the course. 

It is also the result of an increas- 
ingly segmented U.S. Latin mar- 
ket, where expertise is needed in 
specific subgenres. 

Although observers say major 



labels may be less willing to pony 
up big cash for such ventures in 
this economy, the trend continues. 

The most recent big-name pro- 
ducer to jump on the bandwagon 
is veteran Roberto Livi {Billboard, 
Oct. 11). who has written and pro- 
duced for dozens of acts, including 
Julio Iglesias. Rafael. Rocio Durcal 
and Cristian. 

In forming .Megamusic Records. 
Livi joins the ranks of fellow pro- 
ducers Rudy Perez, who last year 
launched RPE as a joint-venture 
project with Univision Music 
Group; Omar .Mfanno. whose 
label, .Mfanno Music, is a joint ven- 
ture with Universal Music Latino; 
(Continued on page fi2) 



RIAA Urges Parental Filters For Online Content 



BY BILL HOLLAND 

WASHINGTON, D.C.— In an effort to 
update its "Parental Advisory" labeling 
program, the Recording Industry Assn. 
of America is asking online music com- 
panies to implement "effective parental- 
control filters to provide parents more 
information and control over what their 
children can download." 

The trade group is providing com- 
panies with guidelines for how to best 
label digital-music product in the same 
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vein as the Parental Advisory stickers 
on physical CDs. RIAA chairman/CEO 
Mitch Bainwol announced the move at 
a public Federal Trade Commission 
workshop on media violence and chil- 
dren Oct 29 here. 

Bainwol said the RIAA's guidelines 
"will reinforce the importance of con- 
sistent descriptors across all services" 
and should "help parents draw a dis- 
tinction between the pirate peer-to- 
peer networks and legitimate online 
music services." 




Jonathan Potter, executive director 
of the Digital Media Assn. — ^ivhich rep- 
resents such companies as amazon 
.com. Apple and Microsoft — supports 
the move. Potter suggested per-track 
advisory designations. 

A recent FTC survey showed that 
kids can acquire inappropriate materi- 
al easier at record stores than at movie 
theaters or game outlets. 

In fact the survey found that 83% of 
13- to 16-year-olds were able to pur- 
chase stickered recordings. 



National Assn. of Recording Mer- 
chandisers executive director Jim Donio 
explained that the high number reflects 
the varying policies of member stores for 
handling the parental-advisory program. 
He also said NARM has not received 
complaints from parents about how 
stores handle sales of .stickered product 

At the conference, Rep. Joe Baca, D- 
Calif., announced that he is creating a 
congressional caucus focusing on pro- 
tecting children finom media violence and 
sexual content 



U|rtront 

Long-Running Cher Farewell Tour A Stellar Send-Off 

Pop Icon Grosses $145M From Trek's 200 North American Shows 



BY RAY WADDEU. 

Her Farewell tour may have been 
a long goodbye, but parting has been 
a sweet sorrow for Cher, who will 
rank among the top touring acts for 
the second consecutive year. 

With 200 concerts that grossed 
$145 million and drew 2.2 million 
people, an Emmy Award-winning 
TV special and a new record deal 
with Warner Bros., Cher continues 
to break down barriers. 

"This is the biggest tour in history 
by a female artist," says Brad Wavra, 
VP of touring for Clear Channel 
Entertainment, producer of the 
tour. "She crushed any other female 
Itouringj artist." 

Numbers back the claim — a tes- 
tament to Cher's stamina and box- 



office clout. Top female touring 
artists Tina TUmer ($108 million in 
2000), Madonna ($74 million, 2001), 
Janet Jackson ($41 million, 2001) 
and Britney Spears ($43.7 million, 
2002) did not scale such flnancial 
heights as Cher's. 

The success of the tour even 
caught Cher's handlers off guard. 

"No question that everyone is sur- 
prised at how well it's done," says 
Lindsay Scott, who co-manages 
Cher with Roger Davies. "It's sort of 
like 'Rocky Horror Picture Show' — 
not stylistically, but in that it's tak- 
ing on a cult status. People keep 
coming back." 

The North American trek — which 
was to conclude Halloween night for 
25,000 people at the Sky Tent in 
Toronto — was marked by repeat 




CHER: BICGESTTOUR FOR FEMALE AQ 



plays, multi-night stands, tour 
extensions and financial successes 
in markets of all sizes, from New 
York to Billings, Mont. 



With a total of about $70 million 
in box office for the year, Cher will 
rank among the elite of touring acts 
in 2003. She finished second behind 
Paul McCartney last year, according 
to numbers reported to Billboard 
Boxscore (Billboard, Dec. 28, 2002). 

Cher's relentless road work has 
also helped keep her current plat- 
inum release, "The Very Best of 
Cher," camped out on The Billboard 
200 chart for 30 weeks. There was 
also an Emmy-winning NBC TV spe- 
cial that drew 17 million viewers. A 
two-hour A&E Biography special is 
on tap for Nov. 9. 

Scott says ticket and album sales 
have enjoyed a synergistic relation- 
ship. "One has fed off the other. They 
both remind everybody of all these 
wonderful songs." 



The response to the tour also 
indirectly led to Cher signing to 
Warner Bros. America after a stint 
on Warner Bros. U.K. That deal 
ended with her "Living Proof" 
release in 2001. 

Scott says Warner chairman/CEO 
Tom WhaJley came to a Cher show 
and observed the response. He 
thought that "if she comes with the 
right record, it could do very well. 
So she's a Warner Bros. America 
recording artist now, a new deal." 

REPEAT ENGAGEMENT 

Even concert industry veterans 
are impressed by what the tour has 
accomplished. 

"We started out with two shows in 
June of 2002. She came back in 
(Continued on pape S3) 




CRADEN: IT S DIFFICULT FORTEENSTO ARTICULATE WHATTHEY WANT 



For Marketers, Teens 
Are Moving Target 



BY SUSANNE AULT 

S(\NTA MONICA. CALIF.— With at 
least $150 billion in .spending power, 
the teen market represcnLs the Holy 
Grail to many brand executives. 

Yet reaching the fickle 12 to 20 
crowxi through ever-increasing media 
channels remaiivs an elusive art 

Even more daunting is keeping 
pace with teen tastes. 

"1 like Floctr^' this week. Last week, 
it was Indiaj\rle," .said Amanda Pat- 
terson, a Santa Monica High Sch(K)l 
senior who was among a panel of 
teens at the inaugural What Teens 
Want conference held here. 

"Next week it will probably be 
something else. " she added. 

Speakers at the OcL 27-28 confer- 
ence prmided numerous theories on 
deciphering what tceas want and hmv 
to deliver it. The event was co-spon- 
sored by Hillljoard and sister publica- 
tions ;\dweek. Brandiveek. Mediaweek 



and The Hollywood Reporter. 

"It's very difficult for teeas to artic- 
ulate exactly what they want," said 
keynote .speaker Brian Graden. MTV/ 
VHl president of entertainment. 
"They are at the age where the\''re fig- 
uring it out" 

Tactics like conducting focus 
groups at high schools and studying 
TV ratings are useful in understand- 
ing lecas, Graden .said. But he admit- 
ted. "Sometimes with research, you 
totally take it in and then throw it out 
and forget you ever saw iL |We| can 
figure it out through our intuition. " 

Balancing research against gut 
instinct in developing teen-friendly 
pnxlucLs and campaigns was a com- 
mon thread throughout the event. 

Bruce Wilkinson— VP of media, 
agency and cable at Claritas, a New 
York-based marketing firm owned by 
Billboard parent VNU — showed tools 
that predict teen preferences based on 
(Continued on ptiQe 61) 



Retail Reacts To Stones Deal 



BY ED CHRISTMAN 
and LARRY LeBLANC 

The backlash against the Rolling 
Stones at Canadian retail regarding the 
band's exclusive deal with Best Buy has 
spilled over the border into the U.S. 

Some U.S. retailers are protesting 
the move, saying they feel left out of 
the loop. 

For example, 24-unit Newbury 
Comics in Brighton, Mass., is pulling 
the Stones' deep catalog— about 32 
titles — firom its stores. 

"Obviously, retail isn't important to 
them," CEO Mike Dreese wrote in an 
e-mail to employees. "So much for 
good will in deep-stocking an artist just 
because you thought their stuff was 
important to someone." 



Newbury Comics is keeping about 
10 of its best-selling Stones titles in 
stores but is raising their prices to 
$18.99 from $15.99. 

In Albany, N.Y, TVans World Enter- 
tainment executive VP Fred Fox says 
his chain will pull Stones catalog fi'om 
its 940 units, trimming the 72 titles 
that TVans World stocks to about five 
albums and returning the product. 

"If the Rolling Stones elect to mar- 
ket their new product exclusively with 
someone because they are more impor- 
tant to them," Fox says, "I would have 
to step back and question why I would 
offer the slower-turning, older catalog 
pieces when I am not afforded the 
opportunity to sell the newer pieces, 
which are in higher demand." 

And Circuit City, Best Buy's main 



competitor, is pulling a Rolling Stones 
catalog promotion it had planned to 
run in November and December 

"We are disappointed with the 
Rolling Stones' exclusive arrangement 
with a single retailer," Circuit City 
spokesman Jim Babb says. "We feel the 
arrangement not only damages other 
retailers who have supported the band 
for years, [but] it also damages the band 
because this product will be available 
to the public in far fewer outlets." 

Meanwhile, members of the Coali- 
tion of Independent Music Stores are 
displaying mixed reactions, president 
Don VanCleave says. 

"Some are pulling (Rolling Stones 
inventory], and some are yawning," he 
says. "Some say, AVho cares? Ttrose are 
(Continued on page S3) 



Lions Gate Will Absorb Artisan 



BY JILL KIPNIS 

LOS ANGELES — The just-announced merger between 

Lions Gate Entertainment and Artisan 

Entertainment, the two largest inde- 
pendent studios, will significantly boost 
the new company's collective home enter- 
tainment operations. 

Under the terms of the deal. New York- 
based Artisan will merge into Lions Gate 
(based in Vancouver and Marina del Rey, 
Calif.) for $160 million in cash and the 
assumption of Artisan's debt — an addi- 
tional $50 million to $60 million. 

The deal is expected to be finalized by 
year's end. 

Lions Gate will gain a library of 6,700- 
plus Artisan titles developed through 
original productions; acquisitions from 




Republic Pictures, Vestron and Carolco; and production 
and distribution deals with Marvel Entertainment and 
Showtime Networks. The catalog contains the films "The 
Blair Witch Project," "Terminator 2," 
"Dirty Dancing," "Reservoir Dogs" and 
"Basic Instinct" 

By itself. Lions Gate controls a 
library of about 2,000 titles. Among 
them are "Monster's Ball," "0," "Amer- 
ican Psycho," "Gods and Monsters" 
and "Affliction." 

Lions Gate's more extensive the- 
atrical release schedule is expected to 
breathe new life into Artisan's catalog- 
driven home video arm. Lions Gate is 
heading into the Christmas season 
with several critically acclaimed films, 
such as "Girl With a Pearl Earring," the 
(Continued on page S3) 
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contented cuSWl 

Thank you. 




Vodafone live! is one year old. And it's not just a new world of pictures and sound on their mobiles that has helped us win so many 
new customers. Lively, informative and entertaining content delivered by our Content Partners continues to help attract more every day. 
So, a toast to all of you who've helped make Vodafone live! the success it is today, including: 



Sony Pictures Mobile 



xUf'' SonyPictoresMobile 

Here's to sharing future success in this exciting, expanding market! 
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upfront 

'Blues' Is Red Hot 

But Some Acts Doubt Effect Of PBS Series Will Last 



BY CHRIS MORRIS 
and WES ORSHOSKI 

America has experienced a height- 
ening of its blues consciousness. 

The plethora of releases tied to PBS 
series "Martin Scorsese Presents the 
Blues" has been a hit with consumers. 

Retailers are reporting big across- 
the-board increases in the blues cate- 
gory since the seven "Blues" shows 
aired in late September and early Octo- 
ber miboard, Sept. 6). 

But most artists featured in the 
series have reaped no immediate 
sales dividends, and the ultimate pay- 
off for their participation remains a 
question mark. 

"I'm not feeling anything |from the 
series]," says Greg Preston, who man- 
ages singer Bobby Rush and runs 
Rush's label. Deep Rush Records. 
"There was nothing tangible." 

Not surprisingly, Scorsese-branded 




HARRIS: NOT QUiniNC HIS DAY )0B . . .YET 



product tied to the series — released by 
Sony Legacy and Universal Music 
Enterprises — has taken the lion's share 
of sales. Other albums by performers 
on the series failed to register on the 
sales barometer. 
In this week's Billboard Top Blues 



Albums chart, titles related to the 
"Blues" occupy five of the chart's 15 top 
positions, with "Martin Scorsese Pre- 
sents the Blues" at No. 1. Of the 45 
best-selling blues albums tracked by 
Nielsen SoundScan this week. 19 are 
(Continued on page 62) 



Licensing An Issue For TV DVDs 



BY JIU KIPNIS 

LOS ANGELES— TV series on DVD 
continue to be hot items at retail. 
But the prohibitive cost of clearing 
music licenses is changing, and in 
some cases halting, the process of 
releasing these projects. 

The issue was a major point of 
discussion at the TV DVD Confer- 
ence held here Oct. 22 at the Wyn- 
dham Bel Age Hotel. 

Numerous executives cited music 
clearances as the single largest 
obstacle the TV-to-DVD industry 
faces. Given the growing customer 
demand for TV series on DVD, stu- 
dios are trying to determine how to 



rectify the problem. 

Sales of TV series on DVD are 
expected to top $1 billion this year, 
according to Video Store magazine 
research. These projects accounted 
for 10% of total consumer DVD 
spending in 2002 for a total of 
$870 million. In 2001, the figure 
was $300 million. 

One solution to the music-clear- 
ance problem is to obtain clearances 
prior to the show's TV air date. 

"Producers would have to increase 
their expenditures to do this," says 
Peter Staddon, senior VP of market- 
ing for IV'entieth Century Fox Home 
Entertainment. "But they would ulti- 
mately see the benefits later. " 



Clearing music upfront is only an 
option for contemporary TV shows, 
however. For older programs or 
those created before DVD tech- 
nology was available, some studios 
are only clearing the music rights to 
particular episodes in a set or are 
replacing all of a show's original 
tracks with new music. 

On Buena Vista Home Entertain- 
ment's first-season release of " Felic- 
ity," for example, the original music 
is only on the first and last episodes. 
The second-season relea.se of "Daw- 
son's Creek" (Dec. 16. Columbia 
TriStar Home Entertainment) In- 
cludes all new music. 

(Continued on page 62) 



Trama Takes Brazil To The World 



BY MICHAEL PAOLERA 

Since opening its doors in 1998. 
Sao Paulo. Brazil-based Trama has 
become that country's largest inde- 
pendent record label. The multi- 
faceted entertainment company 
looks to cap Its fifth year by opening 
a U.S. office. 

Label co-founders Joao Marcelo 
Boscoli and Andre Szajman view 
Trama as more than a record label. 
To them, it is a media group, en- 
compassing DVD, the Internet, film 
and TV 

Early next year, Trama — which 
has offices in England, Germany, 
(Continued on page 6.'!) 




From left, Trama co-founders Andri Szajman and Joao Marcelo Boscoli, Trama 
recording artist Fernanda Porto and Brazilian fashion designer Carlos Miele. 
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THE WEEK IN BRIEF 



More than half of those that the Recording Industry Assn. of America con- 
tacted last month regarding unauthorized music file sharing have 
Indicated they want to settle out of court. The RIAA sent 204 notifica- 
tion letters to egregious file sharers who made an average of 1,000 
music files available for download without authorization. As of Oct. 
30, 124 responded to the RIAA saying they wanted to resolve the 
claims without a lawsuit. The RIAA filed 80 lawsuits Oct. 30 against 
non-responders in a variety of jurisdictions across the country. The 
RIAA says the response shows "a clear indication that the plan to noti- 
fy illegal file sharers in advance and provide them an opportunity to 
work out a settlement before legal action, is working." BILL HOLLAND 

Sony Corp.'s expected worldwide staff cuts of 20,000 will affect a wide 
swath of the company's operations, a spokesman confirmed yesterday. 
"It's certainly group-wide. " he said of the reductions, which will last 
through spring 2006. "It will involve electronics |and] manufacturing 
and encompass our content companies, as well." The spokesman notes 
that 7,000 of the job cuts will occur in Japan. STEVE McCLURE 

Business mogul Sean'R DIddv" Combs has vowed to investigate allega- 
tions that his Sean John clothing company has knowingly exploited 
factory workers. On Oct. 28, National Labor Committee director 
Charlie Kernaghan accused Sean John of employee abuse (charging 
such practices as as low pay and poor working conditions) at South- 
east Textiles, the Choloma, Honduras, factory that makes Sean John 
clothing. Later that day. Combs responded to the charges by saying, 
"If I had any knowledge of this (alleged abuse], we would've done the 
investigation that we're doing now ]sooner|." Combs added that if any 
proof of wrongdoing was found, Sean John would terminate its rela- 
tionship with the factory. CARU hay 

The Senate agreed to an amendment Oct. 29 that would devote $5 million 
in the U.S. Department of State budget to international anti-piracy pro- 
grams. The amendment to the annual foreign aid appropriations bill was 
sponsored by Sens. George Allen, R-Va., Patrick Leahy, D-VL, and Jo.seph 
Biden, D-Del. It would require the State Department to expand interna- 
tional training and enforcement programs to protect 
intellectual property. The inclusion of these funds follows the formation 
last week of a bipartisan Congressional International .Anti-Piracy Caucus. 
Sen. Lamar Smith. R-Tenn., has joined that caucus. BILL HOLLAND 

David Bowie and his wife, Iman, have inked a deal with fashion designer 
Tommy Hilfiger for the rock Icon and supermodel to appear in their first 
ad campaign together. The campaign will be for the new H Hilfiger line, 
to be launched In spring 2004. The ad campaign with Bowie and Iman 
will debut in American men's and women's magazines in April 2004. The 
Tommy Hilfiger company describes the new H Hilfiger collection as 
"sophisticated, sexy and refined" and that it will be a high-end "gold stan- 
dard among Hilfiger's diverse product offerings." CARLA HAY 

Wemblev Arena, one of London's largest indoor concert venues, is to 
undergo massive refurbishment The 11,500-capacity venue will be 
closed for a "minimal amount of time " to execute the 20 million pound 
($33 million) overhaul, sources say. Wembley Arena is part of a wider 
conference, exhibition and entertainment complex. The whole area, 
which includes Wembley Stadium, is being revamped to coincide with 
the building of a new stadium. EMMANUEL lEGRAND 

Citing "a likelihood of confusion." the U.S. District Court for Middle Ten- 
nessee granted the Country .Music Assn. a preliminary injunction to pro- 
hibit the Christian Country Music Assn. ft'om using the acronym CCMA. 
The annual CMA Awards are Nov. 5, and the CCMA show is Nov. 6. CCMA 
doesn't have to pull materials already in the marketplace but will have to 
use a di-sclaimer during its awards show stating they are not affiliated with 
CMA. CMA executive director Ed Benson says the>' began writing letters to 
CCMA CEO Gene Higgins in 1994 asking him to cease using the initials 
CCMA. "We are trying to protect the 45-year plus equity we have in using 
the CMA logo and CMA Awards, " Benson says. "Sometimes you have to file 
a lawsuit to prevent somebody from using a confusingly similar mark or 
identity." CCMA can continue to use the name Christian Country* Music 
Assn., but will have to halt using the CCMA acronym. Higgins was sur- 
prised at the ruling, saying, ""We've used that acronym [for] 12 years. It's 
like someone taking your baby away from you. " At press time, Higgins 
hadn't decided whether or not to appeal. DEBORAH EVANS PRICE 
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om'c Records 

presents 

"I Know You 5tj Heart" 

The award-winning duet f rom LA-based singer/songwriter 

Katrina Carlson 

reaturing gjest artist 

5ennLj Mardones 

• 12 weelcs on the billboard AC chart 
• 1^ weeks on the KfvR AC chart 
• #1 most recjuested song on Delilah radio 

if ijou have not tjet heard 

"I Know You 5l) Heart" 

You can listen at wvvw.katnnacarlson.com 
Or call Kataphonic Records 
before November 12th 
at (MO"! V''?-54+l 




"I know Nbu &i) t learf 
IS the first ftirii^r JrtJm 

UNTUCKED 

Nominiitcd "iScst- Hip Album of the Year" 
LA Music Awards 
Brout;ht to i)ou btj Kataphonic/Li^htijear/WLA 

in stores now 



Kataph 




Opinion 



Editorials / Commentary / Letters 



IT'S ALL RIGHT, SON. 
WAIT TILL HE GETS 
BieSER AND THEN 
WE'LL CATCH AND FILET 
HIM FOR SUPPER!!! 





A Halloween Horror Story 



By most accounts. Senate Judiciary 
Committee chairman Orrin C. 
Hatch, R-Utah, is considered a 
friend of the music industry. 

After all. he was the one who suggest- 
ed that people who illegally download 
music should have their computers 
blown up. Wow. did that cause a stir. 

Overstatement, however, is apparently 
only one of the senator's shortcomings. 
He also seems to have a strange habit of 
seeing demons where none exist. While it 
may be easy to dismiss such foibles in 
ordinary folks, it's downright scary in 
someone of such power and influence. 

At issue are the senator's comments in 
a speech last month on illegal file shar- 
ing before the National Press Club in 
Washington. D.C. During his lengthy dis- 
course. Hatch managed to drag the peer- 
to-peer issue into an even more forebod- 
ing political swamp. 

Call this Halloween horror story "The 
Attack of the Trial Lawyers." 

"Today. I'm going to fa.st forward to 
what might come next " in the file-sharing 
controversy, he told the crowd. "The more 
I think about artists and technology, the 
more I am concerned that the music 



industry's lawsuits against consumers 
may very well lead to a litigation explosion 
that could seriously damage the country's 
high-tech industry." 

Huh? How could that happen? Well 
the senator's reasoning went like this; 

Because the Recording Industry Assn. 
of America is suing and winning mone- 
tary damages against large numbers of 
illegal downloaders, those people, in 



Sen. Orrin Hatch 
seems to have a strange 
habit of seeing demons 

where none exist. 



turn, will want to seek redress against 
the file-sharing companies. 

"They will take their cases to creative 
trial lawyers," Hatch warned. 

Horror of horrors! What would this 
alien invasion spawn? 

"At first, the lawsuits will be against the 
companies that own and operate the 
Internet sites. Those companies will 
quickly go bankrupt . . . either by losing 
those lawsuits outright or sinking under 



the cost of defending themselves," he said. 

Then the voracious trial lawyers will 
search for other deep pockets: How about 
the creators of the software, the Internet 
service providers, the companies that 
manufacture, sell and distribute comput- 
ers, routers and peripheral equipment? 
We're talking Microsoft, Verizon and 
Intel, he warns. 

Now add oversimplification to the list. 
Next, he likens the current file-sharing 
situation to the asbestos and tobacco 
industries, which, of course, have been 
ravaged by hordes of trial lawyers for 
products that Hatch said "everyone 
knows larej dangerous." 

As the senator must know, the fight to 
rein in trial lawyers and cap punitive 
damages is one of the longest-running 
and most intractable political fights in 
the history of both state and local gov- 
ernment. The last thing the music indus- 
try needs is to be pulled into that tar pit. 
Yet Hatch seems to suggest that this 
could be one logical outcome of the 
RIAA's legal campaign. 

With friends like this, who needs ene- 
mies? Don't take us there, senator: tell us 
it's safe to turn out the lights. 
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Even Mariel's new bikini couldn't keep Carl from wondering how the hell he was going to 
maintain audience share in today's increasingly fragmented media landscape. 




From fragmentation to consolidation, the only thing that's certain in entertainment today 
is change. As industry leaders speed into uncharted waters, new complexities require 
re-thinking the old ways. And thinking up the new. It's why, more than ever, the industry 
needs fuel for thought. The keener insights and business intelligence that help ignite 
opportunity. The one source, the only source, they find it? The Hollywood Reporter. 



PORTER 



Fuel for thought 



Opinion 

Ring Tones, Text Messaging Are Poised To Grow As Avenues For Commerce 

Mobile Market Can Keep Industry Going 



Despite the gloom cloaking 
much of the U.S. record 
industry', the acceleration of 
the mobile-mu.sic market offers a 
revenue channel and strong cause 
for optimism for labels, artists and 
managers alike. 

Progressive record companies 

are seeing evidence of this. 

as mobile consumers 
demand that their music 
be delivered to their 
phones or mobile devices. 

Already, mobile ring- 
tone sales outpace singles 
sales in the U.K. and 
Europe and are growing 
rapidly in North America. 

In the European Union 
markets, it is a $1.6 billion 
business, and it is expected 
to reach $2.6 billion in 2005. 

Ring tones will increa.singly 
become downloads of original 
sound recordings, not simply 
monophonic or the popular poly- 
phonic productions. 

The craft now required for 
mobile music also offers an inter- 
esting new production channel for 
the creative communities of song- 
writers and artists. 

Rapper 50 Cent earned the 
Mobile Entertainment Forum's 
first U..S. "gold" ring-tone certifi- 
cation with his hit "In Da Club," 



which has now spawned more 
than 500.000 paid-for mobile 
downloads, .setting a new volume 
record in the burgeoning mobile- 
music business. 

How long will it be before 
mobile-music customers will be 
able to get the weekly Billboard 



Taking 
Issue 

By Ralph Simon 




top five singles sent to their mobile 
phone or device at a viable premi- 
um charge or using short-code 
commerce? 

Significant developments in so- 
called short-code commerce already 
can link labels' sales and music 
retailers directly with the mobile- 
music consumer. That will allow 
customers to take their mobile 
phone or device into retailers for 
discounts on CDs. catalog albums 
or CD singles purchases and simply 
show a mobile-delivered bar code to 
the retail check-out register. 



Further evidence of the innova- 
tive link between mobile and 
music retailing can be seen in the 
huge success of interactive TV text 
voting across all phone carriers 
during the "American Idol" and 
"Nashville Star" TV series. 

This has prompted mobile-text 
messaging and short-code com- 
merce that now allows record 
labels to engage customers per- 
sonally, drive them to retail and 
build loyalty. 

Using premium-rate, cross- 
caller text-messaging technology, 
the innovative Seattle-based Mob- 
liss company uses SMS-based 
short-code marketing techniques 
to leverage existing marketing and 
distribution, creating incremental 
revenue streams for labels. 

Labels already are looking at 
technology that would allow music 
consumers to buy a CD at retail 
and peel a sticker with a one-time 
short-claim code off the CD case. 

Buyers then would text the 
short-claim code on their mobile 
and receive premium text and con- 
tent from the artist as well as a 
.sweepstake entry for a backstage 
event prize ... on their phone. 

The premium content and con- 
test entry would only be activated 
by buying the CD at retail. The 
mobile user is charged $2.49 for 



the premium content — in effect, 
an upsell on the retail CD and an 
additional bounty for the con- 
sumer. These versatile mobile 

properties are starting 
to influence purchase 
decisions closest to the 
retail point of sale. 
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In another pivotal deal, MTV 
recently announced a $75 mil- 
lion pact with handset-maker 
Motorola to deliver exclusive 



MTV music and channel content 
to mobile users. 

MTV Networks chairman/CEO 
Tom Freston has said that MTV is 
seriously considering a move into 
the fast-expanding online music 
business by offering downloads of 
songs on its Web sites. The mobile 
application of this strategy is here 
and ready to go. 

There are other clear signs that 
this avenue is directly benefiting 
artists and labels. 

Robbie Williams has become the 
first major recording artist to have 
his own micro-channel within 
Vodafone's Live global network — 
certainly a harbinger of what is to 
come for distinctive artists and 
their content assets. 

All of the major handset manu- 
facturers — such as Nokia. 
Siemens, Motorola and Smart- 
phone — are investing huge mar- 
keting efforts into getting upgrad- 
ed, sophisticated handsets into 
consumers' hands this Christmas 
and in becoming more closely 
involved with the music industry. 

These signs all underpin the 
imperative that every record-label 
and A&R executive must now 
address, namely: R U Connected ? 

Ralph Simon is chairman of the Mobile 
Entertainment Forum — ^\mericas. 



Staff Cutbacks Unveil A Less Productive Business 



Your Oct. 25 article "UMC to 
Trim Global Staff by 800" under- 
scores another problem facing 
the music industry today: the 
total commoditization of its 
employees. 

Just as record labels once 
built artists with careers, a cre- 
ative, intelligent, loyal and 
hardworking label neophyte 
could generally count on build- 
ing his or her professional 
career in the industry. 

1 entered the music business 
in 1995 with EMI Records. 1 have 
seen labels, retailers and distrib- 
utors transform from workplaces 
where employees were valued 
(and most of whom loved their 
jobs) to corporations at which 
saving money is more important 
than fostering an environment 
where "fun" and "work" can be 
used in the same sentence. 

Indeed, 'widespread illegal 
Internet and physical piracy" 
(Billboard . Oct. 25) has caused a 
tremendous downturn in sales. 



While deep staff cuts along the 
home entertainment supply 
chain may help the corporate 
bean counters produce more 
favorable-looking spreadsheets, 
they have created an environ- 
ment where everyone who 
remains spends much time pon- 
dering, "Will I be next?" 

As the music industry collec- 
tively explores new business 
models that make sense, its lead- 
ers cannot abandon the idea that 
happy (and secure) employees 
will be more productive — espe- 
cially in entertainment, an 
industry that thrives on the 
creativity of its workforce. 

This is all part of a delicate 
balancing act for decision-mak- 
ers. As companies and labels 
consolidate, redundancies 
develop, and layoffs become a 
painful but necessary business 
decision. However, layoffs 
should not be a panacea. 

The Oct. 23 issue of Billboard 
Bulletin reported that Warner 



Music Group reported an operat- 
ing loss of $1 million on revenue 
of $958 million, a significant 
change from the $22 million in 
net operating income during the 
same period last year. 

So what should WMG do to help 
spark a turnaround — lay off 20 
$50,000 per year employees or use 
its human capital to help solve the 
problems causing the downturn? I 
think you know my vote. 

David Brinker 
Alliance Entertainment 
New York 

In Defense 
Of The NYPD 

In your Oct. 18 i.ssue, you 
chose to ridicule the New York 
City Police Department and the 
actions of one of its chiefs in 
reaction to Bruce Springsteen 
and his song "American Skin 
(41 Shots)." 

You certainly have every right 



to express your opinion, but 1 do 
have a problem with your blan- 
ket statement that New York's 
"rank-and-file officers" are 
unable to "pick up on such 
nuances" that may be present in 
the song. 
Get real. 

Have you ever heard this song? 
Can you tell me how many times 
Springsteen howls "41 shots"? 
You call that "nuance"? 

Neither I. nor any of NYC's 
officers, would ever attempt to 
show Mr. Springsteen how to 
write a song. Nor would we 
attempt to show you how to 
inform the public about 50 
Cent's latest chart entry. 

1 wonder how you and Bruce 
would fare on a dark, crime- 
infested street, where an 
unknown subject does not 
respond to your direction and 
takes a dark object out of his 
pants and points it at you. You 
have maybe a half-second to 
react. What do you do? What 



does "the Boss" do? 

My guess is you'd wish you 
were back under your laptop and 
Springsteen back in his mansion 
writing fiction. 

It's a horrible shame that 
Amadou Diallo had to die. He did 
not deserve that fate. Neither do 
the scores of police officers killed 
each year in the line of duty. 
Most times, they have virtually 
no time to react. They must 
react to the "nuances" in a sub- 
ject's behavior. 

I'd like to think those mem- 
bers of the NYPD who died, along 
with so many others, while try- 
ing to save lives on Sept. 1 1, 
2001, deser\'e more respect than 
Billboard has chosen to bestow 
upon them. 1 think each and 
every one of them had the ability 
to understand "nuances." 

Daniel O'Connor 
Suffolk County, N,Y. 

Mr. O'Connor is a Suffolk County 
police officer. 
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Ik(ir H<^t«l Om DrinH^r 
Jit this l\m<i of igm it c<in 
be difficult to find suitable gifts 
for all |)our fiiends and family. 
Please find belou) a list of 
helpful suggestions: 

Ketel One 

Ketel One Citroen 
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Waller Latham 
adds a musical 
note to the 
Crown Royal 
Comedy Soul 
Festival 
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Glory Records 
founder Natalie 
Esposito seeks 
out the new 
generation of 
soul singers 



Simpson Reels In 
Endorsement Offers 



She may not kntnv whether Chick- 
en of the Sea is tuna or chicken, or 
that the plural of mouse isn't mouses, 
but Jessica Simpson knows the way 
to the bank. 

Endorsement and merchandising 
offers are pouring in for the ditxy 
blond as a result of "Newlyweds" — 
her high-rated show on MTV with 
hubby Nick Lachey— and the result- 
ing media flurry, sa>'s Dell Furano, 



The 
Beat 



By Melinda Newman 

innewman@billboard.com 



CEO of Signatures Networks, which 
handles licensing for Simpson. 

"In the last two weeks, the phone 
has been ringing off the hook." Fura- 
no says. Offers fall into three cate- 
gories: fan appreciation items, such 
as po.sters and calendars; health and 
beauty endorsements for perfume 
and cosmetics: and newlywed 
endorsements such as for furniture, 
jexvelry, credit cards and cell phones, 
which could feature the couple. 

Although Furano is sifting through 
fashion endorsements for Simpson, 
he says there are no plans for her own 
clothing company. 

"Her own pnxluct line would need 
some longevity to take r(x)t and suc- 
ceed; we're leaning more toward 
endorsement deals," he says. 

Not surprisingly. Simpson will 
probably get hooked by a tuna fish 























SIMPSON: MAJOR DEALS FORTHE NEWLYWED' 



company. "We had two tuna fi-sh 
companies call who are going to send 
us packages to give to Jessica." Fura- 
no says. "So I would be surprised if 
we don't do a major tuna fish 
endorsement, but it might not be 
|for| Chicken of the Sea." 

He's evaluating all deals in terms 
of "credibility, longevity and money." 
Furano saw. "Jessica and |her 
father/co-manager] Joe Simpson 
have a good sense of 
humor, and they're fine 
playing up her humor- 
ous, quirky, naive, 
beguiling and charm- 
ing personality, but 
we're not going to be 
ridiculous about it." 

Additionally, Furano 
is looking for endorse- 
ments that will feature 
music fi-om Simpson's 
current Columbia 
album, "In This Skin," in ads. The 
title leapt from No. 127 to No. 74 on 
The Billboard 200 last is.sue and goes 
to No. 67 this week. 

IN MEMORIAM: Beck. Conor Oberst 
Beth Otton and Giandaddy will per- 
form at a memorial concert for 
Elliott Smith Nov 3 at Ijaa Angeles' 
Henry Fonda Theater. Also appearing 
will be Rik) Kiley, Radar Bros, and 
Future Pigeon. The concert will be 
preceded by a screening of the docu- 
mentary "Strange Parallel, " which 
features Smith. 

Funds raised go to the Elliott 
Smith Foundation for Abused Chil- 
dren. Tickets are $20. 

The .'M-year-old Academy Award- 
nominated Smith killed himself Oct 
21 (Billboard. Nov. 1). 

DEALS; "American Idol" contestant/ 
Curb Records artist Kimberley Locke 
and jazz singer Diane Schuur have 
signed with Los Angeles-based Stilet- 
to Entertainment for management. 
Stiletto's clients include Bany 
Manikm, who produced Schuur's last 
album . . . Chris Robinson, formerly 
with the Black Crowes, is signing 
with Vector Recordings (Billboard 
Bulletin, Oct 28) . . . Rob Shore, for- 
mer VP of Sanctuary Music Croup, 
has joined L.L. Business Management 
as partner and will head the compa- 
ny's New York office (Billboard Bul- 
letin, Oct. 28). 




New Label Fits Jean Fine 

Davis Deal Bows With Singer's 'Preacher's Son' 



BY RASHAUN HALL 

NEW YORK— .After three solo albums and sales of more 
than !! million units, Wyclef Jean decided it was time for 
a musical change in direction and a new label to take 
that shift home. 

"1 just wanted to focus on music," Jean says. "1 don't 
haw a format to my madne.s,s. I'm not the kind of cat that 
finds out what beats are rocking in the clubs and then finds 
their producers |to make those beats for me| to put my 
voice over. If something is getting 100 spins on the radio, 
1 don't want to have to adjust to that sound. 1 have the Clef 
sound. It's a very rebel sound. Sometimes, that conflicts 
with a comiiany A company is looking for you to do a cer- 
tain thing, but I did that already. 



"Where my head space is at now, and with everything 
that's going on in the world, all I could do was look up 
to people like Mar\'in Gaye, Curtis Mayfield. |Bob] Mar- 
ley and Jimi Hendrix." he adds. "The music that they 
did transcended time. So I decided to focus on albums 
that transcend time and [willl still mean something 200 
years from now. " 

Jean, whose first three albums were released on Colum- 
bia, inked an imprint deal v\nth Clive Daws' J Records in 
2000 for his Clef Records {Hillboard. Sept 30. 2000). The 
Nov. 4 release of "The Preacher's Son" is his debut for 
Clef/J Records. 

"Clive Davis is someone I've had a relationship with 
through the \'ears, and my [best | songwriting comes from 
(Conlinued on puge 16) 
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Wyclef Jean 

Continued from page IS 



\TOrking with him, " Jean says. "When- 
ever I get with Clive, he has me focused 
on my songivriting ability more than 
any other executive that I've ever been 
with. He's hke, 'Just do the song, 
because the .song will traascend any- 
thing.' There were no mixed messages 
from him. It was just 'Do what you do 
best — masic' " 

Jean's track record with Davis is 
impressive. The two first worked 
together on "Maria. Maria," the second 
single fi-om Santana's "Supernatural, " 
The single spent 10 weeks at No. 1 on 
The Billboard Hot 100. 

Davis and Jean later re-teamed 
for the title track to Whitney Hous- 
ton's 1998 album, "My Love Is Your 
Love." That single peaked at No. 4 
on the Hot 100. 

"We established a bond and a friend- 
ship that was both personally and pro- 
fessionally rewarding," RCA Music 
Group chairman Clive Davis says. 
"We've just always connected, and 
when this opportunity came, it was a 
no-brainer for me to believe in him and 
his unique creativity." 

Once Jean signed with the label, it 
didn't take him long to craft songs for 
"The Preacher's Son." 



'Three or four weeks afler I signed, 
I went to Clive and told him I had the 
album done and ready to play for him, " 
he says. "I had 50 joints; he just had to 
pick. After that, we got into the creative 
aspect of what I was trying to say on 
one record and how we could make 
another record more of an event. My 
coasin Iproducerl Jerry Wonder and I 
worked on the record, and Clive played 
a serious role in helping us facilitate a 
more focused direction, .so it wasn't all 
over the place." 

With a list of guest appearances 
that includes Patti LaBelle, Elephant 
Man, Santana and Missy Elliott — not 
to mention the influence of Davis — 
you could draw compari.sons between 
"The Preacher's Son" and Santana's 
"Supernatural." 

But Jean begs to differ. 

"As a songwriter, I always loved to 
work with artists," he explains. "I'm a 
songwriter first So, every time I write 
a song, I never think of me singing it. 
I think of me playing the guitar and just 
vibing. So 1 always think of who would 
be perfect for the song. 

"In that aspect, all my albums are 
event albums," he adds. " All of them 
have mad guests on them. So, I would- 
n't really say it was like Supernatural,' 
but in the sense of an event record I 
could see why people might say that 
And any time I'm compared to Carlos 
Santana is a compliment to me." 

To preview the album, Davis hosted 



industry listening sessions in New York 
and Los Angeles. 

"You have to be very careful before 
you play, in effect, every cut from an 
album, because it's an artificial listen- 
ing setting whereby you've really got to 
have the goods," Davis says. "People's 
attention spans are usually not that 
long, especially in the early evening 
after they've spent a day at work. So, 
you've got to feel ttiat what you're play- 
ing is really exceptional. 

"I did it because when an artist has 
had a few albums out, everyone in the 
industry would have trouble saying 
that this is a major breakthrough to a 
whole different level, " he adds. "It was 
for that rea.son, to show that although 
this artist is talented and you might 
have liked him or admired him, his 
artistry is going to a whole new level. I 
felt that this album would survive that 
ultimate test" 

With a new label home, Jean also has 
full confidence in the album. 

' You always want a record to do 
well, " Jean says. " I want everyone to 
pick up 'The Preacher's Son.' I don't 
give a fuck if you get it from cyborg- 
net or bootleggers in Newark or if you 
physically go and pick it up in a store; 
it's one of them joints that you need to 
put on right before you go to sleep. 

"Instead of putting on the TV in that 
last hour before you go to sleep, put on 
"The Preacher's Son,' because that shit 
is a mini-movie in itself." 
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Eastwood Conflrmed As 
prHmftTV Mosic Coflterence 

i<uK 



Actor/director/producer Cint 
Eastwood tias been mn- 
firmed as keynote speaker 
lor Ttie Hdywood Reporter/ 
Bilboard Hm & TV Music 
Confererce, wticti wiB take 
place November 19^20 at the 
Renaissance Holywood Hotel 
in Los Angeles. The ewnt, 
\ pfesertedbyVolvo,wilei<afTV 
iie Itie role of musicin Him and 
television. 

Academy Awardv/innsig EastMxxl, a Helong music fan, has compcsed Itie music for 
nine of his own flms, including "Mystic Pm" "The Bridges of Madsxi Couity," and 
"Untorgiwen." His documentary "Piano Blues" recently premiered on PBS as part of 
Martin Scorsese's "The Blues" series. Bob DowSng, pubisher of 77» Holtimood 
ReporWvUH conduct the oneonone interview for this keynote, sponsored by ASCAP. 

Other conference highlights will indude director/producer/composer Robert 
Rodriguez, who in a vanguard session titled "Rebel With A Scofe" wil discuss his work 
wilh such lilms as "Sw Kids," "Desperado" and ""Once Upon a Time in Mexico." In a 
oneonone Bilboard Q&A interview, Mwarrfs West Coast bureau chief Melinda 
Newman will get updose and personal with composer James Newton Howard, 
is an Emmy winner and multiple Oscar and Grammy nominee. 

Abo conlimned for a session titled "Anatonry of a Rim" are music supeivisof Jason 
Bentley, composer Don Davis, sound editor Dane Davis and ftm editor Zach 
Staenberg. As the creative 

team behind the music of T^lt^^PORTBI BilllK«[d. 
"The Matrix Reloaded" and ^jj^' ^ ^ ^ — 
"The Matrix Revolutions," the F I LaWH ^Xt ■ 

==r°" MUSIC mmim 

presented by "VOUVO 

Neil Meron and Craig Zadan, 

executive producers of Ihe Oscar-winning fim "Chicago," wil participate in "The 
Return of the MusicaT' panel Joining Meron and Zadan wil be Academy Awardwin- 
ning producer/director Imvin Winkler and actor/composer Michael McKean of 'This is 
Spinal Tap" fame. 

In a session tided "The Inde Perspective." Joel C. ffigh, head of music and soundtracks 
at Lion's Gate, Joe Augustine of Hytxid Recordings, Marc Ferrari of Master Source and 
Tracy McKnight of Commotion Records will partidpate «i a discussion of music use in 
bwbudget film projects. A panel for aspiring songfwriters and composers, titled 
"Pitching Music for Fdm," will be moderated by Hollywood atlomey Steven 
Wmogradsky of the Wnogradsky Co. and will indude panelisis Adam Taylof of 
Associated Production Music and Bob Knight of publisher Music Sales Corp. 

This year's conference also will include a bonus track, sponsored by Creative License, 
on music use in advertising, coordinated by The Hol/wood Reporter ani BUboard's 
sister publication SWOT! Additional sessions and partidpants will be announced 

For more infomiation, visit wwwJ)ilboardevBnts.com or contact Michele Jacangelo at 
64&6544660. For registration contact Kelly Peppers at 64&654-4643. 
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IILLBOARO/HOliVWOOa REPORTEII RLM « n MUSIC CaNFERENCE 

November 19-20 • Renaissance Holtyweod Hole! • Los Angeles 

RILLROARO MUSIC AMARUS 

December 10 • MGM Grand Holel • Las Vegas 
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Mescaleros Piece Together Strummer's Swan Song 



BYWESORSHOSN 

When an undiagnosed congenital 
heart defect claimed Joe Strummer's 
life last December, legions of music fans 
were left not only stunned but feeling 
as though the life had been sucker- 
punched out of them as well. 

To these people. Strummer was not 
just a singer, but a hero of gigantic 
proportion. 

Considering how hard the 50-year- 
old ex-Clash frontman's passing hit 
.strangers, it mast have been even more 
difficult for his family, friends and for- 
mer bandmates. 

But his widow. Lucinda, vrauld have 
none of that. At her insistence, literally 
two weeks after Strummer's death. 
Martin Slattery and Scott Shields — of 
the Mescaleros. the band Strummer 
played with during his last five years — 
were back in the studio piecing togeth- 
er the album they and Strummer were 
working on when he died. 

The fruits of their and others' efforts 
were delivered Oct. 21 with "Street- 
core" (Hellcat/Epitaph). Strummer's 
third album with the Mescaleros. 

While Slattery and Shields were 
certain there would be a posthu- 
mously issued Strummer album, 
exactly what itwould include was a bit 



of a myster>' at first. 

A handful of tracks was captured at 
two previous sessions, the second of 
which was wrapped just days before 
Strummer's death. But the band was 
probably going to have to augment 
those with an instrumental and a few 
live tracks. Slattery figured. 

Thankfully, he sa>'s. noted producer 
Rick Rubin had cut a pair of sparse 
acoustic tunes while Strummer was sit- 
ting in on the 2002 sessions for John- 
ny Cash's last studio set, "American IV: 
When the Man Comes Around." 

And it's those tracks — a cover of Bob 
Marley's "Redemption Song" and the 
Cash tribute "Long Shadow" — that 
give "Strectcore" its expected poignan- 
cy and bittensweet bent. 

A heart-tugger for sure. '"lx)ng Shad- 
ow"' finds Strummer singing of facing 
your demons, of climbing the moun- 
tain, of casting a long shadow on tlic 
ground over a "Ring of Fire"-recallins5 
steam-train rhythm. Although written 
for Cash, it's a fitting, cosmic epitaph 
for both. 

"I've told people that 1 thought it was 
the best song that he ever wrote — and 
I'm sure that's gonna open the flood- 
gates." says Hellcat chief Chris LaSalle. 
who was with Strummer the night he 
finished the track. "But I remember 



seeing that look on his face (that night], 
like, how proud he was of it" 

TIGHTER, MORE FOCUSED 

While the sometimes sprawling 
songs on his previous Mescaleros set. 
200rs "Global a Go-Go." were often a 
product of a spontaneous outpouring 
of inspiration. "Streetcore" was meant 
to follow a more strdightfor^vard, main- 
stream-leaning approach. 




STRUMMER: ONE UST ENCORE 



And in their tighter, leaner arrange- 
ments, many of the songs that make 
up the balance of "Streetcore" show- 
case that direction. 

"It was more into the kind of Brill 
Building [approach)." Slattery says. 
"Really kind of getting stuck into — and 
making it work over — a three- to four- 
minute period, as opposed to a 20- 
minute period." 

STAYING THE COURSE 

Over the course of the band's final 
tour last year, and during its two stu- 
dio stints for "Streetcore." it appeared 
as though the unit's future was bright 
Strummer was feeling more fulfilled 
than ever before. 

""1 le started saying things like. "This 
is the fuckin' best shit I've ever been 
i nvolved with.' " Slattery .says. "And Joe 
doesn't just say those things." 

In fact, when Strummer's former 
Clash bandmates Mick Jones and Paul 
Simonon approached Lucinda about 
backing her husband on the tracks he 
left behind — thus igniting the reunion 
Clash fans have wanted for two decades 
— she declined. 

"She's really kept his mentality with 
regards to the record; it would have been 
very easy for her to accept an offer from 
lex-Eurythmic] Dave Stewart to help, or 



Rick or Mick and Paul," Slattery says. 
""But she was quite strong about Scott 
and I carrying on as much as possible 
and not bringing in the history." 

In terms of cohesiveness, Lucinda — 
who also even made a few key mbung 
calls — seemed to make the right deci- 
sion, as Slattery and Shields arranged, 
wrote and produced the Mescaleros' 
work equally with Strummer. 

A few of the tracks on "Streetcore" 
were bom out of late-night jams. On 
the last night the band was together, it 
cut "Midnight Jam" as Strummer 
cheered it on, jumping up and down, 
shouting. "Fuckin" great!" 

Strummer was to add vocals after 
the band's break for the Christmas hol- 
idays, but he died Dec. 27. Instead of 
leaving it as an instrumental. Slattery 
slathered dialogue from Strummer's 
BBC radio program mtt the music. 

Reflecting on his time with Strum- 
mer. Slattery .says the singer always 
instilled a sense of invincibility in those 
around him. 

"Whether you were going around 
the world, or jast walking about Soho, 
when you were with him. you felt like 
you were in a gang." the multi-instru- 
mentalist says. "He was into the tribal 
thing, the posse; he was really into that, 
and it felt great being a part of it. " 
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BMG Classics Gives RCA Red Seal A Fine Tuning 




RCA Red Seal — which for quite 
some time has been the least active of 
the classical majors — has been 
rewing its engines. 

First out of the gate Oct 7 was an 
Ensemble Modem recording of sever- 
al works by American original Steve 
Reich, including "City Life. " "New 
York Counterpoint," "Eight Line.s" 
(octet) and "Violin Phase." 

On Oct 21, the label released two 
discs by noted conductor Nikolaus 
Hamoncourt one of RCA Red Seal's 
new signings. The first 1 larnoncourt 
discs are the Bruckner Ninth Sym- 
phony and Smetana's tone poem "Ma 
Vlast, ' both with the Vieniu PhiUur- 
monic The Bruckner title includes a 
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Super Audio CD performance of the 
symphony and a workshop concert in 
which Hamoncourt discusses his per- 
formance choices for the work's last, 
unfinished movement 

The label follows its frontline 
releases with several budget-priced 
boxes on Nov. 4. These titles feature 
some of the best-knmvn recordings 
from the RCA vaults, including the 

complete 

Beethoven sym- 
phonies conduct- 
ed by ArtwD 
Toscanini and 
Yuril^miHonav's 
.survey of the 
complete 
TchaikovsHy sym- 
phonies witli the 
Royal Philhar- 
monic Orchestra. 



as well as the continued roster pre.s- 
ence of such artists as violinist \icolq' 
Znaider and mezzo-soprano Vesseliiia 
Kasarova, Hetherwick estimates that 
Red Seal will release no more than 
15-20 front-end titles per year. 

On the reissues front, the label will 
begin bundling CDs with DVDs in 
.spring 2004 as well as launch a new 
mid-line series, "RCA Red Seal Classic 



Classical 
Score 



By Anastasia Tsioulcos 

atsloulcas@bnitx>ard.com 




After several 

name and orga- 

ni7.ational changes during the past 
few years (including the appoint- 
ments of Stefan Piendl as senior 
VP/COO and Gilbert Hetheiwkk as 
VP/GM), the BMG classical divi- 
sion — whose mainstay imprint is 
RCA Red Seal— has reverted back to 
the name BMG Classics. Could these 
transformations signal a rededication 
to the classical market? 

"Absolutely," Hetherwick affirms. 
"And our commitment now is com- 
pletely to core classical music — all 
crossover is now in the hands of 
our sister company. Arista As.sociat- 
ed Labels, under the direction of 
David Weyner." 

With the signing of Hamoncourt 



Library," featuring gems from its 
famous catalog. 

MINDESOTA'S BIG BASH: Following in 
the footsteps of other prominent 
American orchestras, the Minnesota 
Orchestra is celebrating its Novem- 
ber centennial by releasing its own 
retrospective. Its 12-CD compilation 
of previously unissued material spans 
80 years of the ensemble's history, 
from its inaugural recording session 
in 1924 to a 20O2 broadcast with the 
orchestra's new music director, Osmo 
Vansia, who began his tenure with 
the orchestra this fell. 
The orchestra is celebrating the 

(Continued on page 19) 
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RZA Writes Music For Another 
Medium, Tarantino's 'Kill Bill' 



When screenwriter/director 
Quentin T^iantino chose rapper RZA 
to write music for his current movie, 
"Kill Bill Vol. 1." it may not have 
seemed like an obvious choice for a 
director who generally packs his film 
soundtracks with retro pop music 
and relatively obscure artists. 

RZA — who is also a member and 
producer of Wu-'Daig Clan — tells 
Billhoanl, "Quentin says that I pro- 
duce my albums like movies. So he 
wanted to bring that technique to 
Kill BillVol.l.'Ilikeusingalotof 
sound effects." 

The movie's soundtrack — released 
SepL 23 on A Band Apart/Maverick/ 
Warner Music Group Soundtracks — 
features tw RZ.^ songs: "Ode to Oren 
Ishii" and "CraneAVhite Lightning," a 
collaboration with Charles Bernstein. 
RZA also scored some of the music 
for the film, which opened Oct. 10 in 
U.S. theaters and debuted at No. 1 
during its opening week. 




RZA; MIXING VIOLENCE AND BEAUTY 



The rapper performed at the 
"Kill Bill Vol. 1" after-party for the 
film's New York premiere, which 
was held Oct. 7. 

"Kill Bill Vol. 1"— a Miramax Films 
action picture — stars Uma Thunnan 
as a former assassin who must battle 
other assassins while on a mission to 
get revenge on her former boss 
named Bill. Lucy Liu co-stars in the 
movie as Oren Ishii. the title charac- 
ter in RZA's soundtrack song. 

On the song, RZA raps a biography 
about the character. "What's cool 
about the song," he notes, "is that it's 
rapping with no drums: just an 
orchestra. The Oren Ishii character is 
ver>' violent but beautiful, and 1 think 
that music — rap with an orchestra — 
matches that contrast" 

For "CraneAVhite Lightning," RZA 
says, "That was for a scene in the 
movie that was suppo.sed to have a 
Metallica song. But that didn't work 
out. so Quentin told me he wanted a 



song with a great buildup." 

Other songs on the album include 
Nancy Sinatra's "Bang Bang (My 
Baby Shot Me Bo^m)," Santa 
Esmeralda's 10-minute cover ver- 
sion of the Ani- 



Savage notes, "We did a lot of 
street marketing, and the soundtrack 
had high visibility at the New York 
and LA premieres. We also had 
soundtrack listening parties at clubs 



Movies 8c^ 
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mals' "Don't 1-et 
Me Be Misunder- 
stood," Isaac 
Hayes' "Run Fay 
Run" and 
Tomoyasu 
Hotel's " Battle 
Without Honor 
or Humanity," 
which is the dra- 
matic instru- 
mental music 
heard in com- 

mercialsfor"Kill Bill Vol. 1." 

"Since Quentin wrote the first page 
of the script." RZA comments, "he 
knew he wanted Bang Bang |My 
Baby Shot Me Down)' in the movie." 

The rapper says of his teaming 
with Tarantino: "I first met him a 
few years ago. He gave me the script 
to "Kill Bill," and at first he didn't 
know at which capacity I'd be 
Involved. At one point he wanted to 
bring me in as producer for the 
soundtrack, but as time went on he 
decided to produce it. " 

Tarantino and A Band Apart co- 
founder Lawrence Bender were the 
soundtrack's executive producers. 

RZA says, "The first day we got 
into the nitty gritty of working 
together, he told me, I spent all week 
listening to VVu-TVig Clan, and I 
honestly admit I trust you.' I think 
he wanted me to add the kind of fla- 
vor to the soundtrack that people 
wouldn't expect. 

"When we were working on the 
movie's music," RZA continues, 
"Quentin would come in with his 
vinyl record collection and play masic 
that he thought would be inspiring." 

Maverick CM Daniel Savage says 
that although the " Kill Bill Vol. 1" 
album isn't the type of soundtrack to 
yield hit singles, it was nevertheless 
marketed aggressively. 



in the top 20 lU.S.I markets." 

In addition, the record label struck 
deals to have the soundtrack get in- 
store play at such retail chains as 
Puma, Diesel and Urban Outfitters. A 
national contest at Puma included 
giveaways of the album. 

Maverick serviced the sound- 
track to college radio, and the label 
hired independent firm Filter Mar- 
keting to do targeted street and 
online campaigns. 

RZA says, "The opportunity to do 
this soundtrack's music really 
opened my mind up to a lot of other 
things. When I was mixing my cur- 
rent album |""Birth of a Prince," 
released Oct. 7 on Sanctuary 
Records], that was even affected by 
the movie-making technique." 

HZA also believes that more film- 
makers should lake a chance on hip- 
hop artists doing film scores. 

"Any good film score knows how 
to characterize the music with the 
characters. Hip-hop producers and 
artists have the musical talent. Rap 
is all about storytelling, just like 
the movies." 

Although music for the soundtrack 
to ""Kill Bill Vol. 2" has yet to be decid- 
ed, the album is set for release Feb. 3, 
2004, on the same record label as its 
predecessor. Miramax will release the 
second film Feb. 20 in U.S. theaters. 
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conductor's arrival in a more whim- 
sical v\'ay with a limited-edition Van- 
ska bobble-arm doll available to live- 
concert attendees. 

The Centennial CD Collection is 
available through the orchestra's Web 
site, minnesotaorchestra.org. 

ANOTHER 100 CANDLES: Boston's 
Jordan Hall — the crown jewel of New 



England Conservatory — is also cele- 
brating its centennial. 

One of the most acoustically perfect 
venues in the U.S. (if not the world), 
Jordan Hall first opened its doors Oct 
20, 1903. Since then it has hosted the 
Boston premieres of such world- 
renowned artists as the Budapest 
String Quartet Arthur Rubinstein, 
Pablo Casals, Marian Anderson, Yo-Yo 
Ma and Renee Fkming. 

Let's hope the next 100 years 
bring more recordings from Jordan 
Hall, so that non-Bostonians can 
get a taste of the space's glorious, 
inimitable sound. 
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Latham Adds Music To Comedy Fest 



BY SUSANNE AULT 

LOS ANGELES— After rolling out the Crown 

Royal Kings of Comedy tour to sold-out are- 
nas, creator Walter l^tham hopes the laughs 
extend all the way to the bank this year 

Like Kings of Comedy, the Crovvn Royal Com- 
edy Soul Festival road trip stars stand-up comics. 
But it has added musicians for the first time. 

Earth. Wind & Fire and the Isley Brothers are 
sharing the bill with such comedians as Bruce 
Bruce. Earthquake and Rickey Smile>'. 

Spanning 20 major-market dates, the Com- 
edy Soul Festival kicks off Nov. 13 at the Philips 
Arena in Atlanta and wraps Dec. 28 at the Oak- 
land Arena in Oakland, Calif. Tickets range 
from $35 and US. 

The 1999 arena run of Kings of Comedy — 
which spawned the Spike Lee-directed film 
■ The Original Kings of Comedy" — attracted 
about 10.000 people per arena show, according 
to Latham, CEO of Latham Entertainment. 

Combined with its 1998 theater incarnation, 
the two editions collectively grossed $37 mil- 
lion, he adds. 

liitham says the Comedy Soul Festival is fol- 
lowing that successful path. ".All indications are 
tliat it will be a sellout across the board." he .says. 

Latham's company produces films (like 
Kings of Comedy"! along with tours, includ- 
ing the Queens of Comedy series. 

I jtham .says that the company's core African- 
American fan base tends to be late ticket buyers. 
.So when lO.fXtO tickets sold across the 20 dates 
during the first day of its Oct. 3 on-sale. "you 
liave something that's hot." he says. 



Even with those positive indicators, 
though, he's happy to keep the Comedy Soul 
Festival limited to 20 dates. 

There are plans in 2004 to release a filmed 
version, similar to 'Kings of Comedy. " likely ;is 
a DVD or TV special. 'Tou need to keep it short 
and sweet." Latham says. "You don't [want to| 
kill your second wave of opportunity." 

But Kings of Comedy and the Comedy Soul 
Festival are not carbon copies. WTiile Earth. 
Wind & Fire and the Isley Brothers are estab- 
lished acts — on par with Kings stars Steve 
Harvey. Cedric the Enter- 
tainer and Bernie Mac — 
Comedy Soul's comics are 
up-and-comers in the 
stand-up world. 

Ronald Isley of the Isley 
Brothers had his doubts 
about the Comedy Soul 
lineup. 

"We're friends with 
Steve Harvey and Bernie 
Mac. but some of these 
comedians that Walter is 
using are new comedi- 
ans." Isley says. 

But Latham says the 
current Comedy Soul Fes- 
tival acts arc just as big as 
Cedric the Entertainer was 
when he was first on tour 
with the Kings of Comedy. 

Verdine White of Earth, 
Wind & Fire points out 
that "musicians and come- 




dians have a lot in common — they both enter- 
tain people. " 

Confidence in the Comedy Soul concept led 
Latham to "go on the line and guarantee 
Crown Royal |the title sponsor] 70% overall 
attendance," he says. 

Rob Warren, VP of marketing at Diageo- 
North American Whisky, which distributes 
Crown Royal, is equally sure that the festival 
will be a success. 

After Crown Royal kicked off its partnership 
with Latham Entertainment on Kings of Come- 
dy. Warren recalls telling 
Latfiam. "We like this rela- 
tionship with you. You de- 
liver the biggest comedy 
programming events we've 
ever seen. When you're 
ready to go back on the road 
with a product, call us. " 

In exchange for the 
sponsorship. Crown Royal 
is primarily covering the 
lour s marketing expens- 
es. It is advertising the 
tour with visual displays 
inside Crown Royal retail- 
ers and by sending e- 
mails to the 7.50,000 reg- 
istered members of its 
Web-based benefits club. 
Society of Crown. 

Already. Crown Royal 
has pacted with Latham 
Entertainment to launch 
a second iastallment of the 



Comedy Soul Festival tour at a time to be 
determined. A different muc of performers will 
likely be featured. 

Warren admits it is tough to detect a direct 
link between exposure to Kings of Comedy 
shows and spiked product sales. But he ne\'er- 
theless sees a financial upside in hooking up 
with Latliam's tour endeavors. 

"We have done post-event research [through 
the Web site and at show venues), and [atten- 
dees] show strong affinity for Crown Royal. 
They recollect that Crown Royal was the spon- 
sor. That's why we are back again (with Lath- 
am]." Warren says. 

"Bringing in legendary musical groups to 
the tour should broaden the consumer base 
for Crown Royal products. Crown Royal has 
a very good African-.American following," he 
says, adding that acts like Earth. Wind & 
Fire and the Isley Brothers appeal to all 
groups of people. 

Bryan Blaum. CM of the Compaq Center in 
Houston, reports that the Nov. 1.5 show there 
should near its capacity of 10.600. He agrees 
that the Comedy Soul Festival "takes Kings of 
Comedy to a new level. It appeals to a broad- 
er audience." 

Other venue managers report slow ticket 
sales but believe that Latham's track record 
should deliver packed houses come showlime. 

"I trust ]Latham's] instincts very much." says 
Peter Patton. CM of the Gund Arena in Clew- 
land, which hosts the concert Nov. 22. 

A month out from the date Patton says, 
'Sales are low, but I'm still optimistic ]it| will 
have a strong finish," 



Clear Channel Out; I.M.P. In At D.C.-Area Shed 



BY RAY WADDELL 

A pair of Washington, D.C., pro- 
moters has taken over the venerable 
Merriweather Post Pavilion in a rare 
case of an independent replacing a 
corporate promoter at a shed, 

Seth Hurwitz and Rich Heinccke, 
principal partners in I.M.P. and (Avn- 
ers of the 9:30 Club in Washington, 
D.C., have signed an exclusive contract 
to book and operate the 15,000- 
capacity amphitheater in Columbia, 
Md. The deal starts in 2004 (Billboard 
Bulletin, Oct 13). 

The contract was signed with the 
Rouse Co., which owns the pavilion. 
Merriweather opened it in 1967 as 
the cultural hub of the planned town 
of Columbia, halfway between D.C. 
and Baltimore. 

I.M.P. has a history in the venue, 
having promoted shows there fi'om 
1998 to 2002 through an agreement 
with then-leaseholder Nederlander 

That contract transferred to Clear 
Channel Entertainment (CCE) 
through its SFX acquisition, with CCE 
promoting shows at Merriweather 
exclusively in 2003. 

Seventy-five miles from Columbia, 
CCE owns and operates the Washing- 
ton, D.C. market's other shed, the $25 



million, 25,000-capacity Nissan Pavil- 
ion in Bristow, Va. Cellar Door Con- 
certs opened the venue in 1995. SFX 
acquired Cellar Door in 1998. 

Some contend that CCE con- 
sciously steered the premier D.C. out- 
door shows to its own venue. Nissan 
hosted 28 concerts in 2003; Merri- 
weather hosted 19. 

The CCE camp obviously sees 
things differently. Last year, the Mer- 
riweather's schedule — booked by 
CCE — included Kenny Chesney, a 
two-day jazz fest Brooks & Dunn, the 
Dead, Sleil Young, Jimmy Buffett Blue 
Man Group, Jackson Browne, Iron 
Maiden, Mariah Carey, 311, Radio- 
head, Tori Amos, the Liquid Sprite 
tour and Crosby, Stills & Nash, 

"We'll let that schedule stand on its 
own legs," says G. Wilson Rogers, CCE 
senior VP/GM for the South region. 
Rogers oversees the company's efforts 
in the region, irKluding Nissan Pawlion. 

Still, on the surface. Billboard Box- 
score numbers indicate that the CCE 
shed vastly outperformed Merriweather. 

Nissan reported 27 shows that drew 
417,198 and grossed $13.8 million. 
Merriweather reported 1 1 shows that 
grossed slightly less than $3 million 
and drew 96,906, 

"We're looking forward to having 



\\M.P.] as partners at the facility," says 
Wayne Christmann, senior VP for 
Columbia Management and manag- 
ing agent of the Rouse Co. for the 
Merriweather property. 

Hurwitz says Merriweather had 
long been the premier place to play 
outdoors in the market "so much so 
that Clear Channel wanted to control 
another amphitheater in the D.C. 
market when they had one already [in 
Nissan Pavilion]. 

"But in this case it wasn't as sim- 
ple as just buying it," Hurwitz con- 
tinues, "They had a landlord to deal 
with, and that's why their usual 
strateg>' didn't work. 




HURWrrZ: I M RWILL BOOK MERRIWEATHER 



"They didn't fool the landlord, the 
acts or the public," Hurwitz adds. 
"There are two ways to deal with com- 
petition: You either try to control the 
situation, or you do a better job, I plan 
on doing the latter." 

Hurwitz says he talked with man- 
agers and agents that had offers in for 
Nissan, and they had no idea the Mer- 
riweather was still open. 

"For [CCE| to pretend this place 
didn't exist or to try and do some sort 
of planned obsolescence strategy, I 
think people were pretty insulted that 
Clear Channel thought everyone 
would buy their version of the vrorld," 
Hurwitz says, 

Rogers takes the high road when 
di.scassing the .shift at Merriweather 

'The Rouse Co. issued a [request for 
proposals], we responded and we're 
dLsappointed that our response wasn't 
taken," he .says. 

CHANGES AFOOT 

Christmann says the Rouse Co. is 
planning a multi-phase, multimillion- 
dollar capital improvement project for 
Merriweather 

lx)ng-term plans may involve mak- 
ing it a year-round ^ility as opposed to 
a seasonal one. 

Christmann hinted the venue 



may become enclosed. 

""We"re looking at maintaining an 
entertainment facility within the 
]area] that Merriweather exists," says 
Christmann, referring to the 60-plas- 
acre commercial/residential area that 
is home to the venue. 

Meanwhile. Hurwitz plans on being 
active but selective at Merriweather. 

With extremely deep pockets, an 
unmatched network of sheds and the 
lion's share of the outdoor concert 
business, CCE is fierce competition. 

And with 10,000 lucrative reserved 
seats at Nissan, as opposed to 5,200 at 
Merriweather, the former offers a sub- 
stantially higher gross potential in 
most cases. 

Hurwitz says he won't get into a 
bidding war to attract acts to Merri- 
weather but says it is the best fit for 
many bands. 

The D.C. shed situation is one that 
agents are clearly interested in. 

"I will play for the right promoter, 
on the right day in the right build- 
ing," says Marty Diamond, president 
of Little Big Man Booking, agency for 
such acts as Avril Lavigne, Jason Mraz 
and Coldplay 

I.M.P. will promote the Dec. 14-15 
Simon & Garfijnkel shows at MCI Cen- 
ter in D.C, both of which are sold out 
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onoss/ 


ATTBtDAMCE/ 


I'BOWOIf B 


BRUCE SPRINGSTEEN 
& THE E STREET BAND 


Shea Stadium, 
Flushing, N.Y. 


$10JS8,610 


147.832 

161.000 
rhroe shows 


New Vork Mats, 

Radio City Entertainment 


SIMON & GARFUNKEL, 
THE EVERLY BROTHERS 


Unilad Center. 
Chicago 

UCl- 


S3.741,050 

S25Q/S50 


34J2D 

two ssltouls 


Jam Prodeciioao 


SIMON & GARFUNKEL. 
THE EVERLY BROTHERS 


PalBce of Aubum Hilts, 
Auburn Hills, Mich. 


S3.133.346 

S205,'S125,'S79 SftrsSgbD 


31.011 

[wo sellouts 


Clear Channel 
EntBflainmenl, Palace 
Sports & Enterlainmertt 


CEUNE DION 


The Coloueum st Caesars 
Palace. Lbs Veges 

Oct 22-26 


S2.7ES.G2a 

S22Ei/S17£i«127.5a'S87 50 


20.403 

five sellouts 


Concerts West 


BRUCE SPRINGSTEEN 
& THE E STREET BAND 


INVESCO Field at Mile High. 
Denver 


12,442,072 


»jm 

37.soa 


HoHM of Blaw Concerts 


CHER. TOMMY DRAKE 


Allslaie Arena. 
Rosemont III. 


$1,772,922 

$79.75/SJ7 75 


ism 

2e.oao 

two shows 


Clear Channel 
Enlertainmant 


SHANIA TWAIN, JAMES OTTO 


FleelCflfllsr. 
Boston 


SI. 175.490 

S8a'S45 


17JSZ 
sellout 


OCESA Presents. 
Frenk Productions 


SHANIA TWAIN. JAMES OTTO 


MCI Center. 
We&hington, D.C 


S1.129J01 

SB3/S2B 


1U72 

16,909 


Clew Channel 
Entenainment 


SHANIA TWAIN, JAMES OTTO 


Pepsi Arena, 
Albany. N.Y 


S1.065.175 
S8(V$45 


15,564 

sellout 


Frank Produc:tions, 
iiMiousa 


SHANIA TWAIN, JAMES OTTO 


Unrted Center, 
Chicago 


timaa 

S8(V$85/S45 


i4sn 

l«,95l 


Jam Productions 


SHANIA TWAIN, JAMES OTTO 


ContinenUl Airlines Arena. 
Easi RtMherford. HJ. 

Oci. 6 


S1.QZ4,580 

S8aS45 


17JB1 

19.003 


OCESA Prasonti. 
Frank Productions 


FLEETWOOD MAC 


RaalCantar. 

Boston 


11.020,897 

SI2S/S7VS49.50 


13.180 

14,609 


Concerts West in-bousa 


AEROSMrTH & KISS. SAUVA 


White River Amphitheatre. 
Aubum. Wash. 


Sl.001,234 
$1)^9 


14J48 

19.770 


Claar Channel 

Enlortainment 


manA 


AllslBle J^na, 

Rosemont III. 


mi42 

SB,S0/S26 


aoiis 

24.318^ 


OCESA Presents 


AEROSMITH ft KISS. SALIVA 


Coors AmphilbMtra, 
Chula Vista. Calif. 


034714 

$11S/S8VS60 50/S4S 


1^140 

15.000 


House of Blues Concerts 


SHANIA TWAIN. JAMES OTTO 


Madison Square Garden. 
New York 


$871,760 


15,706 
l%018 


OCESA PresBnts. 
Frank Productions 


SHANIA TWAIN, JAMES OTTO 


Nassau Veterans Menwrial 
Coliseum, Uniondale. N.V. 


$030,905 

S83/Sea/$48 


14481 

17,751 


Metropolitan Talent 
Prosanta 


LUCIANO RAVAROTT1 


Soveretgn Bank Areaa, 
Trenton, N J. 


1706,101 

S50CVS2SaS15aS50 


6^912 

7,950 


MwHX EatartainiiMnl 


R. KELLY 


New Orleans Arena. 
New Orleans 


sses^ 

$71/531 


mSm 


AtlentB Worldwide 

Touring 


R.E.M., PETE YORN 


PWUps Arena. 
Atlanta 


S820,«3* 
$67/$47 


81881 

^788 


Clear dannal 
EnlettaimMnt 


KZLA COUNTRY BASH: LEANN RIMES, 
KID ROCK. LONESTAR. JO DEE 
MESSINA, TRtCK PONY & OTHERS 


Verizon Wireless 
Amphitheater. Irvine. CalH. 


S61 0,561 

S7S«27 


16,151 


Clear Oiannal 
Entertainment 


AEROSMITH & KISS, SAUVA 


Sleep Train Amphitheatre, 
Marvmill*. Calif. 


S800.3S6 

S125/S45 


17JG67 
18.500 


Clear Chaanal 
EMattalnmani 


RED HOT CHIU PEPPERS. FLAMING 
UPS, MIKE WATT 


The Forum, 
taglMwood. Calif. 


$39.50 


14jaB 

15,054 


Clear Channel 

Entertainment. Goldnnvoice. 
Nederlander Ofganuation 


aUZZFEST: STAIND, FUEL, TRAPT, 
EVE 6, AUEN ANT FARM 


Cynthia Woods KMchel 
Pwrihoa. The Woodlandi. Texaa 


SS24.127 

$77/S32 


16,916 

17.047 


Clear Channel 
ERtertsinmem 


106.7 LITE FM'S ONE NK3HT WITH 
LITE: ROD STEWART, SEAL SIMPLY 
RED, SARAH McLACHLAN 


The Theatre al Madison Square 
Ganlaii.NewV<)rit 

Oct 15 


SSI 7,535 
S2SIVS65 


5.605 


Claar Channel 
Entertainment 


CHER. TOMMY DRAKE 


Norfolk Scope, 
Norfolk. Va. 

Oct, 15 


S4H14B7 

S82.7ySS7.7S 


a,iB 

8.446 


Clear Chaanal 
Entertainment, in-house 


JAMES TAYLOR 


Mandaley Bay Events Cantor, S435.950 
Las Vegas SaWS3b 
Oci n 


UN 

8321 


Clear Channel 
Entanainmant in-house 


JAMES TAYLOR 


Coors Amphitheatre, 
Chula Visla. Calrf 

Oct 17 


S397000 

S52/S42ySZ8,50 


a.7M 

9.368 


HiMMo of Bhm Concerts 


manA 


Patriot CanMr, 
Fairfax, Va. 

Oct 12 


$391.ISfi 

S6I/S3I 


7,563 
sellout 


OCESA PtMnMs 


RED HOT CHIU PEPPERS. FLAMING 
LIPS, MIKE WATT 


Coon AfflshMtaatre. 
Chula Vista. CalH. 

Oct. 14 


09.446 


9.788 

taooo 


Hons* of Blans Concerts 


RED HOT CHIU PEPPERS, FLAMING 
UPS, MIKE WATT 


VarinMiWIroless 
AmphHhaater. IivIm, CalH. 

Oct 12 


$388,103 

$4S.SQ/S33,S0 


1572 
16,244 


Clear Channel 
Entertainnwnt 
Goldemraice 


ALAN JACKSON, JOE NICHOLS 


Mississippi ColiaoiMt 
Jackson. Misa. 

Oct 26 


HS^*50 


1827 

sellout 


Beaver Prodi»ctions. 
Oetback Concerts 


GOOD CHARLOTTE, SOMETHING 
CORPORATE, MEST 


Nassau Veterans Memorial 
Coliseum. Uniondale. N.Y. 

Oct 17 


S2S7JZ5 

SS0/S2S 


101934 

13.580 


Clear Channel 
Emertainnieni 


GOOD CHARLOTTE SOMETHING 
CORPORATE, MEST' 


Roseland Ballroom, 
New York 

Oci 14 IB 


S24Z^ 

S50/$28 50 


1951 

10.485 

ttiree shows 


Clear Channel 
Enleftainmani 


MICHAEL W. SMITH, MERCYME 


Allen County War Memorial 
Coliseum. Fori Wayne. Ind. 

Oct 18 


$236,780 

S35;S30/$25/St5 


9JI8B 

sellout 


Trinity CenmiMnicatton 
Group 


.V.Ttfll.'l>.1.1 VNLiaV.iT..rV-. PAT.: , ■., . . 
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MCI Center's Paul 
Joins Azoff 's Co. 



MCI Center entertainment 
booker Jared Paul will be joining 
.Azoffmu.sic .Managcmenl. Paul 
will work closely with mega- 
manager Irving Azoff at the com 
pany's Los Angeles headquarters 
as a personal manager. 

Paul previously ser\'ed as direc- 
tor of entertainment for Washing- 
ton Sports and Enter- 

tainment. owner and 
operator of the MCI 
Center in Washing- 
ton. D.C. 

Additionally. Paul 
will oversee a new divi- 
sion of the company 
that will develop 
strategic joint ventures 
to manage artists with 
other managers. 

Calling the move a 

"once-in-a-lifetime 
opportunity." Paul says he is look- 
ing for\vard to working with Azoff. 
one of the legends in the business, 
as well as exercising his creativity. 

"That will be a change for some- 
one who in the past had to rely on 
other people to bring me shows." 
Paul says. "1 will be working hand 
in hand with Irving and his roster 
of acts, involved in all aspects of 
artists' careers." 



It* 



Miller & the Commonwealth. Day- 
break, the Gibson Brothers. Adri- 
enne Young. Vienna Tang and the 
Avett Brothers. 

In other Nashville agency news. 
Sammy Kershaw and Mark Famer 
have signed with the Bobby Rob- 
erts Co.. and Cowboy Crush has 
signed with Buddy Lee Attractions. 
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PAUL: ■ONCE-IN-A-LIFETIME OPPORTUNITY' 



Azoff .says Paul s background in 
touring gives him a "head start there, 
but I think he'll be a great fit as a 
manager in all areas of the business. " 

Prior to his job at MCI Center. Paul 
worked with promoters Jack Boyle 
and the late Dave WilUams booking 
concerts for the Washington. D.C. 
office of Cellar Door Concerts. His 
tet day at MCI Center Ls Nov. 3. 

PLAYING TAG: The Nashville office 
of the .Agency Group, headed by 
Paul Lohr. is aggressively signing 
acts. Roster additions during the 
past month include Clarence 
"Gatemouth" Brown. Hot Club of 
Cowtown. Third World, bluegrass 
vocalist Ronnie Bowman. Scott 



TOURS AND SUCH: Orange County, 
Calif., rock band Lit has announced a 
string of West Coast tour dates 
beginning Nov. 16 at the Sub Ball- 
room in Moscow. Idaho. The band 
has been in the studio for the past 
several months recording its 2004 
release, tentatively titled "Weapoas of 
Mass Distortion." 

Gillette Passion Venus Presents 
Martina McBride s the Joy of 
Christmas tour will begin Nov. 28 
at the Erie (Pa.) Civic Center. It 
wraps Dec. 22 at the Ford Center in 
Oklahoma City. Ron Baird at Cre- 
ative Artists Agency books McBride. 

Seattle rockers Vendetta Red 
begin their first headlining tour 
Nov. 1 1 at the Bluebird in Denver. 
S.T.U.N and Armor for Sleep are 
supporting. Paolo Palazzo with CAA 
i.s Vendetta Red's bcxiking agent. 

HIGH UFE: Clear Channel Enter- 
tainment's Rich Levy. VP of book- 
ing for national sales and market- 
ing, says the Miller Pure Night Out 
tour was a big winner this year. 

"We brought such artists as 
Snoop Dogg. Ludacris. Chingy. 
Evan Dando. Rhctt Miller. Glen 
Phillips from Toad the Wet Sprock- 
et. Trapt. Seether. Smile Empty 
Soul. Busta Rhymes. Cypress Hill, 
etc., to 1 .000-capacity venues in Los 
Angeles. San Francisco and Chica- 
go," he wrote in an e-mail. 

Tickets were priced between $5 
and $7. including ser\'ice charges 
and facility fees. 

"The difference between these 
.shows and (other, similar sponsored 
.small-venue tours] was that the pub- 
lic could actually purchase tickets to 
them." Levy said. "The events were 
|for those aged] 18 and over, as op- 
posed to 21 and over. They were not 
given to a particular radio .station. 
Far less intrusive. Far more about 
bringing value to the consumer, 
which I am trying to make my m.o." 
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Musical 

Glory Celebrates New Soul Generation 



BY GAIL MITCHELL 

The next generation of soul artists. 
That is the niche being mined by 
Glory Records. 

The New York- 
based label's entree 
into the market is 
"Neo-Soul United," 
released Sept. 2. 
The 12-track com- 
pilation is distrib- 
uted by Select-0- 
llits. it celebrates 
what Glory founder 
and classic suul 
music lowr Natalie 
Esposito calls the 
"rich diversity and 
amazing quality of 
the new generation 
of soul artists." 

Esposito began 
researching the underground soul 
realm a year ago. Comprising songs 
marinated in liink, gospel, hip-hop, jazz 
and ragtime, (he collection features per- 
formances by such up-and-comers as 
Lizz Fields, Michael Bohannon. Kelli 
Sae. Ellis Hall, Cee Cee Michaela and 
Cooly's Hot Box, 




Several of the acts, including 
Fields. Sae (a vocalist with Incog- 
nito! and Cooly's, also have solo al- 
bums in current release on other 
labels. Hall is signed to Ray Charles' 
Crossover label 
with a first single, 
"Gotta Get the 
.Money. " The sin- 
gle cracked the 
Billboard Hot 
R&B/Hip-Hop 
Singles & Tracks 
chart at No. 98 in 
the Oct. 25 issue. 

Dedicated to 
building steady 
sales. Glory scored 
a coup when Car- 
los Adams, prod- 
uct manager of 
urban music for 
Virgin Megastores 
USA, selected its album to be part of 
a high-profile, 60-day national 
campaign (September-November), 
alongside projects by Dwele and Obie 
Trice, plus a 2Pac reissue. The cam- 
paign includes price-and-position- 
ing, a listening station and a Vibe 
magazine ad. 
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Virgin corporate policy does not 
permit staffers to comment on store 
campaigns. But to gauge the building 
buzz on "Neo-Soul United," it can be 
noted that the track "Build a Fire" by 
Bohannon claimed the No, 2 most- 
ratedZ-played position on the AOLV 
Netscape/Spinner top 25 chart for the 
week ending Oct. 26. (Spinner.com 
provides music broadcasting content 
to AOL and Netscape.! 

Another track, Lasonya Cunter's 
"Endlessly," finished at No. 10 for 
the same week. Six songs from the 
compilation are in rotation on 
spinner.com. 

In addition to spinner.com, other 
alternative routs have been pressed 
into service. These include DMX 
Music (a music supplier of in-store 
play for Cap and other large chains), 
XM satellite radio and leading com- 
munit>'/college radio stations. 

"The way I am going after accounts 



is unusual," Esposito says. "Instead of 
spreading the product to as many 
accounts as possible in the hope of 
having a big first week. 1 am placing 
the product at a few select accounts 
in the top markets. \ steady sales pat- 
tern is very important to me, more so 
than a big first week with a massive 
drop afterward, 

"So far the word-of-mouth has 
been the biggest force behind the 
continuous interest for the project. 
That is very encouraging to me." 

"Neo-Soul United" was released at 
the end of October in France (through 
Nocturne). It will be available in 
November in Germany (Zomba) and 
Japan (Manhattan Records). 

Initially a one-woman show. Glory 
Records' staff now includes consult- 
ant John Costanza and newly named 
co-president Teddy Esposito. Natalie's 
husband was formerly director of 
sales at Giant Step, early home of 



Motown artist Donnie, 

"My sales projections are very con- 
servative," says Esposito, who has 
worked in the restaurant and finance 
industries. "And my overhead is low. 
so the current climate doesn't really 
affect me." 

A special one-hour show devoted to 
"Neo-Soul United " aired at the end of 
October on Paris' top urban radio sta- 
tion. Generations FM. And according 
to Costanza, a couple of video direc- 
tors "who believe in the project," have 
offered to do a low-budget video, but 
nothing is concrete yet. 

In the meantime. Esposito is look- 
ing for corporate sponsors to under- 
write a national tour. 

"Not having a background in the 
music industry keeps me very open- 
minded," she says. "If 1 can make my 
investment back and help launch 
the careers of a few artists, I'll be 
very satisfied." 



Artist Factory Production Up 

Company Inks First Mq/or Artist-Development Deal With Aezra 



The Artist Factory has 
pacted with Aezra Records 
to work in tandem with the 
latter's R&B singer/song- 
writer Crea. 

The deal is Atlanta-based 
Artist Factory's first major 
long-term artist-develop- 
ment project since opening 
its doors earlier this year 
{Billboard. May 10). Last 
week. .Artist Factor^' founder 
Hiriam Hicks announced 
that the company is now overseeing 
all managerial duties for Jennaine 
Dupri the artist. 

Phoenix-based Aezra Records 
was established in 1999. Eric 
Cheroske is label president. He 
helms a pop/rock roster that in- 
cludes veteran acts the Toadies 
and Robin TVower, as well as new- 
comers Chomsky and John Price. 

Crea is the first artist signed to 
the label's R&B roster. Urban/pop 
songwriter/stylist Billy Miles has 



Rhythm 
8(Blues 



By Gall Mitchell 

gmltchell@bllltxKird.coin 




rh,'inm,c toD W St 
;e, compuTed frf Ei 
ltMtlllt.lnc.Allr 




since been added to the lineup. 

Aezra executive W of A&R Gaiy 
Katz (formerly with Warner Bros.) 
signed Crea to the label. She makes her 
solo debut with ""Mystow" in first-quar- 
ter 2004. Her first single is "U Lied." 

URBAN VILLAGE II: Jan. 26. 2004, has 
been designated Urban Day at 
MIDKM 2004 (Jan. 25-29 in Cannes, 
France). MIDEM will also hold its 
second annual Urban Music Village. 
Once again, the focus will be on rap, 
hip-hop. R&B and gospel music. 

On tap are a brand-new urban 
lounge featuring various acts, a 
series of concerts and a special 
urban-themed conference. Last 
year's inaugural event attracted 
such performers as Wyclef Jean 
and label.s, publishers and arti.st- 
management firms representing 
the U.S.. the U.K., France, South 
Korea, New Zealand and the 
Netherlands. For details, contact 
Francine Chin at 212-370-7493. 

MUSICAL BITS: Angle Stone will host 
.American Urban Radio NetvTOrks' 
annual holiday special. "It's Christ- 



mas With Angle Stone" , . . 
Speaking of Christmas. 
Whitney Houston unveils 
her first collection of yule- 
tide songs with ""One 
Wish— The Holiday 
.Album. " The Nov. 18 .Arista 
release features daughter 
Bobbi Kristina Brown on 
"Little Drummer Boy. " 
Joining the mix of tradi- 
tional songs are sewral 
new compositions, includ- 
ing the title track by Cordon Cham- 
bers and Barry Eastmond. 

Looking ahead to the new year, 
George Benson returns v\ith "Irre- 
placeable" in February. The 10-song 
GRP Records project wa.s co-writ- 
ten/produced by Joshua Thompson. 
The album finds Benson collaborat- 
ing with various singers (Joe. Lisa 
Fischer and Chyna) and players 
(bassist Richard Bona, beat pro- 
grammer Ali Jackson). His most 
recent GRP release was the 2000 
album ""Absolute Benson." 

Musiq's third Def Soul set, 
""Soulstar," is now due Dec, 9: 
112's Bad Boy/Def Jam set, ""Hot 
and Wet, " is set for Nov. 18. 

JAMM FOR CHARITY: Sheila E.. origi- 
nal members of the Time and the 
Revolution With Wendy & Lisa are 

among the confirmed performers for 
the Family Jamm! The Dec. 13 Los 
Angeles Forum event benefits the 
Lil' .Angel Bunny F'oundation. which 
helps abused and abandoned chil- 
dren by promoting self-confidence 
through music and the arts. Officers 
include Sheila E. and lynn Mabry. 
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My Baby 
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Read Your Mind 
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30 
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MissVou 
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Girlfriend 
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Salt Shake! 
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Stunt 101 
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F"k It II Don't Wani Vou Bachl 

!»VtllN l>'/tl 


57 


30 




Baby Boy 
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1 Don't Wanna Hurt You 
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This Is How We Do 
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Through The Wire 
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Danger 
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Damn? 
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I'm Glad 
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Put Your Drinks Down 
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Stand Up In H 
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Suga Suga 
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Thug Luv 
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Crazy In Love 
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Milkshake 
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Gots Ta Be 

fl.'t. c'lG F^-CSiW 


21 






Let's Gel Down 
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Hot & Wei 
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The Ownerz 
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CD 






Champion Sound 
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I'm Still In Love With You 
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Honk Voui Horn 
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Rain On Me 
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Didn't You Know 
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Comin' From Where I'm From 1 
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Let Me See U Bounce 
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Made You Look 
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Throw Up 



Behind The Curtain 
At Source Awards 



While there was plenty of enter- 
tainment onstage at this year's 
Source Awards, there was also plenty 
of activity backstage. 

Independent album of the year 
nominee Baby D talked up "The 
Shining," his forthcoming major- 
label debut on Epic. 

"On my album. I'm just trying 
to introduce people to the South 
the way I see it," the Atlanta 

native said. 

"I'm not knock- 
ing no other 
Southern artist, 
but I feel like 
they haven't 
really brought 
the people into 
the South and 
showed what 
we do." 

Due Feb. 17, 
2004, the album 
is the follow-up 

to "Lir Chopper Toy" (Big Oomp). 

Source Youth Foundation 
Image Award recipient Crazy Legs 
announced that he and the rest of 
the Rock Steady Crew recently 
inked an endorsement deal with 
Fila: a Rock Steady sneaker is on 
the way. According to the famous 
break dancer, a percentage of the 
proceeds will benefit various com- 
munity programs. 

Chostface Killah was also pro- 



Murphy Lee looks to follow in the 
entrepreneurial footsteps of fellow 
St Lunatic Nelly. Murphy Lee says 
he plans on launching Red Hot 
Rippers, a line of spicy potato 
chips, in the near future. 

HERE & THERE: In other Source 

Awards news. The Source Enter- 
tainment (parent company of The 
Source magazine) and MELEE 



Beats8( 
Rhymes 



By Rashaun Hall 
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moting his forthcoming set. The 
Wu-1^ng Clan member also 
known as Tony Starks will make 
his Def Jam debut in February 
with "Pretty Tony." 

"I'm all about trying to make 
good music, entertain and feed my 
babies," Chostface said backstage. 
"That's what Tony is all about." 

DerrtyAJniversal recording artist 



Entertainment, in conjunction 
with DreamWorks Records, 
released "The Best of the Source 
Awards Vol. 1, Hip-Hop History 
(1994-1999)" Oct. 28. 

Hosted by The Source co-founder/ 
rapper Raymond "Benzino" Scott, 
the 90-minute DVDA^S compila- 
tion features exclusive footage from 
past Source Awards shows. 

Another DVD that streeted 
Oct. 28 is "Inside Hip Hop" on 
Image Entertainment. The Fat- 
man Scoop-hosted video spot- 
lights how hip-hop executives 
like Damon Dash. Steve 
Rifkind. Lyor Cohen, Paul 
Rosenberg and others became 
successful in the business. 

A few months ago. my colleague 
Rhonda Baraka wrote about 
"Beef." a new documentary focus- 
ing on hip-hop battles from QD3 
Entertainment and Image Enter- 
tainment (Words & Deeds, Bill- 
board. June 14). Fans of the 
direct-to-video film can now get 
its aural companion from MSC 
Music Entertainment. 

Released Oct. 21, the "Beef 
soundtrack features new music 
from Tech N9ne, Jayo Felony and 
Poverty as well as classic tracks by 
Ice Cube and N.WJV. The set's 
lead single, "Let's Go (It's a Move- 
ment)," features Warren C, KRS- 
One and Lil' Ai. 

Lastly, as I reported exclusive- 
ly last week in Billboard Bul- 
letin, Daz Diliinger has signed 
with Jermaine Durpri's So So 
Def label. The Los Angeles-based 
rapper is in the studio working 
on his upcoming album, tenta- 
tively titled "So So Gangsta." 
Due next spring, the album's 
expected guest appearances 
include Snoop Dogg, Nate 
Dogg, Warren G. and Soopafly. 
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STEP IN THE NAME OF LOVE O R. Kelly 
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READ YOUR MIND 0 Avant 


14 




64 


64 
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WHAT IS LOVE? Vivian Green 
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IT BLOWS MY MIND Snoop Dogg 
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COMIN' FROM WHERE I'M FROM 0 Anthony Hamilton v 
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NEVA EVA 0 Tnllville 
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SUGA SUGA O Baby Bash Featuring Frankie J v 
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MORE & MORE Joe v 
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LOVE YOU MORE O Ginuwine 
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HEAD BUSSA O Lil Scrappy 
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BUSTED The liley Brothers Featuring Ranald Isley & JS ■ 
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DANCE WITH MY FATHER Luther Vandross v 
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FIRE (YES, YES Y'ALL) 0 Joe Budden Featuring Busta Rhymes v 
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HOT & WET O 112 Featuring Ludacris 
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THROUGH THE WIRE O Kanye West v 
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CRAZY IN LOVE O Beyonce Featuring Jay-Z 
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1 C U (DOIN' IT) Violator Featuring A Tribe Called Quest & Erykah Badu 
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ANYTHING GOES O CNN (Capone-N-N.O.R.E ). Wayne Wonder & Lexxus 
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U GOT THAT LOVE (CALL IT A NIGHT) Gerald Leverl 
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PUT YOUR DRINKS DOWN 0 Drag-On Featuring DMX, Eve, Jadakiss. Baby & TO ■? 
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PARTY TO DAMASCUS 0 Wyclet Jean Featuring Missy Elliott v 
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THUG LUV O Lil' Kim Featuring Twista 
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LOVE AT 1 ST SIGHT O Mary J. Blige Featuring Method Man ^ 
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STILL ON MY BRAIN Justin Tlmberlake 
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1 WISH 1 WASNT Heather Headley v 
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NOOKIE (REAL GOOD) 0 Jacki-O Featuring Rodney ^ 
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Trio Of DVD Releases 
Savors Cruz's Sweetness 



Celia Cruz would have been 
78 years old Oct. 21. But nearly 
four months after she suc- 
cumbed to cancer July 16. the 
legendary Cuban singer remains 
as alive as ever. 

Not only are Cruz's 
albums still selling 
strong — "Regalo del 
Alma" and "Exitos Eter- 
nos" remain on the top 
10 of the aV/Aoard Top 
Latin Albums chart — 
but a series of DVD 
titles are set to open up 
new markets for the 
late singer. 

Already out is "La 

Cuba Mfa," a DVD/CD 

package released in September by 

Sony Norte. 

Produced by longtime Cruz col- 
laborators Oscar Gomez and 
Emilio Aragon. it was conceived 
as a 78-minute documentary on 
Cuban music hosted by Cruz and 
Spanish clown Miliki, who lived in 
Cuba for many years. In addition, 
the set incorporates a Miami con- 
cert that features Albita. Willy 
Chirino and Donato Poveda, 
among others. 

"U Cuba Mfa" was originally 
licensed by BMG. which released 
the album last year. 

When BMC's license expired, 



Sony took over and released the 
CD/DVD set. which in addition to 
the documentary features videos 
and interviews. 
The set will get a second wind 



Latin 
Notas 



By Leila Cobo 

lcoba@biilboard.coni 




when the documentary begins air- 
ing in November on PBS stations 
in Florida. 

"Depending on audience reac- 
tion, PBS plans to release it on a 
national level," says Jorge Fonse- 
ca, A&R manager for Sony Norte, 

Also in November, Havana 
Caliente will debut a DVD focusing 
on Cruz's life, "Celia Cruz: An 
Extraordinary Woman . , , Azu- 
car!" 

The DVD features interviews 
with Cruz, her friends and other 
musicians and is the brainchild of 
Maria Zenoz, president of 
Caliente Entertainment, Zenoz 



conducted most of the interviews 
during the past year and licensed 
dozens of musical tracks — ^35 in 
all — for the project. 

The Cruz release is part of 
Caliente's strategy to expand into 
the DVD marketplace. In Novem- 
ber, the label will also release a 
three-disc set (two CDs and a 
DVD) titled "Los Van Van Live in 
Miami." The set chronicles the 
Cuban group's 1999 performance 
at the Miami Arena. 

"I see myself being more 
involved in the film side of 
things," Zenoz says, "It's far more 
interesting, and it captures the 
music better," 

A third Cruz release is "Celia 
Cruz , , . Azucarl," a DVD that fea- 
tures a tribute of the same name 
that TV network Telemundo 
staged and aired last March. 

Telemundo will release the 
DVD Jan. 27, 2004, while Image 
Entertainment will handle distri- 
bution. It will mark the first time 
the network has commercially 
released a DVD, 

"We're doing a strong promo- 
tional push Iduringl our shows 
and through the net%vork," says 
Emilce Algarresta. senior VP of 
production for Telemundo, 

The network will donate all pro- 
ceeds from sales of the DVD to the 



AmericaJLo/ino. . 

NEWS FROM SOUTH OF THE BORDER 



In Chile: The Web site of dominant Chilean retail- 
er Feria del Disco lferiadcldi.sco,cl) has been sell- 
ing .songs by legendary' protest singer Victor Jara 
since Sept. Tracks are available for download- 
ing for about $1 each as part of a joint venture 
with Warner Music Chile and the Victor Jara 
Foundation. Obsen'ers say the arrangement will 
help lest the possibility of adding more .songs by 
other artists and record companies. 

MARCELO FERNANDEZ BITAR 

In Puerto Rico: Venezuelan singer Ricardo 
.Motaner and his manager. Topy Mamery. have 
ended their 15-year professional relationship. 
Mamery, the husband/manager of Puerto Rican 
singer Volandita Monge. had until recently 
managed Motaner's stepdaughter. Noelia, who is 
Monge 's daughter, Mamery continues to man- 
age Montaner's two sons, Alejandro and Hector 
, , , With an estimated audience of 20.000, 
rap/reggaetdn act Don Omar performed two 
sold-out concerts Oct, 16-17 at the Roberto 
Clemenle Coliseum in San Juan, The shows 
marked the first lime a reggaeton act has 
played two consecutive dates at the venue. The 
30-song performances included duets with 
guest artists ,Andy Montancz, Tego Calderon. 
Hector y Tito. Frankie J and Daddy Yankee. 

RANDY LUNA 



In Spain: Colombian pop star Shakira was 
appointed a goodwill ambas.sador for Unicef in a 
ceremony held Oct. 24 in Madrid. At 26. she is 
the youngest person to hold the post. Shakira "is 
young, committed and, like us. believes that 
things can really be changed," says Maria Zanca, 
head of Unicefs goodwill ambassador and special 
events programs, Shakira says, "I grew up think- 
ing that one day I could help improve the world, 
and Unicef has given me that opportunity." The 
singer plans to release two albums in 2004. one 
in English and one in Spanish. 

HOWEU LLEWEUyN 

In Argentina: After 17 sold-out shows at the 
7,200-seat Luna Park arena in Buenos Aires dur- 
ing September and October, popular folklore 
band Los Nocheros has launched a 40-date tour 
of Argentina. During a Luna Park pre.sentation. 
the group received a series of certillcates from 
Argentina's .Assn. of Record Producers (Capif) for 
recent album sales. The group's latest release, 
"Estado Natural," and its 2002 live album, "En 
Vivo Teatro Colona," were both certified double- 
platinum for sales of more than 80.000 copies. 
For its 2001 release, "Senal de iVmor. " Los 
Nocheros was awarded a platinum certificate for 
sales of more than 250,000 units, 

MARaLO FERNANDEZ BITAR 




CRUZ: THE UTE LATIN LEGEND S CAREER IS DOCUMENTED ON DVD 



Celia Cruz Foundation, Telemundo 
did the same with proceeds from 
the original tribute. 

However, Algarresta says, the 
DVD is not a mere replay of what 
audiences saw last spring. 

"There are many, many things 
that weren't on the show, " she 
says. ""There's amazing behind- 
the-scenes footage of the rehearsal 
— Celia talking, and she sings 
(and| dances. She is amazing. It 
sends chills down your spine." 

FOR KIDS: In other Celia Cruz 
news, the Celia Cruz Foundation 
gave $25,000 in scholarship 
money to seven New York City- 
area school children, ranging in 
age from 10 to 17, 

All are music students recom- 
mended by their respective schools. 

Following the .scholarship cere- 
mony, guests at the gala danced to 
a band led by Cruz's longtime 
friend, Johnny Pacheco, He 
summed up the occasion with 
these words: "The two best things 
in the world have the initials CC — 
Coca-Cola and Celia Cruz, " 

MTV SHINES: Muchos bravos to the 
MTV Video Music Awards Latin Amer- 



ica for delivering an awards show rich 
in excitement and entertainment. 

Biggest kudos goes to the bril- 
liant opening medley, which fea- 
tured rock and pop songs. Ricky 
Martin closed the opening number 
with his version of Fabulosos Cadil- 
lacs' "Matador," demonstrating that 
pop and rock can indeed coexist 

Meanwhile, best pop artist win- 
ner Natalia LaFourcade said in 
her acceptance speech, "I'd like 
to dedicate this award to good 
pop, because [it has] opened 
many doors," 

IN BRIEF: Journalist Ed Morales, 
author of "Living in Spanglish," 
has written a book detailing the 
history of I-atin music. "The Latin 
Beat: The Rhythms and Roots of 
Latin Music From Bossa Nova to 
Salsa and Beyond" (Da Capo 
PressI will be published Nov, 1 , , , 
After a year of "freelancing," 
Fulanito has re-signed with his 
label. New York-based Cutting 
Records, according to Ernie 
Nieves, the label's domestic/ 
international licensing director. 
The three-album deal calls for a 
new release by year's end or first- 
quarter 2004, 




BILINGUAL BALLADEER: Even losh Croban is singing en espanol.The 
singer's latest album, "Closer,"includes"SiVolvieras a Mi."a Spanish-language 
track penned by songwriter Claudia Brant, left. 
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Latin Touring Heats Up 

Venues, Promoters Get Wise To Growing Population 



BY SUSANNE AULT 

LOS ANGELES— The Mana 2003 tour is 
geared up to be not only the hottest Spanish- 
language tour in the U.S. this fall but a sure- 
fire concert success by any genre's standards. 

"They're playing venues (of) between 10,000 
and 30.000 seats. We expect all the shows to sell 
out," says Allison Winkler, booking agent at Cre- 
ative Artists Agency, which represents Mana. 
Enrique Iglesias and Alejandro Sanz. among 
other major Latin acts. "This is a big tour in gen- 
eral — it's not specific to English or Spanish. 
They'll sell more tickets [on this 20-city tour] 
than many .^iglo bands at any level." 

During the past few years, tour organizers 
say they have started perceiving Spanish-lan- 
guage acts as potential mainstream U.S. stars 
instead of simply niche, regional players. 

Joining the Latin concert schedule this fall is 
the LoMcXimo de la Musica tour, which marks 
the first major title sponsorship of a Spanish- 
language tour by McDonald's. Next year will 
usher in Sanz and Iglesias' largest U.S. tours yet. 

"■While [Latin] music has been popular for 



years, the Hispanic population is growing in 
the U.S. So the Latin jconcert] scene is just 
getting more pronounced." says Emily 
Simonitsch, senior VP of special markets at 
House of Blues Concerts. 

The growth of the U.S. Latin population is a 
major reason why these tours have risen in sig- 
nificance. Hispanics have edged ahead of African- 
.toericans as the nation's largest ethnic group, 
according to the U.S. Census Bureau. Cities 
with large Latin communities include Los 
Angeles. New York and Miami, and in the 
past couple of years. Atlanta. Las Vegas and 
Raleigh, N.C. 

Venue managers, promoters and agents are 
catering to this expanding audience. New 
major buildings, such as Los Angeles' 
Kodak Theatre and Las Vegas' Caesars 
Palace Colosseum, hosted Latin artists for 
the first time in 2003. Pepe Aguilar sold 
out two of his three Aug. 22-24 Kodak 
shows, and Alejandro Fernandez sold out 
his Sept. 15 Vegas Date. 
The strategy behind the revamped 
( Continued un paije 3) 




Luis Miguel's "33" 
debuted at No. 1 on 
the Top Latin Albums 
chart, boosting Latin 
retail traffic. 





atin Retailers 
Ahead Of Curve 

Innovative Practices Keep Stores Healthy 



BY LEILA COBO 

Latin music retailers liaw been one 
of ttie few bright spots in an ntlieAvi.se 
difficult music retailing landscape. 

Buoyed by strong new albums by 
artists such as Luis Miguel. Crupo 
Monlez De Durango and Juanes. as 
well as creative marketing, sales in 
many Latin outlets have increased 
in recent months. In some cases, 
they are slightly higher than they 
were one year ago. 

In fact, some chains, including 
Uitmo l.atino and l^tin Music Where- 
house. have opened new stores dur- 
ing the past year and plan to expand 
further 

For example. Los .^ngeles-based 
Latin Music Wherehouse. an inde- 



pendent chain o\med by .Antonio Pra- 
jin. has opened eight new stores this 
year on the West Coast. By year's end. 
a total of 20 locations should be open, 
according to his son. George Prajin. 

George Prajin. president of the fiun- 
ily-owned Z Records, also helps his 
father run the retail operation. 

"The big guys are getting out |of the 
business], so there's openings for the 
little guys." says Prajin. referring to the 
closure of many Hi .Musica stores. 

The lather/son duo has taken ad- 
vantage of the opportunity. VVtien the 
closures of Tu Musica outlets were 
imminent, the Prajins contacted the 
respective landlords about opening 
Latin Music Wherehouse outlets in 
the same locations. 

(Continued on page LM-4j 
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Touring 

Continued from page LH-1 



Forum in Los Angeles (under new 
SMG management since this sum- 
mer) is to book more Latin acts 
{Billboard. Sept. 27). 

Also, In Februar)' of this year, the 
Gwinnett Center opened in the .Atlanta 
suburb of Duluth. It aims to invest 
heavily in Latin programming. 

"|.'\t]antal is one of the fastest-grow- 
ing Hispanic communities in the coun- 
try," says Preston Williams, Gwinnet's 
GM. who immediately rebooked Latin 
band Los Temerarios after a recent, 
well-attended show at the arena. 

Los Angeles' Uniwrsal Amphitheatre 
and New York's Madison Square Gar- 
den continue to book many of the coun- 
try's Spanish-language shows. The two 
respectively devote 30% and 20% of 
their annual bookings to Latin shcnvs. 

Clear Channel Entertainment 
noticed the Latin grovith and partnered 
with Mexican media company Televisa 
in 2002 to advance the promotion of 
Latin shews in the U.S. The company 
then reorganized its Latin division to 
ramp up its national promotion of 
Spanish-language shows. 

"We're using Clear Channel bill- 
boards to promote these shows. That 
was not traditionally done." says Jason 



Garner, VP of booking at Vivelo A 
CCETTelevisa Co. regarding promotion 
of such tours as Mana and Luis Miguel. 
"We are using the tremendous tools 
that we have to help these acts grow 
and bring them into new markets." 

He continues that "via our in- 
volvement with radio, we're trying to 
expose Anglo stations to Latin acts. 



ICLESIAS: MAIOR U.S. TOUR DUE IN 2004 



We're trying to show [Anglo] pro- 
grammers that [their likely sizeable] 
Latin audience is listening to Mana." 

That rise in commitment to Span- 
ish-language acts has led to smarter, 
more effective U.S. touring, he says. 

"House of Blues, Clear Channel and 
AEG — all three of these (major con- 
cert-promotion companies] and some 
of the larger independents have taken 
a strong, proactive approach to these 



bands and implementing the same 
business acumen that they have toward 
the Anglo communit>' over the last 30 
years," says Darr>'l Eaton, a booking 
agent at C.AA. "0\'er the course of the 
last few years, many of these Latin 
bands have had the opportunity to 
work with much more professional 
organizations, which has resulted in 
better marketing, increased exposure 
and greater ticket sales." 

.\ perfect example of this improved 
support, C.Ws Winkler says, is the cur- 
rent coordination for Sanz's 2004 tour. 
At an estimated 20 shows running 
April-.^Iay. the road trip will be double 
the size of the singer's last U.S. tour. A 
not-yet-announced sponsor has been 
attached. The event supports Sanz's 
September release. "No Es Lo Mismo." 

This is rare diligence projected 
toward a Latin artist about to tour the 
U.S., Winkler says. "Everything was 
very strategically planned between us, 
the manager, the label, the agency, the 
publicist and the sponsor — it's a true 
team effort." 

Another illustration of increased 
recognition of the U.S. Latin audience 
is McDonald's LoMcXimo tour, Vivelo's 
Garner says. Starring edgy rock en 
espafiol bands, including Molotov and 
El Gran Silencio, the outing plays the 
Verizon Wireless Theater in Houston 
Nov. 13. the Hammerstein Ballroom in 
New York Nov. 14, the James L. Knight 



Center in Miami Nov, 15 and Universal 
Amphitheater in Los .Angeles Nov. 23. 

"It is just an incredible display of a 
brand taking the time to understand a 
target demo and going after it 150%," 
Garner says. 

More sponsorship of Spanish- 
language acts is on the way. he says, 
explaining that "you're starting to see 
corporate .America being much more 
interested as Latin acts play more 
established venues — venues that the 
Rolling Stones and U2 play. It makes it 
easier for .Anglo sponsors to understand 
[Latin[ business." sai'S Gamer. 

INDIES WORRIED 

One side effect of major touring 
organizations advancing their support 
of Latin acts is that some independent 
Latin promoters feel threatened. 

"Some promoters are worried about 
Clear Channel taking over," says Antho- 
ny Lopez, the attorney for indie Latin 
promoter Marcus Bros. 

But business for the company, which 
specializes in Latin acts with smaller, 
more regional followings than that of 
Mana or Sanz, has nevertheless in- 
creased with CCE around, he says. 

Thanks to pressing interest to satis- 
fy the rising Latin U.S. population, per- 
forming-arts centers have become 
more welcoming to regional Latin 
artists, he explains. 

Pepe .Aguilar was the first Mexican 



regional act to perform alongside the 
l,.A. Philharmonic at the Hollywood 
Bowl in 2002, in addition to being the 
first Latin act at the Kodak in August 
Marcus Bros, was behind both shows. 

"We've been able to open markets 
that were closed to us before," Lopez 
says. 

Also, Aguilar will play the Hammer- 
stein Ballroom in New York Nov. 8. 

On top of the pumped-up popularity 
of both national Latin acts like Mana and 
such regional Latin artists as Aguilar, 
there is also an entirely new strain of 
Latin music taking hold in the U.S. 

Reggaeton, a mix of hip-hop, reggae 
and salsa, is a rising Latin-flavored 
genre in the U.S. The Garden's first 
Reggaeton Summerfest drew a healthy 
14,000 people in its first installment in 
September. Its production company, 
NuLife Entertainment, is planning to 
roll out annual editions of the show. 

Regarding the Reggaeton Summer- 
fest headliner, the bilingual Calderon, 
NuLife CEO Alex Pena says, "His music 
has increased [in popularity] so much 
[in the U.S.] that he has gained inter- 
vie\vs on urban radio Anglo stations in 
New York." 

The key factor fueling Reggaeton — 
and Latin music in general in the 
U.S. — "is that Latinos are now the 
largest minority — that helps," Pena 
says. 'This is appealing to the masses. 
This is something that could be huge." 




..::HOUSTON 11/13::.. ..::MIAIVII 11/15::.. 
..::NYC 11/14::.. „::LA 11/23::.. 

$5 discount with any McDonald's Extra Value Meal proof of purchase at all ticket master outlets 
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"Even though the market is dimin- 
ished, there's still a market there," 
George Prajin adds. Bigger retailers, 
he says, "look at it like everv-thing has 
to have three zeroes behind it. But 
we're happy with two. " 

The Prajins' operation benefits from 
their owning a distributorship, Prajin 
One-Stop Distributors, and the E 
Records label. George Prajin says that 
control over retail allows him to better 
position and develop his nesv acts. 

In addition, he adds, "we're ex- 
panding our retail base, not necessar- 
ily our music base. We're bringing 
stuff into our stores that Latin music 
stores usually don't have, like DVDs, 
videogames and videogame consoles." 

He is not alone in this strategy. 

Ritmo Latino, the country's biggest 
Latin-themed retail chain, has con- 
stantly grown, thanks to a series of 
marketing and placement strategies. 

Chief among them has been 
entirely eliminating cassettes from 
stores to increase room for DVDs, 
sales of which have exponentially 
increased in the Latin market. 

To boost traffic, Ritmo Latino has 
also expanded its book section, which 
is now in 25 stores. Several stores fea- 



ture game arcades, and five of the 
chain's outlets are Ritmo Rock stores, 
dedicated solely to Latin and non- 
Latin rock and alternative music. 

This year alone, Ritmo Latino has 
opened hvo new stores, bringing the 
total number nationwide to 45. Before 
year's end, there are plans to open new 
outlets in Dallas — a new market for 
Ritmo Latino — and in Holly^vood, Fla. 
The chain has been known to launch 




LAZO: SALES ARE UP' 



aggressive cost-cutting campaigns to 
get clients into its new stores. 

In addition, Ritmo Latino's land- 
mark downtown Los Angeles store on 
South Broadway reopened in Septem- 
ber in a bigger locale a few blocks away 
from its original location. 

"We're generating enough sales to 
expand," says Ritmo Latino presi- 
dent and founder David Massry, who 



says sales have risen 3% from the 

previous year. 

OFFER SOMETHING UNIQUE 

Offering something unique seems 
to be the imperatK'e mandate for retail- 
ers who aim to thrive in the current 
environment 

In Miami, Hinsul Lazo, owner of 
HL Distributors, has put all his ener- 
gy of late into his 2-year-old Miami- 
based retail store. El Museo del Disco. 
Although he says his distribution 
operation is dead, his retail operation 
is very much alive. 

Lazo's store now stocks more than 
25,000 titles, and sales have risen 
approximately 30% from last year, 
according to him. 

"Sales are up because of the way I 
market |the store], " Lazo says. "I adver- 
tise that I have the best store in the 
country, Everybody does that, but 
nobody else can back it up." 

Although the majority of Latinos in 
Miami continue to be Cuban, Lazo rec- 
ognized several years ago that the pop- 
ulation was shifting and that there were 
significant numbers of Colombians, 
Brazilians, Argentines and Chileans in 
the mix, among others. His store aims 
to serve all those clients' needs. Fur- 
ther, he stocks an artist's entire cata- 
log, unless an album is out of print 
Tm the king of imports," Lazo says. 
(Continued on page LM-5) 
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As the U.S. Latin record business 
lurches forward, industry executives 
are eyeballing e-commerce opportuni- 
ties to juice sales, even though online 
tallies of CDs have so far been anemic. 

Sources say that in the past year, for 
example, univision.com, the most-vis- 
ited Hispanic Web site in the U.S.. has 
generated sales of less than 100,000 
units. Another source notes that mega- 
retailer amazon.com has sold small 
amounts of Latin product 

What will crimp online sales in the 
near term, vendors and marketers 
say, is Latinos' lack of credit cards, as 
well as their unfamiliarity with shop- 
ping online. 

Among Latin households with annu- 
al income between $30,000 to 550,000, 
58% hold credit cards, compared to 
78% for Anglo femilies, according to a 
recent study by the Pew Hispanic Cen- 
ter and the Kaiser Family Foundation. 

Another study, by the UCLA Cen- 
ter for Communication Policy, found 
Latinos in all age groups use the 
Internet less than non-Latinos. 

"The credit card has been an issue 
(since Univision's online division was 
established in 2000)," says Colin 
MacLean, director of e-commerce at 
Univision Online. The reluctance of 
credit card companies to issue plastic 
to Latino consumers has forced Univi- 
sion to seek payment through cash or 
money orders. 

But MacLean is quick to point out 
that the rapid growth in credit card 
usage among Latinos during the next 
18 months is expected to reach "a crit- 
ical mass level high enough where that 
should be a secondary concern, not a 
primary concern as it is now." 

Phil Newmark, president of Newmark 
Communications — a media placement 
compan>' that is aggressively marketing 
projects involving Latin artists — also 
believes that business will pick up, espe- 
cially among younger Latinos accus- 
tomed to stateside credit practices. 

A key factor for a Web site to suc- 
cessfully market its product, New- 
mark adds, lies in its aibility to attract 
active buyers. 

"The reason that you want to mar- 
ket on the Internet is ease of pur- 
chase — you don't have to go get in 
your car, drive somewhere and worry 
about where you are going to park. " 
Newmark says. "But you do have to 
tell people where to go and give them 
instructions on how to get to a Web 
site, as you would have to do to find a 
retail store. That means buying adver- 
tising in traditional media. 'Vou have 
to make that commercial a call-to- 
action spot" 

Univision has considerable weapon- 
ry to reel users to its Web site, which 
attracts an estimated 8 million viewers 
per month. In the site's arsenal is an 
array of media placement locales. 



including Univision, the mammoth 
U.S. Spanish-language TV network; 
cable channels Galavision and Telefu- 
tura; and soon, an entire network of 
radio stations that formerly made up 
Hispanic Broadcasting Corp. 

"Music is the No. 2 content area at 
univision.com, second only to TV and 
entertainment, " MacLean says. 
"We've worked with the labels equally. 
They're looking for promotion, and 
we're looking for content or some- 
thing that can draw an audience and 
then have inventory [surround [that 
audience so] that we can sell music 

"Music is the No. 2 
content area at 
univision.com, 

second only to TV 
and entertainment. " 

-COUN MAOIAN. 
UNIVISION ONUNE 



or non-music-related stuff." 

MacLean further notes that Univi- 
sion aggressively tries to educate its 
users. "When you come to our site, you 
can find articles on how to shop online 
and about credit card security," he 
says. "There are all kinds of helpful 
hints on the issues that surround a 
new online shopper." 

TO INCREASE VOLUME 

Such traditional Hispanic vendors 
as Ritmo Latino, the largest indie Latin 
retailer in the U,S., have fewer avenues 
of exposure for their Web sites than 
Uni\Tsion. And what they do have is dis- 
tinctly low-tech, such as T-shirts, signs 
and newspaper ads. 

Ritmo Latino president David Mass- 
ry acknowledges that sales at ritmo- 
latino.com "have been slow." Massry 
figures that volume would increase If 
the labels became more active in pro- 
moting and marketing their artists on 
his Web site. He says sales would rise if 
the labels were to provide a value- 
enhanced element to their CDs. 

Massry estimates that 50% of his 
online sales are by regional Mexican 
artists, with the majority of the balance 
being pop acts. About 30% of his sales 
come from buyers who do not live near 
one of the 37 Ritmo Latino stores locat- 
ed around the U.S. Massry prices his 
online product at or slightly below 
prices in his stores. 

One CD that sold well, Massry notes, 
was "Tortilla Party," which contained 
taped segments from a popular but 
rather risque New York radio show 
called " El Bacil6n de la Mariana." 

"People wanted to have the CD, " 
Massry says, "but they didn't want to be 
seen buying it in the store. " The S9.99 
(Continued on page U4-5) 
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"You want a record. >'ou don't haw to 
order it. I have it. " 

Like the Prajias. l^mt benefits from 
owning his one-stop and having it 
located next door to his store. If a client 
wants an album and he doesn't have it 
in stock, he simply goes to the ware- 
house and gets it. 

.^though Museo del Disco, which 
operates out of a single location, is 
7,000 square feet of space, it only 
st(x;ks music; there are no videogames 
or arcades. 

l.azo is also hoping to expand his 
online operation. Sales at museodeld- 
isco.com jumped 57'Xj from last year, 
and he plans to step up promotion for 
the site. Among other initiatives, 
pro.spective buyers will be able to hear 
every .song on each featured disc. 

But sales of Latin music are not only 
prospering at specialty outlets. 

The Latin .sections of Tmver Records 
stores nationwide, and particularly in 
markets like Dallas and Fresno. Calif., 
have seen sales increases for the past 
two to three months, according to 
Tower's national l.atin market coordi- 
nator. Monica Ricardez. 

Part of the grmrth can be attributed 
to the loss of competition. But in addi- 



tion. Ricardez attributes her sales 
spikes, among other things, to a more 
effective method of supplying product. 
Tower now works with a centralized 
purchasing system that ensures all 
stores have major relea.se.s. 

"We've been more brainy in how we 
do our negotiations and how we mar- 
ket to the consumer." Ricardez .says. 
"We've tried to increase our presence 

"We've been more 
brainy in how we 
market to the 
consumer " 

—MONICA RICARDEZ. 
TOWER RECORDS 



out there in the main consumer base, 
specifically for Latin. At the moment, 
we're looking for different media in 
which to advertise, and we're trying to 
focus titles according to the genre and 
the market" 

In addition, Ricardez says. Tower ha.s 
increased its bilingual signage and is 
physically stocking more Latin music 
in its stores. And like other retailers, it 
has also rewed up its special events. 

"We're trying to do a lot of in-stores. 
whether small, low-key or big," 
Ricardez sa\'s. 



Online 

Continued from page LM-4 

online price tag, which wa.s $4 cheap- 
er than in the stores, probably helped 
spike sales as well. 

John Echevam'a. president of Uni- 
versal Music Latino. U.S. and Puerto 
Rico, praises the music-driven Web sites 
and saw that his label — the large.sl di.s- 
tributor of Spanish-language product 
in the U.S. — is planning to develop a 
department dedicated to e-commerce. 

"We are going to be very active in 
both the old and new online markets," 
Echevarria says. "In tlie old online mar- 
ket, there is a huge potential that we 
know exists for online phi'sical product 
sales. .And in the neiv one, we know that 
sooner or later, our kids are going to be 
legally downloading." 

Potential download sales as they 
pertain to sales of physical CDs is an 
unknown factor in Univision's game 
plan. A subscription streaming serv- 
ice and a download service are ex- 
pected to be on the site within three 
to six months. 

For tlie moment. howe\'er. MacLean 
observes that current online CD sales 
might not be impressive, but the 
monthly growth rates has not been 
less than 200%. He confirms that 
prices for CDs. whose fulfillment is 



provided by Alliance Entertainment 
Croup, fall somewhere between a ma-ss 
merchandiser and a specialty record 
retailer. MacLean hastens to under- 
score that univision.com — unlike his 
online counterpart — offers a deep cat- 
alog and immediate product availabil- 
it>' "at a value price." 

VALUE PROVIDES SALES 

Like Ritmo Latino. Univision sells a 
lot of product to users who do not live 
near a retail outlet. Such value-added 
discs as the enhanced CD of Los Tigres 
del Norte's "Herencia" provide addi- 
tional sales for the Web site. Regional 
Mexican artists are the site's top sellers, 
followed by pop and rock acts, then 
tropical artists. 

MacLean boosts the visibility of 
recording talent though e-mail 
newsletters sent to users that "number 
in the seven figures." In addition. Uni- 
\nsion VP/CM Bruno Lopez oversees an 
assortment of chat rooms, listening 
parties, fan clubs, forums and contests 
devised to keep users coming back. 

i\ll online chats with recording stars 
are taped for subsequent airings on 
such popular Univision T\' programs 
as "jOespierata America!" and "El 
Gordo y la Flaca." A recent chat with 
Rick>' .Martin drew .5.000 users. 

Another online feature is "Nuevas 
Caras." which exposes new acts to 
the u.sers. 



"We're aroimd to help anybody who 
has a decent artist." Lopez says. 

As for advertising, MacLean notes 
that record club Columbia House — 
itself an increasingly robust online 
vendor — has been a solid client. The 
labels have spent little money on 
advertising, but that is increasing. 
Maclean stresses that a label's expo- 
sure on the site will not be affected by 
the level of its ad spending. 

MacLean is equally sanguine about 
the future of online CD sales. He says 
the increased usage by Utinos of cred- 
it cards and computers — UnK'ision has 
a long-term deal with Gateway to boost 
computer sales — along with Univi- 
sion's improving methcnLs of market- 
ing to its users, are positive indicators 
that the best is yel to come. 

"The success story is just starting." 
MacLean declares. "We'd love to tell our 
consumers that there is added value to 
the products that they'll get. and they 
can sign up ahead of time and get 
insight on the artisk and be inTOlved 
in the chat sessions. 

"Our ability to let people speak 
among themselves in the forums, to 
allow our entertainment editors to con- 
tinually write great stories on the artists 
and to have that all connected to our 
sales opportunity is something that 
we've seen tremendous value in," he 
continues, "and we're going to keep 
moving in that direction." 
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^COLLECTOR'S ISSUE 





Anniversary 
Spotlight 



Billboard pays tribute to the pioneering progressive 
rock band YES with a 35th Anniversary Spotlight. 

In our November 1 st issue special SpotB^t 

• Q&A with band members Jon Anderson, Steve Howe, Chris Squire, 
Rick Wakeman and Alan White. 

• A comprehensive overview of their 35 year career. 

• Highlight of their worldwide tour and cotologue campaign. 

• Plans for their new studio album and the forthcoming remix album. 

• Insider's look at the new live box set plus the reissue of classic Yes albums. 

• Tribute comments from the hand's recording partners, publishing company, 
manogement and others. Plus much, much, morel 



ORDER YOUR COLLECTOR'S ISSUE NOW 

only $9.95 lU.S.) shipping & handling included. 

www.orderbillboard.com 
OR CALL 1 -800-745-8922 



Billboard, 



DIRECTORIES 



THE DEFINITIVE SOURCE FOR INDUSTRY INFORMATION 



: Jam-packed with key personnel and 
other information about every major and independent record company, 
video con^pany, music publlstter, digital music company and seller 
of products and services for the entertainment industry worldwide. 
A powerful tool. $179 

nUBIT & TOUMiG MIBWHIIONM GHE The leading source for 
ttiose who promote or manage talent. Lists talent, booking agencies, 
facilities, services and products worldwide. $139 



IK Complete and detailed data on 
thousands of facilities worldwide — plus a Facility Buyer's Guide listing 
services and supplies. $99 



L Um music BOYBTS GWlt The most accurate 
reference source available on the Latin Music marketplace. Business-to 
business contacts in 20 countries. $109 



. The essential tool for those who service 
or sell products to the retail music community. Detailed Information on 
thousands of independent, chainstore and online operations across the 
USA. $215 

IK RMM POMIHI BOOK: The ultimate guide to radio and record 
promotion. Detailed information about every major radio station, record 
label and radio syndicator. Includes Art)itron information on top 100 
markets. $129 

MBMamrS GUDE to TOURMG & UniNmOII: Today s working 
musician's guide to clubs, tape/disc services, A&R, music services, 
industry websites and more. $15.95 (Sltipping mciuM) Sie.95 ovtrsaas 

ORDER ONLINE: www.orderbillboard.com 

or call 1.800.745.8922 • International: 815.734.1244 • Fax: 740.389.5574 
By Mall: Send payment plus $7 shipping ($15 lor Intematlanal orders) with this ad to: 
Billboartl OlroGlorles. PC Box 2011. Marlon. OH 43306. Pleasa add appropriate sales tai In NY, 
NJ. P*. CA. TN. MA, IL, OH. VA a DC. Orders payable In U.S. funds only. All talis are llnal. 
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Armani Conjures 'Night' 
For Its Second A|X Disc 



'Hi 



Armani Exchange knows its 
customers well. 

Earlier this year, the fashion re- 
tailer, in association with Naked 
Music/Astralwerks/EMI Music, 
sold the dance/electronic compila- 
tion "A|X Music Series 

Volume I" at its vari- 
ous stores. 

Now Armani Ex- 
change is launching the 
second installment in 
the A|X Music Series. 
Subtitled "Bring on the 
Night," the soulful 
house collection has 
been superbly beat- 
mixed by DJ/producer 
Frankie Knuckles. 

"Club music is very 
important for the A|X brand," 
Armani Exchange senior director of 
PR/marketing events Patrick DoiMy 
says. "Our client jbasel is young. 
They go out all night and still look 
good in the morning." 

Similarly, Emporio 
Armani has its own 
compilation series, 
geared toward an 
older demographic 
[Billboard. Aug. 16). 

Available at all U.S. 
stores and online, the 
ll-track "A|X Music 
Series Volume 2: 
Bring on the Night" 
retails for $12.50. 

It spotlights 
classic tracks like the 
Absolute's "1 Believe" 
and Knuckles' own 
"The Vfliistlc Song." 
Also included are two 
new songs from 
Knuckles' forthcom- 
ing artist album, "A 
New Reality": "Matter 
of Time" and "Bac N 
Da Day" featuring, 
respectively, Nicki Richards and 
Jamie Principle. 

According to Doddy, the con- 
cept for this second volume — 
which was produced by Seattle- 
based Neverstop Music — was born 
out of the current fascination for 
all things '80s. 

"We wanted this to be a celebra- 
tion of nightlife — and who better 
than Frankie Knuckles to capture 
that?" Doddy says. "Frankie has 
influenced so many, and he always 
puts a modem spin on classic 
house sounds." 

This compilation, Doddy notes, 
is "like a history of house music 
for our customers." 

Knuckles adds, "It offers expo- 
sure of my particular style of house 
music to a younger, fresher audi- 
ence that, for the most part, may 
know the roots of house music but 
never really experienced it. 



"With this CD," he continues, 
they'll be able to take a piece of it 
home — and. if nothing else, have 
a reference point." 

Furthermore, with the lack of 
radio airplay and other media 



Beat 
Box 



By Michael Paoletta 

mpaol9tta0billboard.conii 



attention on dance music. Knuck- 
les believes fashion houses like 
Dolce & Gabbana and Armani AjX 
arc great barometers for new 
trends in fashion and music. 



KNUCKLES: CELEBRATINCTHE NIGHTLIFE 



"AjX Music Series Volume 2: 
Bring on the Night" will figure 
prominently in Nightclub in the 
Sky, a series of parties in major 
cities presented by Armani 
Exchange and lifestyle magazine 
Paper. Knuckles will DJ at these 
events. 

At the recent launch party in New 
York — held in a downtown loft with 
sweeping views of the city — Knuck- 
les was joined by Grace Jones. 

The one-of-a-kind Jones treated 
the crowd to a dazzling perform- 
ance that spotlighted such classic 
recordings as "I'm Not Perfect (But 
I'm Perfect for You), " "Slave to the 
Rhythm," "My Jamaican Guy" and 
"Pull Up to the Bumper." 

Later in the evening, R&B sing- 
er Maxwell joined Knuckles in the 
DJ booth for an impromptu per- 
formance. Grabbing a micro- 
phone. Maxwell ad-libbed over 



Knuckles' rhythmic journey. 

When asked if he was working 
with Knuckles, Maxwell replied. "No, 
but that doesn't mean we won't. The 
two of us need to work it" 

Knuckles enthusiasts will be 
happy to know that "A New Reality" 
is slated for a February 2004 release 
on Definity Records. In addition to 
Richards and Principle, the collec- 
tion features Eric Kupper. CeCe 
Rogers and Will Downing. 

THE DANCE OF UFE: Tommy Boy 
chairman Tom Silverman. Next 
Plateau president Eddie O'Lough- 
Un, Artemis president Daniel 
Class. Robbins VP of A<fiR/dance 
promotion John Parker and 
music historian Brian Chin are 
the founding board members of 
the Dance Music Hall of Fame. 

Silverman was expected to an- 
nounce the news at a press confer- 
ence during the Amsterdam Dance 
Event Oct. 30-Nov. 1. 

According to Silverman, the 
nonprofit organization will recog- 
nize the contributions of artists, 
producers, remixers and DJs who 
have had a significant impact on 
the evolution and development of 
dance music. 

Artists and others will become 
eligible for induction 25 years 
after their first contribution or 
record release. 

Silverman notes that such induc- 
tions will be based on the influence 
and significance of the nominee's 
contributions to the development 
and preservation of dance music. 

Each year the founding board 
members, along with the Dance 
Music Hall of Fame board of advi- 
sors, will select nominees in the 
categories of performer, producer, 
remixer, DJ and record. 

Ballots will then be sent to a 
voting committee of more than 
1,000 dance music experts. 

At press time, a formal awards 
ceremony was being scheduled for 
April or May in New York. At this 
event, three performers, three 
records, one producer, one DJ and 
one remixer will be inducted into 
the Dance Music Hall of Fame, Sil- 
verman says. 

With such a wealth of talent and 
recordings to choose from, it will be 
interesting to see who gets nomi- 
nated — and who ultimately wins — 
in this first round. Stay tuned. 

TRACK OF THE WEEK: Cyndi 
Lauper's remake of the Burt 
Bacharach & Hal David chestnut 
"Walk on By" — particularly in its 
sublime, peak-hour SAF. recon- 
structions. The track is featured 
on the artist's collection of clas- 
sic songs, "At Last," due Nov. 18 
from Epic. 
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10 


SOUL SLOSHING gcf^pkmo 




Venus Hum 


15 


8 


1 




1 LOVE 1 LOVE .iwscutiMMusicpuviT 




GeorgiePorgie'9 | 












16 


20 


23 


■ 


ANYTHING (GABRIEL & DRESDEN MIXES) 'f^vui»vsz 




Uli Haydn 


G> 


24 


30 


■ 


1 FEEL LOVE bw! i.ian wmo la'-a 


Blue Mar 


Group Featimng Venus Hum 


O 


27 


33 


■ 


ROCK WIT U (AWWW BABY) [DANCE REMIXES] ujh 


eRIMC WFJftMPM 


MQriojMQ Ashanti v 1 


o 


23 


29 


■ 


MY LOVE IS ALWAYS > KtMQNmuao 




Saffron Hill { 




32 


41 


■ 


BABY BOY (REMIXES) . Me^Aimr 




Beyonce 9 


G> 


25 


28 




JALEO (ROGER SANCHEZ REMIX) sDf<v discos nuMo 




Ricky Martin SI | 


O 


301 39 




MILKSHAKE (X-PRESS 2 & DJ ZINC MIXES) srARmum 


WOMBISn 


Kelts I 


23 


21 


9 


n 


SHELTER rrsTiMECMLDttD 




Ann Nesby | 


24 


10 


13 




LONG WAY HOME wiijunis 




ATB ] 


© 


33 


36 


1 


JUST ABOUT HAD ENOUGH u<u. i»« 


Beat Hustlerz Featuring Thea Austin 




£ 




o 








S 


< 






THIS 


3 


1 




TITLE IMPftl\T&nuM6(R'DiSTBi&uTlN6 LABEL Artist 












& 






i 


« POWER PICK » 


39 




i 


WAITING FOR YOU (REMIXES) wwiwiics un Seal 




38 






BELIEVE T.-1MU. !i^$ii'.ri^i^fL!uiT3MM. err. Murk lOacar G.& Ralph Falcon! 


2B 


28 


22 




YOU ARE MY NUMBER ONE (E. KUPPER & MINGE BINGE MIXES) Tincn iiuo Snaslt MouUr V 


29 


17 


7 




GET IT TOGETHER (RAUHOFER. HAMEL. SUPERCHUMBO. DAVIS MIXES) ammi <» Seal 


30 


22 


24 




HOT IN HERRE (THE REMIXES) KiruLic Tiga <; 


31 


26 


21 




SOUL DEEP (J. VASQUEZ, D. AUDE, RIVA. » H2 MIXES) omtKua Laura Tunnr-; 


32 


19 


"l4 




1 NEED YOU (REMIXES) uuiiooniKu Dam Gahan 


33 


15 


10 




INTO THE SUN wmipinttufifWMQwwwEnsnwtK^cMMKniWi Wsftkand Playerv 




36 


40 




LOS TANGUEFtOS sijnc^pi>mu^iintHSAi.tAwo Bajolontlotangoclub 


35 


ll 


27 


■ 


FREETIME (REMIXES) i^xomiiihh Kanna'V 


o 


43 




■ 


ARE YOU READY FOR LOVE souiHErnxni iinuiM EltM John 




40 


45 


■ 


I'M WAITING .isKpnaMs «iibay Va. Jolnnv ViGinis 










«Jli HOT SHOT DEBUT iTli 








NOBODY KNOWS ME IPHAUHOFER. ABOVE (BEVOND, MOUNT SIMS MIXES! mim • . MaAaai 


39 


4l 


44 




DEEP DARK JUNGLE si>ru.iua>:r»iiu Vicloi Calilerone 


o 


44 






THIS IS MY HOUSE v>>^,m Paler Raubofai 


o 


46 






TIME OF OUR LIVES wniiss PhiI Van Dyk Featuring Vega 4 'V 


42 


42 


46 


■ 


ROCKET MAN tr/tAjt ibimaiiuin Daphne Hubin-Vaga 


43 


3/ 


34 




APPRECIATE ME (P. RAUHOFER « AL B. RICH MIXES) sniiitK «naka Featuring Sheila Broily 


o 


N 


w 




YOU'RE SO BEAUTIFUL titH-^immuavn Donna Summar 


45 


45 


42 




INTUITION u i,rcumitu Hall & Dates 


o 


aEwl 


■ 


GUAJIRA (ROGER SANCHEZ REMIX) uaiviituiiAtMiiiaw Emmanual 


47 


35 


32 


m 


WURKIN' HAfuiuKiisi Housekeeperz Featuring Ceevox 


48 


29 


16 


IS 


BUNDSIDED (DANCE MIXES) ^ijancmn Lucy WooilwanI 


49 


34 


26 


14 


SINNERMAN (FELIX DA HOUSECAT MIX) »ivrii»ieuuM Nina Sintone 1 


[so. 


■ 


w 


■ 


HYPNOTISED <<MEcru<>iiti3Et*EPitist Paul OakentoM 
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Byrd Cooks Up New Food Product Line 



BY PHYLUS STARK 

NASHVILLE— After a dozen years as 
a successful country singer. Tracy 
BvTd's career is cooking. But he'll soon 
be serving his fans in a whole nesv way. 

Byrd has teamed with Chicago- 
based brand-development compa- 
ny Vista Management to launch a 
line of spices, rubs and marinades 
bearing his name and likeness. The 
products, which will be sold under 
the brand name Tracy Byrd's Tiny 
Town Products, 
will be available 
Nov. 1 in 1.350 
Wal-Mart stores. 

Byrd will also 
have a cookbook 
on the market 
Nov. 7. "Eat Like a 
Byrd. " published 
by Nashville-based 
Interactive Blvd., 
includes Byrd's 
favorite recipes, many of which uti- 
lize his marinades and seasonings. 

The product line's initial launch 
will include four marinades that can 
also be used as dipping sauces and six 
dry seasoning blends. Byrd is donat- 
ing 5 cents from every bottle sold to 
Children's Miracle Network. 

Vista is already considering such 
product extensions as barbecues 
and smokers. 

A NATURAL FIT 

Recording first for MCA Nashville 
and now RCA, Byrd has charted nine 




titles on the Billboard Top Country 
Albums chart, including the double- 
platinum "No Ordinary Man," and 
four gold titles. He has notched 12 
top 10 singles in his career. T\vo of 
them, "Holdin' Heaven " and last 
year's "Ten Rounds With Jose Cuer- 
vo," hit No. 1. 

"I got my Ifirstj record deal when I 
was 23 years old. and I told my man- 
ager then that I wanted a 20-plus-year 
career," Byrd says. He notes that if he 
achieves that goal it will be partly 
"because we had 
the insight to get 
ourselves involved 
in other areas 
besides music." 

Byrd says this 
product line was 
a natural for him. 
because he loves 
to cook. 

"Business op- 
portunities come 
your way a lot," he says. "Most of 
the time, they don't make a lot of 
sense. But in this case, it's the type 
of venture that can go hand in hand 
with my music career. Jimmy Dean 
had a thriving music career when 
he got involved (with food products) 
and later became known as the 
sausage king.' " 

The foray into food is not Byrd's 
first product tie-in. He has achieved 
strong brand-name recognition in the 
outdoor-products world during the 
past eight years through numerous 
endorsements and tour sponsorships 



with Mossy Oak Hunting Apparel. 

"It's important to spend a lot of 
time researching where you may 
have key market value and stay with 
a brand that fits your demos," Byrd 
says. "Hopefully, that will also com- 
plement your record sales. 

"You have to be willing to put in 
a lot of extra time to help build 
your name in other ventures." he 
continues. "But I enjoy this, and I 
hope my new business ventures 
will allow me to work a certain 
number of shows each year while 
still providing a good living for my 
family. |I] don't want to go out and 
work 200 dates a year just to keep 
a roof over our heads. " 

According to Byrd, Tiny Town 
also plans to sponsor his tour in 
2004. It has proposed including a 
bus on the tour that will give out 
product samples and hold cooking 
demonstrations. 

WILLING TO WORK 

Vista Management chief market- 
ing officer Greg Kirrish says that 
tour sponsorship "creates many 
opportunities, including bus and 
truck signage, stage and venue sig- 
nage, parking lot events and con- 
cession sales." 

Kirrish, who previously helped 
Dwight Yoakam develop his own 
food product line, says Byrd's per- 
formance and public appearance 
schedule also provides great aven- 
ues for promotion. 

Kirrish says Byrd is willing to put 



in the work required to promote the 
line. Unlike some celebrities who 
"think that by just putting their name 
on a product it will jump off the 
shelf, " Byrd is different 

"He's very hands-on and pas- 
sionate about the brand. Tracy is 
not just a business figurehead," 
Kirrish adds. ' He's involved with all 
the details, and he demands high 
quality. Those 
characteristics are 
what's needed for 
sustained con- 
sumer product 
brand growth." 

The cookbook, 
meanwhile, will 
be available in 
bookstores and 
online retailers, as 
well as through 
the Web sites eat- 
likeabyrd.com and 
tracybyrd.com. 
according to In- 
teractive Blvd. 
president Stephen 
Linn. There will be a wider push in 
the spring '"gearing up for Memor- 
ial Day and summer cooking on the 
grill," he says. 

Linn sees Byrd's success and 
longevity in the industry as an advan- 
tage in marketing and promotions. 

"We don't have to introduce him 
to the market — they already know 
him, listen to his music and have a 
relationship with him," Linn 
explains. "By leveraging his rela- 



Byrd 





tionships and draw, we are able to 
better market the book." 

Like Kirrish. Linn has seen Byrd's 
commitment to the product. 

"Cooking and expanding his pro- 
fessional horizons are exciting for 
Tracy, and he is putting himself into 
this project. " Linn says. "For TVacy, 
Eat Like a Byrd' and the seasonings 
are not just lending his name and 
showing up for a 
photo shoot. He's 
taking a real part 
in this. He's al- 
ready begun talk- 
ing about the book 
in national TV 
appearances. He's 
committing time 
(or in-store appear- 
ances and signings 
at retailers." 

Linn says Byrd 
is scheduled to 
be on cooking 
shows, and he is 
taking extra time 
for radio and TV 
appearances as he tours. He is also 
working on contests and promo- 
tions for as far out as next spring, 
when retailers and book stores will 
have promotional displays set up. 

"Tracy is really working to make 
Eat Like a Byrd' and the seasonings 
successful, and this effort is im'aluable 
to successful promotion," Linn adds. 
" In a sense, it's a new release, and one 
he truly believes in. It's just that you 
can't put this one in your CD player." 



Tnx'.y Bynl 



Nashville Veterans Partner To Rep Artists 



Music business 
veterans David 
Macias and Doug 
Merrick have teamed 
up to form Nashville- 
based Merrick-Macias 
Management. 

Country acts Suzy 
Bogguss. Hal 
Ketchum and 
BR549 and jazz 
artist Danny Jiosa 
are their first clients. 

Macias is president 
of Emergent Music 
Marketing, a company 
he launched nearly 
three years ago that 
specializes in sales, 
marketing and distri- 
bution (through Sony/ 
RED) for small labels. 

He will continue 
that venture and says 
he plans to add more 
Emergent staff soon. 
Macias previously 
managed Rich 
Robinson of the 




Black Crowes. 

Merrick has been 
road manager for nu- 
merous acts, includ- 
ing John Hiatt, the 
Gin Blossoms, Ricky 
Skaggs and IVace 
Adkins. He has also 
served in a manage- 
ment role for Sherrie 
Austin. Prior to team- 
ing with Macias. Mer- 
rick had been manag- 
ing Ketchum and 
Jiosa solo. 

""My background is 
so much about the 
road," Merrick says. 
Contract clearances, 
and the interaction of 
artists, radio, publi- 
cists, buyers and pro- 
moters on the road are 
among his specialties. 

Macias says he 
chose management be- 
cause it seemed like a 
good idea to diversify. 

""There will never 



be a digital replacement for a live 
performance," he says. " Creative 
people are always going to be the 
important part of |the equation], 
and certainly playing a role in 

helping them to 

guide their 
efforts jfeltj 
like something 
that would be 
worthwhile. " 

Merrick says 
the company's 
only mandate for 
signing acts is to 
'"believe in them 
musically and in 
their potential in 
the marketplace." 

ON THE ROW: Deb Haus is promot- 
ed to VP of marketing and artist 
development at Sony Music 
Nashville. She was previously VP of 
artist development. 

In other Sony news, the company 
has signed Jessi Alexander to its 
Columbia imprint. Her debut 
album, produced by Gary Nicholson 



and Mark Wright, is due next 
spring. Alexander previously was 
signed to MCA Nashville but was 
never launched by that label. She is 
a Warner/Chappell staff writer. 



Nashville 
Scene t 1 



By Phyllis stark 

pstark@blllboard.com 



MUSIC NEWS: USA Network will 
launch the second season of its 
talent search show, "Nashville 
Star," March 6, 2004. Nancy 
O'Dell of "Access Hollywood" 
returns as the host, and Sony 
Music Nashville has again part- 
nered with the show to offer the 
winner a recording contract. 
Sony artist Charlie Robison. 



who was one of three judges in the 
show's first season, has bowed out 
this time, citing a heavy touring 
schedule and family priorities. He 
heads to the studio in Januar>' with 
producer Lloyd Maines to record 
his fourth album for Sony, which 
will be released in the spring. 

Meanwhile, Robison's brother 
Bruce Robison and Bruce's wife, 
Kelly Willis, released a seven-song 
holiday set, "Happy Holidays," Oct. 
28 on Bruce's own Boar's Nest 
Records. It is available at some 
Texas retailers and at both artists' 
Web sites. They will perform the 
songs on a seven-date Christmas 
tour of Texas venues. 

Dixie Chicks will release a live 
DVD and two-CD set from their 
Top of the World tour Nov. 25 on 
Open Wide/Monument/Columbia 
Records. Both releases are tilled 
""Top of the World." 

Actor/director Tim Robbins has 
been tapped to host the ""Johnny 
Cash Memorial Tribute," which 
will be telecast Nov. 15 on C^IT 
miboard. Nov. I). 
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¥A' NUMBER 1 i''. lO weeks AlNumSen 
AlAN JACKSON A Grealesl Hits Voluna II And Some Olhat Stuff 


1 




33 

^9" 


37 
3T 




JO DEE MESSINA Greatest Hits 


1 


BUDDY JEWELL Buddy Jewell 

C0.i.wBiiai;i.5:i'.v wjsicliiMiaitlK 


1 




7 


2 




MARTINA MCBRIDE Manina 


1 




40 


41 




TRACY BYRD The Truth About Men 


5 


4 
7 


5 
9 





SHANIA TWAIN Up! 


1 




46 


45 




PACESETTER 

RANDY TRAVIS* Rise And Shine 


8 


TOBY KEITH A Unleashed 

OHtAMAORiLS *iOJM.i%TftSCl>i*< III WUWi 


1 










HOT SHOT DEBUT .■: 

MARK WILLS And The Crowd Coes Wild 


5 




36 


32 




CLAY WALKER A Few Questions 


3 




44 


44 




SHERRIE AUSTIN Slraels Of HeavM 

e-l-i-.nl.-..-*,. Ill IHI 


22 










JOHNNY CASH • Amefican IV: The Man Comes Around 

AMf RICAV; XSS3f LOST MICMWAY III N COl 


2 




DELBERT MCCLINTON Delbert McClinton Uve 

'ilvi •■.latKMBir;*! :u 


44 


3 


3 




GARY ALLAN See If 1 Care 


2 


41 


40 




JOHN MICHAEL MONTGOMERY TlwVeiY Best Of Jobn Mii:hael Montgomaiy 


11 








RASCAL FLATTS A Melt 


1 


47" 


48 




JIMMY WAYNE Jimmy Weyne 

c=-i'.t.. :ifl. > 4^*12:-. ^rEHsC0PEllB9e0l 


7 


1 0 


10 




VARIOUS ARTISTS Tolilly Comtiy Vol. 3 

WUITIEHH" . - r. i. '.■ Ml. ^ :. 7I~',\-i\iR'.ii STHATtCICMAflnni*' ■! W 


2 




45 

48 


42 




JOE NICHOLS • Man WHh A Memory 

-, ii:ijlH"EI'. ■ H' ' :^ (HI 


9 


12 


IS 




LONESTAR • Fran Tlien To Here: Graelasl Nils 

Bll«ttD'fc«.G llZW'lltti 


1 




47 




NICKEL CREEK* This Side 


2 








VARIOUS ARTISTS Jut Because I'm A Woman: Songs 01 Dolly Paiton 

SUGAR >11U MB 1 < ' i' 


6 




42 


3 a 




PATTY LOVELESS On Your Way Home 

[''i:9H«sc'.v Mvii; iimtQ'iste' 


7 








TIM MCGRAW A' Tim McGraw And The Dancehall Doctors 

C'jni!T87uii;9t'issei 


2 


51 


51 




BLAKE SHELTON The Dreamer 

.VA-^'.:= Ft, 1 );:,-■ \\^Mi2»iBMi 


2 


T 3 


14 




KEITH URBAN A Golden Road 

CAPirOL UWilO Mr IK Hi 


3 




56 


53 




GEORGE STRAIT * The Best Of George Streic 20th Century Mesters The Millennium Collection 


e 


11 


12 




KENNY CHESNEY A' No Shoes. No Shin. No Problems 


1 




49 


46 




DARRYL WORLEY * Have You Forgotteol 

i ■.■ERSCOPf ll2M'i|l«i 


1 


14 


17 




PAT GREEN Wave On Wave 

FiFUHLi: ' - . 1 . .:p:i[ SOUIH 1Ci«:i ie 


2 


53 


55 




TOBY KEITH The Beat OIToby Kelth:20th CeMuty Masters The Millennium Collactiog 

Ml... . -1 .t.'.Mi;«CD 


5 


15 






LYLE LOVETT My Baby Donl Tolerate 

C'JflE «■ IK" lOST HIGHWAY illW COl 


7 


43 


24 




ROBERT EARL KEEN Farm Fresh Onions 

in:: M.i.-.;:i.. .hCDiIHJ 


24 


EM MYLOU HARRIS Stumhie Into Grace 


6 


57 


61 




WILLIE NELSON The EssenUal Willie Nesloo 

MUSIC :'.itli:c 


24 










GREATEST GAINER 

BROOKS & DUNN • Red Din Road 


1 


60 

52 


67 

43 




LARRY THE CABLE GUY Lord, 1 Apologiie 


53 


THE MAVERICKS The Mavericks 


32 




16 


20 




KENNYCHESNEY Alll Want For Christmas Is A Reel Gooti Tan 

B^h iit4Ltil j 1) Ml cot 


16 




54 


50 




WILLIE NELSON & FRIENDS Live Aid Kickin' 

:L£: H jWVil' CtWU UVijMllMCU 


4 


18 


6 




ALABAMA Th* AmericaR Firewell Tour 






59 


56 




CRAIG MORGAN 1 Love It 

BBOHS BliV l^MlirlBiCBI |NJ 


16 


20 


13 




VARIOUS ARTISTS CMTPrfltBMi:MoslWaiitMl,Vi>tuiMl 


1 1 


50 






RODNEY ATKINS Honesty 

.0.8 -•■<...■,),:. [HI 


50 








ELVIS PRESLEY A Ehr1s:30«1 Hits 






61 


58 




DIAMOND RIO • Completely 


3 


yr 


19 




DIERKS BENTLEY Diarfis BanHey 

CAFTCIi 39HM il? M l|(e< 






62 
55 


60 
52 




GEORGE STRAIT • For ThdaHlltlKlJn From The Astrodome 


2 




23 




MONTGOMERY GENTRY • My Towe 


3 


THE CHIEFTAINS Fallbar Down The Did Plank Rnad 


28 


23 


18 




JOHNNY CASH ^ Tin EssantialJolmav Cast 


16 


64 


66 


62 




RODNEY CARRINGTON NutSack 


14 


19 
27 
28 
26 


28 
26 





JOSH TURNER long Black Tiaia 




69" 


64 




ALAN JACKSON A Drive 


1 


CHRIS CAGLE Chris Cagle 


-] 


65 


63 




FAITH HILL A' Cry 

.■..■.K.L'i u;;.",vnr, .ilssUlt. 


1 


BRAD PAISLEY Med On The Tires 




58 


54 




DWIGHT YOAKAM Populatien: Me 


8 


25 




TRACE ADKINS Gieetest HHs Colleiaion. Volume 1 


1 




67 


72 




EARL SCRUGGS/DOC WATSON/RICKY SKAGGS The Three Pickers 


24 
68" 


30 


27 




GEORGE STRAIT • HonkyUnkville 


1 


63 






ROBERT EARL KEEN The Party Never Ends: Songs You Know Froai The Times You Can't Remember 

ijGAB.iiLL !';« 1 1'j ■:;a 


29 


36 




ALISON KRAUSS -f UNION STATION A Live 

nL;ij>.EtB6inin9WCD 


9 




6-i 


57 




CUNT BLACK UHmete Clint Black 


39 


31 


34 




SARA EVANS RasHass 


3 




70 


59 




JUNE CARTER CASH Wlldwood Flower 


a 


34 


39 




WYNONNA What The Worid Needs Now Is Love 

:Li*e ?isn 'iifctnit 


1 


72 


66 




SOUNDTRACK Blue Collar Comedy Tour: The Movie 1 29 

.■.ABMFiFr: t«;i'.'.'RIJ'll.ltCDI | 








JEFF FOXWORTHY Tke Beat 01 JaH Faxwonby: Doable Wide, Single Minded 

.■.W\;BER]S 7}%l'qHlNOill3eCDOVDI 


10 




71 

"63 


71 
".19 




DOLLY PARTON Ultimate Dolly Parten 


20 








BILLY CURRINGTON Billy Currington 

'.'EK:jiin):<iMiii,l.7M»liC0l INI 


17 


MERLE HAGGARD Haggard Uke Never Before 

-if :iv .- v=f' .- ; '.isCD. 


40 








DIXIE CHICKS A Home 


1 




73 


65 




VARIOUS ARTISTS I've Always Been Ciaiy: A Tribute To Waylon Jennings 


19 


VARIOUS ARTISTS Remembering Palsy Qlne 


8 
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•■ji ir.TEtP 


r.WoUA,w„T,[;.„i 






12 


BROOKS » DUNN aL >» 




,. T?lff. Off Btest Hits Collection 


319 






JOHNNY CASH a ■•f,aH7i9snr„MJ5iciTitFrniM 
TIM MCGRAW a ■» 
MARTINA MCBRIDE A I't rw 


16BiqqestHils 

Greatesl Hits 
Greatest Hits 


238 
153 
110 
161"" 




If^ 
15 
17 


SOUNDTRACK A i- 
WILLIE NELSON t 
TOBY KEITH A 


; iti ai'ijie 

□ llAfBIA WlJI Sn'iy M^SiC II ifiEL 1 ■ ». 


Coyote Uqlv 
16BiguestHils 
Greatest Hits Volume One 


168 
268 
256 






KENNY CHESNEY a ! 
SHANIA TWAIN ♦ n 
RASCAL FLATTS A ■ . i . . ■ -, . jj i w i -e IHl 
PATSY CLINE A r-i:.AUi;ji, 'jiSKi.us xnni jmcs if » >* 


Greatest Hits 
Come On Ovflt 
Rascal Flatts 
12 Greatest Hits 


312 
177 
804 




14 
IB 
19 

24 


JOHN DENVER 4 . . 
TOBY KEITH A 
HANK WILLIAMS JR. A 
ANNE MURRAY . 


'."-"fljCSPEHJaj IBM 
,H :!«l«i 


Tbe Best Of John Denver 
Pull My Cham 
Greatest Hits. Vol. 1 
The Best...So Far 


271 
113 
482 
31 






JOHNNY CASH A if.;«v ra,i.M8i*MmsiimMiiSiL i' wf-:^*i 


Super Hits 


145 




21 


GARTH BROOKS * 




Oouble Uve 


215 






SOUNDTRACK a' j ■i-';«.vA*ME«[:u»' iOTi>*JMi;<ii!:iii9wi 


0 Brother, Where An Thou'^ 


151 




25 


GEORGE JONES • 


.,!.;. : :iM Mrjsic w 


16 Biqqest Hits 


139 






DIXIE CHICKS ♦ ■■ ■.i>wvf*:(-.s:-.>Mjsiciii-wfii-,'i. IMI 


Wide Open Spaces 


.?O0 






JOHNNY CASH a' , 




Jehnnv Cash At Folsom Prison 


99 




A 


DIXIE CHICKS ♦ V -.jw(M8J..,i.sov.Musc.i!»tli»«i 


fi, 


217 






THE JUDOS • 


ail 


Number One Hits 


157 


* 




ALAN JACKSON a c i . . ; ,. 


The Greatest Hits Collection 


418 






HANK WILLIAMS • "^nr 
IHl 


, ■ 0" 


20 01 Hank Williams Greatest Hits 


134 
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TITLE Artist 
PRODUCER (50NGWR[TER) IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 
POSITION 










'SI NUMBER 1 ^e^ 


) Weak At Number 1 




31 


33 


36 




HOT MAMA 

S HEMOAtvKS T BRUCE (CflEATHAJIO TSHA^ftQI 


Trace Adkins 

CAPITOL AlBUM CUT 


31 




2 


2 




WHO WOULDN'T WANNA BE ME 

•, UNBAN 1 M ^OAlLLi. URUM 


K»Mi Urban v 

CA/nOl ALBUM CUT 


1 


32 


35 


37 




PERFECT 

SEVANS.PW0IVISfVAl(S.TSNAPIRO.T MARTM 


Sara Evans 9 

KA ALBUM CUT 


32 


o 


A 


4 




1 LOVE THIS BAR 

jStHCVD.t lElTMlTKiflH S IMCIMaEI 


Toby Keitti v 


2 


33 


36 


38 




EVERY FRIDAY AFTEimOON 


Craig Morgan-? 


33 


3 


1 


1 




TOUGH LITTLE BOYS 

M WnCHT.D MtMl ID SAHP3fiN.IH Aunn 


Gary Allan v 

O MCA WSHVILlI ODMe 


1 


34 


38 


40 




COOL TO BE A FOOL 


Joe Nichols 

UNIVERSAL SOUTH flB137l 


34 


o 


5 


6 




■ MELT 

M Bnem.M wummsjuscal funs iG l[vox.ntmuheiiwmobiev> 


Rascal Halts -9 

LWIC STMtr AUUM on 




35 


40 


45 




GOOD^LrTTLE^GIRlS^ 


BlueCoantyv 


35 


S 


3 


3 




THIS ONE'S FOR THE GIRLS 

U.MCMlHf WDfUY ICU MUST, K UNO SHAMftlOl 


Martina McBride 'i 

RCA A^BUM DJT 






3' 


41 




RUN, RUN, RUN 

& KEiSORICKS 1 P HOWE LLH DAVIS ICKATLEi 


Ryaalyler 

AAISIA NA5HV1LL£ ALBUM CUT 


36 


o 


6 






WAVE ON WAVE 

D MORIIIS.T BDDMfl <P6K£M,D NEUHMlSEIU-rauJMH 


PatGrMnV 

REfuaUC AtJUH CUTiWIVtRSAt. SOUTH 


6 


37 


39 


42 




HEAVEN HELP ME 




37 


o 


11 


12 




COWBOYS LIKE US 


Gaorga Strait 


7 


38 


43 


_ 




SPEND MY TIME 

C BLACK iC BIACAH MCnOLASI 


CliMBlMliv 

EOuirv ALBUM CUT 


38 


8 


10 


11 




WALK A LITTLE STRAIGHTER 


Billy Currington v 

C9 OMERCJRVDWI 


8 


39 


48 


_ 




WATCH THE WIND BLOW BY 

B CAUJWDIIfJMCGRAW.DSMfTMlAOSSORNC.DALTMAMi 


Ian McGraw 

CURS ALBUM CUT 


39 


m 


9 


7 




WHAT WAS 1 THINKIN' 


Dierfcs Benttey ^ 

4^ CAPITOL 'TW 


1 




41 


44 




TEXAS PLATES 

D HUfF IK COfFEYS JAMEEI 


Kellw Coflay 

BM* ALBUM CUT 


40 






















10 


12 


14 




CHICKS DKi IT 

CCUU.R WniGHT *C CAGU. CCMWt) 


tMiCagli'7 

CtHTH ALMM CLT 


10 


1 


34 


34 




AND THE CROWD GOES WILD 

C UNOSCVM WILLS LI STEEl£ C WISEMAM1 


MaifcWin*« 

O MERCUHiniiU 


29 




8 


8 




ITS FIVE O'CLOCK SOMEWHERE » 


tan Jackson & Jimmy Buffstl v 


1 


42 

m 


47 

1 


_ 




SWEET SOUTHERN COMFORT 

C BLACK IR ClAWSD'i.B CRSlpli 


BwMyJsiMllv 

COLUMBIA AlBUM CUT 


42 




7 


5 




REAL GOOD MAN 

B GAILAIQHEJ UCGHAM,D SMITH (URUTHERFORD.G TERE^l 


Tm McGraw v 


1 


43 


44 


1 

47 




1 THINK YOU'RE BEAUTIFUL 

L MILLER 1 A QAuE* TMIUE 1^1 


*>qOall<y 

CURB ALBUM CUT 


43 


13 

m 


13 


15 




HELL YEAH 

B CKAf4CCY IJ £IEtLE.C WISCMANI 


Moatgonmy Gantry . 

COLUMBIA ALSUU CUT 


13 


44 


45 


49 




YOU'RE IN MY HEAD 

LREVDLOS<SMII«ORJ STEILE.C VVAUINI 


Brian McConwi 's 

LYRIC STRCET ALBUM CUT 


44 


14 

m 


16 


18 




WALKING IN MEMPHIS 


Lonastar'S? 

BHA ALBUM Cut 


14 










HOT SHOT DEBUT am 






15 


18 


21 




YOU CANT TAKE THE HONKY TONK OUT OF THE GIRL 

It R DOHN M WRIGHT 10 OIPIERD.B ALLUAMDI 


BiMlisADinv 

AASTA MASHMUCMSUHGaf 


15 










REMEMBER WHEN 

« SILGAaiftJWTK^UNl 


Alan Jackson 

AftiSiA NAlnviiu Album CUT 


45 


16 


17 


20 




1 CANT BE YOUR FRIEND 

J BaijiM"- c r. M.f'i' I'S'l'iii "ar.oN.e cwsirii 


Rttriilow 

LYRIC Stff n 154IH1 


16 


i 


46 


50 




DAYS OF OUR LIVES 


James Otio 


46 




16 




I'M GONNA TAKE THAT MOUNTAIN 

II MCEN' B CA>i'iOH.»d 'WllSONiJ S4Ll£' M PtlRCEl 


fteba McEnitre v 

O MCANASM'iiUE 


14 


42 


43 




IN MY DREAMS 

A MALO 1A TREVINU R UAL^^ MILLtR' 


Rick Trevtao 

tVARI4tl4 BROS ALBUIil CU 1 ,WRN 


41 


18 


22 


24 




DRINKIN'BONE -^AIRPOWER^ 

e J v.Ai.i,Efl jH r B*BO i; 6i AfHaro.* < phuiips* 


Trsqf Byrd 

RCA AlBUM CL<I 


18 


43 


49 


52 




YOUNG MAN'S TOWN 


Viace Gill 


48 


19 


20 


23 




HONESTY (WRITE ME A USD 


Rodney Atkins v 

(9 CURB 7SH| 


19 


49 


50 


57 




AYEAR AT ATIME 

LM7K0UJS IJ DEMAKUS.LWLSONI 


Kevhi DenMy v 

LYRIC STREET ALBUM CUT 


49 


20~ 


21 


22 




STREETS OF HEAVEN 

DMLOJ SAILING it AiJSIIIl PDU*tCANA-USH&) 


Shanria Austin v 

BKIKEliI BDW ALBUM CUT 


20 


50 


57 


_ 




THE FIRST CUT IS THE DEEPEST 

, SHAi^K5 G RlluQtS iC STEVfNSI 


SherylCmwv 

AAM ALBUM CUTrMERCURr 


50 


21 
22 

^w^ 


28 


46 




THERE GOES MY LIFE 

B CA/4^0\ K CHES^EV IW MOBLtY.N THRA&MERI 


Kenny Cbesney 

BSA ALBUM. CU' 


21 


51 


58 


55 




MY LAST NAME 

B NAVEmiK Allien BEVTIE>^ 


Dierks Bontlay 

USUM cut 


51 


23 


26 




WRINKLES 

MD CLLTTE OIAMDND RIO iRS£AIH,MMtASH£N| 


Diamond Rw 

ANlSTA NASHVKIE ALBUM CUT 


22 


52 


56 


_ 




PAINT ME A BIRMINGHAM 


Tracy Lawraoca 


52 


23 


24 


28 




IWISH 

eGAlLMORtfWCGHAWiTLJMMlEHIUl 


Jo Dan Massina 

ciabalblmcui 


23 


53 


53 


59 




HANDPRINTS ON THE WALL 

K HQCERS J J CHEMAV iVBlAfSCHAfQ S PtIHNES Cf^lSK) 


KcMYRogan 

DHEAMCAICWR IISUM CUT 


53 




25 


27 




PtAYBOYS OF THE SOUTHWESTERN WORLD 

e B<wDDOCi: -H corr.R van warueai 


Blake Shelton 

O )V*RN[RB<IDS 1tUtAN-R>J 


24 




51 


51 




SEU A ^PJ^^F BEM ^ ^ WARBt^B WABMN, 


Hie Wimfl Bntfnn 


51 


25 


26 


30 




1 WANNA DO IT ALL 

B GAaiMOn fl VCHOLS.R eiUS.G.CODAnOl 


Terri Clark v 

MERCLlin ALBUM CUT 


25 


ss 


52 


39 




TENNESSEE RIVER RUN 

f ROGERS J S'ftDLO lO VitmitlS LESLlEi 


DifTyl Worlay V 

DHEAMWHIUU USUM CUl 


31 




30 


31 




LITTLE MOMENTS 

F nanERs ic Dtieais h paisievi 


Brad Paisley -9 

AMStt NASHVILIi ALBUM CUT 


26 




59 






1 NEED A VACATION 

E EOROV J« .J MIEBANK :R L HC'AAHO L SATCHERI 


ftohecca Lyna Howani 

MCA NASHVIEIE MBUM CUT 


56 


27 
28 
29 

30 


31 


35 




SHE'S NOT JUST A PRETTY FACE 

Rj LANGf IRJ LANGE.S TWAINI 


Shania Twain v 

MERCURV AlBUM CUT 


27 


57 


54 


53 




I'M IN LOVE WITH YOU 

S DEAN.L tWITE IB DUN C ZAUWi' 


Billy Oaa> 

VIEWIUBUMCUT'HIE 


53 


27 


29 




1 CANT TAKE YOU ANYWHERE Scotty Emerick With Toby Keith . 

JSIMUO 1(lirMlSEM[M1Ci;.(NEIIH> O O Of<EAMVJDA>.S lll<Mi 


27 








ON YOUR WAY HOME 

LCOninjR II^SAVICStl.MHEnGf 


Pally Lavalaaa 

EPIC uaUM CUT tMN 


58 


29 


33 




LONG BLACK TRAIN 

UWRIQMTJ ROGERS U TUIWERI 


Josh Turner ? 

<» O WCASASK.'illEQmM 


29 


59 


55 


56 




MARTIE, EMILY ft NATAUE (THE CONTINUING SAGA OF...) 

CIJUODlCTJUOOl 


CMusT.Mll 

MIOmMMOMOSmClE 


55 


32 


32 




1 LOVE YOU THIS MUCH 


Jimmy Wayne 

O 3FiEAWiDfliso:i;j4 


30 








EARTHBOUND 

H :RC'WE.LPi:3L£MA«iiRCf<CI.'.tLLi 


Rodney Crawell 

PW; EPIC fltfll.iM CUT EMU 


60 
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ARTIST iWPP N- & NLMBEB,- S7RISJTING lABFl 


Title 








NUMBER 1 










ALISON KRAUSS + UNION STATION A <n«n«>ts 


Live 








NICKEL CREEK • ..,„• 


This SiilD 








EARL SCRUGOS/DOC WATSON/RICKY SKAGGS TOjr,oi». low 


The Three Pickers 




4 




JUNE CARTER CASH aia'.FDi.! 


Wildwooil Flower 






VARIOUS ARTISTS i ,.ri,i«»i™.juc.. 


A Vary Speciiil Acoustic Christmas 




3 




VARIOUS ARTISTS -i ...g i«« ■ vi HaamaB 


oumi: The Best Of Bkieqrass Gospel 




6 




VARIOUS ARTISTS i ir spioi ppoaufsiiraiwi t« 


Bluecirass Today 




9 




VARIOUS ARTISTS . :>= s. :A»ii.im«j«c. 


Best Of Blueqrass Gospel 




7 




THE DEL MCCOURY BAND r,. i, .,.uti!ir.i<oi,5»i;»«™u Inl 


It's Just The Night 


1 1 


5 
10 




RHONDA VINCENT i ml 

RICKY SKAGGS & KENTUCKY THUNDER i.i6Mi»«»n<icr«in«-»wii>»im» 


One Step Ahead 
HI Live At The Charleston Music Hall 




1 1 




SAM BUSH/DAVID GRISMAN Arsust caisca 


Holll On We're Strummin' 




13 




VARIOUS ARTISTS i -jiiiPsinipBooucTs iimniMEn'E 


Tlme-Ule's Treasury 01 Bluegrass 


!4 






VARIOUS ARTISTS > ; Th« Fantastic Pickin' On Series: Blusgrass 




IS 




NATALIE MACMASTER «i msr.-,.-^ 


Blueprint 
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SINGLES SALES 
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TITLE IMPRINT 4 NUMBEft'OlSTBieuTlMG LABEL 


Artist 




1 




NUMBER 1 S 

PICTURE • LjMutRswsowHi^:. . 


4fl vVFii't^ aiNl^^ip- ; 
Kill Rock Featuring Allison Moorer 








LONG BLACK TRAIN m:.. :. . t omv;:. 


Josh Turner 








1 CAN'T TAKE YOU ANYWHERE o«£<m«.o««!«.i4i otpscope 


Scotty Emerick With Toby Keith 


T 




WALK A LITTLE STRAIGHTER ...l.lh. rau =v5>, 


Billy Currington 




3 




CAN YOU HEAR ME WHEN 1 TALK TO YOU? i.»:st<iir itwv^cuiwooo Mley Gearing 




7 




HONESTY (WRITE ME A LIST) cu,, , ., 


Roilney Atkins 




8 




STAY GONE ,-M,:-m;:mn vmon 


Jimnty Wayne 




5 




HELP POUR OUT THE RAIN (LACEY'S SONG) r lu.,, .7.B.scvv»ac 


Builily Jewell 




6 




WHAT WAS 1 THINKIN' ia.iig.::h^ 


Dierks Bentley 




9 




BROKENHEARTSVILLE i . ■:f'u -.r ii. m; 


Joe Nichols 
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► MANDY MOORE 
Coverage 

PRODUCER: lohn Fields 
Epic 90127 

RELEASE DATE: Oct. 21 

Mandy Moore seems a world away 
from her 1999 debut, the chirpy sin- 
gle. "Candy." In the four years since, 
the poised 19-year-old has become an 
acclaimed film actress and is well on 
her way to major- Hollywood -player 
status. She has wisely gone the 
mature (yet still fun) route for her 
latest album, a surprisingly fabulous 
covers set. Moore readily admits that 
she was not previously familiar with 
many of the songs on "Coverage." 
though she sincerely admires all of 
them. W^o knew Moore could pull off 
a thrilling cover of Joan Armatrad- 
ing's "Drop the Pilot"? Or a zippy ren- 
dition of Blondie's "One Way or 
Another"? Her pop pureness shines 
through on XTC's "Senses Working 
Overtime." while her voice finds new 
depths in John Hlatt's "Have a Little 
Faith in Me."— /fC 

► BARENAKED UDIES 
Everything to Everyone 

PRODUCER: Ron Aniello 
Reprise 48209 
RELEASE DATE: Oct. 21 
Though loved for their witty silliness. 
Barenaked Ladies are a little too goofy 
for goofiness' sake on their latest 
album. "Everything to Ever>'one." 
Such tracks as the frenetic "Shop- 
ping" and polka-inflected "Upside 
Down" threaten to turn the disc into 
a novelty effort. There is also an ode 
to a monkey, "Another Postcard," that 
seems like a rehash of the group's 
breakout hit, "One Week." from 1998 
album "Stunt." The few serious songs 
included make more of a lasting 
impression. "Celebrity," which exam- 
ines society's favorite obsession, is 
catchy and clever. With its banjo 
instrumentation. "For You" is offbeat 
hut rolls out a moving, country- 
tinged melody nonetheless. — 54 

■k THE RAPTURE 
Edtoes 

PRODUCER: DFA 

Stnimmer Recordings/DFA/Unlversal 
B00012S3 

RELEASE DATE: Oct. 21 
In the early '80s, New York's club scene 
was peppered with clubs like Mudd 
Club. Danceteria and Peppermint 
Lounge, which had non-existent music 
policies. In other words, clubgoers 
would hear a lively mix of disco, punk, 
funk, rock and new-wave stylings. 
Today, Brooklyn, N.Y.-based quartet the 
Rapture joins England's Basement Jaxx 
in celebrating such musical freedom. 
In the process, these acts are putting 
"life" back into "nightlife." Club kids 
are well aware of the Rapture, as its 
Happy Mondays-hued 2002 single, 
"House of Jealous Lovers" (included 
here), continues to wreck dancefloors. 



ESSENTIAL REVIEWS 




BASEMENT JAXX 
Klsh Kash 

PRODUCER: Basement Jaxx 
XL Reconlings/Astralwerhs 7243 593878 
RaEASE DATE: Oct. 21 
"Kish Kash" is the third studio 
album from Felix Buxton and Simon 
Ratcliffe, who record collectively as 
Basement Jaxx. After spending 
much time with it, it becomes 
apparent that the duo was simply 
warming up on its previous albums 
{"Remedy" and "Rooty"). And that is 
really saying something, considering 
that both remain as deliciously 
freakalicious as ever. With "Kish 
Kish," the British duo continues its 
fme exploration of all things punk 
and disco. Along the way, some dots 
are connected, while others are 
smudged or ignored. Like the B- 
52's, Basement Jaxx wants nothing 
more than to dance this (beautiful) 
mess around. Joining them on their 
fearless ride is an eclectic group of 
vocalists, including Meshell Ndegeo- 
cello. Siouxsie Sioux and 'N Sync's 
JC Chasez. Feisty lead single "Lucky 
Star" features the rapping of 2003 
Panasonic Mercury Music Prize win- 
ner Dizzee Rascal. — MP 



SARAH McLACHLAN 
Afterglow 

PRODUCER: Pierre Marchand 
Arista 82876-50150 
RELEASE DATE: Nov. 4 
Much has happened in McLachlan's 
life since her last studio album, the 6- 
year-old "Surfacing," which garnered 
two Grammy Awards and four hit sin- 
gles. The Canadian singer/songwriter 
lost her mother to cancer, then gave 
birth to her first child. So it is not 
surprising to discover that ".After- 
glow" is a collection of songs steeped 
in life, loss and love by a woman 
whose own life is in transition. Lead 





single "Fallen" perfectly (and touch- 
inglyl captures this essence. With 
piano ever in the forefront. McLach- 
lan creates quiet magic in "Answer." 
Love songs like this come down the 
pike all too infrequently. One track 
later, in "Time," McLachlan is ques- 
tioning matters of the heart and ail 
that they encompass. In transition 
or lost in transition. McLachlan is 
simply trying to figure it out, 
attempting to make sense of life. 
Now. that is sweet surrender. — MP 



ROD. 

Payable on Death 

PRODUCERS: Howard Benson, RO.D. 
Atlantic 83676 
RELEASE DATE: Nov. 4 

San Diego foursome P.O.D. has 
gained chart action with "Will You," 
the lead single from its third album, 
"Payable on Death." While the song 
is trademark P.O.D., and labels want 
to play it safe at radio, the tune is 
hardly groundbreaking. Neither are 
"Change the World" and "Waiting on 
Today." So, "Execute the Sounds" is 
what should go to radio next. The 
vocal phrasing, melody and lyrics of 
this far catchier song demonstrate 
the strong reggae thread that binds 
the album, which is most prominent 
on "Freedom Fighters" and "Revolu- 
tion." The layered vocals and 
anthemic build of "Find My Way" 
guarantee an awesome concert 
moment. "Eternal" closes the album 
with a soothing fusion rock journey; 
an acoustic guitar and the muted 
flutters of an electric guitar are the 
guides. Such new directions could 
bring new fans to the fold, while 
older ones will still think their 
money was well spent. — CLT 



COUNTRY 



The track is one of several choice selec- 
tions on this, the act's sophomore set, 
produced by uber-hot duo DFA. A track 
like "Sister Savior" recalls Blondie and 
Technotronic. while "Olio" revels in 
melancholic house music a la Larry 
Heard. Throughout, Luke Jenner's 
vocals tremble and scorch.— AfP 

R&B/HIP-HOP 

► LOON 
Loon 

PRODUaRS: various 
Bad Boy B0000892 
RaEASE DATE: Oct. 21 

The pretty-boy rapper is just as much a 
staple of hip-hop as the thug MC. Fol- 
lowing in the former tradition is Bad 
Boy's Loon. After scoring success with 
P. Diddy's "I Need a Girl (Part One) ' 
and "I Need a Girl (Part TWo)." the 
Harlem, N.Y., native finds the spotlight 
with his self-titled debut. Lead single 
"How You Want That" is an appropriate 
introduction. Featuring Kelis, the 
Yogi-produced track, which is both 
infectious and bass-heavy, serves as a 
fine backdrop to Loon's sexually 
charged romp. The rapper shows his 
softer side with "Down for Me" (featur- 



ing Mario Winans). which ironically — 
or not — is very reminiscent of both 
versions of "I Need a Gid." Filled with 
more tales of wild nights and wilder 
women, the album is a fitting debut 
from a "bad boy" like Loon. — RH 

YAHZARAH 
Blackstar 

PRODUCERS: various 

Three Keys Music 791022225624 

RELEASE DATE: Sept. 23 

After graduating from backup- 
singing school under the tuition of 
Erykah Badu, Anita Baker and Stevie 
Wonder, Yahzarah began eliciting 
buzz in her own right with the 2002 
indie release "Hear Me" (Keo Music). 
Half of that set's songs appear on her 
"second" coming. "Blackstar." Her 
brand of organic R&B/soul definitely 
owes a nod to Badu and other neo- 
soul sisters. Yahzarah takes control 
on such cuts as the lilting "So Amaz- 
ing" and the sassy "Feel Me. " But she 
loses her footing when she drifts into 
hip-hop territory ("One Day"). 
Regardless, her distinctive girl- 
woman voice commands attention, 
whether it is soaring a la Minnie 
Riperton or rocking out Chaka Khan- 
style. Racked by ADA.— CW 



DANCE/ELECTRONIC 

► KRISTINE W. 
Fly Again 

PRODUCERS: various 
Tommy Boy 1573 
RELEASE DATE: Oct. 21 
Shortly after the release of her 2000 
sophomore album, "Stronger," Kristine 
W. was diagnosed with acute myeloid 
leukemia. Throughout a multitude of 
tests and treatments, the artist — now 
in remission — never lost sight of her 
music. The result is "Fly Again." Work- 
ing with several producers (including 
Orange Factory, the Scumfrog and 
Eran lyiib), W.. who penned the bulk 
of the songs, has crafted a spirited and 
empowering collection. The title track 
lead single is ascending the Billboard 
Hot Dance Music/Club Play chart and 
crossing over to radio; equal parts Pat 
Benatar and BeHin, it is a winner. Not 
a winner is "I'll Be Your Light. " 
Though lyrically spot-on, the song gets 
lost in Miami breakbeats. But this mis- 
step is overshadowed by such gems as 
"The Wonder of It All." "Save My Soul" 
and "Bittersweet." A bonus disc, beat- 
mixed by Chris Cox. includes remixes 
of various album tracks. — MP 



HOT aUB OF COWTOWN 
Continental Stomp 

PRODUCER: Lloyd Malnes 
HIghTone 8163 
RELEASE DATE: Oct. 28 
Recorded live last spring at Austin's 
Continental Club, this rollicking retro 
three-piece is definitely in its element 
over the course of 13 spirited cuts. 
Comprising Elana Fremerman (fiddle, 
lead vocals). Whit Smith (guitar, lead 
vocals) and Jake Erwin (bass, vocals). 
Hot Club of Cowtown kicks things off 
with the hard-charging instrumental 
"Diga Diga Doo," featuring some hot 
Taylor licks. This is followed by a lik- 
able version of the Fred Rose classic 
"Deed I Do" from Fremerman and a 
swingin' "Chinatown" with vocals from 
Smith. The trio takes ownership of the 
traditional jig "Ida Red." and Spade 
Cooley's "Crazy 'Cause I Love You" 
benefits from some spritely fiddle work 
and vocals from Fremerman. She also 
delivers a timeless vocal on "Exactly 
Like You." and the trio puts its stamp 
on a roiling "Orange Blossom Special." 
The bonus studio cut "I Can't Believe 
You re in Love With Me" is a smooth- 
as-silk midtempo ballad that could 
work its magic in any decade. — KW 



LATIN 



► JUAN GABRIEL 
Inocente de Ti 

PRODUCER: Gustavo Farias 
BMG U.S. Latin 8287656453 
RELEASE DATE: Oct. 21 
Mexican icon Juan Gabriel has never 
been known for subtlety. But even by 
his standards, his latest studio album 
is, well, slightly over the top. Is this a 
bad thing? Not always. If there is any- 
one who can carry off flamboyance, it 
is Juan Gabriel. The opening "Inocente 
de Ti," with its slightly disco-fied beat, 
is very '7f)s, but fun. That is. until the 
final coda, when the song acquires the 
drama of a Broadway musical number. 
And so it goes. "Como te Quiero Mi 
Amor" also has a Broadway feel, and 
"Amor Profundo" is a mix of retro 
rock'n'roll and disco strings. But such 
songs are well-crafted and exuberant. 
Step slightly over that line, though — 
the overwrought "Yo Te Recuerdo" — 
and the result is kitsch. — LC 

► SIN BANDERA 
DcVlaJe 

PRODUCER: Aureo Baqueiro 
Sony Discos LAK 70633 
RaEASE DATE: Oct. 21 
Mexican duo Sin Bandera made a 
splash last year with a debut album 
that blended R&B and Latin pop sen- 
sibilities. For its sophomore effort, 
the group, whose two members hail 
from Argentina and Mexico (hence 
the name Sin Bandera — or No Flag), 
continues down that musical path, 
with mixed results. Sin Bandera is a 
tasteful act, and its pared-down, often 
acoustic arrangements and vocal har- 
monies are overwhelmingly exqui- 
site, as in "Lloro por Ti." But the 
songs are not consistently strong 
enough to pull off the slow, similarly 
(Continued on page 34) 
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NO [>OUBT It's My Ufc (3:46) 
PRODUCERS: Nellee Hooper. No Doubt 
WRITERS: H. Mollis, T. Friese-Green 
PUBLISHERS: Universal Songs of PstyCram 
Intemationai, BMI; Zomba, ASCAP 
Interscope 11045 (CD promo) 
No Doubt previews its well-deserved 
greatest-hits set. "The Singles: 
1992-2003." with a remake of Talk 
Talk's 1984 hit "Its My Life" that's 
more fun than a rousing round of 
kick the can. Leading the call is the 
irresistible, unmistakable voice of 
heroine Gwen Stefani, along with 
production that is keenly reminis- 
cent of the decade to which it harks 
back, replete with rubbery- bass, 
synthesizer breezes and well-placed 
keyboard tinkles. As always. No 
Doubt proves itself capable of tack- 
ling any genre — punk, hip-hop. bal- 
lads, garage rock and here, retro 
pop — without a trace of irony, and 
winning the round every time. This 
consummate new version will only 
ensure No Doubt's worldwide domi- 
nation, while adding something to 
the l).S. airwaves that is sorely lack- 
ing: fun. How refreshing that on 
occasion, the good ones still float to 
the top.— CT 



' ■ NUGUILEU* THE VOICE *IIHIN 



CHRISTINA ACUIL£RA The Yoke 
Wlttlin (4:15) 
PRODUCER: Glenn Ballard 
WRITERS: C. Aguilera, C. Ballard 
PUBLISHERS: Xtlna/Uniwrsal Studios/ 
UniverHl-MCA, ASCAP 
RCA 56982 (CO promo) 
Versatility or split personality? 
Christina Aguilera has taken listen- 
ers on quite a ride with the singles 
from current album "Stripped." 
morphing from howling urban 
booty-shaker to soaring gospel siren 
and around again. "The Voice With- 
in." the fifth (I) release from the 
triple-platinum project, returns to 
the territory' covered in "Beautiful," 
with a lyric of inner strength and a 
melody so breathtaking and organi- 
cally flowing, it takes but one listen 
to know that this is no ordinary bal- 
lad. Aguilera delivers what is perhaps 
her most assured vocal yet. punch- 
ing through the clouds and taking 
her place as a fist-shaking member 
of the heavenly choir. Written with 
and produced by Glenn Ballard, 
"Voice" is an inspired recording and 
a showcase for all that this artist can 
accomplish when she lets the voice 
precede that offputting image. — CT 



(Continued frvm page 33) 

tempoed renditions. One after the 
other, the songs lose steam. But 
there is fresh respite to be found in 
tracks like the invigorating "Can- 
cion." with its edgy, funky feel, and 
"Te Esperar^." with its surprising 
change of vibe and tempo. — LC 

WORLD 

► SOUS 
Another Day 

Shanachle 78056 
PRODUCER: Seamus Egan 
RELEASE DATE: Oct. 21 

After the electronica-tinged designs of 
previous album "The Edge of Silence," 
Solas gets back to basics, which for this 
Celtic ensemble of virtuosos is anything 
but basic. Mixing traditional Irish tunes 
with some well-chosen covers and a 
handful of originals. Solas manages to 
be contemporary without being overtly 
modern. Its music is built on tradition, 
and even a cover of Dan Fogelberg's 
"Scarecrow's Dream" sounds as if it 
came from an emerald isle of the past 
when sung by Deirdre Scanlan. 
Whether raving it up ("Bird in the 
TVee"). trading licks with guest banjoist 
Bela Fleck C'CarlisIe Street Reels") or 
melting in the electric guitar reverb on 
founder Seamus Egan's heartrending 
title track, Solas never strays far from 
its Celtic roots, yet never sounds like a 
repertory band. — JD 

GOSPEL 

► NATAUE WILSON & THE S.O.R 
CHORALE 

CoodLHe 

PRODUCER: Joe''Hip''Wilson 
Gospo Centric 7 575170053 
RELEASE DATE: Oct. 21 

Wilson and her 19-voice ensemble 
return with their first offering since 
their 2000 debut. While "Good Life" 
showcases the act's deft knack for 
instant musical accessibility and state- 
of-the-heart content (that earlier pro- 
pelled them into the small elite of new 
acts to keep a close eye on I. it also dis- 
plays the self-awareness and sure-foot- 
edness that only comes with lime and 
experience. The end result confirms 
the first album's highest promise and 
more. Wilson wrote 11 of the 13 songs, 
and she still applies edgy, street-wise 
sensibilities to funky R&B/gospel: the 
unstoppably hooky "Free" and "Put 
Back Joy." A gentler flow emerges on 
stirring ballads ("No Hatred in Christ" 
and "Healing Rest"). Confidently hold- 
ing on to her past as she grows in new 
directions, Wilson carves a place for 
herself and S.O.P. as one of gospel's 
truly important acts. — C£ 

CHRISTIAN 

► BILLY RAY CYRUS 
The Other Side 

PRODUCER: Billy Joe Walker Jr. 
Word/Curb/Wamer Bros. WD2-«86274 
RaEASE DATE: Oct 28 

Warner Bros.' Christian division. Word, 
has had tremendous success with 
Randy Travis' two gospel albums. The 
eager audience that embraced TYavis' 
efforts will be well-served by this 
superb new collection of country 
gospel songs by Cyrus. His strong, 
warm baritone breathes life into these 



faith-filled songs with honest emotion 
and heartfelt passion. Cyrus penned 
the title track, a glorious tribute to the 
riches of heaven. For the other cuts, he 
relies on some of Nashville's top writ- 
ers, including Victoria Shaw and 
Austin Cunningham. "Always Sixteen" 
celebrates the ptnver of enduring love: 
"I Need You Now" is a poignant por- 
trait of Jesus Christ. ' Face of God." ' I 
Love You This Much'" and a soulful 
cover of "Amazing Grace" are among 
the other standouts on this appealing 
record that should interest fans of 
country and Christian music. — MP 

CLASSICAL 

if GIL SHAHAM 
The Faure Album 

PRODUCER: Da-Hong Seetoo 

Canary Classics/ Artemis Qasslcs 1239 

RaEASE DATE: Oct. 7 

A former Deutsche Grammophon wun- 
derkind. violinist Gil Shaham is now one 
of many classical stars without a major- 
label affiliation. Yet he shows forward- 
minded vitality by inaugurating his own. 
Artemis-distributed Canar>' Classics 
imprint with a long-cherished album 
devoted to the rich, fin-de-siecle strains 
of Gabriel Faur^. Shaham avoids all the 
Faur^ competition in the racks by fash- 
ioning a thoughtful program that 
includes not only the French composer's 
first Violin Sonata and famous pieces 
like the "Berceuse" but also many brief 
rarities and the masterful Piano TVio (in 
league with pianist Akira Eguchi and 
cellist Brinton Smith). Beyond the 
imaginative program, Shaham's bold 
tone and the full, upfiront recording by 
Da-Hong Seetoo help this album score 
over such excellent rivals as Isabelle 
Faust on Harmonia Mundi. — BB 

VITAL REISSUES 

ZZTOP 

ChronK Smoke & BBQ 

REISSUE PRODUCER: James Austin 
ORIGINAL PRODUCER: Bill Ham 
Rhino 78176/73935 
RaEASE DATE: Oct. 21 

Hot on the heels of their recent RCA 
release "Mescalero," the Texas triumvi- 
rate of Billy Gibbons. Dusty Hill and 
Frank Beard get the boxed-set treat- 
ment. ZZ Top's three-decade-plus 
progress from boogie-blues behemoth 
to techno-funk icon is charted in a 
four-disc collection that neatly hits all 
the high points. Extras include a hand- 
ful of tracks from Gibbons' pre-Top 
unit the Moving Sidewalks and a selec- 
tion of rarities, among them 12-inch 
dance remixes of some of the band's 
best-known numbers. Rhino has 
issued the compilation in two pack- 
ages: a conventional box and a small 
replica of a Lone Star State chicken 
shack, which comes with cut-out fig- 
ures of the band and a flip book. A 
tasty slab for ZZ fanatics. — CM 



Billboard. (om 

Also reviewed online this week: 

• Grandpaboy, "Dead Man Shake" 
(Fat Possum) 

• Jenny Lang. "Long Time Coming" 
(A&M) 

• Richard Bona, "Muna (The TiM" 
(Verve! 
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Edited by Chuck Taylor 

POP 

MADONNA NothhigFaUs (3:59) 
PRODUCERS: Madonna, Mirwais Ahmadzal 
WRITERS: Madonna, G. Sigsworth. 1. Griffittis 
PUBLISHERS: WB/Webo Girl/Universal 
PolyGram, ASCAP 

Maverldt/WaiTKf Bros. 101230 (CD promo) 

.As Madonna returns to airplay glory- by 
default — thanks to her contribution to 
Britney Spears' fast-climbing "Me 
Against the Music" — Maverick gives her 
dud album "American Life " one more 
swing with "Nothing Fails," another col- 
laboration with Mirwais yVhmadzai. As 
much as we would love to hail this song 
as Lad>' Ms inspired return, the song 
instead illustrates e\'erything that 
makes the current project a grind. 
Instrumental ly, it's all about a routine 
acoustic guitar and some space-age 
bleeps, while the hook is merely redun- 
dant, not catchy. A radio remix adds a 
gurgling beat, but it's not enough to 
color a gray template siK-er. Make no 
mistake, we have faith that Madonna 
will pull it together once she under- 
stands that her talents lie in keeper cho- 
ruses and musical fantasies — and not in 
using her position as a pulpit for tune- 
less, new-age preaching. Because it's 
always the music that carries the mes- 
sage, not the other way around.— CT 

DAVE MATTHEWS Save Me (4:33) 
PRODUCER: Stephen Harris 
WRITER: D. Matthews 
PUBLISHER: Colden Grey, ASCAP 
RCA 82876 56197 (CD track) 
Dave Matthews is wildly popular among 
the same kind of Dockers-wearing 
crowd that adored Hootie & the Blow- 
fish last decade. His droll singing, 
drowsy demeanor and straight-line 
melodies never dare to challenge above 
the minimum required of most prep- 
school frat parties, good for mumble- 
along background music while the bed- 
lam ensues. W^ile that may satisfy 
some fans over and again, enough is 
enough if the idea is for mass consump- 
tion. There are sleeper songs and then 
there are snoozers — and this song is 
lazy and maudlin to the point of rigor 
mortis. Despite the addition of a guest 
gospel vocalist. "Save Me" is so boring 
that it could be written as a tranquilizer 
prescription. Surely >'ou could manage 
a little feeling. Mr. Matthews.— CT 

COUNTRY 



► CUNT BLACK Spend My Time (3:39) 
PRODUCER: Clint Black 
WRITERS: C. Black, H. Nicholas 
PUBLISHER: Blackened Music. BMI 
Equity Music Group £MG 000! (CD promo) 
Clint Black has always been somewhat 
of a modem-day philosopher in a black 
cowboy hat, serving up songs that 
appeal to listeners because of their uni- 
versal themes and poignant observa- 
tions. (Think chart-toppers like '^'A Bet- 
ter Man," "When My Ship Comes In, " 
"The Shoes You're Wearing.") Continu- 
ing in that vein, he succeeds beautifully 
with this gorgeous new single, the 
debut on his Equity Music venture. A 
mesmerizing ballad co-written with his 
talented longtime collaborator Hayden 
Nicholas, the lyric challenges the listen- 



er to check out how one's time is spent 
and appreciate the value in every 
moment. When Black sings, "I'm gonna 
spend my time like it's going out of 
st>'le/I'm moving the bottom line far- 
ther than a country mile" in that warm, 
soulful baritone, he sounds like a man 
who has carefully considered those 
words. Already garnering support from 
country programmers, this record pro- 
vides Equity with a strong launch and 
signals an exciting new chapter in 
Black's already impressive career.— OCP 

ROCK 

Ik^ THE DARKNESS I Believe In a Thing 

Called Love (3:36) 

PRODUCER: Pedro Fen^lra 

WRITERS: J. Hawkins, D. Hawkins. Poultain, 

Graham 

PUBLISHER: not listed 

Atlantic PRCD 301349 (CD pronra) 

In 1986, the Darkness could have ruled 
America. The band's big. AC/DC riffs are 
totally hooky. And zebra-print-spandex- 
clad frontman Justin Hawkins owns a 
Freddie Mercury-esque falsetto that's so 
over the top that it will either make you 
smile or wince instantly — depending 
on how much you long for the days 
when Dave Mustaine-like locks, a 
leather jacket and a pair of high-top 
Reeboks could have scored a guy a tall- 
banged dame in no time on the Sunset 
Strip. (Ahhh. the good ol' days.) Playing 
high-kickin'. huge solo-laden metal 



sans irony (we think — not sure on that 
one) and quite well, these guys are 
truly a shot of cheese metal in the arm. 
And what a rush it is! This is the stand- 
out cut on the disc. Best moment: One 
minute and 52 seconds in, Hawkins 
yowls "Giitarl" before his brother Dan 
launches into a solo that would hax-e 
been blasting out of any Chevy Camaro 
worth its salt 17 years ago. — WO 

AC 

► ROD STEWART WITH CHER BcwRdwd, 
Bothered & Bewildered (4:18) 
PRODUaR: Richard Perry 
WRITERS: R. Rodgers. L. Hart 
PUBLISHER: Williamson/Chappell, ASCAP 
J Records 56505 (CO promo) 
Rod Stewart's take on standards charmed 
millions of fens last year — so why not do 
it again and this time, work up a little 
radio airplay in the process? While the 
majority of the new "As Time Goes By . . . 
The Great American Songbook Volume 
11" is dusty-dry and at times painfully 
self-indulgent, a guest vocal from Cher 
on "Bewitched, Bothered & Bewildered" 
provides a breezy, downright campy mo- 
ment of relief. Its teasing, mildly scan- 
dalous lyric and the pair's light-hearted 
give and take breathe delightful new life 
into the Rodgers & Hart classic — one 
that will provide AC radio with a solid 
score. God bless Cher, one of few artists 
capable of showcasing believable ele- 
gance with a catty wink. Good stuff. — CT 
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MERCHANT: NOT INTERESTED INTHE INDUSTRY'S OBSESSION WITH ESaUTION' 



Merchant's 'House' 
Is Custom-Marketed 



BYWESORSHOSKI 

Natalie Merchant giggles while re- 
calling the low expectations she and 
her former bandmates in 10,000 
Maniacs had for their debut release. 

"|But| it sold more copies than 
there were people in our hometown. 
And we were so impressed by that, " 
she recalls. 

TWenty years and some 14 million 
records later, Merchant had similarly 
low expectations for her new album. 
"The House Carpenter's Daughter." 

The set is a collection of tradition- 



als and contemporary folk tunes. It's 
self-released on Myth America Rec- 
ords, the label she recently created 
with her manager. Gary Smith. 

"House Carpenter " is being sold to 
a handful of accounts directly from 
Smith, driven solely by word-of- 
mouth and a press campaign that by 
former Merchant standards is almost 
nonexistent. 

But less than a month after its 
release, the album had surpassed its 
break-even point of 50,000 units. To 
date, it has sold some 68,000 copies 
(Continued on page 36) 



Hip-HopA Hot Flavor 

Drinks By Simmons, Nelly, Ice-T Cater To Fans 



BY RASHAUN HAU 

Energy drinks have become big business dur- 
ing the past few years. So It's no surprise that 
hip-hop entrepreneurs like Ice-T and Fiussell 
Simmons are thirsty to participate in the trend. 

Along with Nelly, they have launched hip- 
hop-inspired energy drinks this year. While each 
has its own identity — Nelly's Pimp Juice, Sim- 
mons" Def Con 3 and Ice-T's Liquid Ice — they're 
all after one thing: the almighty hip-hop dollar. 

"I believe I can make anything better than 
anyone when it comes down to acting, 
clothes, products." Ice-T says. "I was like. 
'Hell yeah. I can make the best energy drink 
on the market.' " 

The rapper launched Liquid Ice with his part- 
ner. Multimedia Inc., in August. Featuring two 
flavors — electric blue and frosted chrome — 
Liquid Ice is available in an 8.3 oz. size for 
$L99-$3.49. The drink is available nation- 
wide at selected convenience stores. 



EYEING HIP-HOP FANS 

Simmons and his Dd Con 3 energy 
soda wanted to specifically reach hip- 
hoppers. 

"There hasn't been any beverage 
that has really developed an organ- 
ic, true, emotional relationship with 
the hip-hop community," says Jen- 
nifer Louie, marketing VP at Rus- 
sell Simmons Beverage Co. 



Drinks like Red Bull. Rockstar. Monster 
Energy and Sobe have been successful with the 
skateboard/alternative sports community. 
Louie observes, but there has not been an ener- 
gy drink that has successfully captured the 
embrace of the hip-hop sector. 

Launched in July, Simmons is already making 
histoo' with his beverage. Russell Simmons Bev- 
erage Co. is the first minority-owned company to 
launch nationally with convenience .store chain 7- 
Eleven. Beverage Aisle magazine also touted Def 
Con 3 as a future player in the beverage industry. 

The energy-drink market has made an 
impact and is here to stay. Louie says. "How- 
ever, soda is still the No. 1 category in the bev- 
erage industry. Even though energy drinks are 
a billion-dollar industry, it is not at all close to 
what soda represents in the beverage world." 
To separate his product from the competi- 
tion, Simmons uses a best-of- 
both-worlds approach. 
Simmons developed the 
«« concept of the "smart" 

energy soda, a combina- 
tion of energy drink and 
soda. Def Con 3 is avail- 
able in a 12-oz. can for $2 
and comes in one flavor. 

It was important to 
Simmons to market a 
drink that was healthy. 
■ Russell is a health fanatic 
(Continued on page 36) 





Next: Web Idols 

Select-A-Star Contests Hosted On Net 



BY MATTHEW S. ROBINSON 

BOSTON— With the popularity of 
"American Idol" and other star- 
making shows, it was only a mat- 
ter of time before such interactive 
programs made the leap to the 
Internet. 

Now, aspiring artists from all 
over the country have the opportu- 
nity to be heard by music lovers 
they might never have been able to 
reach otherwise. 

The most prominent participant 
in the new movement is AOL, which 



is using its considerable online pres- 
ence to help music fans connect 
with new artists. 

Through its First Break program, 
AOL offers members the opportunity 
to award demo deals to previously 
unsigned artists. 

In addition to a deal with Atlantic 
Records, the artists selected will 
appear on the popular Se5sions@A0L 
program and will receive a one-year 
membership to online musicians' 
network Tonos. 

"It's increasingly challenging to 
(Continued on page 37) 
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AFIM's Proffitt Moves Over To Viastar Holdings 



Courtney Proffitt received an 
offer she couldn't refuse, so she is 
stepping down from her post as 
executive director of the Assn. for 
Independent Music. 

Proffitt, who joined AFIM in May 
2002, previously held sales posi- 
tions at BMG. She informed the 
trade group's board Oct. 17 that 
she would be taking the post of 
senior VP of distribution and 
national sales director for Viastar 
Holdings [Rillhoard. Nov. 1). 

"It fell in my lap." Proffitt says of 
her new job. "Everything seemed 




to be the right fit. 1 loved working 
with AFIM, |but this] was right up 
my alley. Once you're a salesper- 
son, you're always a salesperson. " 

Based in Phoenix — near Tempe, 
Ariz., where AFIM was headquar- 
tered during Proffitt's tenure — 
Viastar is a diversified indie media 
company that operates Electric 
Kingdom Distribution and a stu- 
dio facility, A.V.O., among other 
holdings. 

While Proffitt's departure puts 
immediate pressure on AFIM's 
board to come up with a replace- 
ment, the timing probably could 
have been worse. 

Though nothing is etched in 
stone, it is assumed that AFIM's 
2004 convention will again run in 
conjunction with the National 
Assn, of Recording Merchandisers 
confab, as it has for the past two 
years. NAHM's convention will 
move next year to August from its 
usual slot in March. 

Proffitt says that a meeting 
between NARM and AFIM is sched- 
uled for Nov. 7 in San Diego, the 
site of next year's conventions, to 
discuss plans. 

"We're not in a huge crunch 
time planning for a big conven- 



tion, " Proffitt notes. "We're in the 
rolling-along part of the year."' 

She's convinced that the trade 
organization will not have any 
trouble finding a replacement, 
given the large pool that's available, 

'"Given the way this 

business is at the 
moment, there's got to 
be somebody out there 
with the talent and 
ability who's currently 
out of a job, " she says. 

Asked what she 
thought she has 
achieved during her 18 
months on the job. 
Proffitt says, " AFIM has 

gotten stronger as an 

overall organization. 

I've helped with increased visibility 

in the music community. " 

WHAT NEXT? Communications to 
AFIM will be fielded in the interim 
by board chairman Clay Paster- 
nack at 440-33.'i-2208. Day-to-day 
operations will be covered by 
Pastemack, Bruce Iglauer and 
Duncan Browne of the AFIM exec- 
utive committee. 

AFIM will now seek its third new 
executive director in two years. 



Pat Bradley stepped down In 
July 2001 from the position after 
an eight-year run. She was suc- 
ceeded by Jeanne Oberstar. who 
resigned after less than a year on 
the job for personal reasons. 
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The departure of Proffitt, 
AFIM's only paid employee, 
comes at an uncomfortable 
time for the trade group. 

Its membership has declined 
since its March convention in 
Orlando, Fla. — the second since it 
ceased being a stand-alone annual 
event — which saw only 60 AFIM 
members and 200 joint NARM/- 
AFIM members in attendance. 

Many in the industry have ques- 
tioned the 31-year-old organiza- 



tion's relevance in today's highly 
consolidated business, beyond the 
services it offers to startup compa- 
nies (Billboard. July 5). 

MOVES AT PUTUMAYO: Putumayo 
World Music in New York has 
announced staff additions and 
promotions. 

Angela Herens is joining the 
label as senior VP/CM. She was for- 
merly senior VP of marketing and 
promotion at Koch Entertainment 
Canada in Toronto. 

Additionally. Susan Rosen- 
berg, previously Putumayo's VP 
of sales and marketing, has been 
promoted to senior VP of sales 
and marketing. 

Mike Cusanelli, formerly a buyer 
at the Movie Gallery, is coming on 
board as national sales manager. 

With Herens' exit, Mark 
Costain has been promoted to 
director of marketing for Koch 
Entertainment Canada's audio 
division. He was previously senior 
label manager. Beth Gibbs is 
moving up from VP to senior VP 
of Koch Video. 

Additional reporting by Larry 
LeBlanc in Toronto. 




Merchant's 
'House' 

Continued from page 35 

since its Sept. 16 release, according 
to Smith — a triumph on many levels 
for the acclaimed singer. 

NOVEL SALES TAaiC 

What makes the achievement re- 
markable is that it was done through 
a one-way sales approach. Because 
Smith and Merchant do not have the 
staff or the warehouse space to accept 
returns, every sale of " House Carpen- 
ter " has been final. 

Getting retailers to agree to that 
wasn't easy. Smith .says. To make the 
project less risky, he dropped the 
price. In return, he was given pro- 
motional support: endcap position- 
ing, listening-post placement, inclu- 
sion in circulars. 

And while many initially viewed the 
purchase of "House Carpenter " as a 
gamble, several retailers — including 
Borders Books & Music — have begun 
ordering more copies. 

The album's success shows that 
established, multi-platinum artists 
who feel out of step with the majors 
have more options than they may real- 
ize and that they can indeed leave that 
environment and sell theirwork them- 
selves — even if on a smaller scale. 

But Merchant wasn't out to prove 



anything with " House Carpenter " or 
its unique sales approach. She simply 
needed to operate on a smaller scale. 

One year ago. Merchant left Elek- 
tra, her label home for two decades. 
Despite being courted by that label 
and other majors, she opted for the 
DIY approach. 

"I'm at a position in my career 
that 1 don't really need to sell records 
to survive." she points out. "I just 
need to make records to satisfy 
myself creatively." 

When she left Elektra. Merchant 
was expecting her first child and was 
seeking a lifestyle change tliat would 
eliminate the rigorous touring and 
countless interviews she'd become 
accustomed to while promoting what 
she calls "big-budget pop records." 

Merchant and Smith originally 
wanted to release the album exclu- 
sively on her Web site. While they 
eventually sold more than 7,000 
copies online, they wanted to expand 
the offering to fans who do not own 
a computer. 

Smith did a little homework on 
Merchant's last album, "Motherland," 
and he discovered that more than 40% 
of its U.S. sales came from five ac- 
counts: amazon.com. Borders, Barnes 
& Noble, Best Buy and the one-stop 
Alliance Entertainment Corp. 

Smith reached out to each, as 
well as to Don VanCleave, head of 
the Coalition of Independent Music 
Stores, and began negotiating one- 
way deals. 

""Most Iretailersl said, "No, we can't 
do that,' " Smith says. Then we found 



a way in which we could get the price 
point low enough and they would 
include a certain amount of market- 
ing, so that made it pretty .safe for 
most people." 

Because retailers are getting the 
title at a low price. Merchant has even 
slashed the price of the disc on her 
site by $2 to $14.98. 

"It's funny; I wrote an e-mail to 
Gary about bringing the price dovni, 
and I was like, 'Thanks for making less 
money for me," " .she says with a laugh. 

" House Carpenter " has been free of 
the pressure that has accompanied 
her previous albums. Merchant says. 

Merchant and her touring band 
recorded the tracks that constitute 



the album during two days at the end 
of their last trek. The singer merely 
wanted to capture a slew of songs 
they had been playing on tour She 
never really thought that it would 
become more than a souvenir of their 
time together 

"There was no build up to 'We're 
making a record." We just thought, 
"We better record these songs because 
they sound so great,' " she explains. 

Once she and Smith decided to 
release the project. Merchant 
tweaked the recording by adding 
vocals and overdubs. The project pro- 
gressed organically, in tandem with 
her pregnancy 

"We weren't on anybody else's 



schedule," Smith says. "So things 
can take a lot longer than they 
should, because we don't have 
those pressures." 

That easy progression has fit per- 
fectly with Merchant's new role as 
mom to a 5-month-old daughter. 
She says she has lost all ambition 
for the music industry's "obsession 
with escalation." 

Merchant now feels less like a 
pop star than ever before, adding 
that her career runs a distant sec- 
ond to being a parent. 

""I'm in a really fascinating period of 
life, " she says. " I sort of feel like 1 need 
to atone for all the years that I didn't 
understand how profound this is." 



Hip-Hop 

Continued from page 35 



and won't promote any product that he him- 
self does not drink," Louie says. 

GIVING BACK 

Like many of Simmons' commercial 
endeavors, Def Con 3 aims to give back to 
those who purchase it. 

Russell Simmons Beverage Co. plans to give 
2% of the gross from the sales of Def Con 3 back 
to community programs and to the Hip-Hop 
Summit Action Network. A disclaimer printed 
on the can declares this intention. 

■Russell has also made a commitment to 
give all of his personal profit from the soda for 




the first year — up to $10 million — back to commu- 
nity programs, " Louie adds. 

Regardless of the ventures' success, Simmons 
wants to move beyond energy drinks. 
"We're not disclosing what that is, but it will 
always be something healthy, unique and that 
gives back to the community. That's the phi- 
losophy of the Russell Simmons Beverage 
Co.," Louie says. 

Meanwhile, Ice-T will launch Royal Ice 
malt liquor. But he is not worried about the 
potential backlash rappers have typically 
faced when promoting alcohol. (Criticism 
has been aimed at such associations because 
of hip-hop's young demographic.) 

"There should be no negative effect with 
the launch of Royal Ice." he says. "The prod- 
ucts are different, but we do hope to bring 
the malt liquor back to mainstream, in the 
bars, etc." 
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Newbury Will Distribute CC's 'Instant Live' CDs 



Clear Channel has chosen 
Newbun' Comics to distribute its 
"Instant Live" albums to music 
retail. The CDs are recordings of 
live performances sold at the 
company's venues immediately 
following concerts. 

Newbury Comics will make the 
albums available through its recently 
formed Toothface Distribution, an 
online wholesale distribution compa- 



<@ tootlifacB.com 



ny. Toothface also handles lifest>'le 
goods, a specialtv' of the merchant. 
Newbury Comics will also carrj' the 
CDs in its own 24 stores. 

Clear Channel has already part- 
nered with a couple of retailers on 
earlier "Instant Live" albums in an 
attempt to make its CDs available 
to fans who did not attend the con- 
certs from which the recordings 
were made. 

In a statement. Clear Channel 
Entertainment executive VP Steve 
Simon said: "The 'Instant Live' 



concept has already proven itself 
with live-concert fans at our test 
venues, and when we looked to 
retail, we knew that Newbury 
Comics would be a great ally to 
bring innovative marketing, solid 
retail insights and a true passion 
for all types of music." 

The Clear Channel deal should 
yield about 30 albums in its first 
year. Newbury Comics CEO Mike 
Dreese says. The first live record- 
ing will be a triple set from jam 
band mo«. Another six or seven 
live sets might be issued by the 
band during its 24-date tour. 

Dreese .says his company will 
target progressive retailers like the 
coalitions, since the albums will be 
sold "near C.O.D. with no returns 
and no advertising allowances. 

"These albums are meant for the 
fans, so they have to be sold 
through a sensitive retailer who 
Iknowsj that another [bunch] of 
sets are coming so they don't order 
a lot of them." he says. 

The albums will carrv' a boxlot 
cost of $10.25, while oddlot cost 
will be $11, Dreese says. 

LESS DISCLOSURE: Tower Records 
will no longer disclose its finan- 



cial or other company news in fil- 
ings with the Securities and Ex- 
change Commission. 

On Oct. 27, the company filed 
Form 15 with the SEC. It states that 

it is a "Certification and 

Notice of Termination of 
Registration under Sec- 
tion 12(g) of the Securi- 
ties Exchange Act of 1934 
or Suspension of Duty to 
File Reports under Sec- 
tions 13 and 15(dl of the 
Securities Exchange .Act 
of 1934." 

If you read through all 
of those sections of the 
act. there are so many 
and/or passages that it 
would make any layman's head 
spin. But the upshot appears to be 
that Tower no longer has to file, 
because the number of Tower 
bondholders are now below the 
threshold of 300 that the SEC 
requires to register and file with 
the federal agency. 

But a source familiar with the 
filing says that reason (bondhold- 
ers) is wrong. He did not respond 
to further inquiries about whether 
the reason could be an agreement 
by bondholders to convert into 



equity, which sources say has 
occurred but is contingent upon 
the chain's sale. 

The Tower auction is proceed- 
ing, and depending on who you 
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listen to. a sale could be an- 
nounced any day or might take a 
while, as one of the four suitors 
is said to still be in the due dili- 
gence phase. 

Tower was due to file its 10-K 
annual report Oct. 31. Now the 
majority of suppliers will not 
know what the chain's financial 
health is like and will be forced to 
make a decision in the dark on 
whether to continue providing 
credit to the chain. 



Web Idols 

Continued torn page 35 



develop new artists in today's satu- 
rated media environment." Atlantic 
co-president Craig Kallman says. 

ENGAGING FANS 

In May and again in June, AOL 
posted songs from five unsigned 
artists. At the end of each month, 
AOL customers voted for their 
favorite artists. 

The winning artists from each 
month then competed against each 
other, with AOL customers again 
voting for the winner. 

"First Break is a natural exten- 
sion to our core programming, 
which starts with discovering 
new music," says Mike Rich, AOL 
executive director of program- 
ming. "The program builds on 
our ability to expose new talent 
by engaging our enthusiastic 
base of music fans." 

The winner of the inaugural 
First Break competition was the 
group Last Week from Long 
Island, N.Y. 

"AOL has really helped to get us 
the big break we've been working 
toward." vocalist Matt Reich says. 

But the emerging field of Web 
talent contests is not only for the 
big boys. Artist/attorney Daphne 
Clark launched Create-a-Superstar 
(createasuperstar.comi from her 



law office in Providence. R.I. 

"Being an entertainment attor- 
ney. 1 was concerned about what 
was going on in the industry," Clark 
explains. "1 felt that consumers 
wanted a more direct relation to the 
process and that they were being 
kept out." 

FORGING A NEW PATH 

Inspired by the ".Vmerican Idol" 
phenomenon and discouraged by 
the limitations of mainstream radio, 
Clark set out to forge a new path for 
emerging artists. 

The winner of the first Create-a- 




OMEGA RED: CREATE-A SUPERSTAR WINNER 



Superstar competition was Boston- 
based artist Omega Red, the nephew 
of singer Donna Summer. 

"We consulted a number of in- 
dustry folks, and everyone told us 
that he was the one," Clark says. 
"They said that he had the star 
quality of Jay-Z. and I felt that he 
was the strongest candidate to rep- 
resent hip-hop." 

In addition to selecting the 
songs on Omega Red's first album, 
"Juggernaut" (which was released 
on Clark's 3rd Eye Records), fans 
also helped design the packaging 
and PR campaign for their new 
musical champion. 

WTiat makes this program differ- 
ent from "American Idol" is that 
fans are involved in every aspect of 
selecting the winner. Clark says. 

Through daily live chats with 
Omega Red, more than 50.000 
fans have become involved with 
everything from tour venues to 
label contacts. 

Though a second artist is 
scheduled to join the program 
early next year. Clark promises to 
keep fans informed about their 
first "superstar." 

"We plan to add a new artist 
about every quarter." she says, 
adding that the site is currently 
accepting submissions from a vari- 
ety of genres. 

Clark says that larger labels that 
are considering marketing their 
emerging artists through Create- 
a-Superstar have expressed inter- 
est in her Web site. 



The majors have actively sup- 
ported Tower with credit through- 
out the entire process and contin- 
ue to be upbeat in their assessment 
of the situation. 

The independents have been 
more cautious in providing cred- 
it. They realize that Tower has 
long been the biggest champion 
of indie product and want to 
stand up and be counted in the 
chain's hour of need. On the 
other hand, a Tower Chapter 11 
would have immense ramifica- 
tions within the indie sector. 

So far, Tower has staved off 
Chapter 11. and if its auction 
ends with a suitor willing to pay 
enough to satisf^^ the bondhold- 
ers, the banks and the majors, 
then there will be a happy ending 
for all. 

Of course, if the bidding doesn't 
bring in enough, the ending might 
not be so happy. 

In its last filing in June, it 
looked like there was no going 
back if the Tower gambit to sell 
the chain fails. And there will be 
no new SEC filing to allow suppli- 
ers the opportunity to reassess 
the situation. 
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More live 
PearlJam 

BY JONATHAN COHEN 



Pearl Jam is closing out its decade- 
plus association with Epic with a bang. 

The label will issue the double-disc, 
3 '/2-hour DVD "LK* at the Garden" and 
the long-in-the-works, double-disc rar- 
ities set "Lost Dogs" Nov. IL. 

Pearl Jam fulfilled its Epic contract 
with the 2002 album "Riot Act" and is 
weighing its options for a new deal 
mUboard, Oct. 25, 2002). 

"The D\T) is an excellent snapshot 
of where the band is today in terms of 
its full live prm^iess, ' Epic senior VP of 
marketing Piero Giramonti says. 

"Live at the Garden" was taped July 8 
at New York's Madison Square Garden. 

The shew closed out the three-month 
Riot Act tour and found Pearl Jam un- 
leashing a 30-song, three-hour set. 

Highlights included a guest ap- 
pearance by Ben Harper on "Daughter" 
and "Indifference," pre-Pearl Jam act 
Mother Love Bone's "Crown of Thorns" 
and the Who's 
"BabaO'Riley." 

Thou^thers 
were other con- 
tenders for po- 
tential release, 
theGandenshmv 
was the ideal 
choice, says Liz 
Burns, one of 
four Pearl Jam 
crew members who filmed every show 
on the trek. 

"The band played exceptionally well, 
both emotionally and technically," she 
says. "The audience was great and hull 
of energy." 

The DVD's bonus features include a 
5.1 surround audio mi.\, the option to 
watch five songs fi-om drummer Matt 
Cameron's vantage point a montage of 
guest appearances from throughout 
the tour and a video blending two live 
takes of the controversial "Riot Act" 
track "BuShleaguer." 

Dave .Mder, senior VP of product and 
marketing at Virgin Entertainment 
Group North America, expects the DVD 
to do well but notes it will compete 
against high-profile D\T) releases from 
such acts as Foo Fighters, Bruce 
Springsteen and George Harrison. 

Giramonti says the label is co- 
promoting "Live at the Garden" and 
"Lost Dogs" with a mainstream music 
print campaign and TV ads targeting 
cable sports and music networks. 

A DVD trailer is available on the 
band's Web site (pearljam.com), and 
beginning Dec. 1, DirecTV's Free- 
view will air an edited version of the 
film upwards of 300 times. Promo- 
tional spots that cross-promote 
"Lost Dogs" will begin airing there 
in late November. 

In January 2004, American Airlines 
will show clips from "Live at the Gar- 
den" during U.S. flights; it will also 
devote an audio channel to the DVD 
and "Lost Dogs. " 
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Bilbood TOP MUSIC VIDEOS. 
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3 




Salts data compilad by J« ^^^^^^ 
Sound Scan 

TITLE Principal 
LABEL / DISTRIBUTING LABEL & NUMBER Parfermm 


a 

|B 
5^ 


■ 




NUMBER 1 <'^t 1 WeekAlNumbarl 




N 






29.96 DVD 


2 




PAST, PRESE^fT& FUTURE GtPFiNHOMfvicKDaiiMi Rob Zombie 


ItlJx LJJiHJVU 




PMHfrnkUVEXrPQMttTHEDIKTDR^CUT w4HSw«miijKtns[sTim MRp)d 


19.96 DVD 






TUCD m DB.D-Tucuincrmv icpnnM ,. . ,. ..i,. ova, 

IncH. In HBuK Inc VIUeU UULuLIKin JWTDWAVlOKlfiMG^XOSm n.nfliy 


1391 UVUilLU 


1 




imWiMurttiuiwtiwnuDiutu iinanMiniiiiffiiatii 


259800/0^111) 


4 




wgBefTrKntmeMmin»wmiiiiMiH—a i»i*i>Mim b-m 

WKWIf nRltWMKIW IKhMmnIIMUIMVISII^^ rlCB 


iflOBrniTUin 
l03D tU^LmJ 




LA HISTOftIA CM tATm voEo kmc A.B. Oulntanilla III & Kumbia Kings 


21.98 CD/DVD 


3 




MnUHMLa SUULU iWI mi lU nui UU rcUrlX INiBtSCOK'nHOOnQZJ niiuS 


I33BLIVL1VU 


5 




UW MuYWDoowsiGviKaaw Rascal Ratts 


19.96 DVD 


6 




TiBBEPTnc mmnmrnivmaMEttnc cwciciauKn uri mii 
Itttiul UrJWnHnwUHlnTlMIIUnU,wSMllllU mvnowmkim Mnntmf 


IlLSBLUrl/VU 






THE PUPPET MASTER MmLBLAOtHOMcviMOiuifi King Diamond 


1836CEMM1 




7 




G8EATEST HITS VOLUME 2 AniTAiKcoHiswc^VMsvtofOMm Aten JackSOn 


19.96 UVU 




10 




LED ZEPPtUN & ATLivmcuiHDfWH Led Zeppelin 


fA ni /n 
29.SB U VU 




8 




THE FAREWELL TOUR iMwscEviEHTWNMtNTajni Cher 


9a OR nv/n 




14 




IwnJiittlUSXAUlM-IKMnKlVnB nKnOiiO 


14.96/20.38 




12 




MAftlMA RCAiBuevuxoiusi Martina McSnde 


9 96 DVD 




18 




CArti^n AMAC-mcmi cfwnnu - . n mii i ■ finnaM 
itAUKU AnMit: arrOAL cUll UN PHimmeiwwsKtvnooirQcnin WDBSbOCBI 


27JBCD;DlVD 




33 




LA HtSTORlA emi latin video 917a Los Origlnaiss De Son Jusn 


"n ecmirnin 
Zl^UVUVU 


11 




THE UurcSl cND «TDvcim,fiiiHvoEomi7 uOViMule 


27.96 CDftlVD 




9 




A KISS IN TIME atovidcoibmgviocoihh Patty Griffin 


1896 CDi'DVD 




19 




MCXBJACtC THE VUEOS N]Aavc«vc(Oitwitiiui.iAAi:aHDEODtsT « FfcRefaack 


8.98 DVD 




20 




THENEWBREED iNTEiiscoPEvioEOiijnivmALHuscftMKOOiSTaavin SOCfiflt 


IubUVlvLU 




38 




HBX FREEZES OVER A*c[nE)«HOutwotauMMii&u.MKSicavnGoo8TaM Eagles 


24.9^4.98 




22 




Klao - sTMrTlUnT. incUVU A US&SWCTUAAV.tMGviOEOam lUSS 






24 




EH V!VO VOL 1 DwvKcoMn Los Acosta 


14.96 DVD 


26 


17 




UniE IM TUEUUnDI n Culu 

nuuin incwuKLii Efc/snTnsTm cayies 


/.W UVU 


27 


23 




RED DOTT ROAD &OTHEfl VIDEO HHS MsnnanvsKjowawEDBHi BroolQ&Dunn 


6.38 DVD 


28 


34 




■KISH GROBAN IN CONCERT • 'wvnsuusxvDowNWMUKMW JoshQutal 


27SCO/DVD 


29 




BFTIMDTHEWUEViyTHEMUflOQVOUSniou^ MnMob 


21ACD/DVD 


30 

31 


29 




THE WAY YOU MOVE/HEY YAI Aii>snKi:oN)3mc.iiMCvnEOHH2 OutKast 


7.38 DVO 


25 




AMERICAN FAREWELL TOUR KAviDfoPWDiNCiSMGwocosw Alat>ama 638 DVD 


32 


30 




THE BEATIES ANTHOLOGY a " CAnrix vraeoaiiii The Beaties 


i499ae9.9e 


33 


28 




UVEArBERKH£YsBiBiHCMvaEMMietu.HBcivi)aii6Tiin IT18 JniiHsnjltiE)(init8 


16.98 DVD 


34 


35 




MTV UNPLUGGED V2JI a woiwNTin Dastiboerd Confessional 


ISSCDiWD 


35 


15 




ROCKYHKXinWIHOMECmMG sfmi^^xtMKiw ei&Gbia(^ 


Z558C[VTM) 


34 


32 




BEHIND THE DECKS EvsnuHEccmotwisDioit Bad Boy Bill 


139BCDi^VD 


37 


13 




IMflMSCORSSEKSanTMUES-AIIBCMJIUKTo^^ MuMR 


1 0996' 139 98 


38 




SELENA -UVE: THE LAST CONCERT iMAafEKTtHTAiNuevTtini Selena 


24.96 DVD 


39 


16 




HQ] ROCKS HOMECOMMG sp^mos .rtiXHiKwrasTGnowusii BI&GknaGaitier 


2&9BCCVDVt) 


40 




HM^YOUHEMnJMGROCEUVEsA^wKVDr^'stMwisi:?^ JlmCroe .U.98DVD 



of Sm unn fu vdm onglM; A niAA plnruR can toi i*m oI IOUHOuiw Iih SF W L^ MMm. RIMmM MR. for H!3K u'la fDi S.f 't»\S 
I cattfiid pnorm Acr4 1, 1911. * fllAAplnnjrn c«n tor SOOIO una fw 9 or If mIto* MfOtM pritt U I. INt. 12003 VVJUBuaraM 
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» Biliboad TOP DVD SALES. 



s.iMd.t.c<™p«edbyJ^ Nielsen 

VideoScan 



TITLE 

LASEUOISTRIBUTING LA8£L & NUMBER 



Principal 
Performers 



NUMBER 1 



I Week At Number 1 



Keanu Reeves 
Laurence FIshbume 



Keanu Reeves 
Laurence Fishburne 



Eliza Dustiku 
Desmond Harrington 



MarkWahlberg 
Charlize Theron 



MarkWahlberg 
Charliie Theron 



Al Pacrno 
Michelle PTeiner 



Keanu Reeves 
Laurence FIshbume 



Paul Walker 
Tyrese 



Marilyn Bums 
Ed Nsal 



Paul Walker 
lyrese 



Pi Pacino 
Michelle Ptetffef 



Eddie Murphy 



Harrison Ford 
Josh Hartnett 



Julie Andrews 
Christopher Plummer 



ShiaL^eouf 
Khelo Thomas 



Ashton Kutcher 
Brittany Murphy 



ElilahWood 
Ian McKellen 



PG-I3 



Elijah Wood 
tviMMtellen 



Nidt Cannon 
Zoe SaMana 



Derek Luke 
Denzel Wasington 



Shia LaSeouf 
Kheio Thomas 



Morgan Freeman 
Oonny Wahlberg 



Adam Sandler 
Jack Nicholson 



Parmlnder Nagra 



Adam Sandler 
Jack Nicholson 



Taye Diggs 
anaa Lathan 



Renee Zellweger 
Catherine Zeta-Jones 



Michael Douglas 
Albert Brooks 



Renee Zeltweger 
EwanMc6r«gor 



Morgan Freeman 
Donny Wahlberg 



NOVEMBER 
2003 



Billboard' TOP VHS SALES. 



3 



5 ~^ 

~. fy 

2_ nf. 

e ST 

" SUE 

"ST 



$ 




Sales data compiled by . . . 

#• Nielsen 
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TITLE VideoScan 

lABEiyDISTRIBUTING LABEL & NUMBER 


Prindpil 
rerroi ■■■•rs 


< 3 


z 

5 
£ 






NUIV1BER 1 £' 


2 V.'eijVs A: 'Ji,nnf?r 1 


— — 






1 




TXE UON KING (PLATINUM EDITION) 


A/iimslsd 


1994 


G 


24.98 




THE MATRIX RELOADED 


Keanu Reeves 
Laurence Fislitiune 


2003 


R 


22.98 


7 




BARBIE OF SWAN LAKE 


/Uiimated 


2003 


NR 


19.98 




















HOLES 


StiiaL^Beoul 
KhelD TTumas 


2003 


PG-13 


22.98 






2 FAST 2 FURIOUS 


Pali Walker 
Tvrese 


2003 


PG-13 


22.98 






SCOOBY'DOO AND THE MONSTER OF MEXICO 


Animated 


2003 


NR 


14.98 






THE ITALIAN JOB 

»ARAW3t.M h:ME EPrEBTajriMPlTjWTS 


Ntan<Watilberg 
Charlize Therwi 


2003 


PG-13 


2298 






STTTCHI THE MOVIE 


Animated 


2003 


NR 


22.98 




STRAWBERRY SHORTCAKE • BERRY, MERRY CHRISTMAS 


2003 


NR 


12.98 




DRAGON BAU GT: ANNIHILATION (UNCUT) 


Animated 


2003 


NR 


19.98 




STRAWBERRY SHORTCAKE ■ GET WEU ADVENTURE 


Animated 


2003 


NR 


12.98 




DRAGON BALL GT: SALVATION (UNCI/T) 


Anlinated 


2003 


NR 


19.98 






SLEEPING BEAUTY 

&jtsi ui-a -(OWE ^\l^-^I.'\•flH^ not 


Animated 


1959 


G 


14.98 


k 




BIONICLE: MASK OF LIGHT 

EJiSA VIS'l -lUME EMLfitA SVE'jr SJU 


Animated 


20O3 


NR 


19.98 






THE LORD OF THE RINGS: THE TWO TOVlfERS 

riEp'^L'Jt' ii-..-,"! , .. .(CWE '<1EEC 'MW 


ElilahWood 
lanMcKeflen 


2002 


PG-13 


22.98 




DRAGON BALL GT: ANNIHILATION (EDITED) 


Animated 


2003 


NR 


14.98 


9 




BEND IT LIKE BECKHAM 

OTH 3N-U':' 'axw) 


Parmindef Nagra 


2003 


PG-13 


1998 




DRAGON BALL GT: SALVATION (EDITED) 

fysiMATiOs :*") 


Animated 


2003 


NR 


14,98 


14 




DORA THE EXPLORER - MEET DIEGOl trmmM 

PAfWMOJVT^cMEEVTE^TAlSfrtMtTS^aj 


2003 


NR 


12.98 


15 




THE LIZZIE MCGUIRE MOVIE 

BUErU V:EU WME EUTEBTijNMEST 


NIaryCWf 


2003 


PG 


22.98 


h3 




SPONGEBOB SQUAREMNTS: HAUOWEEN c»,™hrf, ^.^..^ 


2002 


NR 


12.98 


17 




CHICAGO 

BKMfi V EU W3ME EriTEBiaiNMENT 3m« 


Renee Zellweger 
(^ttieflne Zeta-Jones 


2002 


PG-13 


24.98 


18 




IT'S THE GREAT PUMPKIN, CHARUE BROWN 

PAWMnu'vT HnME F^TtRA^«F^T1W?a 


Animated 


1966 


NR 


12.98 


19 




RUGRATS: HALLOWEEN 

VC«;^CiEC'i .'OSC ^WAMJLM^OMEEriTEBTWNMENInBBKl 


Animated 


2002 


NR 


12.98 


22 




WHAT S NEW SCOOBY IXX3 • SPACE APE AT THE CAPE 


Animated 


2003 


NR 


14.98 
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JUI^ «*WINRnMI»MM<nnnicnnl«Mh|nri<MlrMM*i>SCTM.|OHit<t*t«i I.)*nr4li 
LABEL^ISTRIBUTING LABEL * NUMBER BSm 


m QklflnUU P«ifann*rs 


i 




im NUMBER 1 S: 


1 Week At Number 1 






THE MATRIX RELOADED 

^Vi^-SERk3M£ i'0E3»SM 


Keanu Reeves 

Laurence Fishburne 


R 


1 1 




THE ITALIAN JOB 


MailEWalilberg 
Cbarlize Theron 


PG.13 




WRONG TURN 

KTHCEmfiVFaxae*} 


Eliza Dushku 
Desmond Harrington 


R 


1 ^ 




DADDY DAY CARE 

CDLW3lHHlE-;if H5MEEMEf>T*l\M(Wroi7l) 


Eddie Murphy 


PG 


1 " 




HOLLYWOOD HOMICIDE 

E:jLi...... 'ii.. ..',11 .....IE [..iiHl; ..r/EsromiJ 


Harrison Ford 
Josh Hailnett 


PG.13 






DREAMCATCHER 


Morgan Freeman 
Donny V^aiiltjerg 


R 






THE IN-UWS 

V,iRHEFH^f/E',lMrH«i 


Michael Douglas 
Albert Brooks 


PG-13 






ANGER MANAGEMENT 

:3Llwe A i-AEii'DME fr,rEBra,rtM£\r lOBJ? 


Adam Sandler 
Jack Nicholson 


PG.13 






2 FAST 2 FURIOUS 

|J^ '.EHML S'LOIDS HOME VICES ZH.'! 


Paul Walker 
Tyrese 


PG-13 


8 




BOAT TRIP 

ABrisan ..^qme esteehaiswj: tjxj 


Cuba Gooding, Jr. 


R 
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Sr NUMBER 1 S 


1 Weak At Number ) 






THE MATRIX RELOADED 


Keanu Reeves 

Laurence Fishburne 


R 






THE ITALIAN JOB 

... i.ir4i>rttEr<T»tl3 


MarkWahlberg 
t^iarllze Theron 


PG 13 


2 




DADDY DAY CARE 

.i....'..E' A - .. .UiMERUlNMrnTinBI 


Eddie Murphy 


PG 




WRONG TURN 


Eliza Oushku 
Desmond Harrington 


R 






DREAMCATCHER 


Morgan Freeman 
Donny Wahlberg 


R 






HOLLYWOOD HOMICIDE 

CDLi.iySM -fliET.iB "On ENTIBTAIWlErrOOBB 


Hanison Ford 
Josh Hannett 


PG.13 






THE IN-LAWS 


Michael Douglas 
Albert Brooks 


PG-13 






ANGER MANAGEMENT 

:^LL...= i 'II'I mII j..,'I |..r!-Ti '.■/E>JT lOOH 


Adam Sandler 
Jack Nicholson 


PG.13 






2 FAST 2 FURIOUS 


Paul Walker 
TyrRse 


PG.13 


8 




HOLES 

eLE\A',lSTi ..,-F^-;...M. '.- ] IE79 


Shia LaBeouf 
Khelo Thomas 


PG-13 
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Edited By WesOnhosM 



People/Places/Events 



EXECUTIVE 
TURNTABLE 



PEOPLE ON THE MOVE 




RECORD COMPANIES: Tara Criggs- 
Magee is named executive VI' of 
gospel for Sony Urban Music in 
New York. She was senior \P/CM 
of Verih' Records. 

Jason Owen is promoted to VP 
of media and artist relations for 
.'^lercurj'/MC.A Nashville. He was 
senior director of media and 
artist relations. 

Jim Flammia Is promoted to 
VP of media and artist relations 
for Lost Highway Records in 
.Nashville. He was senior director 
of media and artist relations. 

.Mark Robinson is promoted to 
senior VP of business and legal 
affairs for Koch Entertainment in 
New York. He was VP of business 
and legal affairs. 

Paola Kaminsky is named VP 
of marketing for BMG U.S. Latin 



in Miami. She was marketing 
director of BMG .Argentina. 

Jive Records names Joanne 
Grand as senior director of rock 
format promotion and Lori Berk as 
director of publicity in .New York. 
They were, respectively, senior 
director of national rock promo- 
tion for T\T Records and national 
director of publicity for MCA. 

DISTRIBUTION: Tom O'Malley is 

promoted to executive VP of Uni- 
versal Music & V'ideo Distribu- 
tion in Universal City. Calif. He 
was CFO. 

Sally Adams is named VP of 
acquisitions and development for 
Ventura Distribution in Los 
Angeles. She was director of new 
product development for Time- 
Life Video. 





Toasting MTV Latin 

Shown here at rehearsal, from left. Vicentico, 
Ricky Martin and Juanes helped MTV Latin 
America celebrate its 10-year anniversary with 
perfomiances at the second annual MTVVideo 
Music Awards Latin America, luanes won the artist 
of the year award at the event, which was held Oct. 
23 at the Jackie Cleason Theater in Miami. Mexican 
music mled, with alternative rock band Moiotov 
taking home four awards. Up-and-coming country- 
mate Natalia LaFourcade followed with three 
awards. LaFourcade's wins were a surprise, point- 
ing to the more alternative leanings of MTV Latin 
America's viewership Pictured backstage at the 
event and sporting a new "do" is fonmer Rage 
Against the Madiine frontman Zack de la 
Rocha, below. He reportedly has been wortdng on 
his solo debut since exiting Rage some three years 
ago. (Photos: Kevin Mazur/Wirelmage.com) 



Going Global 

Klmberley Locke, a finalist in 
the most recent "American 
Idol" competition, made a spe- 
cial guest appearance on the 
South African version of "Idol" 
in Johannesburg. Locke was in 
the country to participate in 
the Elizabeth Clascr Pediatric 
AIDS Foundation Africa AIDS 
Walk. She is working on her 
debut studio album for Curt 
Records. Pictured, from left, 
arc South African "Idol" finalist 
Posleteso Sejosingoe, Locke 
and finalists lacquesTerre 
Blanche and Anke 
Pletrangell. 




Lettin' His Soul Shine Revered singcr/songwriter/guitarist War- 
ren Haynes of Gov't Mule, the Allman Brothers Band and Ptill Lesh & Friends 

performed a four-song solo set on acoustic guitar at Billboard's New York office. 
Among the songs played were his Allmans classic "Soulshine" and a version of Otis 
Reddlng's "Dreams to Remember" Pictured, from left, are Billboard editor-in-chief 
Keith Girard, Haynes, Airplay Monitor rock editor Bram Teltelman and Billboard 
staff writer Wes Orshoski. 




Cheesy Souvenirs 

Joining such acts as Phlsh, Pearl Jam, 
the Dead and Incubus, Primus has 

been selling downloads of each of its 
shows on its recently launched reunion 
tour. Tour de Fromagc, Beginning Nov. 7, 
the band will begin posting shows from 
the tour — which kicked off in October 
and wraps at the end of November — at 
primuslivc.com. After Nov. 7, new con- 
certs will be posted online 48 hours after 
their completion. Fans will also be able 
to download artwork for CD jewel cases. 
At each stop. Primus — led by bassist/ 
singer Les Claypool, left — is playing 
two sets. During the second one, the 
band perfomis its 1991 "Sailing the 
Seas of Cheese" album in its entirety. The 
tour is the first to feature the band's 
original lineup in seven years. 
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Goodbye Recalling the time he spent with 
Elliott Smith. Jon Spencer Blues Explosion drummer 
Russell Simins says, "The best moments I've shared with 
i Elliott are seeing him smile when we were playing music 
^ together: Wlien he knows it's kicking in. and I'm behind the 
I kit, and he's playing bass or guitar, or we're writing a song in 
i the studio and he's into the drums I'm playing, or he's into 
the music, and he just looked at me and smiled. He wasn't 
always in the best of ways, but when we'd lock eyes, he was 
feeling it and loving it."Smith. 34. killed himself Oct. 21. He left 
behind a slew of recordings. Among those, Simins says, are a 
few recently captured at the drummer's New York studio. 
Smith, pictured at this summer's Reld Day Music 
Festival at Giants Stadium in East Rutherford, N.J., 
was working on an album reportedly titled "From 
a Basement on the Hill." His former Dream- 
Works A&R man Luke Wood says it is an 
extraordinarily diverse effort that ranged from 
"phenomenal, experimental soundscapes to 
the most intimate guitar vocals." There is no 
word yet on what will happen to the record- 
ings. (Photo:Theo Wargo/Wirelmage.com) 



WES ORSHOSKl 
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Now, Heer This... SOUND iRiB[ no 

Artists to Watch 



Sound Tribe Sector 9 is not your average jam band. 
Although the instrumental unit is a staple of that sometimes 
diched. festival-laden scene, its unique organic dub sound 
and propensity to push creative electronic boundaries make 
for consistently thrilling live sets. "Live at Home.' a 23-track 
compilation of experimental ambient/electronic works — most 
of them created individually by the five members of the 
group — was self-released in May. Carry Hughes (Bjbrk, 
Baaba Maal) is producing the band's second, currently 
untitled studio album, due in spring 2004. Rnishing 
touches are being applied around this 
year's remaining tour dates. 

BARRY A IE( 





Backbeat 




Feting Murphy's Law Blender maga- 
zine and Fila celebrated Murphy Lee's debut re- 
leasc,"Muiphy's 1-aw" (Denty/UniversaD. with an 
installment of its the Blender Sessions. Other sessions 
of the intimate concert series tor fans have featured 
Nappy Roots, Jewel and Gimp Freddy. Murphy 
Lee. riglit. was joined by SL Lunatics bandmate 
Nelly onstage for his performance at NewYotk's Vue. 
(Photo: Johnny Nunez/NuBuzz Photo) 




Risin' Above Martell Cognac celebrated 
the launch of its Rise Above brand-advertising 
campaign with a party at New York's PM Lounge. 
Guests included Def lam/Dcf Soul president 
Kevin Ules, actress VIvIca A. Fox. Epic record- 
ing artist Glenn Lewis and film producer Lee 
Daniels. Pictured at the event, from left, arc live 
recording artist Joe, Motown president/CEO 
Kedar Massenburg andWPWR (Rower 105) 
New York on-air personality Ed Lover. (Photo: 
Johnny Nunez/NuBuzz Photo) 
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Pictured, from left, at the Miss America pageant are Greta Van Susteren ol Fox's'On the Record.' 
screenwriter/actor Donald Welch, author Camille Lavington, Mandalay Sports/ Entertainment 
president John Spoelstra, Miss America 2004 Erlcka Dunlap. former Miss Amerlu Klmbcrly 
Aiken, Foster artd Rebecca Stafford, Ph.D.. president emerita of Monmotith University. 

Miss America Gets 
Fletclier Foster's Vote 



[or Fletcher Foster, the Miss 
America pageant is serious 
business. 
Foster, the senior VP of mar- 
keting at Capitol Records in Nash- 
ville, was a judge forwliat he calls 
an "emotionally draining" week- 
long contest, which culminated 
Sept. 20 in the nationally televised 
awards show. 

Wlien he was first approached 
about judging — after meeting a 
Miss America board member at 
the going-away party for former 
Recording Industry Assn. of 
America chief Hilary Rosen — 
Foster says he was "leery about 
the whole process," particularly 
the week-long commitment. But 
when he polled his friends, every- 
one encouraged him to do it. 

He likens Miss America fans to 
Barry Manilow devotees: "Ever\'- 
body is one, whether they admit 
it or not." 

While only the final night of the 
competition is televised, judges 
work hard all week interviewing 
the 51 state winners (including 
Miss District of Columbia) and 
grading them as they compete in 
talent, swimsuit and evening- 
gown competitions. 

The pageant has attracted its 
share of controversy through the 
years, particularly the swimsuit 
segment. But Foster emerged 
from his judging gig with respect 
for the organization. 

While he admits "the swimsuit 
element still gives it that beauty- 
pageant stigma," Foster says, "the 
Miss America pageant is reinvent- 
ing itself and it has, over the 
years, tried to keep up with the 
times and the changing face of 
women in America." He points 
out that the event is primarily a 
scholarship program. 



Foster was pleasantly surprised 
by the number of contestants who 
chose the declining role of music 
programs in schools as their "plat- 
form" or cause. Overall, he says, 
this year's candidates — which 
included a 22-year-old with a 
Ph.D. — were "incredibly smart." 

But what impressed Foster most 
was the heavy workload of the win- 
ner. Last year's Miss America, Erika 
Harold, described "the 20-hour 
workdays she endured and being 
in three cities a day. She wrote all 
her own speeches, whether it was 
for a kindergarten class in the 
morning, legislators at noon or a 
women's group at 5 p.m., " Foster 
says. "The endurance level is really 
intense, and you have to be fit." 

Harold was home only 20-30 
days the whole year, including 
three days at Christmas. Foster 
observes, "It would be difficult for 
some of our artists to keep up 
with a schedule like that." 

VVTiile many of the contestants 
sang or played instruments for 
the talent portion of the competi- 
tion, Foster had to keep in check 
the keen ear developed from his 
years of record-company experi- 
ence, noting that most of the con- 
testants aspired to be attorneys, 
doctors and journalists, not pro- 
fessional musicians. 

But his artist-development ex- 
perience did come in handy in 
helping narrow down the con- 
testants who had a star quality 
and "sparkled onstage. " regardless 
of their career aspirations. 

He .says the winner, Ericka Dun- 
lap, was someone "who could walk 
into a room, take over and be able 
to turn heads, and that's what we're 
all looking for in our business," 

PHVUJS STARK 
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Anka Licenses To Thrill 



BY JIM BESSMAN 

NEW YORK— One side of the ailing 
music business remains robust, 
according to Paul Anka: the licens- 
ing side. 

.And he would know. 

The legendary writer/performer of 
such late-'50s/early-'60s teen clas- 
sics as "Puppy Love" and "You Are 
My Destiny," not to mention such 
grown-up fare as "The Tonight Show 
Theme" and "My Way." has seen 
continued usage of these copyrights 
peak with recent film and commer- 
cial placements. 

"My Way" had two of the biggest 
[commercial] licenses of last year with 
eBay and AXA," Anka says, adding that 
"Puppy Love" was used by Phillips, pet 
food company Petsmart utilized "Des- 
tiny" and Coors picked up "She's a 
Lady." which was originally a 1971 
smash for Tom Jones. "And some 
young guy started a show in Japan — 
'Golden Bowl' — using 14 Anka tracks 
ever>' Saturday night in English!" 

Anka, now 62, jokes that "I'm the 
only guy to start out at 1 6 who has to 
stand there at 60 and sing those ado- 
lescent songs like 'Puppy Love.' " But 
the BMI writer, who publishes through 
his Paulanne Music company (Chrys- 
alis owns his pre-1973 catalog), gladly 
recognizes that the fruits of his song- 
writing have "kept my life together" 



As Michael Feinstein notes, most 
"Great American Songbook" stan- 
dards were written before the 
1960s. But the contemporary 
chronicler of those songs wants to 
recognize newer songwriters whose 
work, he feels, will eventually stand 
alongside that of their forebears. 

First up is Jimmy Webb, whom 
Feinstein has now paid tribute to 
with his new Concord album, 
"Only One Life: The Songs of 
Jimmy Webb." 



He also owns his masters, thanks 
to a $250,000 investment in 1961 to 
buy them from ABC/Paramount 
prior to signing with RCA 

"I was touring with [1957 hit] 
"Diana' as a kid with lartists like) 
Buddy Molly and Jerry Lee Lewis, and 
RCA saw an international appeal and 
wanted to sign me because of their 
[global] distribution," continues 
Anka, who also writes in Italian, 
Japanese, French and Spanish. 




ANKA: SONCS ARE MUCH IN DEMAND 



Now touring 38 weeks annually, 
Anka says he has sold 300,000 units of 
his four-disc boxed set ""Greatest Hits 
of the '50s, '60s and '70s and Newly 
Recorded Love Songs" just from gigs. 

But Anka remains an active song- 
writer — and plugger. 

"I stay in touch with movie direc- 



The disc con- 
tains such Webb 
classics as "Up, 
Up and Away" 
and new songs 
like "Belmont 
Avenue, " from 
Webb's forth- 
coming musical 
adaptation of 
Robert De Niro's 
"ABronxTMe." 

"Jimmy's a rel- 
atively young guy who has created 
many songs that are part of the fabric 
of our culture," Feinstein explains 
during a break from his current tour 
with Webb, who co-produced ""Only 
One Life." "His language is contem- 
porary yet poetic and inspired by the 
greats who came before him. He's as 
much a student of American popular 
song as he is the natural continua- 
tion of the genre." 

Meanwhile, Feinstein has just 
released the CD debut of Jo Stafford's 
landmark 1959 '"Ballad of the Blues" 
album on his Concord imprint Fein- 
ery, which is dedicated to recording 
current artists as well as restoring 
recordings and musical broadcasts 
firom the golden age of popular .song. 



tors and ad agencies and see what's 
coming up," he says, noting that his 
songs have been used in 30 or so 
movies during the past decade. 
"Puppy Love, " he adds, is scheduled 
for use in the upcoming romantic 
comedy "Love Actually," as well as a 
Canadian feature. 

.Anka also reports co-writing a 
new song with David Foster, "End- 
lessly," just recorded by Josh Groban 
with Laura Pausini, 

"In the beginning you write every 
day," he reflects, "but after 45 years, 
I write mainly for specific projects. 
But I'm always refining things I've 
started." 

A good case in point is "My Way," 
which he revises every year for use in 
"American Idol." The Frank Sinatra 
standard has taken on a life of its own: 
Jay-Z covered it last year using a sam- 
ple from Anka's recording, and Anka 
is always asked about the immortal 
Sid Vicious version. 

"'I said, "Yeah, give him a license,' 
and it was later used in "Goodfellas," " 
Anka recalls. "I really got what he was 
doing, and he used a pickup band of 
jazz musicians I knew. " 

Anka is optimistic about his pro- 
fession's future. 

' You need music. You need what 
we do," he says, adding, '"The music 
industry has always been in transi- 
tion and will never, ever go away." 




BOSE BACKS BRADDOCK Sony/ATV 
Tfee singer/songwriter Lauren Brad- 
dock, whose acclaimed self-titled 
debut album was produced by fellow 
Nashville songwriting ace Don 
Hemy and features her legendary 
country songwriter father Bobby 
Braddock ( "He Stopped Loving Her 
Today" ""D-I-V-O-R-C-E") on key- 
boards, is getting a boost from Bose, 

Bose has supplied her with its 
new Personalized Amplification Sys- 
tem — the product of a decade-long 
research project aimed at replacing 
the traditional live-music amplifica- 
tion process. The new system relies 
on novel Cylindrical Radiator loud- 
speakers, which Braddock and her 
band are now using on tour. 



Producers and 
Engineers Wing. 

"John asked me to join him in 
pulling this thing together," says 
Neuberger, who was among the 
audio professionals responsible for 
this year's 5.1-channel Grammy 
Awards broadcast (Studio Monitor, 
Billboard. March 8). "It's kind of 
like an army invasion. 

"The mission was to record all 50 
artists," Neuberger explains. ""This is 
such a logistics challenge that we 
worked together on attacking this 
recording project." 

Big Mo Recording, Metro Mobile 
and PMD Recording provided mobile 
recording trucks for the four stages. 
A fifth truck, Neuberger adds, was 
used for data management, hard 
disk services and transfers. 

All recording was done to "ftscam 
MX-2424 24-track, 24-bit hard disk 
recorders, with T^scam DA-78 multi- 
track recorders employed for safeties. 

"On location, our goal was to re- 
cord to hard drive," Neuberger says. 
""We were constantly recording 
entire 48-track sets all over this 
compound. We had runners bring- 
ing back hard drives |to the data 
management truck], because we 
wanted to archive them quickly. " 

Post-production was done in Pro 



Third Wave Productions. " 

Work at Chicago-based Third 
Wave included additional stereo 
mixing, 5.1-channel mixing for the 
DVD and limited theatrical release 
and DVD authoring. 

"'We started at John's studio," 
Neuberger says. "Then later in the 
process, I would take those files and 
put them up on my Pro Tools and 
make artist revisions, edits, mix 
songs that hadn't been muced to 
date and then do surround mixing. 
We were in Pro Tools from then on, 
which worked extremely well in 
terms of handing off sessions from 
mixer to mixer." 

Neuberger and Alagia delivered to 
artists a CD of their performance 
within 30 minutes, speeding the 
process of choosing songs for the CD 
and DVD. They also set up an FTP site 
for Web-enabled artist approvals. 

In post-production, Neuberger 
mixed tracks and married them to 
video, encoding and delivering them 
to AOL, which featured several exclu- 
sive streams after the festival. 

"We put our heads together on this 
show a lot more than before," Alagia 
summarizes. "For the first one, we were 
just winging it We didn't really know 
what we were getting ourselves into." 



American Songbook Expands 
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Pair Bring Digital 
To Bonnaroo 



Jam bands are used to analog tapers 
at their shows. But a major mobile 
digital effort captured the music of the 
2003 Bonnaroo Music Festival. 

The results can be found on "270 
Miles From Graceland," a DVD docu- 
menting the Manchester, Tenn., fes- 
tival, due Nov 4 on Sanctuary. 

The June 13-15 event, which drew 
85,000 fans, is again documented on 
CD and DVT) formats — the former, 
"Live From Bonnaroo 2003," was re- 
lea-sed Sept 30. 

This year, 
producer John 
Alagia was 
assisted by co- 
producer Hank 
Neuberger of 
Chicago Re- 
cording Co. and 
the National 
Academy of 
Recording Arts 
and Sciences' 



Tools, beginning with stereo mix- 
ing at Alagia's Maryland studio. 
Crab Trap, after files were trans- 
ferred from the MX-2424s using 
Apogee converters. 

"I hate to leave the Pro Tools do- 
main," Alagia says. " I would love to 
go to Pro Tools directly next year, if 
possible," 

Neuberger says, " Following that, I 
continued to mix at a facilitj' 1 put 
together with Teny Fryer called 



Studio 
Monitor 



By Christopher Walsh 

cwatsh@billboard.com 
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GABRIEL: HIS NEW DVD WAS SHOT WITH 26 CAMERAS DURING TWO NIGHTS ATTHE RUFORUM 



BY HUGH FIELDER 

LONDON— Peter Gabriel concedes that meet- 
ing deadlines isn't his strong suit, but he stuck 
to the rigorous production schedule of "Grow- 
ing Up — Live." his first project with Warner 
Music Vision IVVMVI. 

The veteran rock vocalist/label executive 
credits London-based WMV president world- 
wide Ray Still for the turnaround. "He told us 
we'd only get a check for the production costs 
if we met the delivery date. " Gabriel sayi. 

As a result, the "Growing Up — Live" D\TJ is 
set to be released by WMV simultaneously with 
Gabriel's two-CD compilation. "I lit." on his own 
Realworld imprint through K.Ml. 

The pairwill be released internationally Nov. 
3. In North America. Universal Music and Gef- 
fen will release the DVD and CD Nov. 4. 

"Meeting the deadline gave us the capability 
to work alongside EMI and get the best mutual 
result." Still sajs. 'We did it last war with Kylie 
.Minogue when we had the 'Liw in Sydne\'' D\1) 
and tliey liad a hit album with 'KeN-er.' " 



Another coup was pairing Gabriel with 
award-winning British director I lamish I lamil- 
ton. flamilton worked on U2's "Live From 
Fteton " DVD from the group's Elevation tour, 
released in 2002 by Island/L'niversal. 

Hamilton is "the best music director in the 
world." Still says, "and it was the perfect com- 
bination for him to work witli Peter." Hamil- 
ton filmed two nights of Gabriel in concert at 
Milan's 12.000-capacity FilaForum venue this 
spring with a 26-camera shoot. 

Gabriel confesses that he didn't pay much 
attention to commercially released videos 
before the advent of surn)und sound. 

"Standing at the console mixing a sound that 
was going to come out of a tiny T\' speaker 
you'd be thinking. 'What's the point?' " Gabriel 
says. "But now you have the capacity to im- 
merse people in 5.1 sound, which offers tre- 
mendous scope for adventurous music." 

The DVDwill target Gabriel's broad fan base. 
Still .says. "They know they will get an excep- 
tional live show, and they can expect a higher 
lidnlimieJ on iniue 461 



Japanese Retailers 
Oppose Import Ban 

Stores Fear Act Would Give Labels Too Much Power 



BY STEVE McCLURE 

TOKYO — Japanese record companies want the 
government to give them the right to ban record- 
ed-music imports — a prospect that 
has alarmed retailers here. 

Industry sources confirm that 
the Recording Industry Assn. of 
Japan (RlAl) is lobbying the Japan- 
ese government's Ministry of Econ- 
omy, Trade and Industry to make 
changes to existing legislation that 
would give labels the right to block 
imported repertoire. 

The RIAJ declines to comment 
on the issue, but retailers fear that 
giving record companies that right 
would allow labels excessive lever- 
age over music stores. 

"We are seriously concerned about the impli- 
cations of a blanket restriction on imports." 
HMV A.sia-Pacific president Paul Dezelsky says. 

The labels' concerns center on the possibili- 
ty of Japanese repertoire being exported from 




other Asian countries, such as mainland China 
and South Korea, to Japan. 

Faced with a declining market at home, 
record companies see those emerging markets 
as holding great promi.se. 

China, with its huge population, 
is viewed as the market with the 
greatest long-term potential. But 
South Korea is the hottest topic 
right now. That country will re- 
move its remaining restrictions on 
Japanese music Jan. \. 2004 {Bill- 
board. OciA). 

Japanese labels operate a gov- 
ernment-approved fixed-price 
system for recorded music. 
South Korea and China have no 
such constraints, and Japanese 
labels have expressed concerns 
about cheaper "gray imports" of Japanese 
repertoire pressed in those territories flood- 
ing the home market. 
Sources say that the RIAJ. along with other 
(Continued on page 46) 



UMC Prices Please 



BY URRY LeBUNC 

TORONTO — Canadian retailers are eagerly 
anticipating the effect on sales of a new Uni- 
versal Music Canada price-reduction program. 

On Sept. 3. UMC announced it would drop 
its suggested list price to $14.98 Canadian 
($11,431 on virtually all front-line CDs. The 
Canadian initiative is similar to Universal 
Mu.sic Group's JumpStart program in the U.S. 
(iiilWoard. Sept. 13). 

About S.S'Ki to 9,5% of all Canadian music 
merchants had signed up for the new terms as 
of Oct. 1 . UMC presidenfCEO Randy Lennox 
says. "That sent us a strong message tliat tliey 
wanted to pursue this. " 

UMC's program was designed to scrap its 
S19.98 Canadian l$15.24l, $20.98 Canadian 
(S16i and $21.98 Canadian ($16.77) manufac- 
turer-suggested prices in Canada. 

GOOD RESPONSE 

Retailers began offering lower-priced front- 
line iind catalog CDs to coasumers Oct. L 

Trade prices for UMC front-line product were 
dropped to $11.09 Canadian ($8.46) from 
$13.05 Canadian (S9.96) and $15.07 Canadian 



($11.50). .Midprice titles fell to $7.09 Canadian 
($.';.41l from $9.70 Canadian ($7.40). At the 
same time. UMC's introductor>' trade price for 
titles by new artists dipped to $7.09 Canadian 
from $7.98 Canadian ($6.09). 

When signing up for the lower trade 
prices. Canadian music merchants had to 
guarantee lower in-store pricing of UMC 
product in their stores. 

Unlike their U.S. counterparts, the Canadian 
merchants did not have to promise UMC spe- 
cific amounts of prime in-store floor space, and 
the lower pricing was immediately reflected on 
catalog titles. 

"Universal listened to us and treated us with 
respect on this [pricing] Lssue." .says Tim Baker, 
a buyer at Sunrise Records, which has 32 
stores in OnUirio. 

HMV Canada president Humphrey Kadaner 
applauds UMC for making a positive market 
change. "Once we had our discissions with Uni- 
wrsal. we bought into the program and quickly 
implemented it in the stores," he says. 

HMV Canada operates 100 stores nationally. 
Its market share in Canada since Oct. 1 has 
climbed 4.9% to 33')(]-34')t.. Leimox says. 

(Cunlimifd on iHim' ftil 
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KESHUCHANIE VIN^MG 

MOBSCENE 

MARILYN HANSON NOTHIH&lirTERSCOfLUNIVERSAL 



UNO MAS UNO SON SIETE 

IRAPl PERU r.KlflCIMfOIA 

ENCONTRARAS 

NATASHA ST PIER COLUHBU 

PECOS COLLECTION 

PECOS SONY 

GUILTY 

BUIE VIRGIN 

PERVERSO 

miANOFEHRO CAPtTOl 
FRANTIC 
MRALUCA VERTIGO 

HOY 

GtORlA ESTEFAN EPIC 

THE FLAME 

DOVER CAPITOL 

CRAZY IN LOVE 

BEVONCE FT. JAY Z COLUMBIA 

BABY BOY 

etVDNCEFTStANPAUl CEHUMSIA 



JURAMENTO 

RICKY MARTIN COIUMSIA 
ANGEL MALHERIDO 

El BARRIO SENADDR 

ESCANDALO DE AMORES 

JAMIE URHUTIA DRD 



AUSTRAUA 




ITALY 1 
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SINGLES 






SINGLES 


1 


RISE UP 

AUSTRALIAN lOOL FINAL 11 PHANTOM 




1 


OBSESION 

AVENTUHA PLANET 


3 


NOT ME, NOT i 

OEITAGOODREM ARISTA 


2 


2 


WHITE FLAG 
DIDO BMGMCORDI 


2 


WHERE IS THE LOVE? 

BLACK EYED PEAS FT JUSTIN TIMBERLAKE ABM 


3 


5 


WHERE IS THE LOVE? 

BLACK EYED PEAS H JUSTIN TIMBERLAKE A&H/INTERSCOPE 


5 


RI.M.P. 

50 CENT INTERSCOPE 


4 


6 


YOU WERENT THERE 

LEMEMARLJN VMSM 


4 


BABY BOY 

BfVONCE FT SEAN PAUL C0LUM81A 


5 


3 


DON'T CALL ME BABY 

MINA EPK 


7 


SOMEDAY 

NICKELBACK ROADRUNNER 


6 


7 


NEVER LEAVE YOU— UH OOH, UH OOOHI 
LUMIOEE MCA 


6 


SHAKE YA TAILFEATHER 

NEIIY. P DIODY S MURfHY LEE UNIVERSAUBAO BOVylSLAM 


7 


NEW 


GUILTY 

SLUE VIRGIN 


11 


BREATHE 

BlUCANTnEll.& SEAN PAUL ARISTA 


8 


4 


LA MIA RAGAZZA MENA 

AimCOLOJI RICORDI 


14 


SO YESTERDAY 

HKARYOUFF WARMER BROS 


9 


8 


XVERSO 

TUtANOFERRO CAPTTOL 


9 


RIGHT THURR 

CHINCY CAPnDL 


10 


9 


BAD DAY 

REM WEA 










18 


INTO YOU 

FATBOVEUM EAST WEST 


11 


16 


GOING UNDER 

EVANESCENCE WIMO-UP 


NEW 


MOVE YOUR FEET 

JUNIOR SENIOR EPK 


18 


24 


CRAZY IN LOVE 

BEYDNCE FT JAY Z COLUMBUt 


MEW 


STATE OF MIND 

HOLIY VALANCE LOWMW 


19 


25 


BUON COMPLEANNO 

MENEGHANOI CCD 


ftfW 


BILLY BONES 

MAttOVKANE WARNER BROS 


20 


34 


SALTA tCHI NON SALTA . . . ) 

OJFXAMCESCO UNIVERSAL STRATE 




MIXED UP WORLD 

SDPHK ELUS BEXTOR PfllYDOR 




NEW 


HEY YA 

OUTCAST ARISTA 



E 



CELINE DION 

UME FNLE n I TYPES COIUMBUL^ONV MUSIC 

ROD STEWART | 

AS TIME GOES BT THE GREAT AMERICAN SONGBOOK VOL R J1UIG 

CLAY AIKEN 

MEASURE OF A MAN RCA^UMG 

NICKELBACK 

THE LONG ROAD ROADflUNNER^MII 

DIDO 

LIFE FDR RENT ARISTAjIMC 

BARENAKED LADIES 

EVERYTHING TO EVERYONE REPRISE/WARNER 

HILARY DUFF 

METAMORPHOSIS BUENA VISTA.1T0UVW0«O.UmVERSAL 

EAGLES 

THE VERY BEST Of EAGUS WARNER STRATEGIC IAARRETIN& WARNER | 

OBIE TRICE 

CHEERS SHADV.TNTIflSCOPE^UNIVTRSAL 

EVANESCENCE 

FALUN WIHO UP'IPIOSONY MUSIC 



CHENOA 

SOY MUJER VALE MUSIC 

FRAN PEREA 

LACHICADLLAHABITACIONDEALUUW ORO 
EUROJUNIOR 
EUROJUNrUn FESTIVAL VALE MUSIC 

5 VARIOUS ARTISTS 

LDS NO 1 DE tC PRINCIPALES HUXXKilMGlVALE^RO 

3 ALEJANDRO SANZ 

NDESLDMISMO WEA 

2 LUIS MIGUEL 

31 WARNER BROS 

4 ANDY & LUCAS 

ANDYS LUCAS BMG^ARIOLA 

8 LA OREJA DE VAN GOCH 

LO QUE CONTE UIEHTRAS EPIC/SONY 

6 MAGO DE OZ 

CAIA LOCOMOTIVE MUSIC 

C5I TEXAS 

Miafl CAREFUL WHAT YOU WISH FOR MERCURY 




DELTA GOODREM 

INNOCENT EYES EPIC 

JOHN FARNHAM 

ONE VOICE THE GREATEST HITS GOTHAM 

DIDO 

LIFE FOR RENT BMG 

POWDERFINGER 

VULTURE SIRtlT UNIVERSAL 

ROBBIE WILLIAMS 

LIVEATRNEBWORTH CAf>ITa< 

THE STROKES 

ROOM ON f IRE RCA 

MICHAEL BUBLE 

MICHAEL RUBLE WARNER BflOl 

EVANESCENCE 

FALLEN EPIC 

ELVIS PRESLEY 

7ND TO NONE RCA 

MATCHBOX TWENTY 

MORE THAN YOU THINK YDU ARE ATLANTK 



AVENTURA 

WE BROKE THE RULES PUENH 

NOMADI 

THEPUITINUMCOLUCTIDN EMI 

NEK 

THEBESTOF -LANNOIERO WU 

VENERDI 

CHE FAJTASTICA STORUL E LA VnA RICORDL 

EROS RAMAZZOTTI 

S ARIOLA 

DIDO 

UFE FDR RENT BMG HKOHOI 

ROBBIE WILLIAMS 

UVE AT KNEBWURTH CAPITOl 

STING 

SACRED LOVE A&M 

GIORGIA 

LADRADtVENTO DISCHI 01 aOCCDLJITA 

LENE MARLIN 

ANOTHER DAY VIRGIN 



Hits of the World is corYTpilad at Sr//bosrc//London. 
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countries 
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SINGLES 






WHERE IS THE LOVE? 

eiAnEiTD^un xttmniMBEUMi Hnnscopf 


2 
3 


2 


WHITE FLAG 

DIDO CHfCKV'MIStA 

GUILTY 

eiUC iNNOirtNT'VIRCIN 


4 


10 


BABY BOY 

BEVOMCE n SCAM PAUL COtUMBIA 


5 


3 


HOLE IN THE HEAD 

SUGABASfS ISLAND 


6 
J 


Nt'tV 

B 


BE FAITHFUL 

fATMAN SCOOP FT CflOOm™ CLAN OtFJAM 

HEY OH 

IftAGEDlf UP MUSIC 


8 
9 


1 


LABAMBA 

STAflACAOEMVJ WRCURT 

P.I.M.P. 

UCENT INTERSCDPE 


10 


Q 


TOUT L'OR DES HOMMES 

CEUNf OlON COLUMBU) 




HOT MOVER SINGLES 


1» 


53 


[THERE'S GOHA BE) MORE TO LIFE 

STACIE ORRICO VIRGin 


21 




JUMPIN' 

UBffiTYX « 


22 




FIRST DAY OF MY LIFE 

THEftASMUS PLAVGHOUNO 


26 




NUMB 

llWrNPAM WARMEflBROS 


27 




GOT SOME TEETH 

OBIE TRICE INTERSCOPE 


AlBUMS 




1 


DIDO 

UFEiORNENT CHfENY.'AftlSTA 


2 
3 
4 
S 
6 
7 


2 
8 


ROBBIE WILLIAMS 

LIVE AT NNEBWURTH EMi 

THE STROKES 

R DOM ON llflE flOUGH IRAOL HCA 

STING 

S&rREDLOVE AAlAmVOOmSlAMD 

SEAL 

IV WAHNEKBHOS 

TEXAS 

CAHfrULWHATVOUWISHFCH MERCURV 

SHERYL CROW 

IHtVtMTBiiiTOrSHEIIYlCflOW UM 


8 




TRAVIS 

U MEMORIES INDEPtNDttNTt EPiC 


9 


ft 


EVANESCENCE 




(AllIN WIND UP IPIC 


10 


IG 


CELINE DION 

UKEFOLEntTYPfS COLUMBU 



■ THE NETHERLANDS ^1 


■<f 
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SINGLES 


1 
? 


2 


ANYPLACE, ANYTIME, ANYWHERE 

rMNAaiCVMWIlOE WARNER MOS 

TRAFFIC 

DJT1EST0 BLACK KOII nCORDS 


3 


9 


HOLE IN THE HEAD 

SUCABABES ISLAND 


4 


3 


WHERE IS THE LOVE? 

BLACK EVED PEAS FT JUSTIN TIMBERLAKE A&M 


5 


6 


WHITE FLAG 

DIDO BMC 


ALBUMS 




1 


FRANS BAUER 

NONSGflUK SONV MUSIC MEDIA 




2 


DIDO 

IIFE FOR RENT BMO 


3 


3 


ROBBIE WILLIAMS 

irW AT KNEBWOflTH CAPITOL 


4 


5 


K3 

OVAUll RCA 


5 


■) 


STING 

SACKED tOVE A&M 



■ SWEDEN 







SINGLES 




OM DU STANNAR HQS MIG 

NINA & KIM BONNIER 




AlCHA 

QUIIANOISH AHIOLA 
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WHITE FLAG 

DIDO SMC 




WHERE IS THE LOVE? 

BLACK tnO PEAS Fl JUSTIN TIMBERIAKE A&M 




BABY BOY 

BlTONCE FT SEAN PAUL CUIUMBIA 


\ ALBUMS ' 


^ new 


BRODER DANIEL 

CHUll TOWN DDIQRES 




DIDO 

lift FCIP RhN: BWi; 




BO KASPERS ORKESTER 

VILKATROR Vi AH Ui ffl CDlUMeiA 


4 


CHRISTER SJOGREN 

ion KARLEKENS SKUU NMr. 




PER GESSLE 

MA2AR1N CAPITOL 



I 



DENMARK 





SINGLES 




GUILTY 

UIUF viKi.ir. 


L 


WHERE IS THE LOVE? 

BLACK EVEO PEAS rrjUSTnTIMBERLAXE UMVERUU 

NEVER LEAVE rOU-UK OOK. UH OOW ! 

lUMIDff MCA 

WHITE FLAG 

DIDO BMr, 

RI.M.P. 

so CENT INTTRSCOPE 



ROBBIE WILLIAMS 

IJVEATKNEBWOKTH CAPITOL 

DIDO 

IJFE FOR RENT BMG 

USA EKDAHL 

EN SAMIING SUNGER RCA 

JOHN MAYER 

HfAVtER THINGS COLUMBIA 



I 



COMMON CURRENCY 



A weekly scorecard at albums simultaneously attaining top tO chart status 
in three or more leading world markets. 



r B BMG, E EMI, 



1, S Sony. U Urn 



ARTIST 


USA 


JPN 


UK 


GCR 


FRA 


CAN 


SPN 


AUS 


HA 


NTH 


DlOO 

U(e foi Reiil (Bl 
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ROD STEWART 

As Time Goes By tBi 


2 




4 






2 










STING 

Sacred Lo»e(UI 
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THE STROKES 

Roo.Ti on file iB.'li 
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TEXAS 

Careful WliMlHw Wish for lUI 






S 




S 




10 








ROBBIE WILUAMS 

Liveal Knebv^oflh (El 






10 


2 








S 
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SINGLES 


1 
2 


2 
1 


WHITE FLAG 

DIDO BMC 

WHERE IS THE LOVE? 

BLACK ETtO PEAS njurrNTWeEIUKE UMVIRSAI 


3 


4 


AlCHA 

OUTUNOISH ARJOU 


4 


6 


P.I.M.P. 

WCtNI INIEfiSCOPE 


5 


5 


FOR EVIG MIN 

DINA TRIBE RECORDS 


ALBUMS 


1 


1 


NERGAARD SlUE 

NIGHTWATCH EMARO 


2 


3 


DIDO 

LlflfORRENI BMC 


3 H£W 


THE STROKES 

ROOM ON FIRE BMC 


4 


6 


ROBBIE WILLIAMS 

U« AI KNtBWOBIH CHRViAUS 


5 
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TRAVIS 

i;memories epic 
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H NEW ZEALAND ^| 




tRECOTO Pl'BLICA'TJNS I'T) 1 IQII <33 


SINGLES 




2 


STAND UP 

SCRIBE DIRTY 


2 


N£W 


P.I.M.P. 

WCENI INIERSCOPE 


3 


s 


RIGHT THURR 

CHlNCr CAPITOl 




6 


CAN'T HOLD US DOWN 

CHRISTINA AGUIURA mil KIM RCA 


S 


36 


BABY BOY 

BEVONCE ft sun PAUL COLUMBIA 


ALBUMS 




2 
1 


HAYLEY WESTENRA 

PURE UNIVERSAL 

DIDO 

LIFE FDR RENT CHEEKV AHISTA 


3 


19 


STEVE MILLER BAND 

VOUNG HEARTS COMPLETE GREATEST HITS EMI 


4 


3 


OUTKAST 

SPEAKERfiOXX'tHt lOVE BILOW ARISTA 


5 


14 


MICHAEL BUBL^ 

MICHAEL BUBIf WARNER BROS 



H PORTUGAL ^1 






SINGLES 




3 


SING FOR THE MOMENT 

EMINtM (MIlRSCUPf 


1 


2 


LOSE YOURSELF 




6 


AS IF 1 CALL YOU UP 

MANE EAHOl 


4 


NEW 


J . . . SEI NAMORAR 

TRIBAIISTAS VIRCIEI 


S 


NCW 


BAD DAY 

n E M WEA 




ALBUMS 


1 


1 


ROBBIE WILLIAMS 

IWE ATKNEBWORTH CHRTSAHS 


2 


2 


TRIBALISTAS 

TIIIBAIISTAS VIRGIN 


3 MtW 


ENNIO MORRICONE & DULCE PONTES 

FOCUS POLYDDfl 


4 


3 


STING 

SACRED LOVE A&M 


5 


4 


DIDO 

LIFE FDR KENT BMG 



H ARGENTINA H 




iCAPiFi mata 


ALBUMS :l . 


1 


1 


LUIS MIGUEL 

B WARNER BROS 


2 


4 


CHAYANNE 

SINCEHO SONY 


3 


2 


ALEJANDRO SANZ 

NOESLOMISMO WEA 


4 


3 


LOS NOCHEROS 

ESTADO NATURAL EUl 


5 IKW 


CLAUDIO BASSO 

TEOESAIIO IMIVEASAL 


6 


S 


BERSUIT VERGARABAT 

OE LA CABEZA CON aCRSUIT UNIVtRSAL 


7 


6 


EVANESCENCE 

FALLEN EPIC 


8 


NEW 


CRISTIAN 

AMARES RCA 


f 


NfW 


DIDO 

UFE FOR RENT BMG 


10 


NEW 


RICARDO ARJONA 

10 MEJOn &E SONV 



Sinead Offers Look 
At 'Secret Place' 



Sin^ O'Connor has relcasetl what 
she says will be the final album of her 
career on I lummingbird Records. The 
lengthy title of the h\w-CD set. "She 
Who Drt'ells in the Secret Place of the 




Most High Shall Abide Under the 
Shadow of the .Mmightj'." is a quote 
from the Bible. O'Connor, who is 
expecting her third child, says she is 
retiring to concentrate on her theo- 
logical studies and pastoral healing. 
The first disc features a hodgepixige 

of unreleased 

demos, rarities and 
cover versions with 
such collaborators 
as Massive Attack, 
Brian Eno and 
Donal Lunny. The 
second disc is a live 
set recorded in 
2002 at Dublin's 
Vicar St. venue. 

NICK KELLY 



FAN-TASTIC: When editors of 
respected U.K. music magazine Q 
recently counted up the votes in 
its readers' poll for best album of 
the past 15 years, an unlikely can- 
didate cropped up: Augie March's 
2000 debut album. "Sunset Stud- 
ies " was never even released in the 
U.K.. yet fans of the cult Australian 
act demanded its inclusion. 
Orchestrated write-in campaign or 
not. it created a buzz. The Mel- 
bourne five-piece is touring the 
U.K. this month, and next month it 
releases internationally sophomore 
album "Strange Bird. " a gently 
considered rocker in Flaming Lips/ 
Grandaddy mode. STEVE ADAMS 

INDIAN SUPERSTAR CHARGED: Daler 
Mehndi. the most successful artist of 
the North Indian hhangra genre, is 
facing arrest over alleged immigra- 
tion violations. Mehndi's elder 
brother, Shamsher Singh Mehndi, 
has also been charged with taking 1 
million rupees ($2.5.000) to organize 
phony U.K. and U.S. visas. Indian 
police have issued a warrant alleging 
that Daler is part of an immigration 
racket in which Punjabis pay to be 



Global 
Pulse 



Nigel Williamson, Editor 

nwtIliamson@billboard.com 



BICSTRiatNew 

Zealand singer/songwriter Bic Runga 
lias taken up residence in Paris to 
coincide with the European release of 
her second album. "I?eautiful Colli- 
sion" (Sony). An iconic .star at home, 
Runga's career has never come easy. 
Recording of her debut album "Drive" 
(released in 19971 was postponed 
while she recovered after being hit by 
a drunk driver The album was 
delai-ed again when the then- 19-year- 
old Runga scTapped sessions pro- 
duced by former Crowded House 
bassist Nick Seymoin- and insisted on 
producing herself. Ultimately, "Drive" 
went platinum 1 15,000 units) seven 
times owr to become the biggest- 
e\tr-selling local album. The follow- 
up caused more concern at Sony New 
Zeiiland, as the diminutive singer of 
Malaysian/Maori descent again reject- 
ed numerous versioas before delKw- 
ing the record in mid-2002. A year 
later, tlie album remains in the New 
Zealand top 20 and has exceeded sales 
of the first album. "Beautiful Colli- 
sion 'was released in the U.K., Ireland. 
Germany and Switzerland in Septem- 
ber; relea.ses in France, Holland and 
Japan are scheduled for Nowmber. 

DAVID McNICKEL 



included as part of a bhangra troupe 
touring Western countries and then 
remain illegally. Delhi-based Mehndi 
burst onto the scene in the mid-'90s 
witli his bhangra hit "Bolo Ra Ra 
Ra " released on Warner licensee 
Magnasound. The album of the same 
name sold 1 million units. He then 
signed to Universal for two albums, 
and his latest, "Mauja Laen Do," was 
released on his own Delhi-ba.sed 
label, DM Music, this summer 

NYAY BHUSHAN 

HEAVENLY TRANSFER: In one of the 

biggest transfers in the Greek music 
industry, AUdstis Protopsaiti, one of 
the country's most popular singers, 
has joined independent label Heav- 
en Music after a 20-year stint with 
PolyGranVUniversal, Her debut 
album for the label, "Voices of My 
Heart," will be released Nov 17. The 
album was recorded live during her 
2002 concerts with the Prague Sym- 
phony Orchestra at the Athens Con- 
cert Hall. Protopsaiti is scheduled 
for forthcoming tour dates in the 
U.S.. the U.K. and Russia. The Greek 
artist has reportedly sold 800,000 
albums to date. MARIA PARAVANTES 
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Globali 



Raising AIDS Awareness 



BY LARS BRANDLE 

LONDON — International artists are joining MTV in a 
multimedia campaign to raise awareness of the impact 
of HIV and AIDS in South Africa. 

The "46664" initiative talses its name from the prison 
er number of former South African president 
Nelson Mandela when he was jailed under the 
apartheid regime in his country. 

Mandela is the figurehead of the new cam- 
paign. He was in London for the Oct. 21 launch 
of 46664. which will deliver a concert. CD and 
DVD and organize a global petition on AIDS. 

"AIDS today in Africa is claiming more 
lives than the sum total of all wars, famines 
and floods and the ravages of such deadly 
diseases as malaria." Mandela said at the 
launch. "We must act now for the sake of the 
world. AIDS is no longer a disease; it is a 
human-rights issue." 

The Nelson Mandela Foundation, which will 
manage much of the campaign, develops 
strategic alliances to foster community action 
in South Africa. 

International ISP Tiscali. BBC World Ser- 
vice, Virgin Atlantic, FedEx and South African 
national broadcaster SABC are providing 
financial support or services to the campaign. 



!5! 



MANDEU: 
•WE MUST An NOW 



MUUI-ARnST CONCERT 

"We will join in this partnership with all our 
resources," says Bill Roedy, president of MTV 
International. Roedy chairs the United Nations Global 
Business Council on HIV & AIDS. 

The centerpiece of the initiative is a three-hour, 
multi-artist concert to be held Nov. 29 at Greenpoint 
Stadium in Cape Town. Performers will include U2 
vocalist Bono, Beyoncc. members of Queen. 50 Cent, 
the Corrs and the Eurythmics. 

A 90-minute edit of the show will air Dec. 1 on MTV 




ROEDY; PLEDGES ALL 
RESOURCES TO CAUSE 



channels worldwide (the U.N.-designated World AIDS 
Day). SABC will televise the show live domestically, Tis- 
cali will Webcast it live internationally. 

MTV is offering the TV package free to other broad- 
casters. The European Broadcasting Union and the Asian 
Broadcasting Union will distribute it in 80 countries. 

The hope is that this will be the largest-ever 
call to action against HIV and AIDS," Roedy 
says. "It has the potential to be the most- 
watched show ever." 

Johannesburg-based Real Concerts will pro- 
mote the show locally. It will be executive-pro- 
duced by Queen manager Jim Beach and for- 
mer EMI Records U.K. president/CEO 
Jean-Fran?ois Cecillon. chairman of U.K. mar- 
keting firm Music Matrix. 

The 46664 initiative was developed by 
Eurythmics member Dave Stewart, who 
wanted to help musicians support the fight 
against AIDS in Africa. 

Stewart recruited fellow musicians Brian 
May and Roger Taylor of Queen earlier this year 
to record new material to be used to benefit 
the NeLson Mandela Foundation's AIDS work. 

The first fundraising song to be made 
available is "46664 (Long Walk to Freedom)," 
co-written by the late Joe Strummer, Stew- 
art and Bono. 

Performed by Bono. Youssou N'Dour. Abdel 
Wright and Stewart, it is one of two songs avail- 
able for download at 46664.com, priced $1.99 
each. Consumers can make donations and hear 
the songs by calling various premium phone numbers 
published on the site. 

Paul McCartney, Beyonc^, Ms. Dynamite, Timbaland 
and Paul Oakenfold are featured on new material to b« 
rolled out through the site and phone services. 

A CD including the new material will debut in early 
2004, while a DVD featuring the entire concert will also be 
released. No decision has been made on a label for either. 
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quality on DVD than they ever could on 

VHS." 

EMI and WMV have been working 
together on the U.K. marketing cam- 
paign, says Steve Davis, director of mar- 
keting for EMI catalog and Liberty at 
EMI Recorded Music U.K. and Ireland. 

There are certain media opportuni- 
ties where it works very well, particu- 
larly in magazines, pre.ss and all com- 
munications with the trade, Davis 
says. But, he notes, the conceptual TV 
advertisements that are based on the 
album cover are "too cluttered to fit 
the DVD into the message," 

Joint campaigns are also being set up 
in other territories worldwide, an EMI 
spokesperson says. 

In Germany, the track listing of the 
second CD was changed at the request 
of EMI Germany to include some Ger- 
man-language tracks that Gabriel 
recorded in the late '70s. 

Gabriel hopes the "Hit" campaign 
will stimulate sales of last year's stu- 
dio album. "Up," "even though 
everyone else seems to have given 
upon it." 



The artist is also catering to his hard- 
core fans with a series of 19 live double 
CDs taken from his summer 2003 U.S. 
tour. The imedited soundboard mixes 
have been professionally mastered and 
are available from Los Angeles-based 
online music store themusic.com 
under a deal with Geflfen. 

Gabriel's U.S. contract with Geffen 
expires with "Hit," and his EMI contract 
for the world outside North America will 
expire after one more album. He is con- 
sidering his options for future record- 
ing projects. 

"I think that the way things are going 



is scaring record companies shitless," 
Gabriel says. "Some people are jump- 
ing off the Titanic and trying to find a 
life raft, while others are busy throwing 
bits of the ship into the sea, hoping it 
will float better. I'm not sure that's the 
right way to go about it" 

However, there are also people who 
feel this is a time of flux, with some fan- 
tastic opportunities, Gabriel says. 

"I think that those people, with their 
optimistic attitude and love of music, 
will find a way through. But everybody is 
going to have to change the model. The 
old model is dead," he says. 
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THE INTERNATIONAL WEEK IN BRIEF 



The Japanese music maitet continues to shrink, accord- 
ing to Januar\'-September production data released 
by the Recording Industry' A.ssn. of Japan. Production 
of prerecorded audio software by the RLU's 24 en- 
rolled companies in the first nine months of 2003 fell 
to 235.3 million units, down 8% from the previous year. Trade value fell 13% 
to 285.9 billion yen ($2.6 billion). Production of domestic repertoire fell 9% 
to 180.1 million units: value was 207.2 billion yen ($1.9 billion), down 16%, 
Production of international repertoire was dcftvn 4% to 55.2 million units, 
with a value of 78.7 billion yen ($718.6 million), down 3%. One piece of 
encouraging news came from the music-video category (mainly DVDs), 
where production .skyrCKketed 100% to 19.1 million units, and 45% in value 
terms to 35.9 billion yen ($328 million). STEVE McOURE 

Third-quarter musk shipments (ell In Sweden , according to Stockholm-based 
labels body Gl.F Volume dropped 10.9% to 16.4 million units, while trade 
value fell 13.8% from third-quarter 2002 to 851.2 million kronor ($1 10.1 
million). Album shipments fell 5.5% in volume to 14.1 million units, and 
14.3% in value to 786.3 million kronor ($101.8 million). Singles ship- 
ments were down 34.7% in volume to 1.6 million units, and 42.1% to 
23.3 million kronor ($3 million). Music-related DVDs showed the only in- 
crease, climbing 300% to 388.000 units, and 200% in value to 34.1 mil- 
lion kronor ($4.4 million). JEFFREY DE HART 

Four Japanese companies have announced plans to market home-audio 
systems that download music directly from the Internet without using a 
personal computer. Sony, Sharp. Pioneer and Kenwood are setting up a 
new company. Any Music Planning, with a view tmvard creating a music 
distribution service using the new format in Japan this fall. The quartet 
eventually plans to launch the service overseas. STEVE McOJJRE 

Unlvcfsal Musk Australia. Sony Music Entertainment Austr alia. Warner Music 
Aastralia and Festival Mushr<x)m Records have jointly filed a civil action 
against an Internet service provider accused of hosting a site that offers 
unauthorized, ft-ee copyrighted music. Affidavits filed in the Federal Court 
in Sydney name two defendants: Brisbane resident Stephen Cooper, regis- 
trant of the Web site mp3s4free.nel. and Sydney-ba.sed ISP E-iy k Commu- 
nications, trading as ComCen Internet Services. The labels claim to have 
proof that there were more than 100 million hits to mp3s4firee.net in the past 
year. The case challenges a 2000 amendment to the Copyright Act that pro- 
vides ISPs with a defense of "inrxKent dissemination." E-'ftlk's lawyer con- 
tends the legal action is a case of mistaken identity. CHRISTIE EUEZER 

Milan-based independent labd Carosdio has set up a new A&R division, 
Laserra (which translates as "the Greenhouse "), to help new artists establish 
a foothold in the music industry. Laserra has teamed with retail chain 
FNAC and music Web site Rockol (rockol.it) to provide exposure for the 
acts. Headed by Carosello managing director Claudio Ferrante aixl promo- 
tion manager Dario Giovannini, Laserra's first projects involve two yoimg 
unsigned singer/songwriters, Emanuele Dabbono and Max De Angeli-s. 
Laserra is releasing tracks by the artists to Italian radio for a limited period. 
"Our aim is to behave much as publishers did in the old days — develop the 
artist, develop the songs and work out the recording strategy later," Fer- 
rante says. 'This more gradual approach could work both for new names 
and for older acts whose careers need revitalizing. " mark worden 



Imports 

Continued from page 43 



industry bodies, is seeking a legal way 
of banning imports of Japanese prod- 
uct while continuing to allow 
imports of non-Japanese product. 

"We fully support the RIAJ's 
efforts to find a way to stop the 
import of low-priced Asian versions 
of J-pop [Japanese pop music] re- 
leases and their effort to build a 
legitimate market in China for these 



products," Dezelsky says. 

A blanket restriction on imports, 
Dezelsky says, "would have a negative 
impact on retailers and the music 
industry as a whole." 

'CRAY IMPORTS' 

Tower Records Japan president/ 
CEO Akio Moriwaki says he is also 
concerned about the possibility of an 
import ban but feels a compromise 
will be reached. 

"Nobody wants to make this into a 
big Lssue," Moriwaki says. But he 
warns that if "gray imports" start 
flooding the Japanese market through 



discount stores and other nontradi- 
tional outlets using the latest J-pop 
releaiies as loss-leaders, specialist 
music retailers may have no choice 
but to abandon the fixed-price system. 

""As discussions on this are ongoing, 
we hope that a compromise can be 
found," Dezelsky says. 

One possibility is that if the gov- 
ernment grants labels the right to con- 
trol imports, labels will sign contracts 
with retailers, allowing them to 
import non-Japanese product. 

The total wholesale value of im- 
ported audio software was 28.8 billion 
yen ($267.7 million) in calendar 2002, 



according to Ministry of Finance data. 

In Japan, imports of international 
repertoire are generally priced cheap- 
er than similar product manufactured 
under license by Japanese labels. 

A key reason for the success of 
Tower, Virgin and I IMV in Japan has 
been their wide selection of import- 
ed product. 

Tower Records Japan estimates that 
imports account for roughly half of its 
annual sales. Most of those imports 
are sourced from local licensees of 
overseas labels. The .same situation 
exists at other Japane,se music retail- 
ers handling imported product. 
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importam decision 
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Call: 1-800-223-7524 Today! 

Fax all ads to: 646-654-4798/99 or 
email to: jserrette@billboard.com 
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REAL ESTATE 



HELP WANTED 



IN MILION, TN 45 MILES FROM NASHVILLE. TN 12 MILES FROM MURFHESSBORO. EXECUTIVE HOME WITH 
PANORAMIC VIEW ON 13. SECLUDED HILLTOP ACRES. IDEAL FOR HORSES OR OTHER ANIMALS. GOURMH 
KITCHEN WITH SUB ZERO S COMMERCIAL STOVE. HUGE DEN. TWO FIREPLACES POOUNO DECK. SPA, 
WELL PLUS CITY WATER. POND, SPEAKER SYSTEM THROUGHOUT HOUSE, HARDWOOD S TILE FLOORS, CEN- 
TRAL VAC. 10 TO 17 FOOT CEILINGS, GENERATOR SYSTEM, .lOO AMP SERVICE, SATELLITE DISH. SCREENED 
IN PORCH, HANDICAP ACCESSIBLE 

CHRIS PECORELLA - 615 273 2561 or PARA0ISELOST714eAOL.COM 



REAL ESTATE 




Sho-Chit(u-Bar' Aclor Barry Boslwick's eslato 
Ueiiaifous IZ.OM square fool Walker and Gilietie 
cla^ic ludOf on 3 2 »cm with watcrlaH arx) garden 
originally by Takeo ShiolO. An intensive two year ren- 
ovaiion/restoraiion jusi compteied, (his grand home 
has all archilecturai details intacl while providing slate 
o( i»ie art ammenit»es lor today's wivenience A5 mm- 
ules Iram Manhattan m private secure galed Tuxedo 
Park S4 MO DOO 

Town* and Country Properlkes 
a4S 351 2010 
www.towMandcountrylnc.com 



TOLUCA LAKE HOME 
NEAR TV/PICT. STUDIOS 

4 BR, 31/2 BA,POOL/SPA,F0RMAL 
DR, MASTER BR W/FR GUEST HOUSE 
Agent 81S-426-8686 or EMAIL: 
JJFAMeSBCGLOBAL.NET 



Venice Tri-Plex w/ 
Recording Studio 

Ita House 2Bn,mPk>s2singles 
OneQfakintlPTOpefty.S1.1 Miicn Pnnc onl^ 

Agent- 818 426-8686 
or e-mall |ilani@sbcglobal.net 




DOiUNI !OUIH OEAOH LOCAJON SPIGAOJlAa 
OOAWOa VIEWS WWU [WF6 2 MASSAGE JHOW. 
K OPtV N1CFEN aWllI COUNIEITO OYM VAliT, 
CAIV AC COCEKa & Aa HOia A«N 12X SQ FI 
M» m. 32l.SI».Sl» w»we<tai.<ianUOIl«m 



REAL ESTATE 



OUTSPAN HILL • ^5 mmtues from NvC, Spectacular 
10,000 square loot estate on 53 park like acres wrtti 
private take indoor pool, home theatre, 
state o! the art protessional recording studio with 
all ammenjties $2,450,000. 
Town* and Country Prop«rti«s 
MS 3S1 2010 
www.tawne4ndcountTyinc.coni 



PROFESSIONAL SERVICES 



[BlilDISTRIBUTE ONLINE 

Wholesale/Retail Digital Downloads 

Hard gooes, tickels and digital download 
sales all easily managed witd SmarlCarl 

Try It Free Bizcom International 

VAvw-smartcart-com/bb (801) 304-0444 



1,000 CDs 

in full-color jackets for just 



Call today for 
your free (^109 

1-800-468-9353 

iiifww.iliscmatiers.com/bb 



> DISC MAKERS- 



LIMrrED INTRODUaORY 

OFFER TO NEW 
CLASSIFIED ADVERTISERS! 

RKACH THE H1C;H TOWERED 

W ORLD OF 
MUSIC & KNTtKrAJNMENT 
EVIRY WTiEK IN PRINT 
ASWTOiASONUNE 
.SAVE WHILE PICKINC UP NE"W 

BU.SINES.S wrm an active 

C LASSIFIED AD 
MESSAGE IN BILLBOARD 

Call Jeff Scrrctle 
1-800-22.1-7524 
UHiuy! 



Director of Music Operations 

Hastings Entertainment is seeking a supportive individual as Director of 
Music Operations who has excellent nuiuugement and conununication 
skills to becornc a valuable member of our Purchasing Team, This 
position has an outstanding opportunity for learning -growUi and reports 
directly lo the Vice President of Products- As the Director of Music 
Operations you will be responsible for chain wide music inventory 
management, directing and maintaining music industry relationslups audi 
processes. You will also be responsible fur achieving goals related lo 
Music sales, communicating extensively with Store Leaders and District I 
Leaders . coordinating corporate goals and objectives for team nK-mbers.f 
maintaining accurate records and reporting pertaining lo Music 
inventories and process. Ottter responsibilities include achieving co-op. 
RDA, and advertising objectives as well as coordination of related 
projects with other purchasing directors. 

Requirements for this position: 
"Must be willitig and able to relocate (o Amarillo, Texas. 

•Minimum 2 years college (degree preferred) or equivalent 
related work experience. 

•Two years experience in retail purchasing. 

•Must be a self-starter who lakes initiative. 

•Two years cxpcrictKC directing a retail purchasing staff of at 
least 3 associates. 

■Effective time management and planning skills 

Qualiricd applicants send resumes to: 

Hastings Entcrlainmcnt. Inc. ATTN; Jonie Toscano, 

Recruitment & Development Specialist 

3601 Plains Blvd. Amarillo. TX 79102 

(806)353-8033 

www.gohastitigs-txjm Equal Opponunlty Employer 

"llBstingj promotes ■ drug Trw workplace" 



HELP WANTED 



MUSIC MERCHANDISE 



VOLUNTEERS NEEDED 

If you will be in the Los Angelos area from 
Nov. 18-20 and would like to volunteer lor 
The Hollywood ReporlQrJBitlboard Film & 
TV Music Confgrgnce, please contact 
Margaret O'Shea at: bbevenlsO 
bilboard.com or call 646.654.4660 



BUY DIRECT AND SAVEI 

Whils other people are raisir^ their pncos. we 
are tluhirtg ours. Major latteTCD *. cassenes 
and LPs as low as 50t Yoor choice trom the 
most eKtcn>hf« listings available 

For tree catalog can (009) eOO-«000. 



P.O.Box A Tranton, NJ. oeMI-0020 



IF YOU HAVE A 
FROFESSlOMlSERyiCE 
YOU'D LIKE THE MUSIC INDUSTRY 
TO KNOW ABOUT 

mBimmciAssiFmmkx 

1-800-223-7524 FAX: 646-654-4698» 



Looking for a 
record deal ?? 

Goitiny bigneiJ li. vciy ti.iiiJ la do Bui v<c will 
gel the record cleni you -ire lookirK] Idf' Guar- 
anteed Servtcp Call now to receive your 
FREE inlorrn.'itKxi 



iBlant 2000 
800 499-6396 



FOR SALE 



24 Year Anniversary Sale 
at Luke's 
Record Exchange 

393 Broadway, Pawt Rhode Island, 7 Miles 
north Prov take exrt 29 ofl roule 95 Southern 
New England's largest new & used record, cd & 
tape store 25 lo 50% oti Salel, Nov 8th ■ Nov 
23rd 2003 

MORE INFO PROVIDED IN STOREH 

401-72S-7156 



NOTICES/ 
ANNOUNCEMENTS 



BILLBOARD CLASSFIED'S 
"REAL ESTATE 
TO THE STARS" 
REACHES TKHKmVWBSD 
WOnDOF 
MUSIC &EMERDUNMENT 



To position your luxup,' real estate property 
for sale, rent or commercial lease call: 
Mark Wooil Real Estate Manager at 
(6611 270- 0798/(8001 223-7S24 
you can also fax (6461 654-4612 
or email Billtioard@musician.ots 
Readi all llie moveis & sliakeis every 
week through the pages ol Billboard 
- A lonx in Ihe music/enlertainment 
inrliisliY lor over 100 years 



To review rates and 
demographics visit billboard.coni 

and click classified 
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Advertising 

Continued from page 1 

as Universal Music Group (UMG) 
vows to triple its consumer ad spend- 
ing in conjunction with its JumpStart 
program. With that initiative. IIMG 
reduced front-line pricing to $12.98 
from $17.98-$18.98 and eliminated 
all discounts and cooperative adver- 
tising funds. 

STRATEGIC ALUANCES 

Yet for all the talk about an in- 
crease in consumer advertising, "I am 
not seeing any uplift," says Bruce 
Kirkland of Tsunami Entertainment, 
a marketing and management com- 
pany based in Los Angeles. "I think 
the dollar spend on marketing is 
going down, not up. The marketing 
coffers are closing." 

Consequently, artist managers and 
labels are being forced to look for 
alternative ways to drive sales. In par- 
ticular, they seek the additional fund- 
ing and exposure of brand-marketing 
partnerships, Kirkland says. 

"Some are generated from the label 
and some from beyond, but it's almost 
impossible to promote superstar 
releases nowadays without strategic 
marketing alliances." he says. 

Kirkland points to Duracell's 
recent alignment with Bon Jovi that 
features the act in a commercial for 
the battery {Billboard. Nov. 1 ). The 
campaign has a retail tie-in that 
allows Duracell buyers to get a dis- 
count on the band's albums at certain 
select accounts. 'It's the way the man- 
ager has to think nowadays," says 
Kirkland, who is a part of the Bon Jovi 
management team. 

J Records executive VP of world- 
wide marketing and sales Tom Cor- 
son says the labels are thinking the 
same way. 

"The [marketing] budgets that 
labels have are dwarfed when com- 
pared to the packaged goods indus- 
tries." Corson says. So. "we have a lot 
of partners — liquor, beverage and car 
companies — who are also looking to 
leverage their brand." 

VALUE ADDS 

Given the scarcity of dollars. Cor- 
son says one of his main goals in 
designing a marketing campaign is to 
look for additional benefits in putting 
together media buys. 

"There are so many different ways 
to cut your dollars, and there are so 
few dollars to cut that everything 



UMC Prices 

Continued from page 43 

Universal now has a huge advantage, 
Baker says. But if the other record com- 
panies have product they are selling for 
ckjse to $ 10 Canadian ($7.63), it is going 
in the front racks too. he adds. 

KEEPING TABS 

UMC's competitors are monitoring 
the new policy, under which front-line 
product is selling at $12.98 Canadian 
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has to have a value add," he says. 
"It's about making one plus one 
equal five, and that's the science we 
are in now." 

To this end, David Hazan, executive 
VP of sales and marketing at Wind-up 
Records, looks for partnerships with 
corporate advertisers, where the 
label's artists "can provide enough siz- 
zle and content to have significant 
presence in ads, so it becomes a win- 
win for everybody." 

Like their counterparts, marketing 
executives at UMG look for such 
strategic alignments to supplement 
advertising spends. But the com- 
pany's JumpStart initiative also is 
designed to enable its labels to in- 
crease advertising expenditures. 

That's because it eliminates the 
payments of cooperative advertising 
funds, a growing — and, some say, 
out-of-control — expense in label 
marketing budgets. 

This tactic is being closely watched 
by competitors. Like UMG, they are 
experiencing the rising costs of coop- 
erative advertising as retail consoli- 
dates, leaving larger entities with 
more clout to extract dollars from 
the labels. 

To the chagrin of all label execu- 
tives, cooperative advertising funds 
are resulting in a disproportionately 
unfair share being allotted to price 
and position, with little left over to 
buy media to drive sales. 

UMG kicked off its JumpStart con- 
sumer advertising campaign in the 
Oct 1 7 edition of USA Today. 

Cliff O'Sullivan, senior VP of mar- 
keting and artist development at Uni- 
versal Music & Video Distribution, 
says the campaign is still a work in 
progress. But he explains that the ini- 
tial strategy is to tout the company's 
"new low prices." rather than push 
individual albums. 

The UMVD branding campaign 
comes in addition to the tripling of 
each UMG label's consumer advertis- 
ing spend to promote their own re- 
leases, which will also reinforce the 
new low-price branding campaign. 

UMVD's branding campaign will 
use a combination of TV and print. 
In addition to USA Today, the com- 
pany will advertise in Rolling 
Stone, Vibe and XL, as well as on 
MTV, VHl, MTV2 and Fuse, accord- 
ing to O'Sullivan. 

Besides mainstream media, UMVD 
will place ads in the 10 largest alter- 
native weeklies, as well as the ."iO 
largest college newspapers. There 
will also be a separate country- 
music campaign. 

Paul Burgess, senior VP of sales 



($9.90) and $14.98 Canadian ($1 1.43). 

"Other companies just want to get 
past this quarter while trying to stay 
competitive," says Bruce MacKenzie, 
senior buyer at Pindoff Record Sales, 
which operates the 92-store Music 
World chain nationally. 

With the reduced pricing structure, 
UMC has eliminated all cooperative 
advertising funds and all discounts. It 
is now focusing on direct-to-con- 
sumer advertising. 

"If they are going to take the 
majority of [former] co-op funds and 
go to television, we will all benefit," 



and marketing at TVT, is monitoring 
the UMG initiative to see how the 
pricing changes will affect his label's 
record sales. 

He notes that TVT titles match 
UMG's prices when TVT partakes in 
pricing-and-positioning programs. 
"We are paying for the retail pro- 
grams, and they are getting them for 
free," Burgess says. "My titles will be 
competitively priced while I have pro- 
grams, and then when I am off, I am 
$4 higher." 

That concern has prompted him to 
address the situation with some 
accounts. 

Forget about the price, says Craig 
Balsam, co-owner of Razor & Tie. 
"The most interesting thing is 
whether the Universal plan is going 
to make inroads on the way music 
is marketed." 

But, Balsam says, UMG's Jump- 
Start begs the question; Is it the 
beginning of the end for coopera- 
tive funding? 

Also, he asks, will the industry at 
large start doing a lot more advertis- 
ing to drive sales? If other labels fol- 
low, will the consumer be over- 
whelmed by all the choices? 

It is also possible that UMG's in- 
creased advertising might not moti- 
vate the customer. Balsam says. 

But that concern flies in the face of 
the widely held belief among label 
executives that more consumer 
advertising will benefit the industry 
by driving customers into stores. 

Currently, labels spend about 3% 
of revenue on consumer advertising, 
executives say. "With a developing 
artist that has some radio airplay, 
labels tend to spend dollar-for-dollar 
on media and cooperative advertis- 
ing," one label exec says. "But when 
it comes to a bigger artist, the spend- 
ing is more like 50 cents on media 
and $1 on cooperative." 

TV campaigns can range in cost 
from $5,000 to $500,000. The labels 
also rely heavily on direct-response 
(DR) TV ad campaigns using 800 
numbers. The largest of these cam- 
paigns can easily top $1 million. 

But with the emergence of MTV2 
and Fuse, it's possible to advertise 
inexpensively, says Elsa Gar^', presi- 
dent of the Gary Group, a Santa Mon- 
ica. Calif.-based advertising agency. 
'Both are bought national, and they 
are very affordable." 

TV, INTERNET ADS RISE 

TV advertising by labels is defi- 
nitely on the upswing, while other 
media play less of a role, marketing 
executives say. 



Baker says. 

The A&B Sound chain, which has 
22 stores in Western Canada, immedi- 
ately complied with the new UMC pric- 
ing. The audio and hardware chain — 
known for its aggressive front-line 
pricing — also moved to treat product 
by other suppliers similarly. 

"We dropped prices on everybody." 
VP of purchasing I^e Orr says. "W'e 
took an internal price decrease, and we 
also implemented Universal's price 
decrease. We dropped catalog [prices] 
by between 10% and 15%. depending 
on the vendor." 
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That, however, is hard to confirm. 
Nielsen-Monitor Plus breaks out 
music-industry advertising data by 
media for its clients but does not make 
this information public. 

According to the company, the 
music industry spent $541.3 million 
on consumer advertising in 2002, 
down from $721.4 million in 2001. 
Those figures include TV, print and 
radio advertising. 

But the data — like the January-July 
numbers cited earlier — may overstate 
ad spending because it is tabulated 
using rate cards, while the majority 
of the music industry's TV advertis- 
ing is DR, which is often discounted 
to 20%-50% of normal rates. 

It is difficult to make year-over-year 
comparisons because overall rates 
have been increasing. At the same 
time, less expensive DR advertising is 
on the upswing. 

"Direct response is always impor- 
tant in considering your media mix. 
because that's where you get your 
bang for the bucks." says Balsam, 
whose Razor & Tie label is a leader 
among TV music marketers. 

"Also, it allows labels to really tar- 
get a demo and get impressions in a 
cost-effective way. [And] it drives 
sales, which brings in revenue to ftind 
the advertising." 

But as more labels turn to DR com- 
mercials, it becomes difficult to clear 
the desired airtimes for each ad. 

In general, as a DR advertiser, the 
buyer only gets a 30%-50% clearance 
rate, according to Kevin Gore, execu- 
tive VP of sales and marketing at 
Warner Strategic Marketing. 

As a result, if a commercial must 



NOVEMBER 

N(A'. .5, Country Muaic Assn. AHonk. Grand 
CHe Opry House, Nashville. 61,'>-2«-2Mn. 

Nov*. 5. Fourth Annual MAP Awards, pre- 
sented by the Musicians' Assistance Program 
(MAPI. Beverly Hills Hotel. \as Angele.^. 323- 
965-1990. 

Nov. 5-8, Third Annual Impact! Marielinji 
Retreat presented by Vanguarde Media. RofA 
PaJm CrtjwTK Plaza. MiamL 646-654-4217. 

Nov. 6, Ninth Annual Christian Countiy 
Music Assn. Awards, Ryman .\uJitnrium, 
Nashwile. 615-742-9210. 

Nov. 6. 2003 Chicago Heroes Awards, 
presented b>' the Chicago chapter of NARAS. 
the Art Institute of Chicago Ballroom. 312- 
786-1121. 

N0V.9-U. ISdiAnnaalEnlatataiiKntNai^ 
keting Conference. Hilton Uni\'er.sal City, Los 
Angeles. 212-941-0099. 

No\'. 13. Sunwing in Today's Musk Indus- 
try; An Industry Panel, presented b>' MusiCares 
and held at the offices of the New Yorii chapter 
of NARjVS. 212-245-7840. 

Nov. 16. American Music Awards, .Shrine 
Auditorium, l/js Angeles. 323-931-8200. 

Nov. 19-20. Second Annual Hollywood 
Repocten'Billboanl Film & TV Music Confer- 
ence. Renaissance HoU>^vood Hotel. Los Ange- 
les. 546-6.544660. 

DECEMBER 
Dec 1. Musk Has Power Awards, benefiting 
the Institute for Masic and Neurologic I^inc- 



run during a certain period because 
of a time-sensitive situation like a 
release date or a concert appearance, 
a more effective but more expensive 
regular commercial time-buy should 
be considered. Gary says. 

Also, if labels want to tag retailers 
in TV commercials, they must buy at 
the regular rates. 

TV marketing is not the only form 
of advertising on the upswing with 
labels. Also gaining favor is the Inter- 
net. J's Corson says, noting. "That 
often is the cheapest and most effi- 
cient for one-to-one marketing." 

In addition to all the guerrilla mar- 
keting, whereby cyber street teams 
pose as unaffiliated fans and tout their 
favorite bands on popular Web sites, 
labels have been increasing "spends 
on targeted Internet advertising," 
Wind-up's Hazan says. 

But they are avoiding the tradition- 
al Internet advertising like banners and 
going more for click-throughs and 
key-word searches — "anything that 
draws eyeballs to your product" Razor 
& Tie's Balsam saj^. 

While peer-to-peer marketing is 
on the upswing and represents the 
biggest opportunity for labels, it is 
still probably the most under-fund- 
ed marketing tool. Tsunami's Kirk- 
land says. 

Meanwhile, print media and radio ad 
spending appears to be on the decline. 

Whether a record is from an estab- 
lished or a developing artist, the 
media vehicles don't necessarily 
change — just how they are used. In 
fact, Corson says, "You are not going 
to buy your way into breaking a 
developing artist" 



tion, Lincoln Center New Yorit 718-519-4168. 

Dec. 10. Billboard Musk Awards. MOM 
Grand Hotel. Las Vegas. 646^54-1600. 

Dec. 11. 2003 New Yoik Heroes Awards, 

presented by the New Yori< chapter of NAR/\S, 
Roosevelt Hotel. 2 1 2-245-5440. 

JANUARY 

Jan. 8-11, InteniatiDnal CES Comvniion, 

presented b>' the CtMisumer Electronics .'\ssn. 
(CEA), Las Vegas Convention Center. 866- 
233-7968. 

Jan. 15-18. 103rd Annual NA.MM Winter 
l^ade Show. Anaheim Conwntiun Center. Ana- 
heim. Calif. :!23-965-1990. 

Jan. 25-29. MIDEM 2004. Palais Des Festi- 
\als, Cannes, France. 33-014-1904954. 

Submit items for Events Calendar toMargo 
Whitmire at mwhitmirs@ billboanLami 



FOR THE RECORD 

In the article "Mellencamp 
Decries War" (Billboard. Nov. 
1), when John Mellencamp's 
publicist. Bob Merlis, referred to 
a political posting on Mellen- 
camp's Web site, his quote 
should have read, "He did this 
to catalyze discussion. " 
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Locals Immune 
To Image Issue 



Between Congress and the con- 
sumer press, radio's public image 
has taken quite a beating in the past 
few years. Nevertheless, when Bill- 
txxinl Nashville bureau chief Phyllis 
Stark spoke with broadcasters, many 
said that the hostility of some law- 
makers, journal- 

ists and artist 
groups toward 
radio hasn't 
trickled down to 
the station level. 

In fact, many 
believe that when 
TOu take away 
the political and 
inlerest-group 
voices, mass 
radio consumers 
are happy with 
their local radio stations. 

"I certainly don't meet with local 
clients or listeners that say. 'Wow, 
what's wrong with radio these 
days?' " sa>'S Wes McShay. opera- 
tions manager of Clear Channel/ 
Huntsville. Ala. 

If radio does have image prob- 
lems, then WIVK Knoxville, Tenn., 
operations manager/PD Mike Ham- 
mond says they mmt be in certain 
markets and not nationwide: "In my 
market, radio is seen 
as a great community 
partner." He adds that 
it is embraced by lis- 
teners and advertisers. 

Most programmers 
say they are able to 
rise above the nega- 
tive chatter. 

McShay says that 
the national debate in 
the press and Con- 
gress "has had little, if 
anything, to do with 
how I do my job on 
the local level. " 

But broadcasters agree with the 
group heads who recently 
addressed this issue at the National 
Assn. of Broadcasters show in 
Philadelphia. They claim radio's 
critics are overlooking many of the 
positives of the industry. 

WUBE Cincinnati PD Tim Ctos- 
son specifically cites radio's 'abilit>' 
to be local, its entertainment value, 
portability and its dedication to 
charitable promotions." 

I lammond points out that in 
times of crisis, "radio still does what 
it is intended to do; respond in |an| 
emergency to get the word out. " 

Ed Salamon. executive director of 
Countr>' Radio Broadca.sters. says. 
"Perhaps because most of the good 
things that radio does are done 
locally, these are seldom recognized 
by the national media." 



Keymarket Communications VP 
of programming Frank Bell says, 
"For radio to turn around the 
public's perception, it must return 
to its roots and somehow re- 
emphasize its two most unique 
selling propositions." 
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He identifies those as localism 
and portability. Stations need to 
maintain their strong community 
ties and reinforce that the listener 
can take those community ties 
with them "prettj' much anywhere 
in its coverage area with very little 
cost or effort. " 



MA 

BELL: RADIO MUST RETURN 



XM AT A MIL The last in-depth look 
at satellite radio in these pages {Bill- 
board. June 7) had analysts saying 
that critical mass for 
public acceptance of 
the technolog>' would 
happen when sub- 
scriptions to XM and 
Sirius total a million. 
XM alone met the mil- 
lion mark just weeks 
shy of its Nov. 12 two- 
year anniversary. 

For a sense of con- 
text. Greystone Com- 
munications and Yan- 
kee Group note that it 
took 12 >'ears for satel- 
lite TV to reach that milestone. 

HIGHER RESPONSE Arbitron reports 
progress on improving response 
rates for its Portable People Meter. 

The radio ratings firm has been 
working with Billboard sister com- 
pany Nielsen Media Research on 
PPM testing in Philadelphia. 

The current research has identi- 
fied t\TO new sampling and recruit- 
ment techniques where response 
rates increased significantly over 
prior techniques. 

Next up is further tesb to ensure 
turnover rates that maintain sample 
quality while holding costs at an 
acceptable level. 

Unlike the current diary method of 
sur\'e>'ing listeners, the PPM is a 
small, pager-sized device that meas- 
ures the listening of the user as it is 
carried around. 
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European 
Market 

Continued from piqe 1 

multilingual, multicultural and 
multi-regulatoty issues. Moreover, it 
will face intense competition from 
already established music e-tailers 
and other U.S. rivals. 

"There's a big race for Europe. In 
the first half of next year, we can expect 
four to five of the big U.S. names in 
Europe," says John Rose, London- 
based EMI Group's executive VP. 

LAUNCH DATI 

Industry sources say that Apple had 
originally hoped to launch iTUnes in 
Europe by the end of this year, but 
plans were delayed. 

Speaking at the Apple Expo trade 
fair Sept. 16 in Paris, Apple founder 
and CEO Steve Jobs revealed that the 
company was actually targeting a 
European launch in 2004. 

"That was the first time it was pub- 
licly announced that we hope to bring 
it into Europe at some time next year. 
And that's the official information," 
says Alan Hely, Apple Europe's U.K.- 
based spokesman. 

Hely adds that he cannot provide 
more details because of the legal dis- 
pute between Apple Computer and 
Apple Corps, the Beatles' record label. 
The two are at odds regarding the use 



of the Apple brand name. 

According to sources, Apple's plans 
were delayed when it realized the ram- 
plexity of the market. 

Once iTunes or any other U.S.-orig- 
inated digital-music service hits 
Europe, it will face stiff homegrown 
competition. 

There are already such entrenched 
players as Microsoft portal msn.co.uk, 
hmv.co.uk and France's FNAC. MTV 
Networks Europe and Italian Internet 
service provider Tiscali also operate 
pan-European services. 

Additionally, such U.S. digital music 
stores as RealNetworks' Rhapsody and 
Roxio's new commercial version of 
Napster plan to enter Europe next 
year. Sources predict that pioneering 
online bookseller amazon.com will 
also join the fray. 

One of the main European players 
is U.K.-based On Digital Distribution 
(0D2), the company co-founded by 
rock artist Peter Gabriel, which has 
so far cornered Europe's digital- 
music sector. 

It has done so by joining forces with 
Microsoft, Apple's rival in the home- 
computer market 

0D2 co-founder and CEO Charles 
Crimsdale welcomes the competition. 
"I feel positive about Apple's plans; the 
market needs competition, because it 
helps inform consumers that there are 
legal alternatives," he says. 

MAtOR EFFORT 

0D2's experience in Europe could 
be inspirational for Apple and it 
exemplifies the difficulties in setting 



up shop in the region. 

For the past two years, 0D2 has 
acquired the necessary rights and pro- 
vided the back-room and hosting serv- 
ices to retailer clients like hmv.co.uk, 
msn.co.uk and Tiscali. 

In all, 0D2 has about 20 such clients 
In 10 European countries and uses 
Windows Media technology as its dis- 
tribution platform, Grimsdalc says. 

It offen; more than 220,000 digitized 
tracks fi-om all five majors and various 
indie labels, compared with Apple's 
400,000 in the U.S. It has the license 
for another 500,000 titles, but they 
need to be converted into digital files. 

Initially, 0D2 affiliates sold tracks 
through monthly subscriptions; it has 
since shifted to Apple's strategy and 
obtained rights from its clients to sell 
individual downloads h la carte as well. 

"Up to 30% of the I0D2I affiliates 
have added the a la carte offering, and 
we've seen a 900% increase in revenue 
for those stores, " Grimsdale says. 

He acknowledges that it has been a 
major effort going from country to 
country to win recording rights. 

"Unquestionably, three years ago, 
labels were not prepared to grant the 
type of licenses that would allow 
anyone to burn CD copies of their 
tracks or download to portable play- 
ers," he says. 

Indeed, European music online 
operators say negotiating with rights 
owners and the various royalty col- 
lecting societies in every one of the 
European Union's 15 states is some- 
thing akin to negotiating a minefield. 

Despite efforts to streamline how 



songs are licensed for dovmloads and 
other digital uses, no one has been able 
to create a one-stop-shop solution. 

Some tracks are available for inter- 
national distribution, while some local 
repertoire can't be sold outside of indi- 
vidual countries. 

Artists can also create complex 
hurdles for Apple. 

In Europe, an artist can be signed 
with an independent label in one 
market but with a major label for the 
rest of the region. Or an act can be 
signed to various labels in different 
countries that each own specific geo- 
graphic rights. 

"You can't go to a single place to get 
all the rights. To be able to deal with 
them requires physical traveling, a cer- 
tain amount of negotiatioas experti.se, 
and you need to be able to speak the 
native languages," says Mark Mulligan, 
senior analyst at Internet research firm 
Jupiter Research. 

ONE-STOP SHOP 

The members of the European Dig- 
ital Media Assn. (EDiMA), which rep- 
resents the digital-music service 
providers, is highly critical of rights 
owners and their organizations for fail- 
ing to establish a one-stop shop for 
licensing arrangements. 

Even if the labels grant licenses for 
pan-European rights, a digital-music 
service operator needs to approach 
each of the collecting societies, says 
Brussels-based Marco Rupp, a director 
at EDiMA. 

"It is still not possible to go to just 
the collecting society for {publishers 



and composers' rights), so you need to 
talk to all the publishers," Rupp notes. 

Sarah Faulder, CEO of the U.K.'s 
Music Publishers Asisn., and Jenny 
Vacher-Devernais, the Paris-based 
CEO of ICMP the umbrella body for 
the worid's music publishers, count- 
er that publishers have been among 
the first to harmonize their licens- 
ing agreements. 

"Publishers have every incentive to 
make this happen, but not in a way 
that cuts out compensation for the 
creators while benefiting the person 
getting income from the technology 
component, " argues ICMP chairman 
Ralph Peer, who is also CEO of U.S.- 
based PeerMusic. 

The MCPS-PRS Alliance, the U.K.'s 
joint performing and mechanical 
rights society, comes closest to pro- 
viding a one-stop licensing shop. 

With reciprocal agreements for per- 
forming rights in 74 countries and for 
mechanical rights in 37 countries, the 
alliance was able to set up a dual 
license in October 2002. 

As long as the main business is 
based in the U.K., a digital music 
company, through a dual license, 
can offer unlimited downloads. Web- 
casts or streamed music from a wide 
range of international and local 
repertoire worldwide. 

"Ultimately, there is the need to 
create one-stop shops for licensing in 
a genuine EU internal (single] mar- 
ket and to have the possibility to pro- 
cure a single pan-European license 
for the music repertoire of the col- 
lecting societies." Rupp says. 




Digital 
Tracks 

Continued from page 1 

That's slightly more than a 5 to 1 ratio. 

Sean Ryan, VP of music .services at 
RealNetworks, says that the rise of dig- 
ital track sales carries a "symbolic sig- 
nificarKe," illustrating the music indus- 
try's shift to online delivery options. 

He also says it indicates a real op- 
portunity for the music business: 
"Selling individual songs as an offline 
strategy wasn't working all that well, 
but online it can be a huge hit." 

Nielsen SoundScan data indicates 
that the trend has been evident since 
mid-August 

In fact from the last week of June — 
when Nielsen SoundScan began track- 
ing digital downloads — through the 
current issue, digital tracks have out- 
sold physical singles 7.7 million units 
to 4 million. 

(The former figure could have been 
higher, but the digital track figures do 
not include the first two weeks of sales 
from iTUnes for Mac. Apple reported 
sales of 1.5 million tracks in its first 
two weeks on the Mac platform.) 

Still, the biggest-selling physical 
single continues to outsell the top dig- 
ital track. This week's top commercial 
single. "I Can Only Imagine" by Mercy- 
Me (INO/Curb), sold 6,900 units. 
Online leader "Hey Ya!" by OutKast 
(Arista) rang up sales of 4,700. 



What all this means for the music 
business — and whether it signals the 
start of a comeback for single 
sales — is open to debate. 

EMI Music Marketing executive VP 
Phil Quartararo says he isn't reading 
the tea leaves just yet — echoing a sen- 
timent expressed by many label exec- 
utives, who say they are not ready to 
rush to judgment 

Quartararo says he is just happy that 
consumers are seeing a value in music 

"Any way we can drive a consumer 
to purchase music as opposed to tak- 
ing music is a win for the industry," 
he notes. 

Growth of digital track sales 
comes as consumer interest in com- 
mercial online music services is 
growing and more players are mov- 
ing into the market. 

But many .sales and distribution 
executives at the majors contend 
that contrasting digital track sales 
and physical singles sales isn't a 
straight comparison. 

SHIFTING MARKET? 

The singles market, much to the 
dismay of physical retailers, has been in 
a state of pronounced decline for many 
years. Because major labels have con- 
cerns regarding singles cannibalizing 
album sales, only a limited number of 
those titles are available for sale. 

Meanwhile, online consumers have 
access to a universe of more than 
500,000 tracks at 99 cents each. 

At the very least, some analysts see 
digital consumption trends as an indi- 
cator of growing market acceptance 
of the nascent online music services. 



But a broader wcw suggests that the 
trend marks the start of a commercial 
shift to a market where individual song 
purchases and digital distribution will 
play a much bigger role in the indus- 
try's profitability equation. 

Regardless of the perspective, label 
and technology executives say the 
growth of track sales online shows that 
the industry is starting to fulfill a con- 
sumer demand that previously was 
only being met by unlicensed, free 
peer-to-peer networks. 

Recent grovrth in the digital tracks 
market can be attributed to the rise of 
PC download sales — particularly from 
Apple Computer's iDines Music Store. 

This issue marks the first week that 



reported sales include a full week of 
PC downloads through iTunes. The 
857,000 tracks sold is a 25% increase 
from the prior week when 685,000 
tracks were sold. 

PC purchases through iHines made 
an even more dramatic impact on dig- 
ital track sales the week before with 
only a partial week of sales reporting. 

Following the debut of iTunes on 
the PC, which came in the middle of 
the Nielsen SoundScan reporting peri- 
od that ended Oct. 19. digital track 
sales jumped 70% to 685.000 from 
406,000 in the prior week. 

The gap between physical and digi- 
tal on individual songs has been nar- 
rowing as weekly sales for the most 



popular digital tracks continue to grow. 

On the Rillhoard Hot Digital Tracks 
chart this issue, each of the 25 tracks 
ranked were purchased more than 1 ,000 
times — a first (In all, 32 songs were sold 
more than 1,000 times last week.) 

In another first, two songs on the 
Hot Digital Tracks chart this issue 
posted sales of more than 4,000 — the 
aforementioned "Hey Ya! " and "Stacy's 
Mom" by Fountains of Wayne (S- 
Curve/EMC), which sold just shy of 
4,100 copies. 

MORE PLAYERS TO COME 

Interest in digital tracks and albums 
will likely rise as more players enter 
the market, label and Internet execu- 
tives note. 

In the latest wave of launches, 
Roxio bowed its new Napster service 
Oct 29 amid high expectations. 

Meanwhile, Dell has teamed with 
MusicMatch for a new co-branded 
music service that entered the market 
Oct. 28. 

The Round Rock. Texas-based com- 
puter maker also bowed a line of 
portable music player devices, the Dell 
DJ, designed to compete with the 
.^pple iPod. 

Interest in already existing digi- 
tal music offerings is growing too. 
RealNetworks reports more than 
250,000 subscribers to its digital 
music services as of the end of the 
third quarter. Comparable figures 
were unavailable, 

MusicNet .says its total subscriber 
numbers through AOL are now at 
about 185.000, up from 100,000 in July. 
A MusicNet subscription costs $8.95. 
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Album Sales 
Climb Again 

U s like the '90s all over again — except without Ninrana, Uie 
Titanic " soundtrack and all those pesky cassettes — as album 
sales beat those of the same week of 2002 for the seventh week 
in a row. 

With Rod Stewart playing the role of Pied Piper, enjoying 
his biggest-ever Nielsen 
SoundScan week, this is the 
longest stretch of growth 
over comparative prior-year 
sales since third-quarter 
2001, when an eight-week 
run of U.S. album volume 
gains got snapped by the ter- 
rorist attacks of Sept. 1 1 . 

From that point to the end 
of 2001, the gap behveen that 
year's album sales and the 
boom that was 2000 got 
wider [Billboard, Oct. 25). The lag continued from the start of 
2002 through the week ending Sept. 7 of this year, a drought 
during which only the fluctuation of holiday dates accounted 
for the few occasions when album sales beat those of the same 
week of the prior year. 

This seven-week run is reminiscent of the robust growth 
that Nielsen SoundScan numbers revealed through most of 
the '90s, but the ride comes to a halt next issue, when music 
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stores compete with the week that the soundtrack from 
Eminem's "8 Mile" arrived. 

During that 2002 frame, not only did "8 Mile" start with 
702,000 copies, but new titles from Christina Aguilera, Nir- 
vana, Rascal Flatts and Tori Amos also landed within The Bill- 
board 20O's top seven rungs, with those four titles adding, col- 
lectively, another 841.000 units of new business to the mix. 
Still. e\'en with five new titles bowing inside the top 10, .sales 
tailed those of the same week in 2001 by 8.5%, a snapshot of 
how tough a year 2002 was. 

This year's Oct. 28 slate brought us the new outing by the 
Strokes, which should be the next Hot Shot Debut with about 
105,000, ba.sed on first-day reports from retailers, while R.E.M 
and Gerald Levcrt are also primed to reach the top 10. Even so, 
this crop is destined to fall shy of the "8 Mile" yield. 

Let's just hope that when all is said and done, next issue's 
lighter chart volume repre.sents a speed hump, and not a wall. 

STANDARD TIME: If you were a fan of Rod Stewart's rock clas- 
sics like "Maggie May" or "You Wear It Well" or disco-era hits 
like "Da Ya Think I'm Sexy," could you have ever imagined a 
day when the feisty singer would not only record American 
standards but also prosper from doing so? 

Tlirns out that his 2002 J Records bow, "It Had to Be You , . , 
The Great American Songbook," was quite the building block. 

(Omlinued im page 54) 
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Stewart Cher 
Cast Chart Spell 

The Adult Contemporary chart is beguiled again, thanks to the 
presence of the Richard Rodgers/Lorenz Hart song "Bewitched, 
Bothered and Bewildered. " Originally heard in the 1940 Broad- 
way musical "Pal Joey," the .song did not become a hit until 10 
years later. In 1950, nine different \'ersions of the song appeared 
on the Billboard pop singles chart. The highest-ranked was the 
single by BID Snyder & His Orchestra, which peaked at No. 3. 

Despite its popularity during the past 53 years, "Bewitched" 
has never appeared on the AC chart until this issue. The duet by 
Rod Stewart & Cher from Stewart's album "As Time Goes By . . . 
The Great American Songbook Vol. M" is a new entry at No. 29. 

The Rodgers & Hart song marks Cher's first duet to chart AC 
since "After All," recorded with Peter Cetera, spent four weeks at 
No. 1 in 1989. "Bewitched " is her highest-charting AC hit since 
"Song for the Lonely" peaked at No. 1 1 in March 2002. 

"Bewitched " is Stewart's 32nd AC chart entry. Earlier this 
year, he took 'These Foolish Things" to No. 13 and "They Can't 
Tske That Away From Me" to No. 27. Both songs were included 
in Stewart's first volume of American standards. 

The parent album of "Bewitched" enters The Billboard 200 at 
No. 2, losing a close race to Cl^ Aiken's "Measure of a Man" ( RCA), 
which maintains iLs grip on pole position for a second week. 

"As Time Goes By" is Stewart's highest-charting entry since 
"Unplugged . . . And Seated" also reached No. 2 in June 1993. 
Only two of Stewart's albums have charted higher than "As 
Time Goes By": ""Ever>' Picture Tells a Story" had a four-week 
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run at the top in 1971, and "Blondes Have More Fun" ruled 
for three weeks in 1979, 

With Stewart at No. 2 on the album survey and Barbra 
Streisand's "The Movie Album " falling 5-9, Yannis Petridis, 
managing director of Virgin Records Greece, notes that Char- 
lie Chaplin's 1936 composition " Smile" appears on two top 10 
albums this issue. 

URBAN'S LANDSCAPE: New Zealand-born Keith Uri>an col- 
lects the sixth No. 1 of his career on Hot Country Singles & 
Tracks, as "'Who Wouldn't Wanna Be Me" (Capitol) moves 2-1. 
Urban is the only male artist born outside of the U.S. to top 
the country chart since Madrid native Julio Iglesias teamed 
with Willie Nelson on "To All the Girls I've Loved Before, " a 
No. 1 hit in 1984. 

Three international females have had No. 1 hits on this list 
in recent years. Canadian-born Shania TVvain and Terri Clark 
and Australian native Jamie O'Neal have all risen to the top. 
When T\vain picked up her first No. I hit in 1995. she was the 
first non-domestic artist to reach the summit since April 1986, 
when Canada's Anne Murray spent a week on top with "Now 
and Forever (You and Me)." 

Urban is not the only artist from his part of the world in the 
top 20 of the country chart this issue. Despite her name, Sher- 
rii Austin was born in Sydney. Her " Streets of Heaven" rises 
21-20 and is her biggest hit to date. 
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iVAllllERBnD5 auriiiMCDi 



SMOKIE NORFUL 

EMI Gosm wMian oil 



ANTI-FLAG 

FAT WnEClOIOADSWSll. 



MaAMyBrettai 



The Lizzie McGnira Movie 



Past Praaant a Futara 



Up! 



Wodd Wide Undemraand lEPI 



>I3 



TkaCliaataheirtalEP) 



Am^TIn Cnwi Cms MRM 



The Young And The Hopeless 



American IV: The Man Comes Araaad 



Bad Boys i 



SaalflCara 



No Pads. No HeliBats..JBSt Balls 



Dance With My Father 
Songs About Jane 



Natural Sctectiofl 



Chutas Too Narrow 



Love&LHe 



The Smokia' Nephew 



Shadow Zona 



Snwkia Norful: Umhed Edition (EP) 



The Terror Stale 



VARIOUS ARTISTS 

WARNER BROS rNASNVILllt«M&i:iMLiSOMY MUSIC TNUlWARMPI SHUTEfilC 



Tola»vCoaotryVel.3 



MAND HUSTU/ATIMTIC Onr/AC IsafUlB 



Traphluzik 



F-l[^V1CJ.Vii^''VRBWJS rtttaWMSll'STRATtGIC WAWIITWBlll 



The Very Beet Of Char 



VARIOUS ARTISTS • 

STAR TRAKlUnVANISTAMIMillMI 



The Nepttiias Praseat- Clones 



ARETHA FRANKUN 

AHisrAKir«.iiMCOi 



So Damn Happy 



SOUNDTRACK 

WALT OIS'IEY IM1J7 nm CDI 



Disney Prasaats: Brother Bear 



MTV2 Headbanyen Ball 
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RANK 




■ 






SaiasdiiscanpilMlbv 4Lw 

4\i Nielsen 
SoundScan 








ARTIST IMPfflWT ft NUMBERDlSTRieUTING LABEL 


Titl« 








3 




TTTLE IMPKII^ ft NUMBEft/DtSTRIBOTING LABEL 








NUMBER 1 


1 WeukAlNumlior I 












NUMBER 1 2 W«BlisAtNumb«r1 








EAGLES wAHiiiR siurteic uakhmg mi 


TTiB Very Best Of 


3 






1 




KILL BILL VOL. 1 ABANOAPART/MAVERICKWTO'jWAflNEnBROS 






ROD STEWART j isrir<i«ua A* Tima Gms By Tht Gnat Amirican Songbook Vol. II 


2 






2_ 




THE UZZIE MCGUIRE MOVIE A WALTOiSNEvtsooao 


3 


1 




CLAY AIKEN k«ms»wk 


Msoiure Of A Min 


1 




3 


5 




THE CHEETAH GIRLS (EP) wmtoiSNCv«oim 


4 


2 




BARBRA STREISAND cnuMeiAnivsartruusK 


The Movit AMum 


9 




5 


3 




BAD BOYS II A BADwrraocTin-uUR:: 




3 




BETTE MIDLER cdlumbuwbkonv music BcOtMdto 


r Singi The Rosemarv Clooney Songbook 


29 






DISNEY PRESENTS: BROTHER BEAR WAUOtSNEviamiT 




4 




DIDO APijuuT]? 


Lihi For Rant 


7 






4 




THE FIGHTING TEMPTATIONS MUSKvvoRiacOLL'MeiASinaii'SQMVMusiC 






THE ALLMAN BROTHERS BAND ifucr^TncMtwiwriMic UnftTktMMlilnttniatMMlFntivaUiilv 3&5. 19N 


- 




7 


6 




SCHOOL OF ROCK ATiANTICI3tWAG 






BARENAKED LADIES ntPRisEaioiwAmuBitDS 


Everything To Everyone 


10 






7 




CHICAGO a' EPIC bw&'SOW music 




7 




SENSES FAIL driuc tmuwuiMU |h| 


From The Depths 01 Dreams (EP) 


- 






8 




FREAKY FRIDAY h0U¥W00Di$mw 




8 




THE EARLY NOVEMBER Hivt rHnuGtmNcouaviNitRSCOPE [i 


n The RcHMTi's Too Cold 


- 






10 




2 FAST 2 FURIOUS • disturbing tha p£a:Ejl]:= jamsoutmcdous' idjug 




5 




STING AAMODlUt'lMTtSSCOPf 


Sacred Love 


19 






9 




MARTIN SCORSESE PRESENTS THE BEST OF THE BLUES UTvamnvuME 


1 






SOMETHING CORPORATE onrvt THMnuFKNODnn/iNnMCQM Nwtfi 


24 






11 




THE UON KING wALioiSNrvscom* 








OUTKASTA^ AXisTAuin- 


Speakertaoxxx/Tlie Love Below 


4 






13 




HOLES WAIT DiSMEV man 






- 


SOUNDTRACK ABAM)AMflIyMIVtlllCK4ttTrmAMURBMS 


Kill Bill Vol.1 


48 






12 




THE MATRIX RELOADED: THE ALBUM* warmer su\srTMAvtRic>.wtiirtAMfiNCRBR:s 






RUSH AVI>ieM'AIlAfniCt3E7bAE 


Bull la Rio 


33 






14 




LOST IN TRANSLAI10N emperor horton mar 






LITTLE FEAT hot tomato mmEDCVE 


Down Upon The Suwanitee River 


- 










PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL wait disnev aeoon 




11 




JOHN MAYER A *w«*coiuMBi*»ii«-,-so»j»Muac 


Heavier Things 


22 




iV 




O BROTHER, WHERE ART THOU? A' ldsthiqhwav'Uercuf^ tTwei'iDJMG 




10 




DAVE MATTHEWS A wLtuitinM 


Some Devil 


16 




1 




A WALK TO REMEMBER* epicbgii.sonvuusic 




15 




EMMYLOU HARRIS NcsisJcninwAG 


Stumble Imo Grace 


126 




19 




CHARLIE'S ANGELS: FULL THROTTLE* coiuMetAwiszuoiw music 




23 




THE EARLY NOVEMBER oKivt rmiMmiMCA 


ForAIIOfTbislEPj 








20 




LIZZIE MCGUIRE A bueha vista B6a^>r'AALT0isNEV 




19 




MICHAEL MCDONALD mqtown kohi.'WMG MoMwn 


37 






22 




COYOTE UGLY a' cubbtbto 




17 




SEAL ■Mi.r.FRSRi--. 


Seal IV 


45 






19 




8 MILE A'' SHADY M3we', 'jifflsropf 








MANDY MOORE < ^w ksovtmumc 


Coverage 


14 










UNDERWORLD iAKESH0RE33ni 






FRANK SINATRA, DEAN MARTIN ft SAMMY DAVIS JR w«2n!i««ciM 


t Lin M Swiogin'i Dm IMmU ht Ptck Colkdwi 


142 








DISNEY'S KIM POSSIBLE wait (HSNevMcni 






NORAH JONES A^ blue wa\i zsm- \H\ 


Come Away With Me 


36 




25 




SHREK A^ DREAMWORKS 4U30Si1NTERSCOPE 



Top Internet AAum Sales reltocts physical albums otdered (Niough lnt»fi>oi meichjints, bnsiKl on dala ci>tecled by Nietsen SotiniJScan. Unlike mosi Billboard album chatU: CBTah}g till«s are included on che Intemei and Soundtrack charts. •Albums witb the greatest sales gam ittts week. • Recording Irtdustry Assii 
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THE BILLBQAID 200 A-Z (USTED BY ARTISTS) 



2PK 44 
3 Doors Down 15 
50 Cent 39 
Trace Adhns 199 
Cbnslma A^ilera Bl 
Clay Aji«n 1 
Alabwna 155 

The All-Amencan Rejects 185 
Gary Allan 74 
Anti-Flag 91 
Ashanii SS 
The Alans 184 
AudKKlave 56 

BabySasti SS 
EUa 8o/s Da Band 3 1 
ErykahBadu 61 
Barenahed Ladies 10 
Basement Jaiu 172 
The Beach Boys 161 
Diertis Bemiey 1 68 
Beyooce 20 
Black Ey«d Peas 59 
Mary J Biigt 87 
Bow Wow 66 
Michelle Branct) 105 
Bioohs&Dunn 134 
Jimmy Befell 169 



Chris C^e 181 
Manah Carey 90 
Johnny Cash 70,171 
Che* 94 

Kenny Chesney 113, 151 
Chingr 12 
Kelty Clarlcson 108 
CotMMK) And Camlna 191 
Coklplay 40 

DashtnarO Confessunal 118 
HcMie Day 180 
DeadPrei 144 
Dido 7 

CeimeDnn 133 
DMX 26 

Will Downing 164 
Hilary Duff 11 
Dwele 183 

Eagles 3 
EmMiem 149 
Enams 175 
Gtofia Esletan 194 
Evanescence 28 
Fabolous 167 

Vicantc V Aleiandro Fetnandef 1 96 
FounttMis 01 Wayne 120 



Godsmack 1 30 
GoodOiarlone 69 
Pat Green 116 
Josh Groban 1 39 
Grupo Monlei De Ouranso 1 57 
Anthony Hamilton 47 
Emmyloij Hams 126 
Manjues Houston 18 

Alan Jackson 25 
Jagged Edge 8 
Jet 119 

JackJonnson 177 
Norah Jones 36 
Juanes 1 79 

TobyKerih 65 
R- Kelly 17. 104, 135 
Kem 162 
KhdRock 1 52 
Kidz Bop Kids 110 
OavcKoz 197 
JonnyUne 38 
Avrll Lauigne 1 63 
Murpfiy Lee 41 



Annie Lennox 1 53 

Lil ion & The East Side Boy; 30 

LimpBuMl 23 

Llnhin Park 34 

Lonestar 101 

Loon 6 

LyieLtMM 122 

Ludacris 5 

Lynyrd Skynyrd 1 46 

Vo-YoMa 166 
Mannh«ini SteamrcJler 53 
Maroon5 83 
nulchboK twenty 50 
Dave Matthews 16 
Jonn Mayer 22 
Martina McBHdf 42 
Michael McDmald 37 
TimMc&aw 106 
MercyMe 64 
Metallica 192 
Bette Midler 29 
LuisMiguel 114 
Steve Miller Band 182 
Monica 145 
Montgonwry Gentry 1 70 
Mandy Moore 14 
Van Momaon 32 



Jason Mraz 141 
Mushroomhead 99 
Wya 107 



9rad F^isley 187 

Pantera 190 

A Perfect Circle 49 

LiiPhair 186 

Elvts Presley 21. 165 

A.B. Quinlanilla III & Kumbia KinjB 

109 

Radicdiead 174 
Bonnie Rain ! 38 
The Rapture 121 
Rascal Flatts 77 
Calvin RichanJson 129 
Rush 33 
RZA 159 
Santana 147 
Seal 45 
Sean Paul 7 1 
Sevendust 85 



SheekLouch 188 

The Shins 86 

Simon & ^rfunkel 43 

Simple Plwi 75 

Jessica Simpson 67 

Frank S^iatra, Dean Martin & Sammy 

DavttJr 142 

SmUe Empty Soul 189 

Mchael W. Smith 132 

Something Corponte 24 

SOUNDTRACK 

2Fasl2Funous 195 

Bad Boys II 73 

The Owetah Girts (EP) 63 

Chicago 136 

Dfwiey PresenU: Brother Bear 97 

The Fighting Temocations 103 

Freaky Fnday 154 

Kill Bill V3l. 1 48 

The Lime McGuire Movie 57 

Martin Scorsese F'resents The Best 

or The Blues 198 

School 0( Roc* 123 
Bubba Spanuu 79 
Staind 52 
Static-X 89 

Rod Stewart 2.46.125 



Sting 19 

Jo&s Stone 128 

Barbra Streisand 9 

Jm Slnimm«r & The Mescaleros 

160 



Three Days Grace 150 
Thuraday 148 

Tl, 93 

Justin Timberlake 100 
Train 117 
Trapt 72 
Travis 115 
Obie Trice 27 
Tuik 193 
Josh Tumef 1 73 
Shania Twain 60 
Kettfi Urban 112 
Luther Varxlross S2 
VARIOUS ARTISTS 

American Idol: The Great Hodday 

Classics 124 

CMT Presents: Most Wanted. 
Volume 1 158 

Just Because I'm A Woman: Songs 



Ot Dolly Parton 102 
MTV2 Headbangers Ball 98 
The Neptunes Present. Ctones 95 
Now 13 62 

Now That's What I Call Chnslmas! 

2 The Signature Collection 156 

Red Star Sounds Presents Del 

Jamoica 143 

Totals Country VW. 3 92 

Totals Hits 2003 35 

WofVMt) Together: I Coutd Sing Of 

Your Love Forever 200 

WOW Hits 2004 78 

Paul Westefbexg 176 
The White Stripes 76 
Mark Wills 68 
CeCeWlnans 137 



Valkiwcard 140 
YingYwig Twins 54 
VoungBioodZ 51 



Over The 
Counter 

Continued from page 51 

"i\s Time Goes By . . . The Great 
American Songbook Volume H" 
arrives at No. 2 with an opener of 
212,000 copies, handsomely beating 
his best previous Nielsen Sound- 
Scan week by almost 100.000. 

His prior best came when the 
first standards package began at 
No. 4 with 1 15,000. That title, by 
the way, earns Greatest Gainer 
honors, advancing 95-46 (up 73%) 
thanks to hoopla over "As Time 
Goes By," including a stop on "The 
Oprah Winfrey Show." 

That exposure also benefits 
Stewart's recent Warner Strategic 
Marketing anthology, which more 



than doubles its prior-week sales 
to re-enter at No. 125. But that 
company's big noise this week 
belongs to a hits package by 
another veteran act, as the Eagles 
land at No. 3 with 162.000 copies. 

The new Stewart and Eagles sets 
each end up with larger openers 
than their first-day numbers 
seemed to indicate. The former, in 
fact, bolstered by a strong showing 
at Costco stores, falls less than 
13.000 units shy of chart leader 
Clay Aiken, who has a second-week 
dip of 63%. 

The Eagles fatten their first week 
with almost 17,000 direct-to-con- 
sumer sales. 

A younger artist also posts a 
larger week than her first-day sales 
had suggested, as another Winfrey 
guest, Mandy Moore, enters at No. 
14. Although she has had two 
other SoundScan weeks larger 
than this 53,000-unit start, this is 
a higher Billboard 200 peak than 



her three earlier albums saw, beat- 
ing the No. 21 crest her sopho- 
more album earned in 2000. 

NEW KIDS IN TOWN: Three develop- 
ing acts make splashy debuts, as 
hip-hopper L«on, R&B singer Mar- 
ques Houston and rock band 
Something Corporate all debut in 
the top 25. 

Opening at No. 6 (80,000) with 
his debut album. Loon has bubbled 




on radio's radar for a while. He has 
appeared on no less than eight sin- 
gles that reached Hot R&B/Hip-Hop 
Singles & Tracks, including cuts by 
3LW. I^c. Toni Braxton. LSG and 
his label's founder, P. Diddy. 

LcKin's current single, "Down for 
Me, " has a radio audience of 16 mil- 
lion at No. 28 on Hot R&B/Hip-Hop 
Single & Tiracks. 

Marques Houston debuts at 18 
with his "MH" set (51,000). While 
this is Houston's solo bow, he pre- 
viously was with the R&B act IMx 
(formerly immature). Houston first 
charted as a solo artist earlier this 
year with the single "That Girl." 
through T.U.G./A&M/lnterscope. 
Since then, however. Houston 
shifted to TU.C/Elektra. His latest 
track, the R. Kelly-produced "Club- 
bin." is at No. 12 on Hot R&B/Hip- 
Hop Singles & Tracks, with 30 mil- 
lion in audience. 

Something Corporate s third 
effort, "North" (No. 24, 41.500 



units), earns the band its best sales 
week ever. 

Its last album. "Leaving Through 
the Window," started with 12,000 
copies In May 2002. 

A release-week visit to "Jimmy 
Kimmel Live" and MTV2's "New 
Faces of Rock" and "Advanced 
Warning" programming helped 
build Something's awareness, as did 
a summer tour with 311. 

SMOKE RISES: Smokie Norful is 

two for two on Top Gospel Albums, 
earning his second No. 1 there. 

The new "Smokie Norful: Limit- 
ed Edition" also reaches higher 
ground on Top R&B Hip-Hop 
Albums (No. 24) and The Billboard 
200 (No. 90) than his first album 
achieved. "I Need You Now" peaked 
at No. 26 on the former. No. 154 on 
the latter. 

Additional reporting by Keith Caul- 
Held in 1ms Angeles. 
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ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 



NUMBER 1/ HOT SHOT DEBUT 
JOHN MAYER A' 



Room For Squares 



16 Biggest Hits 



TIM MCQRAW A ' 



Greatest Hits 



PINK FLOYD « ' 



Dark Side Of The Moon 



MARTINA MCBRIDE A' 



Greatest Hits 



BOB MARIEY AND THE WAILERS 



Legend 



BOB SEGER >, THE SILVER BULLET BAND A' Greatest Hits 



LINKIN PARK i 



[Hybrid Theory) 



METALLICA ^ 



Metallica 



KENNY CHESNEY . 



Greatest Hits 



SHANIA TWAIN ♦ 



Come On Over 



SOUNDTRACK 4 ' 



The Lion King 



CELINE DION A' All The Way...A Decade Of Song 



JOURNEY ♦ ' 



Journey's Greatest Hits 



..Hits 



BARRY WHITE t 



All Time Greatest Hits 



The Sickness 



""■"I 



No Angel 



FUNKSINATM* CI»si(Sinatra:iCiaieatMlinivni«s1«S3.1««0 



BRUCE SPRINGSTEEN A 



Greatest Hits 



Gold - Greatest Hits 



S GREATEST GAINER $ 

ORIGINAL BROADWAY CAST RECORDING • Mamma Mia! 



RASCAL FLATTS A 



The Marshall Mathers LP 



BEASTIE BOYS A* 



Ucensed To III 



ADONNA 



The Immaculate Collection 



VARIOUS ARTISTS A ' Songs 4 Worship - Shout To The Lord 



L • The Best Of Simon ft Garfunkel 



iHEG ■:-ilt'Hl|. 



Break The Cycle 



Appetite For Destruction 



PATSY CLINE A 



T2 Greatest Hits 



JACK JOHNSON . 



Brushfire Fairytales 



JOHNNY CASH A 



SuparHKs 



BILLY JOEL A 



The Essential Billy Joel 



GOOD CHARLOTTE • 



Good Charlotte 



KID ROCK 4 



Devil Without A Cause 



FliANK SINATRA A Sinatra Reprise - The Very Good Years 



TOM PETTY AND THE HEARTBREAKERS A ' Greatest Hits 



3 DOORS DOWN a' 



The Better Life 



SOUNDTRACK A 



O Brother, Where Art Thou? 



MICHAEL JACKSON 



Silver Side Up 



BON JOVI # ■ 



Slippery When Wet 



Vault - Greatest HiH 1980.1995 



SYSTEM OF A DOWN A 



Toxicity 



i 
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Sales data compiled bv 1L* . 

Nielsen 

.»Tir-r SoundScan 

ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 








NUMBER 1 


2 Weeks At Number 1 


1 


4 




FOUNTAINS OF WAYNE Welcome Interstate Managers 








. . 1 J , 1 ^ 1 










THE RAPTURE 

i:r-ijMUtltCfi Dl laj L^MSC OJ-K CD) 


Echoes 








S GREATEST G A... ^ 




5 




JOSS STONE 

S CI.*.'! Iflj* IMCE 


The Soul Sessions (EP) 


B 


12 




THREE DAYS GRACE 


Throe Days Grace 






BASEMENT JAXX 

.. ■uliSi-iTHA.ViEft.r, 118 M CD 


Kish Kash 


2 






JOSH TURNER 

u^AusKv'iiiEoanTt.ijwrjri itjjtEDi 


Long Black Train 


7 


10 




JUANES • 

vlBrrini?'311.M'.TBEAl lATiHO ll«WCC' 


Un Die Normal 


3 


2 




DWELE 


Subject 


10 






VICENTE Y ALEJANDRO FERNANDEZ En Vnio: Juntos For UWna Vei 


6 


3 




DAVE KOZ 


Saxophonic 






SIN BANDERA 

1 . : M.I 1 wfacci 


De Vla/e 


B 


11 




DAMIEN RICE 

L1M Vt LIjMIMrWIRNtHBRIK 111 WED 


O 


5 






STORY OF THE YEAR 


Page Avenue 


22 




GAVIN DEGRAW 


Chariot 






BANDAELRECODO 


PorTi 






DOPE 

f.fl-r\<i7.|,AIII(./ ;. OiBCEl 


Group Therapy 


17 


14 




CASTING CROWNS^ 


Casting Crowns 


15 


20 




SMOKIE NORFUL 


1 Need You Now 


IS 


13 




BILLY CURRINGTON 

1 .EWCDl 


Billy Currington 


13 


17 




JOSH KELLEY 

. ■ ■ >il3 


For The Ride Heme 


20 


8 




BERNIE WILLIAMS 


The Journey Within 


26 


23 




ALEJANDRO SANZ 


No Es Lo Mismo 






LUCKY BOYS CONFUSION 

flF.^^.lili 


Commitment 


14 


1 




THE EARLY NOVEMBER 


The Room's Too Cold 


29 






THE DARKNESS 


Permission To Land 




7 




HIEROGLYPHICS 


Full Circle 






GRANDPABOY 

.1' 1 ' 'Ar>( iirsttai 


Dead Man Shake 




1 p 




ZOEGIRL 


Different Kind Of Free 


23 


22 




RHIAN BENSON 


Gold Coast 


16 


27 




KINGS OF LEON 


Youth & Young Manhood 


32 


32 




SHERRIE AUSTIN 


Streets Of Heaven 


25 


16 




CASSANDRA WILSON 

.■CC'i 


Glamoured 






ZEBRAHEAD 

1 lUISCD. 


MFZB 


12 


24 




HOT HOT HEAT 


Make Up The Breakdown 






VICKIE WINANS 

.'}= -r :-. 1 .■ ..'hM '1 seij«i 


Bringing It All Together 


24 


29 




BILLY TALENT 


Billy Talent 


35 


40 




ROBERT RANDOLPH ft THE FAMILY BAND Unclassified 

: .-.li. L.I .■ ui Q^uS IK MEOl 




31 




CHRIS BOTTI 

rr. IMRU stftl'.^nlj. UUSIC (1191 10 Oil 


A Thousand Kisses Deep 






BIGNOYD 


Only The Strong 


38 


38 




AKWID ^ 


Proyecto Altwid 






THE FORMAT Interventions And Lullabies 


3V 


30 




LOS BUKIS 

11 Mvl A :^,»-il 1 -. -H'jKD' 


25 Joyas Musicales 


43 


33 




SHELBY LYNNE 


Identity Crisis 


37 






LOS RIELEROS DEL NORTE 


Abriendo Caminos 


46 


41 




SENSES FAIL From The Depths Of Dreams (EP) 


33 


26 




MY MORNING JACKET 


It Still Moves 


45 


48 




JEREMY CAMP 


Stay 








MARK SCHULT2 

.. -. . - ; A^'iFKBIilS IISMCDI 


Stories & Songs 




50 




TAKING BACK SUNDAY 


Tell All Your Friends 
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1 
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Sales data compiled bv 41* . 

i> Nielsen 

ARTIST SoundScan ^,|^ 
IMPRINT & NUMBER/DISTRIBUTING LABEL 


J 


1 


3 




LIL JON & THE EAST SIDE BOYZ A Kings Of Crunk 






2 




2PAC ^ _^ Nu-Mixx Klazzics 




6 






S GREATEST GAINER S 

MANNHEIM STEAMROLLER Halloween 




4 


4 




YING YANG TWINS Me & My Brother 










SEVENDUST Seasons 








THE SHINS Chutes Too Narrow 








ANTI FLAG^ ^ The Terror State 




5 






VARIOUS ARTISTS Juit Becauu I'm A Woman: Sonji Of Dolly Partoe 


■ 


T 


6 




DASHBOARD CONFESSIONAL • A Mali A Msiion, A Brand, A Scar 










WARREN ZEVON The Wind 








DEAD PRE2 Turn Of! Tin Radio The tfata|>e VU. 2: Gel Free Or Die Trying 










JOE STRUMMER & THE MESCALEROS Straetcore 










PAUL WESTERBERG Come Feel Me Tremble 






5 




COHEEO AND CAMBRIA In Keeping Secrets 01 Silent Earth: 3 

,._.A. . ^;i::,!l IliifcCDI 










TURK Raw ft Uncut 

JlBII|IJlTCI!m\THEP4ltlt5BiliX0CII (USBCOI 




1 1 


8 




DEATH CAB FOR CUTIE Transatlantlcism 








DOPE Group Therapy 

PICn'iVISTASIEMIE ilJMEnilMl 


■ 


13 


13 




MICHAEL BOLTON Vintage 




T^- 


15 




SIMPLY RED Home 










KING DIAMOND The Puppet Master 


21 


IB 


19 




THE PETER UALICK GROUP FEATURIMG NORAH JONES Ne« VofV City 


22 


12 


10 




HIEROGLYPHICS Full Circle 








BRIAN SETZER Nitro Burnin' Funny Daddy 


24 


10 






RAPHAEL SAADIQ All Hits At The House Of Blues 




16 


18 




SOUNDTRACK ^ Lost In Translation 








GRANDPABOY Dead Man Shake 

■.Ml- -i-^iiuUM] 


■ 


17 


16 




ATMOSPHERE Seven's Travels 

■1 . '.'.(EMTATeEArsiwio-.'EnrftrH Hf« ::i 




23 


26 




SHERRIE AUSTIN Streets Of Heaven 

t.iiii.-i, bij.-. . jwcCINl 






12 




SILK Silktlme 

Si>", l!H7'ltQiilDll I'RSBCDI 


* 

■ 






MONTELL JORDAN Life After Def 






DELBERT MCCLINTON Delbert McClinton Live 


32 


19 


17 




SAVES THE DAY In Reverie 

II . I M.VJBliS iHJ* LL'i 


CD 






ZEBRAHEAD MFZB 

, 1 ■,. 'lai .11 INI 


34 


14 


21 




HOT HOT HEAT Make Up The Breakdown 

. 1 - ll„ II |H| 


CD 






BIG NOYD Only The Strong 

.A'.II=. = :FE W?3 il4«EEiIMl 


36 


24 






GANGSTA BOO Enquiring Minds II: The Soap Opera 


37 


26 


24 




LOUIE DEVITO Louie DeVito Presents: Uhra.Dance 04 


38 


27 


30 




NICKEL CREEK • This Side 


39 


20 


14 




SOUNDTRACK Underworld 


40 


31 


35 




TAKING BACK SUNDAY Tell All Your Friends 

I"l 


41 


34 


31 




THE POSTAL SERVICE GKre Up 

SL'HI'l=!3! iU3i:.r [HI 


o 


49 






THE HIT CREW Drew's Famous: UkimaM Haloneen Party Musk 

tlbm-"ii,e villi :rj)* -iwcti, 


43 


25 


20 




PAUL VAN DYK Reflections 

<i iTE \t^r iii'M EC- INI 


o 


36 


32 




INTERPOL Turn On The Bright Lights 

■.■ilI,EI]P II6M EOlim 


CD 






THE STILLS Logic Will Break Your Heart 

i.T.vA.|i i:i.(,'.:v[N| 


4« 


21 


11 




ROBERT EARL KEEN Farm Fresh Onions 




28 


28 




VARIOUS ARTISTS Get The Blues Vol. 2 








YO LA TENGO Today Is The Dayl (EP) 




42 






PANCHO BARRAZA Las Remanticas Oe Pancho Barraza 

- |H| 




33 


27 
1 




AESOP ROCK Bazooka Tooth 

. I,', '-.il IMI 



Coiabg alliums are 2-i93i Qii ttifs that have 'alten dsIdw Ua 100 on The Bilboan] 200 or re-tssues at older alOums Total Wee«s columr fefleciE cocrtnned MvaksDUe hii apceateil an The Bilbaard 200 and Top Pop CatalOQ Albtms The Heaiseeteti chart hsuilie best-ie'Img albi^i by new and developtig anau. dehned as those who hav« nnw 
appe^fed m tti« top 100 o1 The Bdtxiard 200 t^ a Heatseekerstidfl rsKhetihatlBVfll. itandthe act! suhsgQuemalburTitare xrvneiMelv neligiUe lo appear on ffwHe3U«et(erscns<l Top Ir^dependentAJbumsarecune'nutles thai are sold via ind«pei>demdis;lT<tiuDiyi. ir^tludin^ Vims trails tuttilled via maior br anch tkHfibulors. 9At)urRiwchUwgi«a(- 
9s( mKs gams this weak. • Rscordvig Industrv Assi> 01 AiTwrca IfOAAJ cemAcaiion iw n?l shiprr^nt d 500,000 album urwts iGoM) A RIAA ceflAabon hx nei stuproani of I iratlnn i£tra (Platmixnl. # FtlAA c«ni1icBt<on tor net stHinieni ot 10 mltion urtrts iDtamood). Numeral loHotMng Plannuii or Oianiarvl synbol iniKatu albuni's multhplabnum Imd 
FoctKRwlHts. •riddiHAIeBltHxnswithsri^nirigvneo'lOOrninuteior rrior«, 01B RIAA 'nutt1pJle5shlprTw^tsClVl^enu^lb«fD< discs and'or tapes RIAA Latin imrds: <~ CcmficaMn tornetsliipniento'lOO.OOOurMsfOra) . Csftl^oDDnot 200,000 unlalPlatina) '.'C«ri)fiGaDonof WanurHslMulb-Plaitfiol 'Aitenrt ind£atesviitv<LPi3avaMittt.Mo« 
t9pepncas.andCDpncisfot6MGaiidVl^lab«1s,arasuggesMd loti Tap« pnus marled Edanital riTier CD prices, are aquwa)«mprceii«rfiKh are prafoctadtrDrnwtiDlesalepnces Greatest Gamer Shows ctiarfslarQenunnirKrease [H] mlKates past or present Heaneetert(te.i&2(Ka VNU Buurtess Media, Irv, and Nielsen SoundScan. trw.AI 
righti raservnd 
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Billboad TOP CHRISTIAN ALBUMS. 









SilMdMcsaiiiiMbv «• 

*> Nielsen 

Sound Scan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 




2 




SOUNDTRACK 


8 Wefl^s At Niiirbfl' I 
Martin Scorsese Presents The Best 01 The Blues 




3 




VARIOUS ARTISTS 


Gel The Blues Vol. 2 




8 




STEVIE RAY VAUGHAN AND DOUBLE TtOUBLE Tk Essenlial Sln» b( Vajka Anil [Mil Tniibit 




7 




JIMI HENDRIX 


Maitin Scorsese Presents The Blues: Jimi Hendrix 




6 




JOHN MELLENCAMP 


Trouble No More 




5 




STEVIE RAY VAUGHAN 


Miitiii Scorsese Presents The Blues Stevie Ray Vaughan 




4 




SOUNDTRACK 

Hie L.iLiUL' ■jCLjMuiAnrojQqjMt 


Martin Scorsese Presents The Blues: A Musical Joumey 


ik 


9 




TYRONE DAVIS 


Come To Dadrty 


■* 


10 




ERIC CLAPTON 

P-JL ■ ji. J 'J ■ L 1 L J W.-J«.UM[ 


Martin Scorsese Presents The Blues: Eric Clapton 


*k 


12 




MUDDY WATERS 


Martin Scorsese Presents The Blues: Muddy Wilers 




13 




SUSAN TEDESCHI 

' -I''' : IHI 


Wilt For Me 






JOE BONAMASSA 

Mf DAllST wm 


Blues Deluxe 




11 




KEB' MO' 

WWaEGACYWW^OVr MUSIC IHI 


Martin Scorsese Presents The Blues: Keb' Mo' 




14 




ROBBEN FORD 

covcoro2;»i 


Keep On Running 




15 




SON HOUSE 

L(&fta.i:aiijweiA wwvsdny musc 


Martin Scorsese Presents The Blues: Son House 



Billbcx3rd TOP REGGAE ALBUMS- 



1 


1 LAST WEEK 




Sales dais compiled Irv • • 

Nielsen 

Sound Scan 

ARTIST IMmNT a NUMBER/Dismairrir^LAfiEL Title 


i. 


1 




SEAN PAUL A 


NUMBER 1 ''^ » W«eks At Number 1 
Oiitty Rock 




2 




VARIOUS ARTISTS 

ml '.Ml 1 .. .I.'.-.... i:,MC!i»'.^jMG 


Red Star Sounds Present! Def Jamaica 




3 




VARIOUS ARTISTS 


Regga« Gold 2003 




4 




WAYNE WONDER 


No Holding Back 




7 




BOB MARLEY AND THE WAILERS Bob MarleY 1 The Wallers live At The Roxy 

rL=i ■ji.ii.j-.iAM Irl:M4lW^« 




6 




VARIOUS ARTISTS 


Rasta Jamz 




5 




ZIGGY MARLEY 

lull GCNn PfllWTt UUSICl tfi&AAl 


Dragofifly 




8 




SIZZLA 


Da Real Thing 




9 




SHAGGYa 

ai& 'Ah:: ii»rO-.MCJ 


Lucky Day 




10 




SIZZLA 

:j|i||\i.f«V(S5;rj- 


Rise To The Occasion 




11 




JULIAN MARLEY 


A Time & Place 




12 




BUJU BANTON 

:i'.- .v.. . 1 ,. .,1. [HI 


Friends For Lile 






VARIOUS ARTISTS 


The Biggest Ragga DancehBll Anthems 2003 


i 






BOB MARLEY AND THE WAILERS Legend (Deluxe EditionI 








EASY STAR AU-STARS 

f*;,v?,rAfi ■hi; 


Dub Side 01 The Moon 
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USIWEEK 




Snins d«ia compiled by ■ 9 

4^ Nielsen 

SoundScan 

ARTIST IMPH1NT t. NUMBeil'OtSTRIBUTING LABEL Tltl« 


1 ^ 




VARIOUS ARTISTS 

i^iSDHAMHii: MBaaui 


NUMBER 1 - 3 Weeks Al Numbpr 1 
Celtic Circle 




3 




SOUNDTRACK 


Bend h Like Beckham 




2 




THE CHIEFTAINS 


Further Down The Old Plank Road 


ii\ 


4 




CESARIA EVORA 


Voz O'Amor 




5 




SOUNDTRACK 


Frida 






ANTHONY KEARNS/RONAN TYNAN/FINBAR WRIGHT The Irnti Tsflon: We TDree Kings 






DANIEL O DONNELL 

□ PTVMiDUIIJ 


Daniel O'Donnell & Friends 


■ 


M 


VARIOUS ARTISTS 


Brazilian Groove 


is;-. 




CIRQUE DU SOLEIL 


Vsrskai 




7 




CAETANO VELOSO 


lite Best 01 Caelano Veloso 




13 




SOUNDTRACK 


Amelia 




12 




ASTOR PIAZZOLLA 


Astor Piazzolla Remixed 


i 


9 




VARIOUS ARTISTS 


Chill: Brazil 2 




10 




DANIEL O'DONNELL 

DITi'WlDmiOM 


Tlie Daniel O'Donnell Show 




11 




PANJABI MC 


Beware 





1 USTWEEK 


< 

1 




Sales data compiled bv 
ARTIST iMPWNT & NuuaeR^STRiaunMG u^aCL 


Nielsen 
SoundScan 


Title 




1 


3 




MERCYME A •„ «. u«r^,-ir iRMMl 




8 VVu«ksAl Numbur 1 
Almost There 




2 


2 




VARIOUS ARTISTS P'<n/ciFsr%vn>'r spahrO'V^mi OMIIMNNnnHnMl 




WOW Hrls 2004 








HOT SHOT BLl. 

SMOKIE NORFUL 




Smokie Norfu): Umitttd Edition (EP) 






5 


5 




STACIE ORRICO >oMiiHi;MMii>ci*innt»pnaAMT (Hi 




Stacie Orrico 






6 


7 




SW1TCHFOOT .^a^yLJvvijjt.CHWU^'.r 




The Beaulilul Letdown 






3 


1 




MICHAEL W, SMITH hunicn taiw mwwdini 




Tilt Sacond Decade: 1993-2003 






7 


4 




CECE WINANS ■ jiiiscHiNiisrij'.ipiLAUHMa'wtniDcmia 




Throne Room 






8 


6 






Worship Tooethar 1 Could Sing Of Your Love Forever 






10 


12 




MERCYME. Mi-. '.,v:iR 




Spoken For 






11 


26 




JIM BRICKMAN .. > -m-^ ■..■,^lv,v^u:^aim 




Peace 






12 


10 




VARIOUS ARTISTS • i- ■.■r-wnflnMi«PRr^'mF«T 




WOW Worship (Yellow) 






15 


9 




VARIOUS ARTISTS •.'--.'.i.a.iHiiiiNa^vTiGRirYa.'iw'woBD curb 




niVonh!p A Total Worship Experience Vol. 2 






17 


11 




CASTING CROWNS ■.m^\'^^^,H^os tamPMOvtoLw IHI 




Castinq Crowns 






14 


8 




JUMPS iPAflflCWi 3!AlC"fl«CifiM 




AcceleratB 






19 


15 




THIRD DAY tssisiiAi irJWPflOi'icfNT 




Ofterincn II: All 1 Have To Give 






29 


21 




RANDY TRAVIS • v;i:*3 ;ufi8*rt,i««<f» wos wni^vo(lD curb 




Rise And Shine 






20 


17 




NEWSBOYS r.paflBOrt' i?sir.HnRo*.sT 




Adoration: The Warship Album 






18 


13 




ZOEGIRL -.PAKRrVi'XM'CNnRDANT (H| 




Different Kmd Of Free 






21 


14 




AMY GRANT .'.[ii^d mbek« 




Simple Things 






24 


18 




VARIOUS ARTISTS • iMiaRinuuaivoRD runa 




iWorshIp: A Total Worshio Experience 






25 


24 




ROBERT RANDOLPH & THE FAMILY BAND CAnr v/ARSfR wiiwiK, cuns |h| 


Unclassified 




34 


22 




DAVID CROWDER BAND .i'.iirv.c.iH-jA u.-.-l -il^j^s 




Illuminate 






28 


19 




GAITHER VOCAL BAND sppiNaKimsE ««t..:^i:«iiA^r 




A Cappella 






30 






VARIOUS ARTISTS iNiEiimn iskiume iifE 




Songs 4 Worship: Platinum 






32 


27 




JEREMY CAMP M&tHitnDAM in] 




Stay 




3 22 






MARK SCHULTZ .'■Titii: itLRawAHNiRBnos wmwoRQaiRB (Ml 




Stories & Songs 




933 


20 




PASSION WORSHIP BAND sixsiiF^SPAnnmvtsiiiKiHiMNT 




Sacred Revolution: Sonqs From OneDayOS 


28J 




JOHN TESH jATON-r.jiflj,«i,«Di;u«u 




A Deeper Faith II 


-vlsi 125 




RELIENTK .L-if ^tMUftOAsi 




Two Lefts Don't Make A Riqht .But Three Do 










DARLENE ZSCHECH lxiuvaum wORHSiPinoraM'ntiHD hurb IH] 




Kiss Of Heaven 






23 


16 




BIG DADDY WEAVE URvisTximmiviDEKi IHI 




Relds Of Grace 






35 


38 




KJ-52 irf>«iK.e.[c ««CHOt>£i*.tT (Hi 




Ifs f^onounced Five Two 










SUPERCHICK VKIP i?M CKlflMNT 




Reqeneration 






40 


34 




AVALON ARRCA TMi r^DROAM 




The VefY Best 01 Avalon: Testify To Love 






36 


30 




FFH fssiNTiiu inmpRD'aNOtN] 




Resdv To Fly 






39 


28 




VARIOUS ARTISTS Htisovs AusruiiAiNnfiRin (t/kwdm ciira 




Hillsong Hope: Live Worship 










MICHAEL W. SMITH • «usiaN im^inf^T 




Warship Again 


' : I 4 






VARIOUS ARTISTS mji =;pi.:mi mwuftstimeuh jcm.'lhohdant 




Worship Together Be Glorrfied 








35 




DONNIE MCCLURKIN .imnuiMi^aviocv 




Donnie McClurkin... Again 












BYRON CAGE ii'jspai:fNiMic»oi7<PRovii)ENT (n| 




Byron Cage 



illbood TOP GOSPEL ALBUMS, 





s 


AGO 




Sal«B data compliad by 


Nielsen 












SoundScan 




3 


S 




ARTIST IMPHINT a NUMBER/D*STHIBUTir*G LAB«1 


Title 










1- NUMBER 1 


1 \Vl-'jk At "jji-rji!! 1 










SMOKIE NORFUL naEasm«ai 


Sirrakie Norful: Limited Edition (EP) 




1 


1 




SOUNDTRACK v i-,in v.nflir :niuMEiAW«i.5(iN*MuEir 


The Fighting Temptations 




2 


2 




CECE WINANS i ■H.ii.oB.i/sm.u.isir. 


Throne Room 




3 


3 




SMOKIE NORFUL i^: iiixi kiik [HI 


1 Need You Now 
















6 


5 




VICKIE WINANS .rikuii. -nuea im 


Btinoinq It All Together 




5 


4 




VARIOUS ARTISTS • tW CHRISIIANWOHO'VUIiniRlbJOMeA 


WOW Gotuel 2003 




7 


7 




DONNIE MCCLURKIN .wnomnutA 


Donnie McClurltin... Again 






10 




BYRON CAGE r i^.FOiIiNTHIC ?XaV70M8A IHI 


Byron Cage 




8 


6 




SHIRLEY CAESAR .vc^.-! r ins nn ml 


Shirley Caesar And Friends 


• 


11 


8 




BISHOP PAUL S. MORTON & THE FGBCF MASS CHOIR TF«u»iiic«it<»Tou^~Du IHI Lai II Rain 




10 


9 




KIRK FRANKLIN a a i.-jumr. ii,;,i,-™.* 


The Rebinh PI Kirt Frantlin 


1 2 






NATALIE WILSON & SOP r,ns>3 :l^rRlCll>lU7c«lu 


The Good Lite 




IS 


11 




TONY HIBBERT II sri>iiTiriMEiiD<<7aiuf<ue(HD5E 


In His Presence 




12 


15 




MARVIN SAPP .,1 ii;.!.-i .a....ii [HI 


DiaiY (MA Psalmist 


lb 


19 


13 




EDDIE RUTH BRADFORD . u , . un .1 -ti wiiio 


Too Close To The Mirror 


f- 


13 


12 




HEZEKIAH WALKERS THE LOVE FELLOWSHIP CRUSADE CHOIR lUii.a'^iiiiau m FainlvAflllr II Uve Al Rslio dry Music Hall 








RICHARD SMALLWOOD .j i. .Mti. 


Thi Praisa & Worship Sonqs Ot Richard Smallwood 


■ 


20 


16 




DOTTIE PEOPLES .iunuimi rjfi 


Churchtn'With Doltie 




14 


14 




SHIRLEY CAESAR acas^upb rm^Hcsa IHI 


GreatesI Gospel Hits 




16 


18 




FRED HAMMOND mu-^mami. 


Nothing But The Hits 




29 


24 




BRODERICK E. RICE ii,nv*t»iiiM4.ai,i.iir..:« 


Get Yo Laugh On! 


■ 


17 


17 




THE VI P. MUSIC AND ARTS SEMINAR PRESENTS JOHN P. KEE 


mcoi.vurjTYujmzoMaA Power 01 Worship 


18 


19 




DEITRICK HADDON 1 1 ,iei>.im™<«MHI 


Lost And Found 




22 


20 




GARYL. WYATT i „ .,i/, 


1 Do Love You 




27 


21 




JAMES BIGNON & THE DELIVERANCE MASS CHOIR ,'k.iuid] 


God ts Great 




30 


30 




THE BORN AGAIN MASS CHOIR ixjn&niiUGsEosFii aaitxi lospti 


CaCe Winans Presents The Bom Again Church Choir 




28 


26 




TURKS & CAICOS MASS CHOIR uii.m 


Beholdl Live In Chicago 


5 'f 


23 


22 




LEE WILLIAMS AND THE SPIRITUAL QC'S ucs iisiUKCO [HI 


Right On Time 




26 


23 




VIRTUE M Mil.-. 


Free 








HEZEKIAH WALKER i THE LOVE FELLOWSHIP CHOIR .u'ftsaaiai 


Henbah Walhar S The Lave Feltowship Choir Nodiing Bat The Hds 




4 






VARIOUS ARTISTS n. .I^LflLMUilC iCiLlftLMA««tStO«I TIM( ufe 


Litrinq The Gospel: Gospel Greats 


; ,T 


31 






LAMAR CAMPBELL & SPIRIT OF PRAISE uitsasnimu 


Conlessions Of A Worshipper 


1121 


27 




MARY MARYa 1 j . ■.«i>™.ia :i.y.M ;ir 


Incredible 




25 


31 




USAMCCLENDON iMi:. ...i.ii- mm kis. 


Soul Music 




24 


29 




DONALD LAWRENCE & THE TRI CITY SINGERS 1 ; : . .... 


iiosm [H] Go Get Vour Ufa Back 


.* 






RENEE SPEARMAN AND PREZ FEATURING PROSPERITY ij . 


I'Hrnr lore Celebrate 




40 


34 




PERCY BADY .1, .r. ,,:-aj i..«j, 


The Percy Body Experience 




36 


39 




GARY ANGLIN AND THE VOICES OF CCC r«i£»m m 


Gary Anglin And The Voices 01 CCC 




37 


28 




JOHNNY MO iip.H«Kiinrai 


A New Direction 








DARWIN HOBBS iMisgspaaiB IW 


Bnkan 



* Albums with the qtsMest sales gains thit week. •Recoidma Induslrv A^sn. Of Air^ricj (HIAAl certi^at 
/mbol indicatBS ■tbum's mulD-platnum lew!. For tKued ssU. and doublo sibums with a running tinii 
unrts IMuRi-Plalino). 'AslBnak mibcBtH LP n avail able. GrealesI Gamer sham chail's largest unrt in 



il ahiomam ol bOO.OOO album umts (Gold). A RIAA cartrhcatton Tot nei shipment o\ I 



in uniH IPlabfium). # RIAA cemltcaiKin lor net sNfinitnl ol 10 m 



9. Heatseekerlmpact shows aRiunisremiMeilfrMTi HeatsHkefsthti vueek [H| indicates past or present Heaiscekcr bile ^ntO.VNU Busin«» Mrdia. Inc . and Niels»n SoundScan. I nc All rights reserved 
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~ Billboaid SINGLES AND TRACKS SONG INDEX. 



Chart Codes: CS (Hot Country Singles); Hioo (Hot soo Singles); IT (Hot Latin Tracks and RBH (Hot R&B Hip/Hop Singles). 
TITLE (Publisher ■ Licensing Org.) Sheet Music Dist.. Chart. Position. 



a^'S (Ya Majest/s Musk. ASCAP/ToomfKtow. EMQ 
Hioo9l:RBH 46 

-A- 

AMAZINC (RudPSki. ASCAP) H1008J 

AMOft AMOR iB^yahibe. BMI) LT 40 

AMOR BESAME (Solmar. SISAQ LT 46 

AMOR DE LOS DOS (Pe«r Intl^ BMI) IT 31 

AND niE CROWD GOES WILD (GoRahaveable, 
BMI. Song^ 01 Windswept Pacific. BMI/BMG Songs. 
ASCAP, Mrs Liinpkim Poodle. ASCAR. WBM. CS 41 

ANOTHER POSTCARD (CHIMPS) (Treat Baker. 
SOCAN I'WB, ASCAP). WBM. HioO 92 

ANTES (tlWI Apf il, AbC AP) LT 3 

ANYTHING GOCS ItAama Luv, BMI/Off DaVeliabulb, 
BMI/S.ngMiWW,BMI.'ST8.AS(AP/Tony KHIy; BMI/Uni- 
versal-Songs Of PofvCiriint rnU'faaiional. BMI) RBH 91 

ASIOKATURA PENOIENTt lAtiona Musical. 
ASCAP/ Sony; ATV Discos. ASCAP) LT 36 

AVE CAUnVA (Seg Son. BMI) LT 9 

-B- 

BABT BOY (Beyonce. ASCAP/Hitco South. 
ASCAP/MuSPC 01 Windswept. ASCAP/ScoH Stofch. 
ASCAP r'Tuff Jew. ASCAP,' EMI April, ASCAP,' Black Owned 
Mu«k, ASCAP,' Musk World. ASCAP/Carler Boyv 
ASCAP/TVT. ASCAP/Notting Dale. ASCAP). HL/WBM. 
Hioo 1: RBH 3 

BACKTIGHT (Hood Classics. ASCAP/ E-Ballad. 
ASCAP/W8. ASCAP/Young Beggah. BMI/Moitier Drake. 
ASCAP/lasane Drama. ASCAPi'Wamer-Tamerlane, BMI). 
WBM. RBH 61 

BAD BOY THIS BAD BOY THAT Oony Do^t. 
BMI,' Rounder. BMI/Copyrigtu ControO Hioo $0; RBH is 

BE EASY (Ya Majesly^ Musk, ASCAP/Toompslone. 
BMI) RBH 64 

BIGGER THAN MY BODY (Specific Harm. 
ASCAP; Sony,' ATV Tunes. ASCAP). CLM/HL, Hioo 37 

THE BOYS or SUMMER (Wild Gator, ASCAP AVamer- 
Tameryne, BMI.'Woody Creek, BMI). WBM. Hioo 75 

BREATHE (I'm Still With The Band. BMI/Wamer-Tamer- 
lane. BMI/DylanJacksoruASCW/WB. ASCAP), WBM. 
Hioo 63 

BRKKT LKKTS (Bidnis. BMI/EMI Blackwood. BMI). 
HL.H100 32 

BUSTED (Zombd Son^ BMIVR.Kelhf. BMI). WBM. 
RBH 35 

-e- 

CADILLAC ON 32"% (Crump Tight. ASCAP) RBH 85 

CAUINO ALL ANGELS (EMI April. ASCAP/Blue Lamp. 
ASCAPj, HL. HnKJ )s 

CALLING AU GIRLS (Zomba Songs, BMI/R.Kellv. 
8Mi;Bul)0. ASCAP,' Thdfs What's Up, ASCAP/Dangerous 
Words. ASCAP). WBM, RBH 85 

CANT HOLD US DOWN <Xl>na. BMI/CarWfS BMG, 
BMI^Scott Slotch. ASCAP/TVT. ASCAP/Logrhylhm. BMO. 
HL. Hioo 11 

CANT STOP. WONT STOP (EMI April. ASCAP/Sii 
ngsa, BMl/Screen&ems'EMI. BMI) Hioo 29; RBH 22 

CARMELINA (EMOA. AS CAP,^ Sony /ATV Discos. 
ASCAP) LT 30 

CAUSAME LA HUERTE (TN Edidones. BMI/Los Com- 
positores. BMI) LT 22 

CHANGE CLOTHES <EM I Apnl, ASCAP/Carter Boys. 
ASCAP.'Chase Chad. ASCAP.'EMi Blackwood, BMI/The 
Waters 01 Na^are^h, BMl), hl. RBH ^o 

CHICKS DIG IT (Mark Kyfaner. ASCAP/Cagte Blue. 
ASCAP ,'Casey Donovan. BMI). WBM. CS lo; Hioo 70 

CLAP BACK (Sl3vef>t BMI,' Songs Of Unwersal, 
BMI/Stoll Slorch,A5CAP/DJ Irv. BMI/Ensign, BMI). 
HL,'WBM. Hioo S5: RBH 20 

CLUBBIN (R.Kelly^ BMI/2omba Songs. BMI/|oe Bud- 
den. ASCAP/On Top. ASCAP/ Unrversal, ASCAP). WBM, 
Hioo 48; RBH 12 

COME OVER (Naked Under My Clothes. 
ASCAP ,'Chrvsalis.ASCAP/Babytw/5 Little. SESAC/Noon- 
time South, S E SAC,' Warner- Tame riane, BMI/Kevin Hicks. 
BMI/Bubba Gee. BMI/Noontime Tunes. 6MI>, WBM. RBH 
iS 

COWIN' FROM WHERE I'M FROM Qappv Whyte's. 
BMI,- Songs Of UniversaL 6MI,' Bat Future, BMI) RBH 78 

COOL TO BE A FCKIL (Foray, SESAC/MR2. 
SESAC/Bethdr, BMI.'Still Working For The Man. BMI/Wll 
Nance. BMl,' ICG. BMI) CS 34 

COWBOVS LIKE US (Almo. ASCAP/ Sony/ ATV Tree, 
BMI,'Lcfve Monkey. BMI). HL, CS 7: HiOO 59 

CRAZY IN LOVE (Beyonce. ASCAP/Hitco South. 
ASCAP.'Music Of Windswept, A5CAP/EMI Blackwwd, 
BMI/Rithcraft, BMI/Damr«h, BMI.'Carler Boys. 
ASCAP ,|'EMI April. ASCAP/Music Wortd, ASCAP/ Unichap- 
pelL BMI), HL/WBM. Hioo 26; RBH 38 

CUANDO TU HO E5TA5 (Hot Listed) LT 48 

-D- 

DAMN! (Dtugslore, ASCAP,' lil Jon 00017 Musk. 
BMI/White Rhino, BMI/LII' Buddy Dewberry. BMI/EMt 
ApriL ASCAP) Hioo 6; RBH 5 

DANCE WITH MY FATHU (Uncle Ronnie's. ASCAP/EMI 
April, ASCAP/CN-Boyi ASCAP). HL/WBM, HlOO SB: RBH 
J6 

DANGER (RexamUlons. ASCAP/DhHne Pimp, 
ASCAP /Tribes Of Kedar, ASCAP/BMG Songs. ASCAP/Unt- 
versal, ASCAP/M»apo, ASCAP/EMI Blackwood, BMO. 
WBM. RBH S3 

DAYS Of OUR LIVES (Songs Of Unrversal, BMI/ltou 
Scream. BMI ,'Ottomatk Hrt. BMl/Wmo.ASCAP/liU's Mad 
Money. ASCAP ,'UnlwrsdL ASCAP). HL/WBM, CS 46 

DEJENME SI ESTOY LLORANDO (Irmaos Vitale. BMIJ 
IT 35, 

DOWN FOR ME (NeM Selection. ASCAP/ Donceno. 
ASCAP,' lack Knight. ASCAP/lustin Combs. ASCAP/EMl 
April, ASCAP/Marsky. BMI/Janice Combs. BMI,'EMI Black- 
wood, BMI/Harve Pierre. BMI,'Shanrwn LawererKe, 
SESAC/FealqiM, SESAC/Theltfriting Factory. ASCAP). HL. 
RBH 28 

DRIFT AWAY (Almo, ASCAP), HL. Hioo 36 
DRINiUN' BONE (Sony /ATV Acuff Rose. BMI/Zomba. 
ASCAP/SufTerin' StKcotash, ASCAP). HL/WBM, CS 18 



EARTHflOUND (Sony,'ATV Mflene. ASCAP/ ( Only. 
ASCAP), HL CS 60 

EN LOS PURFFOS HUES05 (Edimonsa. ASCAP/Siem- 
pre, A5CAP1 LT i6 

ESO DUELE (5»^t Ca. BMI) LT 19 

ESTOY A PUffTO ISer-Ca, BMI) LT 20 

EVERY FRIDAY AFTERNOON (Murrah. BMI/McUnie 
Howard. ASCAP). WBM. CS 33 

-F- 

FAJHT (Zomba Son^, BMI/Chestorttiai, ASCAP/Brg 
Bad Mr Hahn. BMt /Nondisclosure Agreement. BMI/Rob 
Bourdon, BMI/Kenii Kobayashi. BMI r'Pancakey Cakes, 
BMI), WBM. Hioo 72 

FALLEN [Sasqua. BMI/N»e7e Wortd Music. BMl'One 



Dynasty Music. ASCAP/ Sony /ATV Cross Keys, 
ASCAP/Lanard Huggins. ASCAP/ Edycra hp, BMI/EMI 
Blackwood. BMI/Bridges In Babylon Music. BMI). HL^ 
RBH 74 

FALLEN (Sony/ATV Songs, BMI/Tyde. BMl/Sony/ATV 
Canada, SOCAN) Hioo 68 

FIND A WAY (Modat, ASCAP/916, BMI) Hioo 97: RBH 

42 

FIRE (YES. YESrALL) Qoe Budden. ASCAP/On Top. 
ASCAP/UniwrsaL ASCAP/F.O.B., ASCAP/N.Q.C. 
ASCAP/Slarbus, BMI/Ensign, BMl/Sugar HIU, BMl/Twen 
ty Nine Black, BMI/Future Sights And Sounds, BMI/O«co, 
BMI). HU RBH 86 

THE RRST CUTIS THE DEEPEST (Mainsta>^ BMI) CS 
so; Hioo 60 

aY (My Own Chit. BMI/EMI Blackwood. BMI/Warren 
G. ASCAP/EMI ApriL ASCAP/Nate Dogg, BMI). HL RBH S2 

FOREVER (R.Kel^. BMt/Zomba Songs, BMI). WBM, 
RBH 99 

FORTHENIGHT (Soulchild. ASCAP/ Universal 
ASCAP/Nlvtac Tyke, ASCAP,^elra Grammaton. 
A5CAP,'EMI ApiiL ASCAP) Hioo 99, RBH 45 

FOTOGRAFIA (Peermusic III, BMI/Camaleon, BMI) LT8 
FRONTIN' ahe Waters Of Nazareth. BMI/EMI Black- 
wood. BMI/EMI April. ASCAP/Carter Boys, ASCAP). HL 
Hioo 30; RBH 16 

-G- 

GANGS1A GIRL (Zomba Songs. BMI/R-Ke1ly, BMI). 
WBM, RBH 84 

GANGSTA NATIONS (Gangsta Boogie. ASCAP/ Hoo 
Bangii' Musk. ASCAP/DraaniWbrla Songs. ASCAf>/B«ss 
Pipe. ASCAP/Kdt^m^ KW.ASCAP/NJWOm BMI/Uni- 
versal. A5CAP/CN;rry Lane. ASCAP). CLM, RBH 54 

GET IT ON THE FIOOR (Boorwt X. ASCAP/Umversal. 
ASCAP; Dead Game. ASCAP/EMI April. ASCAP/Swizi 
Beau. ASCAP), HURBH 65 

GET LOW CTVT, ASCAP/Swole. ASCAP/Da Crippler. 
BMI/CalliPark. BMI/OWC. BMI/EMI Blxkwood. BMI) 
Hioo 4; RBH 9 

GETTING LATE (IMarshmellow, BMI/Perfect. 
ASCAP/SPZ. BMI/Aboukir. BMI/Un'rversaL BMI/Double 
Oh Eight, ASCAP/Iouched By |a22. ASCAP/EMI April. 
ASCAP). HL RBH 41 

GIGOLO (Zomba Songs. BMI/R.Kelly^ BMI/Nick- 
elodeon, ASCAP,'NCan-N. ASCAP/Famous. ASCAP), 
HL,'WBM, RBH 57 

GOOD UTTU GIRLS (Mike Curt). BMI/Khs My Cash. 
BMI/Ensign. BMI ,' Fuzry Dice. BMI), WBM. CS 35 

GOTSOMETEETH(0bieTrK:e.ASCAP/EiKht Mile 
Style. BMI/laceff, ASCAP/Resto World, ASCAP/Unr«?rsal, 
ASCAP/ Unn/efsal-PolyGram InterrulioaaL ASCAP,' Buffalo, 
ASCAP/Bughouse.ASCAP/UnfofgetlaWeMusK, 
PRS/Almo, ASCAFl, HL/WBM, Hioo 94: RBH 76 

-H- 

HANDPRINTS ON THE WALL (White Car. BMI/Scolt P 
Innes, BMI,'Bug. B.Mt/Ejity Bird. BMI) C5 S3 

HARDER TO BREATHE (BMG Songs. ASCAP/Valentirte 
Valentine, ASCAP/Careers BMG. BMI f February Twenty 
Second, BMI). HL Hioo 18 

HEAD BU5SA (Headbussa. ASCAP/Swole. ASCAP/G. I. 
)oe.BMI)RBHB6 

HEADSTRONG (WBM. SESAC/Trapttsm, SESAQ. 
WBM. Hioo 17 

HEAVEN tLoco Oe Amor. BMI/Audible Sun, BMI), 
WBM. Hioo 64 

HEAVEN HELP ME OVadssa River, BMI/On The Man- 
tel. BMl/BPI. BMl)CS 37 

HEUYEAH (GottahaveaWe, BMI/Songs Of Windswept 
Pacific. BMI/BMG Songs, ASCAP/Mrs. Lumpkins Poodle. 
ASCAP). WBM. CS i3:Hioo67 

HERE WFTHOUT YOU (Escatawpa, BMI/Songs Of Uni- 
versaL BMI).WBM.Hioos 

HEYYAI (Gnat Bootv,ASCAP/ChrvMli5. ASCAP), WBM, 
Hioo IS 

HOUDAE IN (Almo. ASCAP/Trak Slan. ASCAP/lrving, 
BMI /Jackpot, ASCAP/LudKrls. ASCAP/EMI April. 
ASCAP/EMI BlackiTOod, BMI), HL Hioo 3; RBH 4 

HONESTY (WRITE ME A USTl (Sony/ATV AcuH Rose. 
BMI ,' Hew V/orVi. BMI I, ML CS 19; Hioo 84 

HOHKLarsiny. BMI/EMI April. ASCAP/R.Kelly. 
BMI ,' Zomba Songs, BMI /Warner- Tamerlane. 
BMI/Sony,'ATV Songs. BMI/EMI Blackwood. BMI/Dead 
Game. ASCAP). HL/WBM. RBH 66 

HOT MAMA (Sony/ATV Acuff Rose. BMI/Wenonga. 
BMI).HLCS3i 

HOT & WET (Da Tweh«. ASCAP/Justin Combs. 
ASCAP/EMI ApilLASCAP/DangK Zone, ASCAP/LudaciH, 
ASCAP), HI, Hioo 80; RBH 3; 

HOY (Estefan.ASCAF^tTi 

HOY EMPIEZA Ml TRISTEZA(Edlmusa. ASCAP) LT 16 

I CAN ONLY IMAGINE (Simpleville. ASCAP/Fun Anic 
ASCAP) Hioo ?i 

I CANT BE YOUR FRIEND (Warner- Tamerlane. 
BMI/Writers Extreme. BMI/EMI April. ASCAP /Walt2 Time, 
ASCAP), HL,'WBM.CS 16 

I CANTTAKE YOU ANYWHERE (Sony/ATV Tree. 
BMI/Big Yellow Dog, BMI/Tokeco Turtes. BMI), HL CS 28 

I C U (DOIN' FT) (U Betta Like My Muzic. ASCAP,'Diggy 
Tunez, ASCAP/Jobete. A5CAP/Ubren.ASCAP,'MacawTi1e. 
ASCAP ,'Wamer-Tameriane. BMIi'Gotta Gel Some Music. 
BMI/T-Girl. ASCAP/Jam One, ASCAP/ Royalty t*etwork. 
ASCAP/Tonk. BMI/Uptown Express. BMI). WBM, RBH 90 

IF I CANT (High On Life. ASCAP/WB, ASCAP/Aint 
Nuthin' Goin'On But Funking. ASCAP/Music Of 
Windswept. ASCAP/Btottei. ASCAP/Elvrs Mambo. 
ASCAP/ Unrversal. ASCAP/50 Cent. ASCAP/Zomba. 
ASCAP/ Feemstrar, ASCAP). WBM. Hioo 89 

I LOVE THIS BAR (Tokeco Tunes. BMI/Sony/ATV Tree. 
BMI/Big Yellow Dog. BMI), HL CS 3; HiOO 33 

I LOVE YOU THIS MIKH (Nashsrille DreamWorks 
Songs. ASCAPr Paper Angels, ASCAP/Sunchaser, 
ASCAP/Cherry lane, ASCAP/EMI April. ASCAP/Sea Gayle. 
ASCAP). CIM.'HU CS 30 

I MELT (Sony/ATV Cross Keys. ASCAP/Onaljt 
ASCAP/ Major Bob. ASCAP/ Warner-Tameflane. BMI), 
HL/WBM. CS 4; Hioo 42 

I'M GONNA TAKE THAT MOUNTAIN (Foray, 
StSAC/Sea Keeper, SESAC/Chatawa, ASCAP) CS 17 

I'M IN LOVE WHH YOU (Haneli. BMI,''Wacbsa Riwr. 
BMI)CSs7 

I NEEDAVACATION (EMI April ASCAP/Rebecca Lynn 
Howard. ASCAP/Sony/ATV Tunes. ASCAP/Satcher Songs. 
ASCAP). HLCS 56 

I NEED YOU NOW (Smokie'S Song. BMI) RBH SS 

IN MY DREAMS (Mundo. BMI/EMI Blackwood. 
BMI/Rumbalo, 8MI /Toto Tunes, ASCAP /Winning Circle. 
ASCAP /Bluewater, ASCAP). HL CS 47 

INOCEHTE DE Tl (BMG Songs, ASCAP/Alma. ASCAP) 
LT31 

IN THOSE lEANS (Music Of Wrndswept. ASCAP/ Hand 
In My Pocket. ASCAP/Harvey "The Rock" Hestei, ASCAP), 
WBM, RBH so 



INTO YOU 0 Brasco. ASCAP/Mr. Manalti. BMI/EMI 
Blackwood. BMI,' Dure. BMI/Sorgs Of DreamWorits. 
BMI/Time For Rytes. BMI.'EMI April. ASCAP/Plus 1. 
ASCAP/D. Bfasco. ASCAP/No Question Enl.. ASCAP/Cher- 
ry Rivet. BMl/lobete, ASCAP), CLW/HL Hioo 19; RBH 26 

rr BLOWS MY MIND (The Waters Of Nazareth. 
BMI/EMI Blackwood. BMI/Careeis-BMG, BMI/Chase 
Chad, ASCAP/EMI ApriLASCAP/Raynchaser. BMI/My 
OwnChil, BMI). HL RBH 77 

I THINK YOU'RE BEAUTIFUL (Mosaic Music. BMI/Hold 
Jack, BMI) CS43 

irS FIVE OXLOCK SOMEWHERE (EMt April. 
ASCAP,' Sea Gayte. ASCAP /Warner-Tamerlane. BMI/R, 
Joseph, BMl). Hl/WBM. CS n; Hioo 56 

irS COIN' DOWN (Top Quality, BMI ^Bonecrusher. 
ASCAP,' Lliweiiyn. BMI) RBH 98 

irs MY LIFE [UnK-pfsal-Songs OfPolyGram Imema- 
tional, BMI,'ZomtH. ASCAP). WBM. Hioo S3 

I WANNA DO IT AU (EMI Blackwood. BMI/Ty Land. 
BMI/1808 Music. BMI/BPI. BMI/MIke Curb. BMO. 
HL/WBM, CS 35 

I WISH (Still Working For The Man. BMI/Tommy Lee 
James. BMl/ICG. BMl/CareersBMG. BMI/Musk Hill. 
BMI), HL CS23 

I WISH I WA5NT (EMI April. ASCAP/ Flyte Tyme. 
ASCAP/MinneapolisGuys,ASCAP/(i Branda. ASCAP), HL 
RBH 47 

IZ U (lackie Frost. ASCAP/BMG Songs, ASCAP /Associ- 
ated Production. ASCAP/ KPM, ASCAP/Jay E'^ Basement. 
ASCAP/ UniversaL ASCAP) RBH 63 

-J- 

rUSTA DOG (Ottanowear, BMI/EMI Blackwood, BMI) 
RBH&2 

-K- 

KNOCK KNOCK (Mass Confusion, ASCAP/WB, 
A5CAP/Ye Wortd Music. ASCAP/ Abc-DunhilL BMI/EMI 
April ASCAP). W8M, Hioo 86; RBH 27 

-I- 

lACRIMAS DE CRISTAl [Zamba. ASCAP) LT 14 

LA PAGA (Pwrtnui-M. Ill, BMi/Camaleon. BMl) LT 13 

LIGHT YOUR A" ON FIRE (Statt)us. BMI/Ensign, 

BMI/T(n. mipf, Oi Nazareth, BMI/EMI Blackwood. 

BMI/Chase Chad. ASCAP/EMI April. ASCAP), HL RBH 87 
UTTU MOMENTS (EMI April. ASCAP/Sea Gayte. 

ASCAP). HLC5 26 

LONG BLACK TRAIN (Sony/ATV Cross Keys, 

ASCAP/Drivers Ed, ASCAP). HL CS 3^ 

LOVE ANGEL (Zomba Songs. BMl/R.Kellt^ BMI) RBH 

66 

LOVE AT 1ST SIGHT (Mary |. Blige, ASCAP/ Unrversal - 
MCA, ASCAP/Gloria'S Boy, ASCAP/lustirt Combs. 
ASCAP/EMI ApriLASCAP/Wu-Tang.BMl/Careers BMG, 
BMI/Marsky: BMI/|anice Combs. BMI/EMI Blackwood. 
BMI/ Danger Zone, ASCAP/Zomba. ASCAP.'lass Merchant. 
ASCAP), HL'WBM. RBH 96 

LOVE CALLS (Kern, BMI) RBH 32 

LOVE YOU MORE (Hand In My Pocket. ASCAP/Music 
Of Windswept. ASCAP/Famous. ASCAP/BIG JAMES, 
ASCAP/Casino Room. ASCAP/ Hutspa. ASCAP/ Chutzpah. 
ASCAP/NottIng Dale, ASCAP), HL. H10093, RBH 34 

LOW (Whorgamusita, ASCAP/EMI flixil. ASCAP). HL 
Hioo 81 

-M- 

MAKE U MINE (Desert Storm. BMI/Mr. Manatti. 
BMI/EMI Blackwood. BMI/Duro. BMI). HL RBH 93 

HARTIE. EMILY & HATAUE {THECOHTIHUtMG SAGA 

Of.-.) (Copyiight Control) CS S9 

MAS QUE TU AMIGO (Crisma, 5ESAC) LT 23 
ME AGAINST THE MUSK (Zomba Songs. BMI /Britney 
Spears. BMl ,' Songs Of Peer, ASCAP ,fMar(hn.nth, 
ASCAP/Hitco South. ASCAP/Iabuloos, ASCAP/7 Sylla- 
bles, ASCAP.'MommgsidiMrail. ASCAP/T.Youngdell'sArt. 
ASCAP), WBM, Hioo 38 

ME CANSE DE MORIR POfi TU AMOR (Zomba Golden 
Sands. ASCAP) LT 18 

ME MYSELF AND I (Beyoncc, ASCAP,' Hitco South. 
ASCAP,'Music Of Windswept. ASCAP/TVT. ASCAP/SCQtt 
Stotch. ASCAP/Musk World. ASCAP/Tutf lew. 
ASCAP,' Dale Songs. ASCAP/Blatk Owned Musik, ASCAP). 
HL RBH 62 

ME QUIERO CASAR (Mexican, ASCAP) LT 47 
Ml OKU (Sid Sim, BMI/Flattown, BMI) LT38 
MIEHTES TAN BIEN (Sony/ATV Discos, ASCAP) LT 6 
Ml GENTE (Iron Tigga, BMt/Ozomatll, ASCAP/DHG, 
BMI/Unkser.6MI)LT39 

Ml LIBERTAD (Universal Muska. ASCAP) LT 31 
MILKSHAKE ahe Waters Of Nazareth. BMI/EMI 
Blackwood, BMI /Chase Chad. ASCAP/EMI April 
ASCAP,' Raynchasei. BMI/Caieers-BMG. BMI/lssy & Nemo 
Tunes. ASCAP), HL HiOO S3; RBH 23 

A MILLION WAYS (Zomba. ASCAP/S63, ASCAP), WBM. 
RBH 70 

MIRAME, MIRATE (Copyright ControO LT 43 

MORE & MORE (R-Kelly^ BMI/Zomba Songs, BMI), 
WBM. RBH 33 

MYBABY(QKBYME.ASCAP/Shago.ASCAP/ChTysalis, 
ASCAP; Naked Under My Clothes, ASCAP/Multl Muzic, 
ASCAP,' Shack Suga. ASCAP) RBH 60 

MY LAST NAME (Cobum. BMI/Sony/ATV Cross Keys. 
ASCAP). HLCS 51 

MY LOVE IS UK£.„ WO (Mass Confusion. ASCAP/WB. 
ASCAP,'C Sun. ASCAP/Wel Ink Red. ASCAP/Black Soul 
Conr>ection, BMI/Wet Ink Blue. BMI), WBM, Hioo S7 

-N- 

NAGGIN (ColliPark, BMI/Da Oippter, BMI/EWC BMQ 

Hioo 87; RBH 49 

NEVA EVA (Swole, ASCAP) R BH So 
NO ES LO MISMO (Gazul. ASCAP/WB. ASCAP) LT 12 
NO HACE FALTA (Fl PP^ BMI/Estefan, ASCAP) LT 10 
NO LO.V.E. iWB. ASCAP/Div^ne Mill. ASCAP/Unlver- 

sal-PolyGram International Tunes. SESAC/Jahqae Joints. 

5ESAC /Sony,' ATV Tunes. ASCAP/Teton Beal. 

ASCAP/Feedmybabeez.ASCAP/Coveiboy. ASCAP/EMI 

Hastings Catatog, BMl/EMI April. ASCAP/justln Combs. 

ASCAP/BIg Poppa. ASCAP/Bee Mo Easv A5C), HL/WBM. 

RBH 92 

NOMAS POR TU CULPA (Van der. ASCAP/ Edimusa. 
ASCAP) LTs 

NOOKIE (REAL GOOD) (Big Ape. BMI/E<lass. 
BMI/LE-C. BMI) RBH 100 

NO SHOES. NO SHIRT, NO PROeLEMS (Sony/ATV 
Acuff Rose, BMI), HL Hioo 85 

NUMB (Zomba Songs, BMI/Chesterchaz, ASCAP/Big 
Bad Mr. Hahn. BMI/ Nondisclosure Agreement. BMI/Rob 
fiounlon. BMI/Kenji Kobayashi. BMl/Pancakey Cakes. 
BMI). WBM, Hioo 66 

-O- 

OFFICIAUY MISSING YOU (Aurelius, ASCAP/ Famous, 
ASCAP/lfving lorenjo, ASCAP). HL, HlOO lOO; RBH 44 
ONE MORE CHANa (Zomba Songs. BMI/R.Kelly. 



BMI). WBM. RBH S9 

ON YOUR WAY HOME [Songs Of Bud Dog. 
ASCAP/Songs Of Universal. BMIi'Hannaberg. BMI) CS 58 

OOH! (EMI Apr.l. ASCAP.'Art Official BMI/lustin 
Combs. ASCAP,' Bohannon Music. ASCAP/ Univefsal-MCA. 
ASCAP/Maiy \. Blige. ASCAP), HL Hioo 74; RBH 35 

-P- 

PAINT ME A BIRMINGHAM (Songs Of DreamWorks. 

BMi/Princetta. BMl/Mama^ House. BMI/CherryRfv*!, 
BMI) CS 52 

PARA MORIR I6UALES (Peet Intl., BMI) LT 33 
PARTY & BULLSH-T 2003 (Rah ftgga. ASCAP/F.O.B. 
ASCAP ■N.OC ASCAP/Curlis A lows, ASCAP) RBH 79 

PARTY TO DAMASCUS (Sony , 'ATV Tows. ASCAP/ Huss 
Zwingli. ASCAP/EMI Bbckwood. BMI/Te-Bass, BMI/Mass 
Confusion. ASCW/WB, ASCAP), HL/WBM. Mioo 76; RBH 

PASS THAT DinCH (Mass Confusbn. ASCAP/WB. 
ASCAP/Wrginia Beach. ASCAP). WBM. Hioo 27; RBH 17 

F^RFECT (Copyright Control/ Sony/ ATV Tree. 
BMI,'Wenonga. BMI/Gold Watch. BMI). HL CS 32 

PERFEQ (WB. ASCAP/Wet Wheelie, SOCAN /High- 
Maintenance, SOCAN/Stinky Music. SOCAN/DropOut, 
SOCAH/Slutty. SOCAN/Lanni Tunes. SOCAN /Warner 
Chappell SOCAN) Hioo 6^ 

P.IM.R (High On Life, ASCAP/EMI April ASCAP/Oerty 
Works, A5CAP,'soCent,ASCAP/Unrvefsal.ASCAP/FBC 
ASCAP), HL,'WBM. Hioo JO, RBH 29 

PLAYBOYS OF THE SCUTHWESTERN WORLD (Mur- 
rah. BMI /VanWarmer, ASCAP). WBM. CS 24 

PON DE RIVER. PON DE BANK (Greensleet«s. 
PRS/Coov'tght Coniroi/Tafar-. ASCAP) Hioo 90; RBH 39 

PUT YOUR DRINKS DOWN [Fee lis. ASCAP /Dead 
Game, ASCAP/Dry Rain, ASCAP/Mr. Green. ASCAP/Eari 
Hayes. ASCAP) RBH 94 

-Q- 

QUE GAHAS (Hecho A Mano. ASCAP/EMI April, 
ASCAP/Clear Mif>d. ASCAP/Famous, ASCAP/Clear Heart. 
BMI/£nsign, BMI) IT 41 

QUE TE RUCGUE QUIEN TE QUIERA (LGA. BMI) LT is 

QUIEN TE Dl(0 ESO (Braniunes. ASCAP/Manlmo 
Aguirre, BMI/Fonsi. ASCAP) LT 17 

QUIERO PERDERME EN TV CUERPO (Kike Santandef. 
BMI/Ens<sn. BMI) iT 7 

QUfTEMONOS LA ROPA (World Deep, BMI/Sony/ATV 
Latin, BMI/Blucplatinum, ASCAP/Sony/ATV Discos, 
ASCAP) IT 34 

-R- 

RAIN ON ME (Pookieioots. ASCAP/Baeza, 
ASCAP/ Universal ASCAP/Famous, ASCAP/ Soldier? 
Touch. ASCAP/Ensign. BMI/DJ Irv, BMI/Colgems-EMl 
ASCAP/ Irving Lorenzo, ASCAP). HL/WBM. Hioo 7; RBH 1 

READ YOUR MIND (^uff Huff. BMI/Grlndllme. 
BMI/Pay Town. BMl) Hioo 45; RBH 14 

REAL GOOD MAN (Universal ASCAP/Memphlsto. 
ASCAP/Zomba Songs. BMI/Teren It Up, BMI). WBM, CS 

12; HlOO 62 

THE REMEDY 0 WONT WORRY) (Goo Eyed, 
ASCAP/BSM. ASCAP/Warner-Tameflai>e. BMI/HoHytodge. 
BMI/Sco« SpCKk Songs, BMI/BMG-Careers,BMI/Graham 
Efhnrds Songs. ASCAP/BMC Songs. ASCAP/Rainbow 
Fist). BMI). HL/WBM, Hioo 46 

REMEMBER WHEN (EMI April ASCAP/Tri-angels. 
ASCW).HLCS45 

HIE Y LLORA (Sir George. ASCAP/WB. ASCAP) LT 25 

RIGHT THURR (TrakStarz. ASCAP/Wmo. ASCAP/ Irv- 
ing, BMI), HL HlOO 13; RBH 11 

ROC YA BODY "MIC CHECK u" (Robert Clrvilles. 
ASCAP/Dontana. ASCAP/Mighty One. SESAQ HiooBB 

ROSAS (Sony/ATV Discos. ASCAP) LT 11 

RUNNINfDYlNGTOUVE) (EMI April ASCAP/justln 
Combs. ASCAP,' Big Poppa, ASCAP/EMI longitude. 
BMl/Bee Mo Easy, ASCAP/Universal ASCAP). HL Hioo 
43: RBH 19 

RUN, RUN. RUN (Songs Of Scream. ASCAP/Therp's 
One Music, ASCAP/MC5, ASCAP/Oeston, ASCAP/Boat 
Money; ASCAP ,'Sony/ ATV Cross Keys. ASCAP/ Humidity. 
ASCAP). HL CS36 

-S- 

SALT SHAKER CTVT. BMt/ColliPark. BMI/EWC, BMI/Oa 
Crippler, BMI/C'Amore. BMI/Me & Marq. ASCAP) RBH 56 

SAY HOW I FEEL (DKG. BMI) RBH 72 

5EU A LOT OF BEER (Sony/ATV Tree. BMI/Mr. Bubba, 
BMI), HLCS 54 

SE ME OLVIDO TU NOMBRE (RI.PP, BMI) LT 4s 

SEMORITA (Tennman Tunes, ASCAP/Zomba, 
ASCAP/EM) April ASCAP/Chase Chad. ASCAP/EMI Black- 
wood. BMI ,'The Waters Of Nazareth. BMI). HL/WBM, Hioo 
95 

SHAKE THAT MOMK£Y (Zomba Songs. BMI/T Shaw. 
BMI /Lil Jon 00017 Music. BMI), WBM, RBH 69 

SHAKE YA TAILFEATHER Oac kie Frost, ASCAP/ BMG 
Songs. ASCAP/Bi)bo. ASCAP,'That*s What's Up, 
ASCAP/Voung Dude.ASCAP/UniversalASCAP,'Jason 
Brid8es.ASCAP/Hi1coSouIh.ASCAPI. HL/WBM. Hioo 8; 
RBH 24 

SHE'S N0TJU5TA PRETTY FACE (Unrversal -Songs Of 
PotyGram International BMI/Loon Echo, BMI/Oul Of 
Pocket, ASCAP/Zomba, ASCAP). WBM. CS 27 

SHOW ME HOW TO (Disappearing One. 
ASCAP/Melce Savvy Music. BMI/Me 3. BMI/LBV Songs, 
BMI). HL HlOO 79 

51 NO ME AMAS (Brantunes. ASCAP/ Maximo Aguirre. 
BMI.'Fonsl ASCAP) LTj7 

SO FAR AWAY (Greenlund. ASCAP,/ i.m.nobodyi 
ASCAP/ My Blue Car, ASCAP/pimpVljg, ASCAP/WB. 
ASCAP), WBM. Hioo 34 

SOLO POR Tl (Yaini. BMI) LT 27 

SOMEDAY (Warner-Tamerlane, BMI/Arm Your Dillo, 
SOCAN/Zero-G. SOCAN/Black Diesel SOCAN), WBM. 
Htoo34 

SO YESTERDAY {B)*G-Caree(s. BMI/Lauren Christy 
Songs, BMI/Scott SpockSongs. BMI/Shahasu, BMI/Gra- 
ham Edwards Songs, ASCAP). HL. Hioo 51 

SPEND MY TIME (Blackened, BMI) CS 38 

STACY'S MOM (Monkey Demon, BMI/Vaguely Famil- 
iar.ASCAP)Ht00 23 

STAND UP (Ludacris, ASCAP/EMI April ASCAP/Ye 
World Music. ASCAP), HL Hioo 2; RBH 1 

STEP IN THE NAME Of LCVE (Zomba Songs, 
BMI/R.Kelly. BMI). WBM, Hioo 12; RBH 6 

STILi ON MY BRAIN aennman Tunes. ASCAP/Zomba, 
ASCAP, nrsI Avenue. ASCAP/BMG, PRS/BMG Songs. 
ASCAP,' EMI April ASCAP/E Two. ASCAP/Demis Hoi 
Songs, ASCAP). HL RBH 97 

STREETS Of HEAVEN (Magic Mustang, BMI/Write Em 
Cowgirl BMI/Annic And Clyde. ASCAP.'Anthotogii ASCAP) 
CS20 

STUNT 101 (High On Ule. ASCAP/EMI April 
ASCAP/ Derty Works. ASCAP/ so Cent. ASCAP/ Unrversal. 
ASCAPI. HL/WBM. Hioo 47; RBH 21 

SUGA SUGA (Latino Velvet, BMt/SoulSick Muzik. 
BMI,'Amaya-Sophia, BMI/Jumping Bean. BMI/SongsOf 
Universal BMI) Hioo ii; RBH Bi 

SUMMERTIME [EMI A^nl. ASCAP,'|uslin Combs. 
ASCAP/Phoenix Ave. ASCAP/EMI Blackwood, BMI/Janice 
Combs. BMI/Marskv.BMI/BevDnce. ASCAP). HL RBH 51 



SUPASTAR (Not Listed) RBH 71 

SWEH SOUTHERN COMFORT (Wamef-Tameriane. 
BMI/Writers Extreme. BMI/EMI April ASCAP/Brad To The 
Bone, ASCAP). Hl/WBM, CS 42 

-T- 

n LLEVUtE AiaELO CTulum. ASCAP/EMI April 

ASCAP) LT 29 

n METISTE EN Ml CAMA (Edimonsa. ASCAP) LT so 
n NECESITO (Karen. BMI/Elyon. BMI) LT 3 
TENNESSEE RIVER RUN (EMI AfKil ASCAP/ Pittsburg 

Unding, ASCAP/Chord Bcri^ BMI/BrsdIey; BMl). HL/WBM, 

CSS5 

TE KETO AQUE ME OIVIDES Vupa. BMI) LT43 

TEXAS PLATES (WB,ASCAP/Kelodies. 
ASCAP/Sony/ATV Cross Keys. ASCAP/ Ona»)t ASCAP). 
HL/WBIA.CS40 

THERE GOES MY UFE (Wamer-Tameftane. BMI/Maror 
Bob, ASCAP/Sweet Summer, ASCAP). WBM. CS 31; Hioo 
78 

(THERrS GCFHA BE) MORE TO UFE (Dtes«l Liesal 
BMI/Warnei'Tamerlane. BMI^Slowguy Songs, 
ASCAP/Songtower. ASCAP/WB, ASCAP/Little Minx Music, 
ASCAP/ChrysaK ASCAP/Rtst Avenue. ASCAP/BMG 
ScMigs. ASCAP/Demis Hot Songs, A5CAP/ Edmonds, 
BMI/tMl April. ASCAP/E Tvro, ASCAP). HL/WBM. Hioo 41 

THIS IS HOW WE DO {Money Mack. BMI) Hioo 98: 
RBH 67 

THIS ONE^ FOR THE GIRLS (Nashville DreamWorits 
Songs, ASCAP/Monkey Feet. ASCAP/Ch^rry Lane. 
ASCAP/famous-ASCAP/Anlmal Fail, ASCAP/Careers- 
BMG, BM I/Silverkiss, BMO, CLM/HL CS 5; HiOO 44 

THOIA THCHNG [Zomba Songs, BMI/R,KeU)i BMI), 
WBM. HlOO 28; RBH lo 

THROUGH THE WIRE (Ye Worid Music ASCAP/Dyad, 
BMI/Wanw-Tamerlane. BMI/Neropub, BMQ. WBM, RBH 
89 

THUG LUV (Notorious K,I.M.. BMI/Wamef-Tanwrtane. 
BMI/Scott Slorch, ASCAP/TVT, ASCAP/Feeb So Good 
Music. ASCAP). WBM, RBH 95 

TTTERE EN TUS MANOS (Marfre. BMI) LT 44 

TOUCHED AOREAM (Zomba Songs, BMI/R. Ke4l)( 
BMI), WBM. RBH 73 

TOUGH UTTl£ BOYS (EMI April. ASCAP/Sea Gayte. 
ASCAP/Cobum, BMtl, HL/WBM. CS 3; Hioo 40 

TROUBLE (Pink Inside. BMI/EMI Blackwood. 
BMI/How About A Bunch Of Tnnjbte Musk. ASCAP), HL, 
HlOO 83 

-U- 

UGOT THAT LOVE (CALifTANUHT) (Divided, 

BMI/Univetsal-Songs OfPolyGram.BMI/Ramal 
BMI/ Warner- Tan>pri.ine. BMI). WBM, RBH 40 

UN AMOR PARA LA HISTORIA (Univefsal Musica. 
ASCAP,' Urnique Hits. ASCAP) LT 28 

UN SIGLO SIN Tl [Muziekuilgervenl B.V BUMA. 
ASCAP/WB. ASCAP) LT 4 

UHWELL(Bkjnb. BMI/EMI Blackwood. BMI). HL Hioo 

16 

-W- 

WAFTING FOR YOU (Perfect Songs. BMI/Bat Future. 
BMI) Hioo 96 

WALK A inrU STRAIGHTER (Unrversal ASCAP/Off 
My Rocker, ASCAP/Universal Songs Of PolyGtam Inlema- 
lional BMI /Everything I Love. BMI/ Sony/ATV Acuff Rose. 
BMI). HL;W8M, CS 8; HlOO 69 

WALKED OUTTA HEAVEN {WBM. SESAC/Babytoy's 
Utile, SESAC'Noonlime Soutk SESAC/EMIAprS, 
ASCAP,'BLack[Jabv,StSAC,'lhem Damn Twins, ASCAP /Ail 
Control ASCAP). HL/WBM. Hioo 14; RBH 7 

WALKING IN MEMPHIS [Famous, ASCAP), HLCS 14: 
Hioo 7 i 

WAKH THE WIND BLOW BY (Unnersal- Songs Of Poty- 
Giam International BMI/SlDwborr>e. BMI/ Hope- N-Cal 
BMI/Cal IV, ASCAP) CS 39 

WAT DA HOOK GON BE (Shaniah Cymone. ASCAP/EMI 
April ASCAP /Young Dude. ASCAP/ Universal. 
ASCAP/ Soulajamba Songs, BMI/Air Control 
ASCAP/ Basajamba. ASCAP), HL/WBM, Hioo 22; RBH 13 

WAVE ON WAVE (Greenhofse. BMI/EMI Blackwood, 
BMI/Cooke's Trust. SESAC/Bug. BMI/|usIin Pollard. 
SESAO. HLCS 6; Hioo 54 

THE WAY YOU MOVE (Gnat Booty; ASCAP/ Chrysalis. 
BMI/Carl tAo. BMI/Org^nized Noize, BMI/Hltco. BMl), 
WBM, HlOO 10; RBH 8 

WEAK AND POWERLfSS (TransFixed Music. 
ASCAP/Harry Merkin, ASCAP/EMI April ASCAP), HL Hioo 
61 

WHAT IS L0VE7 (Sony/ATV Tunes. ASCAP/EMI April 
ASCAP/Blue Erro Soul ASCAP /Yoruba Peoples Music, 
ASCAP/Chrysalis. BMI,'VSG Tunes. ASCAP), HL RBH 75 

WHAT MORE CAN I SAY (EMI April. ASCAP/Carter 
Boys. ASCAP,'Curiey Kid Flava. ASCAP/48 Laws Of Power. 
ASCAP/Warnet Tarwrtarte. BMI), HL.-WBM. RBH 48 

WKATWAS I THINKIH' (Sony/ATV Tree. 
BMI/Sony.'ATVCtoss Keys. ASCAP), HLCS 9 

WHERE IS THE LOVE? (wilU^m. BMI/Mawasha Net- 
works, BMIi'Jeepney, BMI/Tenman Tunes, BMI/Zomba 
Songs, 6MI/Prinl7 Polor. BMI/Tuono. BMI/EI Cobano. 
BMI), CIM,>WBM. HlOO 3S 

WHITE FLAG (Warner Chappell PRS/WB. 
ASCAP/Future Furniturc.ASCAP/EMI April. ASCAP/BMG 
Songs. ASCAP). HL;WBM. Hioo 39 

WHO WOULDNTWANNA BE ME (Universal 
ASCAP/LanarkVilUigeTunes.ASC«'/CotKim.BMI).WBM, 
CS 1; Hioo 31 

WHY CANT I (Wamer-Tameftane. BMI/Holtylodge, 
BMI/Rainbow Fish. BMI/Mr. Spock. BMI/WB. ASCAP/ru. 
ASCAP/Ferry M\. ASCAP/Sony/ATV Tunes. ASCAp). 
Hl/WBM, HlOO 49 

WHY DONT YOU ft 1 (Anaesthetic, BMI/Wamer- 
Tameriarre. BMI), WBM. H1009 

WONOERnJL (Ausar, BMI/Smooth As Silk, ASCAP/ Air 
Control ASCAP/EMI April ASCAP/Silliwak. 
ASCAP/Andre'Sia. ASCAP/ E Two. ASCAP) RBH s8 

WRINKLES (Unlveisal Songs Of PolyGram Intemation' 
al BMI /Vligin Timber, BMI/Major Bob, ASCAP), WBM. CS 

22 

-Y- 

YA MO ES IGUAL (SoulSick Muzik. BMI/Logictone, 
BMI /Jumping Bean, BMI) LT49 

YA NO ME DUELE [Rubet, ASCAP/ Universal Musica, 
ASCAP) LT 24 

A YEAR AT A TIME (Sony,' ATV Tree. RMI/SongS Of 
Terecel BMl/Sony/ATV tioss Keys, ASCAP), HL CS49 

YOU CANT TAKE THE HONKY TONK OUT OF THE GIRL 
(Sony,'ATV Songs. BMi/Love Monkey BMI/Emrsonblgnz, 
BMI/Songs Of Windswept Pacific. BMO, HL/WBrri.CS isi 
HlOO 77 

YOU DONT KNOW MY NAME [LeUow. ASCAP/EMI 
April ASCAP/Ye Worid Music ASCAP/Uncle Bobby, 
BMI/EMI Blackwood, BMI/ A-Dish-Of -Tunes, BMI), HL 
RBH 31 

YOUNG MAN'S TOWN (Vinnie Mae, BMO. WBIM. CS 48 
YOU'RE IN MY HEAD (EMI Blackwood. BMI/Shane 
Minor, BMI/Gottahaveable. BMI/Songs Of Windswept 
Pacific. BMI/Songs Of Bud Dog, ASCAP/Music Of 
Windswept, ASCAP). HL/WBM. CS 44 
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Chartsi 



Who Wouldn't Wanna Be' At No. 1 



Australian Keith Urban snares his 
third No. 1 on Hot Country Singles 
& Tracks as '■Who Wouldn't Wanna 
Be Me" takes the second-largest gain 
on the chart (up 374 detections) and 
rises 2-1. While his solo debut, "It's a 
Love Thing," stalled at No. 18 in Feb- 
ruary 2000, Urban has now amassed 
six consecutive top five singles. Prior 
to this output. Urban charted twice 
as lead singer of the Ranch in 1997 
and 1998. 

When he first 

topped the chart 
in February 
2001, Urban 
became the first 
foreign-bom 
male artist to 
crown the coun- 
try list in 17 
years (see Chart 
Beat, page 51 ). 

Meanwhile, it 
looks like the 

wait continues for chart watchers who 
are eager to sec a solo female atop the 
country chart. After peaking at No. 3 
last issue, Martina McBride's "This 
One's for the Girls" slips to No. 5. 

McBride was the last solo female to 
lake top honors when "Blessed" led 
for two weeks starting in the March 
30, 2002, issue {Billboard, July 5). 

IT TAKES TWO: "Change Clothes" 
by Jay-Z becomes the second-high- 
est entry of the year on Hot 
R&B/Hip-Hop Singles & TVacks, 



coming in as the Hot Shot Debut at 
No. 30 with 14.5 million listener 
impressions. Jay-Z falls just shy of 
the No. 26 debut of his collabora- 
tion with Beyonc^, "Crazy in Love." 
which hit that mark in May. 

Further down the chart, both artists 
debut with other titles. A second track 
from Jay-Z's forthcoming "The Black 
Album," "What More Can I Say," bows 
at No. 48, while Beyonce enters at No. 
62 with "Me, Myself and 1." 



SinglesMinded 
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As a result, Jay-Z becomes the first 
artist to simultaneously debut two 
songs within the top half of Hot 
R&B/Hip-Hop Singles & Tracks since 
Billboard first allowed airplay-only 
tracks to chart in January 1999. He 
has also started in the top 50 with 
more songs (six) than any other lead 
artist since that time. Before this 
week, Jay-Z was tied with Maiy 1. 
Blige, who has had four top 50 bows. 

DOUBlf nUW: Linkin Park's "Numb " 
moves 1 1-5 on Modem Rock Tiracks, 



giving the group twx) .songs viithin the 
top 10 of the chart for the second time 
this year, as "Faint" slips to No. 6. 

In the July 5 issue, "Faint" and 
"Somewhere I Belong" were in the 
top 10 simultaneously The last act to 
accomplish this feat before Linkin 
Park was Red Hot Chili Peppers, 
which did it for three straight vveeks 
in October 2002 with "By the Way" 
and 'The Zephyr Song." 

Continuing the dual top 10 theme, 
Geffen Records has two tracks in the 
top 10 on the Modem chart for the 
first time since it split from Inter- 
scope's promotion department and 
merged with MCA eariier this year 
{Billboard, June 21 ). Puddle of 
Mudd's "Away From Me" moves 14- 
10 and joins Blink-182's "Feeling 
This, " which holds at No. 8. 

As a promotion label, Geffen last 
had two top 10 Modem tracks in the 
April 26, 1997, issue: Venica Salt's 
"Volcano Girls" at No. 8 and Beck's 
"The New Pollution" at No. 9. Cef- 
fen's promotion efforts were 
absorbed by Interscope's in 1999. 

As an imprint, Geffen had two top 
10 tracks as recently as January with 
Nirvana's "You Know You're Right " 
and Puddle of Mudd's "She Hates Me." 

BACKTO SCHOOL G-Unit, which con- 
sists of 50 Cent. Lkiyd Banks, Young 
Buck and the incarcerated Tony Y^, 
earns Greatest Gainer/Airplay on both 
The Billboard Hot 100 and Hot R&B/ 
Hip-Hop Singles & IVacks with "Stunt 



101." The track more than doubles its 
audience on both Hot R&B/Hip-Hop 
Airplay and Hot 100 Airplay with 
gains of 8 million and 12.5 million lis- 
tener impressions, respectively. It is 



the first single from "Beg for Mercy," 
which retails Nov. 14. 

Additional reporting by Anthony 
Colombo in New York, 



-^WWiVWW^ Monitor 
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NEW flEUASES WITH TOP 10 CALLOUT POnNTIAL 

CHRISTINA AGUILERA iq i 
W The Voice WiUiin f l i. i i.'G 



RECfNTlY TESTiO SONGS WITH TOP ID CALUMIT POItNUAl 



1 LINKIN PARK 

Numb V.AIV.'i.' rF:;-. 

2 DASHBOARD CONFESSIONAL 
Hands Down intfrs'OPF 

3 MICHELLE BRANCH 
eteathe ,v»r-j[B BROS 

4 COLDPLAY 

Clocks CAPITOL 

5 LIZPHAIR 
Why Cant I capitol 

6 NICK LACHEY 
This I Swear ur/PG 

7 SARAH McLACHLAN 
Fallen arista 

t; 

NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 
^ CHRISTINA AGUILERA 71; 1: 
W The Vnice Within s- a Rvi, 



88.3 
80.0 
79.5 
76.0 
74.2 
72.0 
73,4 



RECENTIY lESIH) SONGS WIHI TOP 11 CAaOUT POTENIIAL 

1 SHANIA TWAIN 
Forever And For Always IDJMG 

2 MICHAEL Mcdonald 

Aint No Mountain High Enougti ij'/RG 

3 STACIE ORRICO 
(Tliere's Gotta Be) More To Life . irgt 

4 HOVKIE DAY 
Perfect Time Of The Day epic 

5 JASON MRAZ 
You And I Both n (Kin/IEEG 

c TRAIN 

" When I Look To The Sky COLur^BlA 

, GUSTER 

' Careful REPRISE 



76.2 
75.4 
72.6 
72.3 
72.0 
68.8 
65.7 









NEW RELEASES WITH TOP 10 CALLOUT POTENTIAl 




mnmsimcssHmcD 






neiocmomponmiu. 










RECENTIV TESTED SONCS WITH TOP 10 CALLOUT POrtNTIAL 


1 


ASHANTI 


76.2 




ftain On Me G.r.'G 


2 


BEYONCE KNOWLES 


76.0 




Me. Myself And 1 roi vria 


3 


R KELLY 


73.8 




Step In The Name Of Love (Remix) . 1 . E 


4 


NELLY 

IZ U GI.'RG 


72.7 


5 


SEAN PAUL 


- 68.0 




I'm Still In Love With You VP atmnt 


6 


Wnr-CLEF JEAN 


68.0 




Parly To Damascus J RMG 


7 


□MX 


6S.0 




Gel It On The Floor idjmg 



NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 
no mw SOHCS SHOWED 

lOPiocmoorpomm 
THIS wicn 



RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 

85.4 



1 REVIS 
Seven ept: 



2 AUDIOSLAVE 

I Am The Highway epic 

3 CHEVELLE 
Closure FT ir 

4 KID ROCK 

Feel Like Making Love A'.a-jt : 

5 SMILE EMFT-Y SOUL 
Nowhere Kids .a. a 

6 31 1 

Behind Tlle Grey Sky VOLCANOJIVE 



79.4 
75.0 
68.0 
66.4 
65.9 



Sart)i aie blini} tested onbne Cr^ PromosquM) uerg rnulivie ksiens ana » ruDoniuae satrfte o> catetul^ proiiled music canaiitneti Son^s «re 
ratedonal-S icM. l)iuifflsuttarebuedonweiflhciMpos«unScngtwOaicoredaorfTioiearc|udg«dut)^ 
aUttugh tfwt bencnmark runber cw Buctuaie bued on ihe iireodh of melsUe muM. New Ita l OMOi are scuiQa ihaihaM been recarty 
lencsd ID or mpttcied M flieir rMpectm lomiBt& ItocantV TenedS^ 

Fws complete bs of citrent songs wNh Top 10 CeRotn Pcnnbal iwHbPrwttdM: com. COiaProinonusd a andemark at 



NOVEMBERS MAINSTREAM 



THIS WEEK 


i 




N Nielsen 

DFDodcasi Data 

TIILE 

ARTIST iiMPRIMT,PROMOTK>N LAEELI 




2 




Baby Boy - /aksi : 

'i. •, ■■ <■ :> .M ■ -nwe*| 


■ 


1 




HereWilhout You 

■ .1 .'iri':M';AL'jwn[:i 




3 




Shake Ya Tnilfeather 








WhyDoti'l Yoii&l 


5 


6 




Harder To Breathe 


0 


8 




Slacy's Mom ^ 


t 7 ] 


9 




Headstrong ^ 








8 


T 




Can't Hold Us Down ^ 


9 


7 




Where Is The Love? 


QD 


11 




(There's Gona Be) Mora To Lile ^ 


(D 


13 




Me Against The Music 


(D 


Id 




Suga Suga 


SB 


10 




Gel Low 

1 1 . 1', r, !H[ ^As^ %m Ba<7iBW/i^'ti 


0 


21 




Her yal 

OUI'ASI iABlSIAl 


<D 


15 




So Vasterday 

HUMivDun iBUFnm'tsiA-HfiuYVironi 


16 


17 




Trouble 


<D 


Ia 




Wliv Can't 1 ^ 


18 


12 




My Love Is Like... Wo 


1 


25 




Briyht Lights 


1 


18 




Into You 

»-.«;iic.is 'UES[BTsinnM.K[»:TSMEG: 



'^°Tol''" RHYTHMIC 
Billboard TOP 40,- 


LAST WEEK j 




Nielsen 

TITLE 

ART.S^ iiMPRINT/PROMOTlON LASELl 


: 1 




„ , „ ■• NUMBER 1 

Baby Bov_^^ ^_^ ^^^^ ^ 


.' 4 




Holidae In ^ 






Siign Suga 






Stand U|] 






Get Low 

Ul )L.'. 4 >H [AST SOimi 'flMLTvri 






Damn! 

- " '"^^'1" .'A i^nsnsRAmsiq 






The Way You Move 






Shake Ya Tailteather 






Can't Slop. Won't Stop 






Pass Thai Dutch 

L.i.iTT IT.1EC0.3 VV,D(Li:tTBA[ir„ 






Right Thurr 

LMMii iC.iTUnE.'.GMAPJ.VXWPUOLI 






Wat Da Hook Gon 8e 






Rain On Me ^ 






PIMP 






Hey Ya! 






Frontin' 

■ •■iiilltlK.MLl- JJV; ll'WnHJ«.At.-ilAl 


17 17 




If 1 Can't 


18 21 




Party To Damascus 

,■ I. H.M..I- VGHtaO'^ ■>Ui'..'M(l Vf 


J 18 




Into You 

'IUl.JLj .L'i-iLtl SIllfiM'[liK1Hfclil.i 


20 22 




Runnin (Dying To Live) 



NOVEMBER ( 
2003 



ADULT 



"°^/oT3"' ADULT 



NOVEMBER 8 
2003 



MODERN 



Ik 
< 




^ Ntelsen 

Bnudcail Uata 

TrriE 

A^Ti!,r :ivPRir.T =pomotion label; 


1 




Why Don'l You & 1 ,.^v,«r., 


5 




Hare Without You ^ 








7 




Bright Lights ^ 


6 




Bigger Than My Body 


I 2 




Calling All Angels 


4 




Heaven ^ 

■-AitCiXUkLtffllVi W 


: 




White Flag 

tIL'J IWill 






Unwell ^ 








4- 




Why Canll 






Fallen ^ 


10 




Amaiing 








11 




The Remedy (1 Won't Worryl ^ 


H 




The First Cut Is The Deepest^ 


14 




Drift Away ^ 


la 




Another Postcard IChimps) 


B 




Someday ^ 


16 




Are You Happy Now? ^ 


1 18 




So Far Away ^ 


121 




Breathe ^ 








122 




Powerless (Say What You Want) 



THIS WEEK 


3 
< 




tC Nielsen 

eiowXMi ova 

TITLE 

AS-I5T IMPRINT/PROMOTION LABEU 


■ 


1 




NUMBER 1 
Drift Away a M>ku.i 


o 


2 




Forever And For Always 


o 


3 




Unwell 


o 


8 




Calling All Angels 




T 




1 Can Only Imagine 




5 




Big Yellow Tiixi 




~4~ 




Have You Ever Been In Love 




6 




Dance With My Father 




10 




Sunrise 




12 


Look Through My Eyes 






The Game Ot Love 




9 




HYou'rs Not The One 

tiAMRRcmmiD «5tAM:i i::-iM:. 




13 




Hate In TheWtorid 

- .1 ii 'JBDSTPeltt 




14 




Don't KnowWIlv 

>. 'ii.'.f! ...^i^ iMUE NOTLVIRGlNI 




15 




Can't Stop LoviM Ym 

MncoujNSunjwnci 




16 




Psaca [Where Dm He«rt Is) 




26 




You Raise Me Up 




17 




Stand By Your Side 




19 




The First Cut Is The Doupost 




18 




When 1 Fall In Love 



THIS WEEK 


|last week 1 




TITLE 

.■.;^-i5- !M='Pir.T f-r 3MO-ION LASEL: 




1 




Weak And Powerless^. -'.x.^'. 




2 




So Far Away 




5 




Slill Frame ^ 




6 




II Hate) Everything About You ^ 




1 1 




Numb ^ 




3 




Faint ^ 




4 




Someday ^ 




8 




Feeling This 




9 




The Hardest Button To Button ^ 




14 




Away From Me 




10 




Show Me How To Live ^ 








I 


7 




Going Under ^ 


I 


12 




Will You ^ 

POC liJULMItl IM 


I 


13 




Are Vou Going To Be My Girl 

.V lElLiTliAtCii 


1 


18 




Meant To Live 

S.',n;tirrir .BED ^iHCAJMBlAi 


I 


20 




t-ii t'i'L-«iS HCABMti tit 


1 


15 




Serenity 

iijj^wii ■. iHi'ijBuCi.'sivmsAi.iit.ipr.i 




19 


: Seven Nation Army 




■ 7 


; Hands Down ^ 




24 


; Out 01 Control 



Complied trnn a national sample of data supplied by Nielsen Broadcast Data Systems. 118 mainstream top 40, 58 ihytlimiciopAO.SB adull top 40. 90 adult comempofary aivd 90 modern rock are electronic aity monitiwed 24 hours a day. 7 days a week. Songs isnked by number of detectiorts. Songs witli en increase in 
detsciions mti Ihs pievious week are tMjIleied regsidless ol chsn movement A sonn Mtiich has b«en on the chaH lor more ihan 20 weeks wn genefstry not receive a Ixjllei. even il il regisiets an mciease m detections Songs below the lop 15 on Adult Top 40 ind Adult Contempof sry are removed from the chart 
Btter 26 weeks. All Five radio charts run at deeper lengths In Airplay Monitor, Billboard Intormacioii Network, and billbaard.com. 17 indicates bile earned HitPredic lor status in research data provided by Promosquad. S 2003. VNU Business Media. Inc. All rights reserved. 
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spk:i^s 




Why Don't You&l 



The Way You Move 



Step In The Name Of Love 



Right Thurr 



Suga Suga 



Walked Outla Heaven 



Hey Ynl 



Unwell 
Heudstfong 
Harder To Bfeal 
Into You 



Wat Oa Hook Goo Be 

" [fi ifQ «l[:i.'j'jr.tB5aL'.iM 



So Far Away 



Can't Hold Us Down 



Can't Stop, Won't Slop 



Thoia Thoing 



Where Is The Love? 

■ ■ ■ -I ■. MniEBn! 

Someday 

Blight Lights 



Calling All Angels 



Drih Away 



Tough Little Boys 



I Melt 



Bigger Than My Body 



While Flag 

Me Against The Music 



This Oiie'H For The Girls 
Runnin (Dying To Live) 



Stunt 101 

. '. ' .li J>ilIiSH*OVWTtHSCWtt 



Bad Boy Thb Bad Boy That 



The Remedy (I Won't Worry) 



iThere's Gotta Bc| More To Life 



Wave On Wave 



" Rflfj-^n^ with Ihr gfp.iW-.l mpf?v%'>'!-. i ■ 
kir\trtivor-i. comouWO Dy cross -releW^iCing «• 



ri.-j. RiB Hip Mop. Coutitry, Lfllin, ficth a-if l 



LAST WEEK | 




TITU 

ARTIST IMPRMT/PROMOnOfl IMIL] 


69 

'53 


* ? 

? 


It's My me 


Why Can't 1 


47 




Read Your Mind 


63 




Clap Back 

■.[ ■.THlitiliM; Wi JW/ICJMG 


44 
"52" 




It's Five O'clock Somewhere 


Dance With My Father 


"59" 
58 




Cowboys Like Us 


So Yesterday 


43 




My Love Is Like . Wo 


60 




Weak And Powerless 


64 

"57" 




The First Cut Is The Deepest 

1 ■ ■ 1 ■•■•'.1 


Real Good Man 


71 




Hell Yeah 

1.' '.r .1 vfKUiENTHi 'OllUWBMIHASmiUfll 






Numb 

L ,■ ■, I'ilii rAAflHtftBHOSl 


61 




Heaven 

L'.l ■-.■•[ !i:ACIIVt,«tfHNI 


65 




Fallen 


72 




Perfect 

r'.i.'t nxti.- 


70 




Chicks Digh 

' I-- t-'i.i ItaplI^JliflASHi-tllll 


67 




Walk A Little Straighter 

I' ■ i.i i-'-:M,I!|Ii iMiPtlR"! 






Breathe 

MilJi-tlll UhASCH 'WilRltCViaiirilPSKC'Si 


62 




Faint 

llf.ii'. I'AH" Viflfllif R fjBCS 1 






Walking In Memphis 


54 




Ooh! 






Yuu CflflT Take The Honky Tont Oot OlTht Girl 






There Goes My Life 
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n 


Nielsen 

^wi ST .IM>^lNT.PROMOTION lAPfl K3 


LAST WEEK 




TITLE 

.'.--■-.r iMPRINT.'WrOMOTION LABEL' 


1 




1 Bll 

1 Can Only Imagine . . 


23 




I'm Glad 


2 


2 




This Is The hightBridgc Over Troubled Water ^3 


28 




Waiting For You 


[3 . 
[6^ 


T' 




Walked OuTia Heaven 






Hell Yeah 






So Yesterday 


25 




Long Black Train 


e 




Did My Time KTjl 


26 




Intuition 






Flying Without Wings/Siiperslar ^31^ 


35 




Stunt 101 


10 
iT 




Read Your Mind ^32] 


34" 




Girlfriend 


Take Me Away t^33J 


Tht AjiteKlifeitftes 01 The Rich And Faanus 


The Way You Move/Hey Yat ^fl 


29 




Go To Sleop 


10 


6 




Rubberneckin' ^35 j 


60 




Clap Sack/The Crown 

■ •■■..-y- M. ijf .■M^■o.M:-. 


11 


1 1 
7 




Picture 


54 

"36 
"39" 




F"kll(IDon'lW«n1You Back) 


12 


Hole In The World QtJ 

i-'.'ilf, 'lEtTFU^imiri ^P'l 


Stand Up 


13 


12 




Sympathy For The Devil (Remixesl ^38] 

'"(nni M-.^Tri'-fS lABC.'ll 


1 Drove All Night 


14 


14 




Calling All Girls 


32" 




1 Can't Take You Anywttere 


15 






Suga Suga KUl 


Officially Missing You 


«D 


18 






"37" 
27 




Right Thurr 

iHAPtACt'T-Aflinil 


(D 






Never Leave Yon • Uh Ooh. Uh Oeoh! ^3 


Love At 1st Sight 


18 


16 




Jimmy Mathis 


33 




Angel 


19 


20 




(There's Gotta Be) More To Lile 


31 




Hollywood 


20 


?1 




Let's Gel Dawn 


42 




Holidae In 

1 . ■ ■ . ■H/.cfiVCE.tJil'rti:!!! 


21 


17 
19 




Sweetest Sin 


40 




Rest in Pieces 


22 




so" 




Walk A Little Straighter 


23 


22 




Miss You C^Sl 

.\:i'UNIv[K^MMRG) 


70 




Thug Luv 

1 ■ ■.■itii rrtisw irw[iNfi(LATUu^TO 








Runnin (Dying To Live) ^^fl 


38 




Thoia Thoing 




24 






46 




Damn! 



"""loTa"" HOT DIGITAL 
Billboard TRACKS.- 


THIS WEEK 


Ilast week I 




Nielsen 

Sou ntl Scan 

TITLE 

A1---1ST ■ IMPBiMT.PPOMOTlDN LABEL] 


■ 


1 




'■-'UMSCH 1 

Hey Ya! (Radio Mix) ..^^.iv 




2 




Stacy's Mom 




7 




While Flag (Album Version) 




3 




Fallen 




4 




Angel 




<5 




Here Withoiil You 












10 




Where Is The Love'' iRadio EditI 




fl 




The First Cut Is The Deepest 




6 




Buiding A Mystery 




5 




Answer 

.■-■--\\:j,\:v\i.\ 'jiMiTm 




e 




Aida 








Life Is For Living (Live) 

' 1 .:.'-.AV iWITAi 








Clocks 

'■i ■ iCAP-rni i 








Harder To Breathe 




l6^ 




Fallen (Album Mix| 










16 


12 




Baby Boy 

I--., •. - .-i- -.^i-, I'lji irn ,iMRi.v 


17 


IB 




Crazy In Love 


18 


21 




The Scientist 


19 


20 




The Way You Move IRadio Mix} 










20 


19 




She Don't Want Noliody Near 


21 


22 




The Remedy jl Won't Worryl 


22 






li s My Ufe 


23 






Are You Gonna Be My Girl 


24 


24 




Shake Ya Tailfeather 








Unwell 



And N'OlMn SoundScw). Inc. All nglllt rewtrMd The 
irtchAnt, at«] mtcrnel Ml« r««wH collMtM, tomolled. and 



Kip icKng duwnkiaUB] tiacia conpibxl fmn internet u 
collecM and pimilM Dy N<lae^ SoundS<ai> 




Pack your bags and join Billboard as 
we head to Las Vegas In our 
December 6 special issue. We report 
on the boorring concert business in 
Las Vegas Including key arena-scale 
venues and prolile local, notewrorthy 
music Industry companies. Wei take 
care of your tia\«l anangemenls. Al you 
need to do is reserve your ad.Cal today! 



issue date: december 6 • ad close: november 1 0 

Michelle Wright 323.525.2302 • mwright@billboard.com 



THEQSBOURNES 




Billboard turns the spotlight on Ozzy 
Osbourne. prince of darkness, as he 
celebrates 35 years of success. We 
trace Ozzy's career from the days of 
Black Sabbath to his solo career, 
take a look at the Osbourne family 
including manager/wife/mother 
Sharon, and report on the success of 
Ozzfest. 



issue date: december 20 • ad close: november 25 

Pat Jennings 646,654.4614 • pjennings@billboard.com 

YEAR IN MUSC & TOURING 

— — 

^5;^^ Featuring year-end charts in every 

/fc and expanded coverage of the 

year's most notable artist successes 
and business devetopments. Billboard's 
'* 2003 Year in Music & Touring issue is 

\ / a must-have reference tool and collec- 
' tors issue. Available on newsstands for 

/ tvrt) weeks! 

issue date: december 27 • ad close: december 2 

Pat Jennings 646.654.4614 • pjennings@billboard.com 



UPCOMING SPECIALS 



VEAR IN VIDEO issue date: January 10 • ad close: December 15 

TOURING Sf^TUeHT issue date: January 10 • ad close: December 15 

MIDEM I issue date: January 17 • ad dose: December 19 

MIDEM II issue date: January 24 • ad close: January 2 

OmMG RECORDS ZOTHMINn. issue date: January 24 - ad dose: January 2 
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I I b o a r d . c o m 
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Billboard" HOT 1 00, 



THIS WEEK 


1 LAST WEEK 1 


1 2 WKS- AGO 1 




^* ... , T^e most popular sinflles and Irsclis, Bccord^q ID fv* ... , 

Nielsen radio audMnrra irrtprasiiona muaau'nd Uy N>«lsen 4^ NielSen 
Broadcast Data BroadcaH Data Svatertis, salas tfata cornp.lad by (;rMinrt';ran 
S>'Slems monitofBd r>d<o tWivnt 
TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 


1 


1 


1 




^-©r NUMBER 1 6 Wee^sAtNumber 1 

BABY BOY O Beyonce Featuring Scan Paul 

:inn(irMBiw.«fSiH«:Wrt«SiSiOBCH5pMif4miiUtS,'(vv*ivfHStAKri=;. O : 


1 


o 


2 


4 




STAND UP O LiidBcris Featuring Shawnna 

h. .■aiMii.iil.llll.iCOTlIlGtSJtWtm OL!f.'L*ii'JjI".M'!- ■ ' -ii iun 


2 


o 


7 


9 




HOLIDAE IN O Chingy Fflaturing Ludacris & Snoop Dogg v 

li(i> .i.ii:iDaiJSI«Hrr,HBailRCflB10«SI ODISTUHeiNSTHAPUCtUlit.-.tA'-ICl- 


3 


4 


3 


2 




GET LOW O UlJon & The East Side Boyz FeaMrino Ying YaM Twins 

■VI- . V Th- SPICflPtSEJiCXSOVIIHlXWESi OBMtaifTvT 


2 


o 


6 


6 




HERE WITHOUT YOU 3 Doors Down v 

- f.'.R^-.-iniF ;;^\rxDWR,1PJRT3'KiiRHrl[(*M3t=LMIii "t I'll CUW.tH Sfi 1. WEjJM LIU i,MfG 


5 


6 


4 


5 




DAMN! O VoungBloodZ Featuring LilJon 

.; ■••In .nil,-,liFSPjC jf.P» J ^Mli'ilP/ttai^Ll.; lEHIiAfir' O O WMKf 57rS-.»fiSU 


4 


e 


9 


10 




RAIN ON ME O Ashanti v 

■.'■<: .i'.:i',Aiii:MJ(;^SAi'il»,i'(iL-JMi\,'^Baai:i'A'iit».n:i.Mjir; OMnnrfUNr r-f )Wyiin?'-n,wr. 


7 












8 


5 


3 




SHAKE YA TAILPEATHER Nelly, P Diddy & Murphy Lee v 


1 


9 


10 


8 




WHY DON'T YOU & 1 Santana Featuring Alex Band Or Chad Kroeger v 


8 


® 


12 


21 




THE WAY YOU MOVE O OutKast Featuring Sleepy Brown v 


10 




11 


16 




SUGA SUGA O Baby Bash Featuring Frankie J 

■- !!Hii'."JiiJuM:iiJ <9 iN-.FB'-.ni Y-:'f.\^■.^=^- 


11 1 


& 


13 


20 




STEP IN THE NAME OF LOVE O R. Kelly 

^■.n ■ ■■■ . O VF'-.'.'- 


12 


13 


8 


7 




RtGHT THURR O Chingy v 


2 1 


o 


17 


24 




S GREATEST GAINER/SALES S 

WALKED OUTTA HEAVEN O Jagged Edge -9 

b W jJIil! Wi:Cii.litAS[>.C tM£'l ®r.KinWaii:S;H 


14 


& 


25 


41 




HEY YAI O OutKasI ■? 

iM.w^xn:■J,l^■:^uw^; CD o *'''.';TA.a vvTMt Wi -rj.i i.'cr,';;- 


15 1 


16 


14 


15 




UNWELL matchbox twenty -7 

r,' .1 ■ ATtWirCftlB-JMCur 


5 




23 


25 




HEADSTRONG Trap! v 

1 ■■■ > HrUUU^DIVMKOi) O '-VARN* 1 ntSS W &-,IM nr' 


17 


18 


18 


22 




HARDER TO BREATHE MaroonS -9 

fj:.:.i'.'~ - - -.iiMi;;n«ii arOMvUEviMO i" nun 


18 


19 


19 


12 




INTO YOU O FabotousFaabiringTaima OrAslianti « 


4 


20 


15 


11 




RI.M.RO SOCmKV 

L'>'L-n- lJ^Lt[-.nHaf^1LRBfMm}Ji OS>tADV<UTDiMinHaOaW<1NTEItSOOPf 


3 


21 


20 


17 




CAN'T HOLD US DOWN 0 Chrtttina Aguilan Featwing UnOm 

: :.-r'^:-' .- -u: .iPAt: iv,> -\ .iMAa sroBCHM.MtifiBiSi Onuw»*flMG 


12 


& 


31 


46 




WAT DA HOOK GON BE O Mufphy Lae Fsaturino Jennaint Dupri v 

rr,. :[ . i- OWl flltLlAIVI^l ail«"UM«G 


22 


& 


28 


31 




STACY'S MOM Fountains Of Wayne v 

■ .■..|r. i.i'-.i'. . 1 ■■■.■;i-MCC0lllNflrt'0n0.ASC"lES'N6tBJ S rUHl'i WBJI.ICU- 1«: 


23 


& 


29 


29 




so FAR AWAY ^ ^ Staind "? 


24 


25 


21 


14 




WHERE IS THE LOVE? O Black Eyed Peas v 

■'. r,iikHlAiUliL-«CW.»-WCAI'SLI*«)Mfll«»NnisOGP»*VJ«.iCl)''TS O-'.'.' ■ ' 


S 


2« 


26 


23 




CRAZY IN LOVE O Beyonce Fealuring Jay-Z v 


1 


27 


27 


35 




PASS THAT DUTCH Misjy Elliott 


27 


28 


22 


18 




THOIA THONG O R. Kelly 

flK.lr.BUm, 0>VE^«Sr 


13 


29 


24 


19 




CANT STOP, WON'T STOP Young Gunz v 

IM-A : Bii;^ II \1 1K1.V1V1!!: D HRASCHI WC * fEUADE' J«J iL&.IVI CLU iDJV^j 


14 


30 


16 


13 




FRONTIN' O Pharrell Featuring Jay-Z 

-.■It:--.) -.t .-.V O O 3 r,I>. "i^A. -.OOM- AHli'I. 


5 


& 


32 


36 




WHO WOULDN'T WANNA BE ME Keith Urhan v 

> iSHA', M. i . --f.y. CiWTal'^A^''.■|J.t ait-'JMCiji 


31 


& 


41 


44 




BRIGHT LIGHTS matchbox twenty -v 

MViut" l.'.v ATiJMC'ilJI.JMOJf 


32 


& 


37 


38 




1 LOVE THIS BAR Tohy Keith v 

jSTsni.riTiFrHiTKfrtHScMFRrji" ^ onixwinn.'^ \Ai-i\uLi-itiiiMOj' 


33 


& 


34 


34 




SOMEDAY Nickelback 

'4iCULMClUM0llNlDai£*Hi RMCRLiSMLi^ aiBUM ai- \cjm 


34 


3S 


30 


27 




CALUMG ALL ANGELS Train 9 

SOBHENICMOMUINLSlMOERWtiOOi rOJUeuUEUMCU' 


19 


36 


35 


30 




DRIFT AWAY Uncle Kracker Featuring Dobie Gray v 

umiA["i:nL'Li.Liit,n*j(iHiMv.iaiiy!.- LA,*ii^;iM :.r 


9 


37 


38 


33 




BIGGER THAN MY BODY John Mayer v 

J J KUtj U VAILK' A'/;/i«F i>l S.iM ',-J" rxt Jt.lHiA 


33 


® 


43 


50 




ME AGAINST THE MUSIC O Britney Spears Featuring Madonna v 

IHI»S-tMF'Wli-il:ri6;PtAH:;iaiIlW«IINi.tlE.«€dWTf l-MaGNETISASIGOSft-E^i O -IM v'X-'' 


38 


® 


50 


56 




WHITE FLAG Dido •? 

-All . . ■■! .-. ■(i.-'i-iCMLiWAHMSTHONGi O "!;Ti J^ai.W riil 


39 


40 


33 


32 




TOUGH LITTLE BOYS Gary Allan 

■■, . "■- ■."I'.MAllfNl OMCAFiAii-'-lLUAlJ!L«CUl 


32 




49 


54 




(THERE'S GOTTA BE) MORE TO LIFE 0 Stacie Orrico v 

■w- r,----,,. s',,i.-nK 1ABSMS8REFRHMAS0V JR.arWMMS) <» fORtWNt MElVMtGIN 


41 


& 


44 


49 




1 MELT Rascal Flatis 

Mi- ■■ . ■'.r,.,<.NTH«ASf«B.WU08LfYI .VHIl ifsti t Cl^ t 


42 


& 


47 


61 




RUNNIN (DYING TO LIVE) O Tupac Featuring The Notorious B.I.G. 


43 


44 


42 


39 




THIS ONE'S FOR THE GIRLS Martina McBride -v 


39 


45 


45 


57 




READ YOUR MIND O Avflnl v 


45 


m 


36 


26 




THE REMEDY (1 WONT WORRY) Jason Mraz 

. aij. ,1,1 1 . -i--.:'^ ;. SPDCKGECmiilisi f.iiiT!ia*iBwMi;i,T!E:i 


15 


m 

o 


80 






.. GREATEST GAINER/AIRPLAY 

STUNT 101 O G-Unil V 

l:famtHLQfJD(«utCJ«aiS(W,CtiOrD0Ba(nSN, O . M' - '.[ .1 ... - ■j'lft;.::i['t 


47 


48 


39 


51 




CLUBBIN Maiques Houston Fealufing Joe Buildcii & PieiJ Piper <9 

HHU- =trtUYjBUOnt\) ^ '.^[rT,liLU!.,WCLrtIG 


39 




52 


53 




WHY CAN'T 1 UzPtlwrsr 


49 



TITLE 

PRODUCER ISONGWRITERI 



Arliat 

IMPRINT a NUM8ER,'PROMOTION LABEL 



BAD BOY THIS BAD BOY THAT 



Bad Boy's Da Band 7 



SO YESTERDAY O 



Hilary DilH s> 



irS MY LIFE 



ISTTRSCDPtatBUaaCIIT 



MILKSHAKE O 



WAVE ON WAVE 



£un*tl3PUPmaWI* 



PatGrwn s> 



CLAP BACK O 



HAS s sroftcit icwfiZu 



Alan Jackson & Jimmy Bufhtt v 



MY LOVE IS LIKE... WO O 



DANCE WITH MY FATHER 



COWBOYS LIKE US 



UitherVandross ? I 38 
o . 

George Strait i 59 



THE FIRST CUT IS THE DEEPEST 



WEAK AND POWERLESS 



REAL GOOD MAN 



tilt HOT SHOT DEBUT sjli 



Tim McGrsw v 



»MF?ir.aw(AUJsmco;iUftBv«t.PCtsHOSiBSAuifjnii 



Montgomery Gentry ^ 



Sarah McLachlan 



CHICKS DIG IT 



Chris Cagle ' 



I CAN ONLY IMAGINED 



MercyMe v 



Unkin Park v 



WALKING IN MEMPHIS 



! J BiiaE M JMASmO CHBISTH S glMBSX BOWWCW 



THE BOYS OF SUMMER 



PARTY TO DAMASCUS O 



Wyclef Jean Featuring Missy Elliott v 



YOU CAN'T TAKE THE HONKY TONK OUT OF THE GIRL 



THERE GOES MY LIFE 

i ■:AVM3S.l.CKStfT ift'MOBU"! N TI-fa; 



Kenny Chesney 



SHOW ME HOW TO LIVE 

B HLt'iN iccowaijwiO'onJW! 



HOT a WET O 



112 Featuring Ludacris 



Kelly Clarkson 9 



Josh Kalley 



HONESTY (WRITE ME A LIST) O 



Rodney Atkins v 

O CURB n'w 



NO SHOES, NO SHIRT, NO PROBLEMS 



Ying Vang Twins *? 



ROC YA BODY ■ MIC CHECK 1,2" O 



M.V.P. (Most Valuable Playas) Featuring Stagga Lee v 



50 Cent 



Elephant Man v 



T.I. V 



ANOTHER POSTCARD (CHIMPS) O 



Barenaked Ladies 

O Ohfpw:;f hm: 



Obie Trice v 



WAITING FOR YOU O 



OOP OwARSsRSRn^ 



THIS IS HOW WE DOO 



Big Tynwrs v 

Oc*SMMowo,wivCTsm»miMjM^:. 



FORTHENIGHTO 



.:hiII ) C KftEGIVS - i 



Musiq 



OFFICIALLY MISSING YOU O 



Tamia 



I airplsv and/Of sales fltina rscoRM Mb wmL GieBtM Gainer/SBlea and GraaM Gmi/Airplw tn trtntM. 
f or Tig H« 100 thivraBdi Ita top 75 Oh 



d. rstptctMlKjortNiBrgBsliatesaraliinila^ . _ . _ ._. 

itof IniillNmufttoriKUnOiinitstoDWang^ cvmbol wRraillJunch: IndicalMfimnJiNflaktinraiBil ntnwa conDibunitotong'i 

HM no and Hoi IQO Aktftoy ctent mttmouBtv H ttwy hm bMti on thi Hot t(B tor mora ttisn 2D mm4is artd rai* ImIomi SQ 9 CD SiniriiavBitabla. W DVD Slntiia amlate <Zt CO Mu-SirMlo avail 
Kii for <p.*liidcatM 9 inavanabli. in mtKAcass. catalog nurntwrtite<S>,® ir«l NMun SoumlScair Inc AI r 



60 



www. billboard. com 



BILLBOARD NOVEMBER 8, 2003 



McLachlan 

Continued from page 1 



Despite this interval, McLachlan's 
ethereal voice and haunting lyrics have 
already been warmly ushered onto the 
airwaves. First single "Fallen" debuted 
at No. 1 on the Hot Digital Tracks 
chart, and on Adult Top 40 it is No. 10 
this issue. 

"A lot of different kinds of music 
have dominated the airwaves for so 
long that hopefully now there is a place 
for me," McLachlan says. 

"I felt like the day Lilith Fair ended, 
the door slammed shut and all of a 
sudden there were Britney Spears and 
Justin Timberlake and angry white 
male bands," she recalls. "I thought, 
i'm glad I'm taking a hiatus here. 
There's no place for my music at all.' " 

Lilith Fair, the heralded female 
singer/songwriter-driven concert 
series founded by McLachlan and her 
manager Terry McBridc (CEO of Van- 
couver-based Nettwerk Music Group), 
launched in 1997 and ran successfully 
for three years. Participating acts 
included Jewel, Indigo Girls, Sheryl 
Crow, Natalie Merchant, Erykah Badu 
and Dixie Chicks. 

POIGNANT TKACKS 

But with the early success of 
"Fallen," the door seems to be open- 
ing again. 

"For artists who show true artistic 
talent, the climate couldn't be better," 
Arista president/CEO Antonio "LA " 
Reid says. 

"The climate is bad for predictability. 
The climate is bad for disposable hits. 
The climate is amazing for singer/song- 
writers who are doing compelling rec- 
ords," he observes. "We have huge ex- 



pectations for 'Afterglow.' " 

Anchored by "Fallen," a strings- and 
piano-laden song about making and 
recovering from mistakes in life and 
love, "Afterglow" contains numerous 
single-worthy tracks and remarkable 
musical and lyrical moments. 

"Answer" is a song about finding 
the love of your life, which is reminis- 
cent of the bare "I Love You" from 
"Surfacing." It focuses on McLachlan's 
soothing voice. 

"Push" delves into the give-and-take 
between two people do in a relation- 
ship and features a melodic, calming 
accompaniment. Airy background 
vocals form the backdrop to "Time," a 
track about the confusion of love. 

Strings and percussion clash in 
"Stupid." The song focuses on a rela- 
tionship gone bad through the catchy 
lyric: "How stupid could I be/a simple- 
ton could see/that you're not good for 
me/but you're the only one I see." 

Another standout track is "World 
On Fire," about living in today's con- 
fiising world. 

"If there is any one song that is 
about my daughter or issues at hand, 
it is certainly that," says McLachlan, 
who is published by Sony/ATV Songs, 
IVde Music (BMI). 

'That song was about, "What is this 
world we are bringing our children 
into?' People are flying planes into the 
World TVade Center, and they are blow- 
ing up buildings everywhere," she says. 

"It is all the small things that make 
the world go round. Smiling at the lit- 
tle old woman or helping her across 
the street or teaching your children 
the right things in life and to under- 
stand compassion and empathy for 
other people." 

Mcl^chlan adds that outside of that 
track, the album really does not touch 
on her mother's death or the birth of 
her daughter, India. 



"It takes me a long time to process 
information and experiences and be 
able to look back on them objectively," 
she says. "That's why I couldn't write 
about India or my mother now. It's too 
close still." 

What she was able to share, she 
explains, was "human relationships 
and what they do to people. That's a 
topic that I keep going back to. They 
do some pretty messed-up stuff and 
they do some pretty incredible things, 
too. They're a constant source of inspi- 
ration that we can all relate to." 

She adds that the record might 
sound best when "played very loud, 
very late after drinking too much 
red wine." 

Such songs about love and rela- 
tionships have been successful for 
McLachlan, a three-time Grammy 
Award winner. 

"Surfacing" peaked at No. 2 on The 
Billboard 200 and has sold 5.4 mil- 
lion copies, according to Nielsen 
SoundScan. It spawned the hits 
"Adia" (which reached No. 3 on The 
Billboard Hot 100), "Angel" (which 
peaked at No. 4), "Building a Mys- 
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tery" and "Sweet Surrender." 

The 1999 live album "Mirrorball" 
reached No. 3 on The Billboard 200 
and sold 2.9 million copies. It featured 
the hit "I Will Remember You." 

MARKEnNGBlilZ 

McLachlan has already embarked 
on a three-month promotional blitz to 
reach established and new fans. 

She has been performing and doing 
interviews at major radio stations 
across the country and will appear on 
12 TV programs throughout Novem- 
ber. They include talk shows hosted by 
David Letterman, Jay Leno and Ellen 
DeCeneres, "Today" and "Live With 
Regis and Kelly." 

McLachlan will tour in support of 
the album next year, first going to 
Europe, Australia and Japan and then 
focusing on North America in the 
summer. Marty Diamond from Little 
Big Man is her booking agent 

"Afterglow" will also be promoted 
extensively online. Arista VP of mar- 
keting Adam Lowenberg says. 

"Fallen" was a No. 1 hit on Apple's 
iHmcs Music Store, which is also dfer- 
ing the exclusive McLachlan "Acoustic 
Live EP 2003" for 30 days after its Oct. 
21 release. The EP includes five cuts 
recorded during concerts earlier this 
year (Billboard Bulletin, Oct 7). 

"We will also do an AOL session, 
which will go live around the end of 
October, an artist spotlight at Yahoo 
and video streams at MSN," Lowen- 
berg says. "Our target demographic is 
25-49, but there is no reason that 14-, 
15- and 16-ycar-olds can't discover 
Sarah and become fans." 

Lowenberg adds that it will be diffi- 
cult to cross "Fallen" over to top 40 
radio from modem adult stations. 

"Top 40 radio does not play the 
Sarah McLachlans of the world," he 
says. "It has, however, been much eas- 



ier to reintroduce her to her existing 
fan base. When you hear her voice 
again after sh years, it's like hearing 
an old friend agaia" 

Numerous adult top 40 program- 
mers are already finding McLachlan at 
the top of their most-requested lists. 
They say that alongside such releases 
as Dido's recent disc "Life for Rent" 
(Arista) and Jewel's "0304" (Atlantic), 
listeners are ready to hear quality 
female singer/songwriters on the air- 
waves again. 

"We've had massive action on the 
phones for 'Fallen' and have had 
reaction to singer/songwriters like 
Dido," says Greg Strassell, PD for 
adult top 40 WBMX Boston. "It 
doesn't matter when Sarah's music 
is released. It is a matter of quality. 
AC stations are excited to have the 
queen of the format back." 

Retailers anticipate strong sales 
throughout the holiday seasoa Virgin 
Megastore senior VP of product and 
marketing Dave Alder predicts that his 
customers will respond "very warmly" 
to "Afterglow." 

"I think a good indicator is to com- 
pare her to the Dido album, which has 
done very well off the back of strong 
radio play," he says. 

"Both of these releases are definitely 
pieces of quality work and have a wide 
appeal in demographic and reach," 
Alder continues. " 'Fallen' has helped 
Sarah reach new listeners that proba- 
bly weren't aware of her last releases 
or were too young at the time." 

McLachlan hopes people will enjoy 
the record, though she waves off 
potential criticism. 

"My guideline for success — and this 
is really, truthfully honest — is whether 
I am really proud of this record. If I am 
proud of the record, which I am, then 
I let it go," she says. "If other people like 
it then that's a big old bonus for me. " 



Teens 

Qmtinued trow pige 6 



regional and socioeconomic factors. 
In a hypothetical case study, he 
demonstrated how data could suggest 
that a movie that was a cross between 
"Blue Crush" and "Drumline" would 
appeal to California teens more so 
than teens in Buffelo, N.Y. 

RISKY BUSINESS 

Still, Graden and others said it was 
important to take risks when target- 
ing teens because their tastes shift so 
erratically. 

"Shows on MTV bum out very fast," 
he said. "So |while| it would be fun to 
indulge ourselves in the success of 
'Newlyweds' (starring Nick Lachey and 
Jessica Simpson], we're always talking 
about the next idea." 

S-Curve Records president/CEO 
Steve Greenberg said his company's 
strategy is to "try to create things that 
don't exist yet It's not Teens say they 
like this, and we'll give them that' " 

Regarding his current promotion 
of 16-year-old R&B singer Joss Stone, 
he said, "People don't think the music 
is teen-friendly." Still, he believes 
there could be "unsated demand" 



among 12- to 17-year olds for Stone's 
retro-soul style. 

Several speakers said today's teens — 
bombarded with more technology and 
entertainment choices than ever-^ely 
simple categorization. 

A teen will wear skateboarding 
shoes, listen to hip-hop and play foot- 
ball videogames. Marc Ecko, founder 
and CEO of apparel company Ecko 
Unlimited, observed during his keynote 
address. "So you must have a multi- 
faceted approach to reach this conver- 
gent consumer," Ecko pointed out. 
"They have consumption ADD." 

Gender lines are also blurring, said 
teen brand executives, which creates 
problems in determining what boys 
and girls might like. Jennifer Gamer 
from TVs "Alias" "kicks ass" like a guy, 
Graden said, but is still feminine. 

Even product lines are converging. 
"Guys are using more hair products 
than girls these days," said Carisa 
Bianchi, chief strategy officer at adver- 
tising finn TBWA/Chial/Day. West dur- 
ing the "How to Reach Boys " session. 

In contrast to this theory of conver- 
gence, Irma Zandl, president/CEO of 
research firm Zandl Group (whose 
clients include Coca-Cola and Coors 
Brewing), divided teens into unique 
personality categories. 

She described 35% of all teen males 
as "noisy guys" who tend to be turned 



on by luxury cars and the Nike shoe 
brand. She described 35% of all female 
teens as "limelighters " who are into 
Britney Spears and "American Idol. " 

Too many times, Zandl said, mar- 
keters will target the 15% of each gen- 
der she calls ""indies" because they talk 
"like they are trendsetters. But rarely 
do the things that they are into reach 
critical mass." 

AimiENTICnY SELLS 

Musicians have surpassed athletes in 
popularity as teen product endorsers 
because of their authenticity to audi- 
ences, said Coristance Schwartz, VP of 
strategic marketing and spoasorship for 
the Firm, a Los Angeles-based enter- 
tainment and management company. 

More sports players are jumping 
teams nowadays, she continued, "so 
there is no loyalty to their fans [when 
tfiey pitch products). But artists are liv- 
ing what they arc singing about" 

Linkin Park, out of its desire to slay 
true to ifci fan base, "has turned down 
100 (sponsorship! deals in the past 
year, " she said. 

Authenticity is not an is-sue for Dual- 
star Entertainment Group, the rompany 
founded by CEO Robert Thome and 1 7- 
year-olds Mary-Kate and Ashley Olsen. 

Thome said the Olsen twins' teen 
point of view has been integral in 
building them into a $1 billion inter- 



national brand. 

"We ask Mary-Kate and Ashley what 
they want, because they are the cus- 
tomer, " Thome said during the "How 
to Build an Authentic Experience for 
Teens " session. 

With input fi^im the Olsen twins, the 
company is "pulling out of (kid- 
oriented] direct-to-video products and 
focusing on making feature film prod- 
ucts (for teens and young adults]." 



Hooters 

Continued trom page 5 



another, and UC3 performed at a 
couple of Hooters' events. 

"There's a tremendous opportunity 
for synergy," he notes. "UC3's target 
market is 18-30, and Hooters wants 
to expand its customer base, histor- 
ically 25-55 males." 

In its 20 years. Hooters has par- 
layed its brand into other business 
ventures that include a magazine, 
calendar, golf tour, racing series, an 
airline and motor sports. 

Billboard Star Productions is 
working with independent distribu- 
tors and is in discussions with major 



Yet moderator Omar Wasow, execu- 
tive director at online community 
blackplanetcom, spoke for many when 
he admitted it can often be a crap shoot 
when trying to create an "authentic 
experience" that will lead to teens part- 
ing with their money. 

"My gut is that there is no way to 
do that" he said. "You get lucky. Teens 
are incredibly fickle. You might get it 
you might not" 



labels about potentially signing UC3. 

Radio Express has released the 
"It's a Party" single to 1,500 radio 
and cable music stations in 63 coun- 
tries. That number includes 500 
urban and pop stations in the U.S. 
The single was produced by Eric 
"Free" Smith. 

He joins fellow producers Grip 
Smith (no relation) and Joe Blast on 
UC3's debut album, " I'm That Girl." 
The title track, described as a girl- 
power anthem, was a concept sug- 
gested by McNeil. The album is due 
in first-quarter 2004. 

Currently in the midst of cele- 
brating its 20th anniversary. Hoot- 
ers boasts more than 350 restaurants 
in 13 countries. Most famous for its 
Hooters Girls hostesses, the chain 
currently employs 15,000 females. 
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Producers 

Continued from page 5 



A.B. Quintanilla and Cruz Martinez 
of the Kumbia Kings, who part- 
nered with EMI Latin for King of 
Bling; and Gustavo Santaolalla and 
Anibal Kerpel. who have long oper- 
ated Surco Records In partnership 
with Universal. 

.■\lthough no two deals are craft- 
ed alike, their intent is much the 
same, labels team with successful 
producers to tap into their capaci- 
t>' to identify talent in specific areas. 
The producers want greater cre- 
ative and economic control of 
artists they truly believe in. as well 
as a guaranteed outlet for these 
artists' productions. 

In fact, several of these producers 
— Including Perez. Livi and Alfan- 
no — have such a vested interest in 
the acts they sign that they also 
manage them. 

"My intention wasn't to go sign- 
ing famous artists." says Perez, who 
has been the Billboard Hot Latin 
Tracks producer of the year twice In 
the past three years. "I have so many 
young, talented people coming all 
the time (into the studio| that I 
always felt there was a need, and the 
major labels really don't have a 
department (dedicated to giving) 
young talents a chance. " 

Perez spoke with several labels 
before teaming last year with Uni- 
vlsion Music Group for the RPE 
joint venture. Univlsion owns 51% 
of the company — Perez has the 



remaining stake — and funds the 
production, marketing and pro- 
motion of all product. Distribution 
Is through Universal Music & 
Video Distribution, which handles 
Univlsion releases. 

Under the deal. Perez can also 
produce other acts for other labels. 

"It's a match made in heaven." 
Univlsion Music presldent/CEO Jose 
Behar says. "I could never afford to 
bring him on as an A&R guy. so why 
not bring him on as a partner?" 

Last year, RPE launched its first 
act. Area 305, and gained heavy air- 
play for at least three singles. The 
act Is working on ILs next album and 
Is managed by Perez. A second pop 
act. Michelangelo. Is targeted for 
release next year. 

UNIVERSAL'S DEALS 

The notion of having an outside 
A&R source was also the rationale 
behind the creation of Alfanno 
Music last year. 

"(Alfanno] Is not coming out of 
the blue. He's looked for talent up 
and down," says John Echevarria, 
president of Universal Music Latino, 
who owns a 51% stake in the label 
to Alfanno's 49%, 

The two-year agreement calls for 
Alfanno to deliver three productions 
per year, with Universal picking up 
production, marketing and promo- 
tion costs, while distribution Is 
taken up by UMVD. 

Although the financial particulars 
of the deal weren't disclosed, sources 
.say Alfanno is getting upwards of 
half a million dollars per year for his 
productions, 

Alfanno Music's first signing was 



pop singer/songwriter Jorge Correa 
"Tereso," whose debut album was 
released in August. Alfanno not only 
wrote or co-wrote the bulk of Cor- 
rea's album but aLso manages his 
career and plans to manage future 
acts released on his label. 

At the same lime, Alfanno, like 
Perez, is free to continue writing 
and producing tracks for other acts 
outside of Universal. 



We believe 
in artist 
development. 
If we don 't 
make money 
immediately 
but see the band 
is growing, 
that's OK.' 

— CUSTAVO SANTAOULU. 
SURCO RECORDS 



Last month, Universal Inked 
another joint-venture deal, with rap 
label Gultian Brothers Music, 

Under the new partnership, Gui- 
tiin will sign, produce and develop 
artists with financing from Univer- 
sal, which will distribute the releas- 
es. The two-year deal calls for three 
studio albums per year. 

Although it would appear that 
such alliances could dilute his label's 



resources, Echevarria says the oppo- 
site is true. 

"It opens up the company to new 
marketing windows and a different 
sort of A&R," Echevarria says. "It's 
ver>' possible that many artists who 
don't know how to get close to a 
major label like ours feel comfort- 
able with a smaller label. " 

Executives agree that the chances 
of success for such partnerships 



depend to a large degree on the level 
of cooperation between the major 
label and the producing label. The 
former cannot simply put out al- 
bums without ensuring the latter's 
interest and commitment. 

Ijst year, for example. Universal 
funded another joint-venture, R&B 
music label Night Man Records, of 
which it owned half. After disap- 
pointing sales, the label folded ear- 



lier this year. 

When all involved are on the same 
page, the results can be exceptional. 

"Because the producers are part- 
ners, the dedication they place on an 
album is far more intense," says 
Walter Kolm, \T of marketing for 
Universal Music Latino, noting pro- 
ducers' penchant for handling the 
acts they sign. 

Llvl's new Megamusic Records — 
which is not a partnership with a 
major — takes things a step further; 
the label will manage and book 
artists, who will also be signed to his 
publishing company. 

The longest-standing example of a 
producer-driwn joint wnture is Surco 
Records, an alternative label created 
six years ago by Ixjs .^geles-based pro- 
ducers Santaolalla and Kerpel. 
Through It. the two sign, produce and 
develop acts: Universal markets, pro- 
motes and distributes them worldwide. 

Although Surco maintains very 
close ties with its acts, it doesn't 
manage them. 

"We build the budgets with (the 
label's] approval," says Santaolalla. 
who In September won three Latin 
Grammy Awards. 'They believe we are 
the experts In music, and I believe they 
are the experts In selling records." 

Because Surco's realm is alterna- 
tive music, the label's degree of suc- 
cess varies wildly. Its acts include 
big-sellers like Molotov and Juanes 
as well as such modest sellers as 
Uruguay's La Vela Puerca. 

"What we do believe in is artist 
development." Santaolalla says. 
"And If we don't make money imme- 
diately but see the band Is growing, 
that's OK. " 




Blues 

Cantimied from page 8 



soundtracks or single-artist compila- 
tions with the series brand. 

Overall, however, retailers report 
soaring Interest in the blues In the 
immediate wake of the PBS shows. 

"Our blues sales are up over 
200% for that period," says Kevin 
Cassidy, executive VP of sales & 
operations at West Sacramento, 
Callf.-based Tower Records. 

Tower mounted a major blues sale 
in its 91 stores beginning In August, 
weeks prior to the Sept. 28 start of 
the PBS series. 

Cassidy reports that the chain expe- 
rienced a rise In sales not only of non- 



branded product by such featured 
series artists as Son House but also for 
endcapped new titles by contemporary 
artists like James Blood Ulmer and for 
such DVD titles as "Blues Story" (Shout 
Factory) and "American Folk Blues 
Festival" (Hip-O). 

""When you see things Jselllng] in la 
unit range of] the high 200s in a cou- 
ple of weeks that have sold the same in 
the previous three months, you're see- 
ing some impact " Cassidy says. 

"There are well over 100 titles that 
sold 45 or more pieces in the last 
three weeks," he adds. "That kind of 
stuff just builds." 

Susan Scott, blues category manag- 
er at Borders Books & Music in Ann 
Arbor, Mich., says the chain experi- 
enced a 50%-60% Increase In the genre 
following the scries. 

But Scott notes that the major 



jumps were for artists like Keb' Mo' and 
Muddy Waters, who pulled down major 
screen time in the series. 

In the past few weeks, the number 
of blues titles sold jumped by between 
450% and 500% at the 23 Virgin Mega- 
stores In North America, according to 
Vince Szydlowski, senior director of 
product for the LA -based chain. 

Of the 20 titles on Virgin's blues 
chart, 80% carry the series brand. 
Szydlowski says they are benefiting 
from a pair of endcaps in each store. 

The Scorsese .shows have not tjeen a 
bonanza for their featured acts, thou^. 

One artist, Marcia Ball, who ap- 
peared In Clint Eastwood's film about 
blues pianists, did enjoy a large up- 
swing in sales of her current Alligator 
album, "So Many Rivers," according to 
Kerry Peace, sales and advertising 
director for the Chicago label. 



""Her scans doubled the following 
week," Peace says. But he also points 
out that Ball appeared on NPR's 
"Prairie Home Companion " the week- 
end before the series aired. He says that 
sales success owes more to PHC host 
Garrison Keillor than Scorsese. 

The artists on the series may not 
have been running up sales numbers 
on their albums, but the exposure 
could be paying off In other ways. 

Manager Preston — whose artist 
Rush was featured In director Dick 
Pearce's "Blues" film "The Road to 
Memphis" — says, "Did our Sound- 
Scans jump? No, they didn't Will they 
in time? 1 hope so." 

He adds, "We've been contacted 
regarding some tours next year. The 
people who do Jazz at Lincoln Center 
(in New York( are putting together a 
tour with different styles (of blues(. 



Bobby will represent one style. Corey 
Harris will represent another." 

Chris Tetzell. of singer/guitarist 
Harris' management company. Red 
Light, says the bluesman's appear- 
ance in the series' first installment, 
the Scorsese-directed "Feel Like 
Going Home," was in some ways 
"the biggest night in his career, In 
terms of vast exposure." 

But Tetzeli has not seen a reaction 
yet: "It will help his touring a lot his 
hard-ticket values. He's not going to be 
playing Madison Square Garden, but 
it's going to help out" 

Harris adds. "Nothing's changed. I 
haven't quit my job (as a carpenter and 
stone mason]. I did get a call the other 
day from Jazz at Lincoln Center, ask- 
ing if I was Interested in doing a tour 
Things are happening, but I think it's 
a little too soon to tell." 



TV DVDs 

ConVnuei from page 8 



"It is a time-consuming process 
for older series," says Gordon Ho, 
senior VP of marketing for Buena 
Vista Home Entertainment. ""Given 
the window of time that we have, we 
have to figure out what we can do." 

Some studios are simply not 
releasing projects because of the 



frustration of clearing music. 

"As the TV market gets more 
competitive. It is becoming more dif- 
ficult to clear music, " says Jeff Baker, 
VP of franchise marketing for Warner 
Home Video. "We want to Include 
original music. Now we may not be 
releasing things as a result" 

Studios are also weighing the cost 
of clearing music vs. a project's poten- 
tial unit sales. Veteran TV producer 
Paul Browenstein says that In the 
VHS era. a music license might cost 
about 6 cents per song per video. That 



has risen to 10 to 15 cents per song 
per project and TV series packages on 
DVD also cost less than they did on 
VHS, he says. 

Staddon adds that it could cost 
more than $1 million to license music 
for a complete season TV release, "If 
you are only selling 200,000 to 
500,000 units on the project that Is 
a huge burden," he adds. 

Despite these problems, it is clear 
that TV projects are becoming in- 
creasingly important to studios. 
Executives say that TV show creators 



and producers are becoming more 
involved In the DVD releases and that 
TV releases are increasingly seen as a 
marketing tool for TV distributors 
seeking to establish a franchise. 

The success of TV series on DVD 
comes at a time of increasing growth 
in the DVD industry as a whole. 

According to statistics released by 
the Digital Entertainment Group 
(DEG), 215 million DVD software 
units shipped to retail In third-quar- 
ter 2003, a 40% increase over the 
same time period last year. 



The fourth quarter Is expected to be 
the largest yet for the format with $3.8 
billion worth of box-office hits being 
released on DVD for the holidays. 

On the hardware front, the DEG, in 
conjunction with the Consumer Elec- 
tronics Assn.. says that more than 6.4 
million DVD players were sold in the 
third quarter, which is a 37% increase 
over third-quarter 2002. 

The T\' DVD Conference was spon- 
sored by Video Store magazine, the 
DEG and Billboard sister publication 
The Hollywood Reporter 
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Trama 

Continued from page 8 



Spain and Portugal — ^will launch in 
the U.S. A distribution deal with 
Ryko is pending. 

"When we started the label, we 
knew the importance of having a dif- 
ferent business model," Szajman 
says. "With the rise of the Internet 
and DVD support, we understood 
that (the company] had to be more 
than just about music. We knew that 
music and image would come to- 
gether in the future." 

Like Szajman, Boscoli acknowl- 
edges that Trama's business is not 
based solely on CDs. "It's about con- 
tent, music and visuals," he notes. 



Lions Gate 

Continued from lage 6 



Sundance acquisition "The Cooler" 
and "Shattered Glass." 

Artisan, meanwhile, is releasing 
"Dirty Dancing: Havana Nights" in Feb- 
ruary 2004 and the Marvel superhero 
film "The Punisher" in April. 

The new company's home enter- 
tainment arm will benefit from Arti- 
san's extensive relationships with 
such major retailers as Wal-Mart and 
Best Buy, which carry Artisan's the- 
atrical DVD releases and children's 
video brands like Barbie, Rescue 
Heroes and Clifford the Big Red Dog. 
Artisan family titles are distributed 
through its Family Home Entertain- 
ment (FHE) division. 

Though executives from Lions Gate 
Home Entertainment, Artisan Home 
Entertainment and FHE could not 
comment on the deal and its ramifica- 
tions, per a nondisclosure agreement, 
each company's CEO spoke of the deal's 
benefits in a statement. 

"Lions Gate and Artisan have com- 
plementary strengths and are a superb 
strategic fit," Lions Gate CEO Jon 
Feltheimer said. 'Together, the com- 
bined entity will be a powerful force in 
all aspects of filmed entertainment pro- 
duction and distribution and will ben- 
efit from the largest library in the his- 
tory of independent entertainment." 

Artisan CEO Amir Malin echoed the 
sentiment. He noted, "I can think of 
no company that better complements 
our core business strengths and strate- 
gic vision than Lions Gate. Under Jon s 
leadership. 1 am confident that the new 
entity will be even greater than the 
sum of its parts." 

Malin is expected to leave after the 
merger is finalized, while Feltheimer 
is likely to run the newly formed com- 
pany. Staff reductions are also expected. 



"The consumer will find the best 
way to buy the content that he or 
she wants." 

To illustrate, Boscoli points to 
more than 200 Trama events that 
have taken place throughout 
Brazil — all of which have been 
"documented for later use." 

Most of the events and tours are 
sponsored by other companies. In 
this way, 1Vama "acts as a communi- 
cation company, not just a record 
label," Boscoli adds. 

Both Szajman and Boscoli say they 
embraced the Internet in the early- 
'90s. "Everyone's been using the 
technology since then — everyone 
except for the major record labels," 
Boscoli says. 

"The majors could have embraced 
and introduced the jthen-newl tech- 
nology, but they lost the chance," he 
continues. "The executives should 
stop playing golf and focus on the 
artists and the streets." 

TV'ama began selling digital down- 
loads two years ago on its Web site 



Rolling 
Stones 

Continued from page 6 

old bags of skin and bones,' and others 
say, 'I am a major Stone store, and this 
will really hurt' " 

But the practice of giving select 
retailers exclusives is just plain short- 
sighted, VanCleave says. 

As reported, the veteran rock band's 
four-disc DVD set "Four Flicks," due 
Nov. 1 1 fi-om TCA Entertainment, will 
be available exclusively through Best 
Buy (Billboard Bulletin, Oct 3). 

MORE DEALS IN THE PIPaiNE 

Best Buy is also carrying a Paul 
Westerberg DVD and a John Mellen- 
camp DVD from Redline as exclusives. 

And there are more such deals in the 
works, says Gary Arnold, senior VP of 



Cher 

Continued from paoe 6 



October for two more shows, then 
came back this past June for two 
more," says Joel Peresman, senior VP 
of Entertainment for Madison 
Square Garden in New York. 

"Within a year she sold out six 
shows here," Peresman continues. 
"When you think of the acts that 
can do that kind of business, there 
aren't many." 



(trama.com). The site also offers 
many mp3 downloads for free. 

"Free downloads do not cut into 
sales," Boscoli says. "We liken such 
promotion to a radio station. People 
get in touch with and discover artists 
this way." 

Since opening its doors, Trama's 
business has increased 30% each 
year, Szajman says. His family busi- 
ness, Szajman Holding, funds TVama. 

Szajman notes that this year, 
Trama will sell more than 2 million 
CDs in Brazil, "even though the mar- 
ket is decreasing by 40% each year." 

Though Brazil has a huge piracy 
problem, Trama is not seriously 
affected, Szajman adds. The reason is 
simple: "We deal in more under- 
ground artists." 

Trama will gross approximately 
$8 million in Brazil this year, while 
Europe will bring in 500,000 Euros 
($583,000), according to Szajman. 

Of course, Trama would be no- 
where near as successful were it not 
for consumers' fascination with 



entertainment at Best Buy {Billboard, 
Oct 18). 'There is more to come, but 
I can't tell you about it yet," he says. 

Meanwhile, Canadian retailers Pind- 
off Record Sales, Sunrise Records and 
HMV Canada pulled all Rolling Stones 
product — including CDs, DVDs, video- 
tapes and accessories — from their 
stores indefinitely, beginning OcL 28. 

HMV Canada operates 100 stores. 
Pindoff Record Sales operates the 92- 
store Music World cfiain, and Sunrise 
has 32 stores in Ontario. 

"Four Flicks" will be available in 
Canada only through Minneapolis- 
based Best Buy's 14 Canadian stores 
and the 105 outlets of its Future Shop 
subsidiary. The deal with Best Buy was 
cut by Michael Cohl, CEO of Toronto- 
based TGA Entertainment and long- 
time Stones promoter. 

Executives at the camps that dis- 
tribute the band's records, ABKCO and 
Virgin, indicate that they did not have 
any involvement in the deal. In Cana- 
da, ABKCO distributor Universal Music 
Canada declined to comment on the 



The tour may be best remembered 
for its equal-opportunity approach to 
routing. It is one thing to play four 
times in South Florida, five times in 
Chicago and six times in Boston. But 
Cher also put up big numbers in such 
markets as TVenton, NJ.; Bridgeport, 
Conn.; Des Moines, Iowa; Moline, 111.; 
Reading, Pa.; and Memphis. 

"Every place we could possibly put 
this show, we've played it," Wavra says. 
"We did two shows in Council Bluffs, 
Iowa. We played Billings, Mont., twice 
in three months." 

Scott adds, "I think she felt like if 
people still wanted to come see |the 



Brazilian-hued beats and rhythms. 

"We're seeing the same kind of 
excitement in the U.S. as we did when 
we first entered the European mar- 
kets," Boscoli says. "The Brazilian 
sound is embraced everywhere. It's a 
very cool sound to like." 

Earlier this year, Trama recording 
artist Fernanda Porto — whose self- 
titled debut album will be the first 
Trama release in the U.S. — per- 
formed at Joe's Pub in New York. 

Preceding this sold-out date, 
Porto was honored with a 2003 
Latin Grammy nomination in the 
best new artist category. She also 
took home the best electronica 
video award at this year's MTV 
Brazil Music Awards. 

Like several artists on Trama — 
including DJ Patife, Max de Castro 
and Jair Oliveira — Porto's music 
knows no boundaries. It draws from 
samba, dance/electronic, pop, jazz 
and hip-hop. 

"We are doing our own thing 
here in Brazil," Porto explains. 



boycott, and EMI Music Canada did not 
return calls. 

In a statement, Cohl commented: 
The Rolling Stones and TGA Enter- 
tainment wanted to offer a fantastic 
product at an amazing price for the hol- 
idays for their fans. Best Buy made this 
possible with a four-DVD set for $29.99 
in the U.S. and $39.99 in Canada. 

"The other offers we received from 
alternative distributors would have 
had the product being sold for at least 
$20-$30 higher to the consumer, 
something which was unacceptable 
to the Stones and TGA," the state- 
ment continued. 

FEEUNG SHUT OUT 

HMV Canada president Humphrey 
Kadaner says HMV will now be scruti- 
nizing Mellencamp's catalog because 
of Best Buy's similar deal for the DVD 
"Trouble No More: The Making of a 
John Mellencamp Album." 

The DVD, which had been set for 
an Oct. 28 release on the retailer's 
Redline Entertainment label, has 



show], this would be their last chance. 
There was no difference in response 
from the crowd, whether it was 
Billings or New York." 

So what was the tour's secret in 
spinning turnstiles from large markets 
to the hinterlands? 

"Ticket pricing and the quality of the 
show Cher delivers," Wavra replies. 
"We had no ticket prices over $75, and 
the show is incredible." 

For all its longevity, the Cher Fare- 
well tour may still have some life in it 
yet. Cher plays Las Vegas' MGM Grand 
Garden Arena Jan. 2-3, 2004, with K.C. 
& the Sunshine Band and Village Peo- 



"When I'm in the studio, I'm really 
only thinking about Brazil, not the 
rest of the world." 

While Porto is surprised by her 
global success, she acknowledges 
that it might have something to do 
with her highly melodic and har- 
monious music, as well as with 
Trama's methods of marketing and 
promotion. 

"Trama supports the Internet 
100%," she says. "It's a great way to 
keep in touch with people and fans 
around the globe." 

In the Oct. 10, 1998, issue of Bill- 
board, Ti-ama was the focus of a cover 
story. "Our dream was to be a multi- 
national company — to be recognized 
as a company generating and giving 
opportunities to a new cast of Brazil- 
ian artists," Szajman says. 

"And while we respect the older 
guys like Caetano Veloso and Gilber- 
to Gil, there is a new generation of 
Brazilian artists that must be shown 
to the world," he adds. "It is our job 
to do just that." 



since l>een delayed. 

"It is management that is primari- 
ly signing these deals," Kadaner says. 
"This is the only way to get across the 
message to artists that this is not fair 
to our consumers." 

Pindoff Record Sales GMAT Terry 
Stevens says, "I'm pissed at a very dis- 
turbing trend from major artists giv- 
ing exclusives to retailers. 

"They are cutting the traditional 
retailer out of the loop. We have played 
a role in these guys having long and 
profitable careers. As a traditional 
retailer, I'm in the fight of my life to 
stay alive, and for management to 
bypass the supply chain is just too 
much," Stevens adds. 

One Canadian chain that is not 
going along with the Stones boycott is 
A&B Sound, which has 22 stores in 
Western Canada. 

The chain's VP of purchasing Lane 
Orr says, "In good times I could see 
yanking all of the Rolling Stones 
product off the shelf; in tough times, 
why bother?" 



pie, and some are hoping she may take 
the tour overseas. 

"I know she wants to go to Australia 
and New Zealand, and I know she'd 
love to go to Europe and show this off," 
Wavra says. "Anything is possible, but 
nothing is confirmed." 

Scott says, "'Cher needs a break, and 
she's looking forward to that break. 
Then we'll see if anybody is interested." 

But when she is done, she is likely 
done touring for good. "I really do 
believe this will be her last tour," Scott 
says. "She will perform, but she's not 
going to get on a bus and schlepp 
around America." 



•ftcsderliCEO MlcluelMarclMtm:IMCI|ialtr«OlficEr:Hoi>ii<l Lander 
(Vac Presided: RobM DoAv IF<m t Pertamifs Ami. IMi Hol*<^ 
Kctwd OConwrarwel. R°rtarniaric«, food SerMce & Real Estat&l)^ 
Wet PitsidBit Jam Wiiiliy Wgmalion Italieliiig) 



^vnu business media 



• PresKlert & CEO: Mdiael Mardwcaiio: Ctw^ Opcvalv^ Officer; Homnl Under Chel Fnanoaf Officer Joe Fmy; 
PreSKlent— VNU Expositxyts Greg Farnr txecutw Vice President— eMe<]ia & Irrfwmatio'i Martreting: Tofii Nvvttt 
Vice Presideflt/Business Management: Jodten Somnxr: Vice President/Communications: Dobofali Patton: 
Vce nesident/Hinan Resofus; 9IHV1 Sheer W:e Piesideit/bcaisaig and Ewnt^ 



ec*pfifM2003bvVMIBii*MilMLlicllil^i«NniA ltop«ia«eMl>Mutaai9binefe4mlilM«ek«rr«riMli]nMer»w«MtainrfHieerbrarineM 

fetfmkfiJinuVY bTW«lllMeiillheirnliMW>.miwei)My.ftwYwt.N Y IOOO<aaill*Ki^t^nwMlr«^PiahiaiU.I.S RecnMid ii a rif«i|]ap(f il Ifw Brioili Pan 0(ha J^iw 109.000 yw Miilc Ljl» trx. D«n^ 

lliiliiii -iiiiriii 11 ' 1 riiiii riii^rilMli TMnnlMli n. in liin l^noMpMtipp)idtflheltalllTlid«iMMindl«i«ce&Pi«Mllv:(lMNWidclHnfi*<«)4^ 

wl<mUii>ioerlto^lMi.P-aiwllW.llwll(W;«ck4lloe.CM>d«PiirtConfctinieiiiid W ^ 

F«r »»>■>«»<>»» Mil lil*»c*Ht<atWl.hflllllHllli>llii«liiiialHO»;«Mia |0«MlilLS.:?<MC4»ai«i«JI»il««J » li l iiiiP»«Ta«ilfci Ml i « cJMMM<«ll). 



BILLBOARD NOVEMBER 8, 2003 



www.blllboard.com 



63 



I Want To Make A Difference 
In Everything That I Do' 



BY RASHAUN HALL 

While Jay-Z talks about retiring as an artist, his business 
partner, Damon Dash, seems to just be getting started. 

The 31-year-old native of New York's storied Harlem area 
began his entrepreneurial career when he. friend Kareem 
"Biggs " Burke and Jay-Z launched Roc-a-Fella Records in 1995. 
The label was created with Dash as CEO after they were unable 
to land a recording deal elsewhere for the rapper. 

Since then. Dash and company have linked with Universal 
Music Croup's Def Jam division and turned the imprint into 
one of the industry's most respected forces. 

With his final album due Nov. 28, multi-platinum-selling 
Jay-Z continues to be Roc-a-Fella'.s flagship act. But the label's 
current roster also boasts such hit artists as Cam'ron. Dirt 
McCirt laka 01' Dirty Bastard), M.O.P., Beanie Sigel, Memphis 
Bleek and Kanye West. 

Earlier this year. Dash announced plans to transcend the 
label's hip-hop roots with the creation of the Roc Music divi- 
sion {Billboard. June 28). Headed by Roc-a-Fella/Roc Music VP 
Kenny Burns. Roc Music will focus on R&B. rock, alternative 
and pop. The new label's signings include rocker Samantha 
Ronson and R&B singers Rell. Nicole Wray and Allen Anthony. 

"Damon's work ethic is incredible, " Burke says. "He's pas- 
sionate about his business and is no-nonsense 24 hours a day, 
seven days a week. Above all, he's an executor. " 

Dash also has branched out with fashion, film and philan- 
thropic endeavors. His Rocawear fashion line is a multimil- 
lion-dollar venture. His production company. Roc-a-Fella 
Films, has been responsible for such films as "Backstage," 
"State Property" and "Paid in Full." Future projects include 
" The Woodsman " with Kevin Bacon. Kyra Sedgwick, Mos Def 
and Eve. Now he is setting up his own studio. Dash Films. He 
even has his own brand of vodka, Armadale. 

So, while Jay-Z may be hanging up his microphone. Dash 
seems to be doing everything but picking one up. 

Q: Is this really it for Jay-Z? 

Al I think it's whatever Jay wants. He's been doing albums 
consistently for the last 10 years. He's given up everything 
we could want from a hip-hop artist — controversy, battles, 
good music, singles, underground. He's actually been the 
franchise at the Roc, and at this time if he feels he needs to 
take a rest or retire and enjoy life, I think he deser\'es it. 

/\s a fan. I'm definitely a little bothered because I think 
he's the best rapper that ever lived. So it's a double-edged 
sword, but I'm happy to see him enjoy his life. 

Ql with him retiring, what is the future of Roc-a-Fella? 

Al We're going to take over the whole planet. We're not 
going to only contain ourselves to hip-hop. We're not going 
to have only one successful artist. Hopefully, we'll have 10. 1 
want to do rock. 1 want to do soul. I want to do alternative. 1 
want to definitely keep up with the hip-hop. I want to do 
underground. I want to do pop. 

1 don't think we should be contained to Just one style 
of music. At the same time, I don't want to have albums 
out just for the sake of having them out. I want to make a 
difference in everything that 1 do. 1 want to have the best 
of everything. 

Ql You've mentioned before that you have similar goals in 
terms of Hollywood. What drives your desire to break into 
that system? 

At It makes sense. We've done music and fashion. And in 
true form, they won't let me in, so I have to make my space. 
They won't just trust me as a businessman and as someone 
that is a constant connoisseur of quality, validity and profit. 
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A Q&A With Damon Dash 



Damon Dash: Career Highlights 

2002: Launches AmiadaleVodka 
1999; Develops Team Roc community outreach program 

1999: Creates Rocawear fashion line 
1999: Roc-a-Fclla Rims releases its first film, "Backstage" 
1999: Organizes Hard Knock Life tour, which grosses $18 million 
1996: Release of lay-Z's debut album,"Reasonable Doubt" 
1995: Founded Roc-a-Fclla Records with lay-Z 



So 1 have to put together my own studio — Dash Films — and 
all kinds of movies because 1 don't only want to do one |kind 
of movie], 

I want to open the door for everyone, not Just the urban 
culture but for everyone within the movie community that 
appreciates good movies that have some degree of integri- 
ty, some social consciousness and just a respect for the art 
of movie-making. 

In doing that. I have to research, make sure that I'm prop- 
erly on my grind and respect the environment because it is 
something new [for me]. I also want to make sure that I get 
the advice of people I respect in this business. 



On another level, a lot of the independent filmmakers 
have never had the opportunity to make money from their 
talent. I want to also give them the opportunity to do that. 
As big as Roc-a-Fella is, we're just one big independent on 
every level. 

Ql How does It feel knowing that despite all your successes, 
some will still question your clout as an entrepreneur? 

Al I'm used to it now. Ever>' time that happens, it makes it 
better for me, because that means I have to learn the game a 
little better, I get hungrier and it gives me a little bit of 
drive. It also makes things more lucrative for me because 1 
control things. So, it's a double-edged sword. It's more work 
for me, but in the long run I'll know the game a little better. 

You are one of the few music executives who has suc- 
cessfully diversified into non-music interests. Why was that 
important to you? 

A I There are a couple of different reasons. Number one. 
I'm a cakeaholic. I love making money, and I love spending 
money. I don't want to go broke. I don't want to be one of 
those dudes you see on T\' on those "Where Are They Now?" 
shows. I have to pay my taxes. So, I have to create opportuni- 
ties to support my habits. It's new money, so I'm having fun 
with it. 

On a social level. I feel that everything I do sets an exam- 
ple for the rest of my culture. I open doors, and everything I 
do, people pattern. So, 1 can show you how to make money 
on every level but also show people like myself, someone 
from an urban environment who didn't have an education or 
nepotism working for them, that they can make a space and 
control things. I also want my culture to have that kind of 
confidence in itself. 

A lot of people I work with try to act like I work for them, 
and I'm like, "Dog, you all work for me. I'm making you the 
money. You're exploiting my culture and my talents. So. 1 
should be the one making the money." A lot of times they 
lead you to believe that they're the ones doing you a favor 
and that they can treat you any old kind of way. Then they 
take the credit for the things that you do. 

I think it's important for me to lead by example to embar- 
rass those who try to take advantage of the weaker. I'm sick 
of the cornballs and the squares dictating what goes on in 
the bigger |picture|. 

Ql What are your thoughts on file sharing as it relates 
to hip-hop? 

Al It sucks. We're already being bootlegged so much, it's 
not a good thing. If w^e could find a way to contain the boot- 
legging and the artist could profit from it, it would be a good 
thing because we would be cutting out the middle man — the 
retailers — and selling things for a proper price. 

Until then, being at Universal, we're taking a big hit. It's 
not a great time to be in the music business from an artist s 
perspective. 

Q * Do you think that the industry is taking the right steps 
to turn things around? 

Al 1 don't know. That's why I started doing fashion and 
movies. In the music business, it's a good thing to try and do 
other things. 

Ql What's next for you? 

Al I have a lot films coming out. I also have a magazine 
called America .Magazine, and I'm thinking about making up 
a new dance. 
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Will Ross Vick Be The 



Grammy Winner For 
2003 Best Pop Vocal Album? 
Dark Horse? You Tell Me! 




For Your Consideration 
and a Complimentary CD 

Please email: 
ross3vick@hotmail.com 

Ross Vick's Grammy eligible debut CD is available for NARAS members and industry 
professionals. Contact us to hear it for yourself! Mitchell Fox Management 615 259 0777 
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story to Tell - Ja Rule 

Top Shotter - DMX / Sean Paul / Mr. Vegas 

Crew Love - Jay-Z / Beanie Sigel / Memphis Bleek 

Two Sides - Hot Totti 

Sometimes - Noreaga / Maze 

Tommy's Theme - Made Men / The L.O.X. 

Windpipe - Wu-Tang Clan / RZA / Ghostface Killah 

I Wanna Live - Braveheart 
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